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Three-fifths  ^ 
of  Chicago's 
working  women 
are  absent 

when  you  use  any 
single  daily  newspaper 
to  reach  them* 


It  takes  two  (or  more) 
Newspapers  to  cover  Chicago 
. . .  and  these  are  Chicago’s 
Top  Two  for  the  money 


*  Though  7  of  10  Chicagoans  read  a  news¬ 
paper  every  weekday ...  you  now  miss 
from  60.9  ••  to  78.9  of  Chicago’s  working 
women  with  any  single  Chicago  daily 
newspaper.  The  source?  "Chicago  NOW,” 
a  revealing  new  market  study  made  in 
consultation  with  A.  R.  F.  If  you  don’t  al¬ 
ready  have  a  copy,  ask  your  Sun -Times 
and  Daily  News  representative  today. 
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WOOD  SUPERMATIC 

Plate  Casting  and 
Finishing  Machines 

ordered  by  Leading  Newspapers 


WOOD  is  proud  to  announce 
that  their  latest  machines, 

Tlio  Siipvrmatic  A  utopiate  and 
I'he  Tension  plate  Supermatic  have 
been  acclaimed  by  many  of  the 
foremost  newspapers  as  beinn 
enjrineerinn  achievements. 

Representatives  of  newspaper  plants 
are  invited  to  see  this  revolutionary 
plate  castinji  machine  in  operation. 
Appointments,  to  suit  your 
convenience  and  location,  will  be 
arranjied  upon  recjuest. 


I  III  A  \i  ToMvru  IN  oi*i;i{vrioN 
PKoDi  n  s  I  iMsm  i)  pi  vri:s.  ou  i{i:rn:i{.  pi  k  mini  n: 
i{i:oui{i:s  i.KSS  mvnpowpu 
PPOMDKS  UVDirVI.IA  MO|{i;  KI  I  K  IKM  PERI  <  UtM  VNCK 

Send  for  illustrated  brochure 
describing  both  Supermatic  machines 

WOOD  NEWSPAPER  MACHINERY  CORPORATION 

PLAINFIELD,  NEW  JERSEY  •  Executive  &  Sales  Office:  501  Fifth  Avenue,  New  York  17,  N.  Y. 


Smoke  wafts  out  over  Baltimore  Harbor  (the 
nation’s  2nd  largest  seaport)  from  more  kinds 
of  industry  than  could  be  named  here.  From 
steel  to  shipbuilding— paint  to  potassium.  The 
“stacks”  keep  pace  with  the  tremendous  sup¬ 
ply  required  by  Baltimore’s  unprecedented 
growth  and  development— and  the  demands  of 
cities  all  over  the  globe.  ■  Smoke  over  our 
harbor  is  one  of  the  many  signs  of  prosperity 
in  Dynamic  Baltimore.  We  are  now  the  8th 
fastest-growing  market  in  the  nation.  Only  3 
larger  metropolitan  areas  exceed  Baltimore’s 
rate  of  growth  in  total  retail  sales.  ■  This  is 
one  market  you  want  to  cover.  And  by  happy 
and  unique  circumstance,  one  medium  does 
it.  Here’s  the  all-important  fact:  Half  the  fami¬ 
lies  in  the  entire  state  of  Maryland  live  within 
a  15-mile  radius  from  the  center  of  downtown 
Baltimore.  In  this  compact  area— roughly  the 
ABC  City  Zone— an  estimated  92%  of  all  retail 
sales  are  made.  ■  The  one  medium  is  the 
Sunpapers,  with  over  420,000  daily  circulation 
and  over  319,000  Sunday.  Moreover,  88%  of 
our  daily  circulation  (77%  of  it  home  delivered) 
and  more  than  82%  of  our  Sunday  circulation 
(80%  of  it  home  delivered)  is  in  this  City  Zone. 
■  To  reach  the  buying  power  of  Dynamic  Balti¬ 
more,  it’s  the  Sunpapers— first  and  for  most! 


‘Everything  in  BaHimore  revolves  around  The  Sun’ 

National  Rapraaantativas: 

Cratmar  4  Woodward^Naw  York,  San  Francisco,  Lot  Anfolat 
Scolaro,  Maakar  4  Scott— Chkaffo,  Datroit 
Circulation  Fl9uras:  ABC  PuMishar's  Statamant  9/30/60 


To  SELL  in  AKRON 
only  the  BEACON 
JOURNAL 


can  do  the  job! 

HOW  DO  YOUR  PRODUCTS  RANK  IN 


H«r*  ar«  the  facts 

about  the  AKRON  BEACON  JOURNAL  araa  of  influence 


POPULATION  771,2«  ...  FAMILIES  22§,175 


TOTAL  BEACON  JOURNAL  (  DAILY . 167,704 

cmcvLATioN  \  SUNDAY. ..178,499 

Plan  your  sales  promotions  in  Akron's  ONLY  daily  and 
Sunday  newspaper  and  be  sure  your  messages  go  home. 
ROP  1  color  and  black,  2  color  and  black  and  full  color 
available  Daily  and  Sunday.  Rotogravure  and  Color  Comics 
available  on  Sundays. 

AKRON 

BEACON  JOURNAL 

"Ofci‘o’8  Most  Comploto  Nowspapor" 

JOHN  S.  KNIGHT,  Publisher 
Reprasantod  Nationally  by  STORY,  BROOKS  A  FINLEY 

' 


EDITOR  &  PUBLISHER  CALENDAR 

MAY 

IS — Now  England  Associated  Press  News  Executives  Association,  Parler 
House,  Boston. 

15-16— South  Dakota  AP  Managing  Editors  Auodation,  Sioux  Falls. 

15- 26 — American  Press  Institute,  Women  Editors  seminar,  Columbia  Uni¬ 
versity,  New  York. 

16—  New  England  Daily  Newspaper  Association.  Sheraton- Plaza  Hotel, 
Boston. 

16-17 — Michigan  Press  Circulation  Managers,  Michigan  State  University, 
East  Lansing. 

18— Now  Jersey  AP,  Mayfair  Farms,  West  Orange. 

18- 20 — PNPA  Pennsylvania  Press  Conference,  Nittany  Uon  Inn,  University 
Park,  Pa. 

19 —  Pennsylvania  UPl  Editors,  Nittany  Lion  Inn,  State  College,  Pa. 

19- 20 — Wisconsin  AP  Association.  Diliman's  Sand  Lake  Lodge,  Lac  du  Ram- 
beau. 

20—  North  Carolina  UPl  newspapers.  Prince  Charles  Hotel,  Fayetteville. 

20-21 — Alabama  AP  News  Council  and  Association,  Hotel  Stafford,  Tusca¬ 
loosa. 

20- 21 — Indiana  AP,  Marott  Hotel,  Indianapolis. 

21—  Texas  AP  Managing  Editors  Association,  Baker  Hotel,  Dallas. 

21-22— Kansas  AP  newspaper  members.  Hotel  Jayhawk,  Topeka. 

21-23 — Institute  of  Newspaper  Controllers  and  Rnance  Officers,  National 
Spring  Conference,  Eden  Roc  Hotel,  Miami  Beach.  Fla. 

21- 24— National  Newspaper  Promotion  Association,  Waldorf-Astoria  Hotel, 
New  York. 

22- 24— Pacific  Northwest  International  Circulation  Managers  Association, 
Monticello  Hotel,  Longview,  Wash. 

23- 27— Accredited  Home  Newspapers  of  America,  Jack  Tar  Hotel,  San 
Francisco. 

24- 27 — World  Congress  on  Public  Relations,  Venice,  Italy. 

26— Southern  California  AP  News  Editors  Council,  Van  Nuys,  Calif. 

26— Canadian  Press  Ontario,  Sault  Ste.  Marie.  Ont. 

26-27— Missouri  AP  newspaper  members,  Sheraton-Jefferson  Hotel,  St. 
Louis,  Mo. 

26- 27 — Georgia  and  Alabama  Newspaper  Advertising  Executives  Associa¬ 
tion  jointly.  Dinkier  Plaza  Hotel,  Atlanta,  Ga. 

27- 28 — South  Carolina  Associated  Press  News  Council,  Grove  Park  Inn, 
Asheville,  N.  C. 

28- 31— Advertising  Federation  of  America,  Sheraton-Park  Hotel,  Wash¬ 
ington,  D.  C. 

28-June  2 — International  Federation  of  Newspaper  Publishers,  Copenhagen, 
Denmark. 

30-June  I— International  Press  Institute,  tenth  General  Assembly,  Sheraton 
Hotel,  Tel-Aviv,  Israel. 

JUNE 

1- 3— Mississippi  AP  Association,  Biloxi. 

2- 4— Wisconsin  Press  Association,  Milwaukee. 

3 -  Canadian  Press  French-Language  meeting,  Granby.  Que. 

4- 10— Outdoor  Writers  Association  of  America,  Jackson  Lake  Lodge,  Jack- 

son,  Wyo. 

5- 7 — ANPA  Research  Institute  Production  Management  Conference.  Palmer 

House,  Chicago 

5-16— American  Press  Institute,  management  and  costs  seminar  (on  news¬ 
papers  under  75,000  circulation),  Columbia  University,  New  York. 

8- 9— United  Press  International  conference  for  editors  and  publishers. 

Statler  Hilton  Hotel,  Washington. 

9 —  ANPA  Research  Institute  Offset  Seminar.  Palmer  House,  Chicago. 

9-1 1— South  Carolina  Press  Association.  Sapphire  Valley  Inn  and  Golf  Club, 

Cashiers,  N.  C. 

13-16— Short  Course  In  Photography.  Kent  State  University,  Kent,  O. 
15-17— Oregon  Newspaper  Publishers  Association,  Hotel  The  Dalles,  The 
Dalles,  Ore. 

15-17— Interstate  Advertising  Managers  Association,  Hotel  Hershey,  Her- 
shey.  Pa. 

15- 17 — Illinois  Newspapers  Safety  Seminar,  Leland  Hotel,  Springfield. 

16 —  New  Mexico  AP  Publishers,  Toas,  N.  M. 

16-17 — Oklahoma  Press  Association  convention.  Western  Hills  Lodge, 
Wagoner,  Okla. 

16-17 — Pennsylvania  AP  Managing  Editors,  The  Fernwood,  near  Stroudsburg. 

16- 18 — Utah-ldaho  AP,  Lewiston,  Idaho. 

17- 19 — Wyoming  Press  Association,  Jackson  Lake  Lodge.  Moran. 

18- 22 — American  Association  of  Newspaper  Classified  Advertising  Man¬ 
agers,  Westward-Ho  Hotel,  Phoenix,  Ariz. 


Vol.  94,  No.  19.  May  13,  1961,  Editor  &  Publisher,  the  Fourth  Estate  is  I 
published  every  Saturday  by  EMitor  &  Publisher  Co.,  Inc.  Editorial  and  busi¬ 
ness  offices  at  Suite  1700,  Times  Tower,  1475  Broadway,  New  York  36,  N.  Y. 
Cable  address.  “Eklpub.  New  York.”  (Printed  by  Hughes  Printing  Co.,  East  > 
Stroudsburg,  Pa.)  Second  class  mail  privileges  authorized  at  Blast  Stroudsburg,  | 
Pa.  under  Act  of  March  3,  1879,  with  Titles  patented  and  Registered  and  con-  j 
tents  Copyrighted  1961  by  the  Editor  &  Publisher  Co.,  Inc.  Annual  subscrip-  : 
tion  $6.50  in  United  States  and  possessions,  and  in  Canada,  All  other  coun¬ 
tries.  $10.00.  Payment  in  Sterling  may  be  made  to  E&P  “American  Account" 
First  National  City  Bank  of  N.  Y.,  117  Old  Broad  St.,  London,  E.  C.  2.  or  to 
the  Australia  and  New  Zealand  Bank  Limited,  Royal  Exchange  Branch,  86  Pitt 
St..  Sydney,  N.  S.  W.  ; 

Postmaster:  if  undelivered,  please  send  form  3679  to  Elditor  &  Publisher  Co.,  { 
Inc.,  1476  Broadway,  New  York  36,  N.  Y.  | 
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DON  SEAVER 


DON  STURKEY 


MARGARET  CLAIBORNE 


Editorial  excellence  in  newspapering  is  more  than  a  goal  in  Charlotte,  N.  C.  —  it's  a  way  of  life  for 
the  two  independent  and  competitive  staffs  of  The  Charlotte  Observer  and  The  Charlotte  News. 
They  work  hard  to  achieve  excellence  and  they're  doing  a  good  job  of  it  in  the  judgment  of  other 
newspapermen,  who  serve  as  contest  judges.  Three  of  the  top  national  awards  they  have  won  re¬ 
cently  include:  ALBERT  LASKER  MEDICAL  JOURNALISM  AWARD,  to  DON  SEAVER,  The  Observer,  for 
his  series  on  North  Carolina's  mentally  ill  children;  NEWSPAPER  PHOTOGRAPHER  OF  THE  YEAR,  to 
DON  STURKEY,  The  Observer,  awarded  jointly  by  NATIONAL  PRESS  PHOTOGRAPHER'S  ASSOCIA¬ 
TION-UNIVERSITY  OF  MISSOURI-ENCYCLOPAEDIA  BRITANNICA;  BEST  WOMEN'S  PAGE  MAKEUP 
among  newspapers  In  25—100,000  circulation  group,  to  MARGARET  CLAIBORNE,  Women's  Editor, 
The  News,  in  J.  C.  PENNEY-UNIVERSITY  OF  MISSOURI  competition. 


The  editorial  and  photographic  staffs  of  The  Observer  and  The  News  have  won 
many  more  national,  regional  and  state  awards  in  the  past  16  months  —  MORE 
THAN  NINETY  OF  THEM,  in  fact!  We're  proud  of  our  reporters  and  photograph¬ 
ers  and  don't  mind  saying  so. 


'2rh^  (Charlotte  (il^bjfrver 

Jcimes  L.  Knight,  Publisher 

C.  A.  McKnight,  Editor  J.  E.  Dowd,  General  Manager 


The  Charlotte  News 

Brodie  S.  Griffith,  Editor  and  General  Manager 
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Metropolitan  Area  Population 


Effective  Buying  Income 
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The  men  responsible  for 
good  plant-city  relations 
read  The  Wall  Street  Journal 


TOE  WAU  STREET  JOURNAL 


ptMishtd  at: 

NEW  YORK 
WASHINOTON,  D.C 
CHiCOPEE  FAUS,  MASS. 

OHCAOO 
OEVOANO 
DAUAS 
SAN  FRANCISCO 


Confession  of  A  Movie  Critic 

Each  time  I  hear  about  the  Nike 
It  bores  into  my  shaky  psyche. 

.41a8!  I’m  overcome  with  trauma 
When  I  view  the  weapons  drama ; 
But  worst  of  all,  my  id  lets  ko 
When  I  contemplate  Bardot! 
—John  Raymond 

Berkeley  (Gilif.)  Gazette 


418974 


— What’s-in-a-name?  theme  in  this  Los  Angeles  Times  head¬ 
line:  “Mudd  College  Names  Philip  Fogg  Trustee.”  .  ,  .  Lo» 
Angeles  Times-Mirror  Syndicate  sports  columnist  Maxwell 
Stiles  wrote:  “Forty  years  ago  I  wrote  my  first  sports  story. 


of  the  hig  sports  development  of  the  day.”  .  .  .  “Religion  For 
Everyday”  columnist  Dr.  Don  D.  Tullis  wrote  in  the  New 
London  (Conn.)  Day:  “The  first  visitor  at  your  door  in  the 
early  morning,  rain  or  shine,  hot  or  cold,  is  your  daily  news¬ 
paper.  I  know  a  man  who  pauses  as  he  picks  it  up  to  give 
silent  thanks  to  those  who  work  late  into  the  night  to  keep  him 
in  touch  with  the  world.  The  newspapers  contribute  in  a  large 
way  to  social  betterment,  the  increase  of  knowledge  and  the 
general  good  of  the  community,  and  it  is  a  valuable  medium 
for  the  spread  of  religious  news,  most  of  which  is  given  free 


Reach  this  wealth  in  Oklahama's  No.  1 
Newspapers,  The  Tulsa  World  ond  The 
Tulsa  Tribune.  They  completely  blonket 
the  rich  40-county  Magic  Empire. 

41940  GovcmmcMt  Centwt 
I  4  *Swrvcv  of  Bvvino  Power 

A  Repretented  Nofioitolly  by  tH#  Bronhom  Co. 


— Thirty  years  ago,  Jules  Ehibois,  Giicago  Tribune  Press  Service 
correspondent,  rode  a  Pan  American  Qipper  to  cover  an  earthquake  io 
Nicaragua.  On  the  30th  anniversary  April  2,  he  started  on  another  trip 
over  his  Latin  American  “beat”  in  a  Pan  Am  jet  Qipper  frmn  Miami 
to  San  Juan,  Puerto  Rico.  Pan  Am’s  PR  manager,  S.  Roger  Wolin,  gave 
him  a  jet  clock  showing — in  addition  to  the  time — the  jet  miles-per-hour, 
altitude  and  a  barometer.  It  bore  a  plaque  recording  the  million  or  more 
miles  of  Mr,  Dubois,  “Qippering”  in  30  years.  ,  .  .  The  Wall  Sired 
Journal  reports  that  Variety,  with  tongue  in  cheek,  suggested  a  new  TV 
program  in  the  Congo:  “Eat  the  Press.”  .  .  .  Alan  Levy,  who  left  the 
Louisville  Courier -Journal  to  free-lance  in  New  York  after  he  authored 
“Operation  Elvis”  (this  column  Feb.  27,  1960)  is  now  author  of  a  new 
full-length  paperback  bii^aphy,  “The  Elizabeth  Taylor  Story”  (Hillman). 
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•  EVENING 


MORNING  •  SUNDAY 


MORRIS 


~y  UNION 


Two-thirds  of  the  stores  of  our  top  grocery 
chains  are  in  the  five  counties  outside  Essex 
County!  Ifs  here  you'll  find  food  sales  up 
67%  and  population  up  45%,  greatly  ex¬ 
ceeding  even  New  Jersey's  rapid  growth.* 

Here,  too,  you'll  find  the  Star-Ledger's  cir¬ 
culation  growing  faster  than  the  population, 
faster  than  that  of  Newark's  evening 
newspaper. 

The  big  5... Acme,  A  &  P,  Food  Fair,  Grand 
Union  and  Safeway,  knowing  full  well  how 
to  get  their  share  of  this  tremendous  food 
volume,  split  their  daily  retail  advertising 
practically  50-50  to  give  readers  of  the  big 
morning  Star-Ledger  the  whole  story  of  their 
services  and  values. 

Why  settle  for  less  than  half  of  this  rich  food 
market?  Reach  it  efficiently  and  economi¬ 
cally  as  these  big  retailers  do  with  the  big 
morning  Star-Ledger. 

'^SOURCE:  Population.  U.  S.  Censui: 
Food  Sales,  Sales  Manacement.  '50-’60 


SOMERSET  J 


MIDDLESEX 


MONMOUTH 


Largest  Morning  and  Largest  Sunday  Circulation  in  New  Jersey! 


REPRESENTED  NATIONAUY  BY  MALONEY,  REGAN  AND  SCHMIH 


editorial 


A  Reporters  ’  Association  ? 

Among  all  of  the  initialized  assmiations  in  the  newspatjer  hnsiness 
— AANR,  ANPA,  ASNE,  APME,  ANCAM,  INCEO,  ICMA. 
N\PA,  NPPA,  NCEW,  IPI,  lAPA,  FIEJ,  and  so  on — there  is  no 
“R”  for  Rejxtrter.  Tlie  most  essential  jiersoti  in  the  office  is  a  su|)er- 
numerai7.  His  place,  to  Ite  sure,  is  outside,  gathering  news,  hut  not 
so  far  outside  that  he  doesn’t  have  a  voice  in  iinprovitig  the  pro- 
fession. 

Promotion  managers  and  circulation  men  talk  about  better  news- 
pajxTs,  and  editors  thrash  out  their  ideas  of  ethics,  public  informa¬ 
tion  and  better  news  coverage.  Tlie  press  )>hotographers  have  bail 
a  photojournalism  forum  for  some  years  atid  they  make  gofxl  use 
of  it  to  air  their  views  about  photogra pliers’  rights  atid  tnanners  and 
to  exchange  ex[jeriences  on  tethtii(|ues.  \Vhy  shouldn’t  the  reporters, 
t(X),  have  a  national  association  to  conduct  meetings  where  they  <.ati 
argue  over  writing  style,  libel,  confidential  relationships  Avith  news 
sources,  an<l  other  topics  ])ertinent  to  professionalism? 

If  we  are  remitidtxl  that  there  are  tuimerous  associations  of  re- 
)x>rters — for  baseball  writers,  for  dog  writers,  for  education  writers, 
for  science  writers,  etc.  etc. — then  we  will  repiv  that  these  s|>ecialized 
groups  usually  devote  their  time  to  smializing  with  or  bleating  about 
publicity  agents. 

.\  worthwhile  re|>orters’  assotiation  would  Ik?  o|>en  to  all — at 
publishers’  exj^ense,  we  would  hope.  We  are  not  starting  the  or¬ 
ganization.  We’re  merelv  asking,  “Shall  there  be  a  newspaper  re- 
jKirters’  association?” 


A  Vague  Conference 

k  FTKR  President  Ketinetly  calletl  on  the  press  to  exercise  self- 
discipline — with  a  strong  undertone  of  coojjeration  with  the 
govertiment  on  secrecy — in  matters  of  national  security  last  month, 
the  editorial  reply  around  the  country  was,  “Be  specific!”  I’he  news- 
pa|>ers  stood  indicted  of  etulangering  the  nation’s  life  but  there  was 
no  bill  of  particulars,  so  a  conferetice  to  “explore”  the  jirobletus  was 
sought  and  obtainetl  at  the  White  House. 

For  70  minutes — much  longer  than  the  time  origitially  scheduled 
— eight  representatives  of  the  tiewspa|>er  business  anil  the  President, 
with  some  of  his  closest  aides,  talked  generalities  again,  if  we  are 
to  believe  the  accounts  cotitained  in  a  formal  statement  and  in  Felix 
McKnight’s  conferettce  with  rejKjrters.  That’s  asking  us  to  be  too 
naive.  We  just  won’t  believe  that  the  President  and  a  group  of 
newspa]x?nuen,  gathered  to  talk  over  national  security,  governmental 
secrecy  and  the  projx*r  role  of  the  press  in  this  repid)lic,  had  just  a 
nice  chat  and  agreed  to  meet  again.  If  the  President  didn’t  set  out 
some  specific  cases  or  o|jerational  plans  then  what  t(K)k  so  long? 

Cotne,  gentlemen,  let’s  get  everybixly  concerned  itito  the  discus- 
sioti.  Your  rejxzrt  is  unsatisfactory. 


THi: 


W 


.4  man  hath  joy  hy  the  anxtrer  of  hit 
mouth;  and  a  icord  spoken  in  due  season, 
hole  good  is  it'.—Prorerhs,  .VF ;  2H. 


Editor  &  Publisher 

9  THE  FOURTH  ESTAHI 


Th*  Oldest  Publishers'  and  Advertisers' 
Newspaper  in  America 

With  which  has  been  merged:  The  Journalist, 
established  March  22,  1884;  Newspapardom.] 
established  March,  1892;  the  Fourth  Estate, 
March  I,  1894;  Editor  &  Publisher,  June  29, 
1901;  Advertising,  January  22.  1925. 
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General  Offices — Suite  1700,  Times  Tower,!  tditors 


James  Wright  Brown 
Publisher,  Chairman  of  Board.  1912-1959 


Publisher  and  Editor 
Robert  U.  Brown 


General  Manager 
James  W.  Brown,  Jr. 


Executive  Editor,  Jerome  H.  Walker;  FeatureiJ 
Ray  Erwin,  Richard  Friedman,  Philip  N. 
Schuyler,  Robert  M.  Warner;  AdvertisiiJ 
News,  Robert  B.  McIntyre,  Marketing  ai^ 
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TOi:  NEGRO  IN  THE  CITY 

\^Tiat  It  Takes  to  ‘Dig’  A  40, 000- Word  Series 


venture  capital  for  Negro  busi¬ 
ness  men. 

“Negro  college  students  and 
social  workers  generally  la¬ 
mented  the  fact  there  wasn’t 
adequate  Negro  leadership.” 

Mr.  Nelson  also  talked  with 
many  outstanding  white  citizens 
who  understand  the  Negro  situ¬ 
ation  in  Chicago,  and,  conse¬ 
quently,  have  won  the  confidence 
of  Negro  leaders.  He  said  he 
was  impressed  as  he  went  about 
his  interviewing  with  the  great 
measure  of  hospitality  shown 
him  by  Negroes  and  whites  at 
all  levels. 

“I  feel  this  friendly  accept¬ 
ance  was  a  credit  to  the  Moni¬ 
tor,”  said  Mr.  Nelson.  “It  re¬ 
flected  a  great  and  generous  af¬ 
fection  for  the  Monitor,  even 
though  these  people  were  not 
Robert  Colby  regular  readers  of  our  news- 

;ience  Monitor,  paper.  In  many  cases,  they 

^®r.  map$  the  would  .say,  ‘We’re  so  glad  you 

senes  on  The  jj^ve  come  to  talk  to  US.’  ” 

Rob  completed  about  three- 
T’lTsporling  Jr  fourths  of  his  research  before 
liiaf  ’’  he  began  writing  his  series.  “It 

was  important  to  me  and  to  my 
were,  what  editors  to  be  certain  I  was  get- 

their  goals  were  and  how  they  ting  the  information  that  would 

felt  about  attaining  a  higher  really  tell  the  story  and  to  be 

sense  of  citizenship,”  said  Mr.  able  to  tell  it  in  the  tradition 
Nelson.  of  Monitor  reporting,”  he  ex- 

“These  needs  were  voiced  in  plained, 
many  ways,”  he  recalled.  “They  He  wrote  his  first  five  articles. 


By  Georfje  A.  Branflenhurg 

Chicago  challenged  to  assert  with  wis- 
The  -Story  of  the  Negro  in  the  dom  their  highest  concepts  of  r 
City  has  been  told  before,  but,  citizen  well-being  and  opportu- 
perhups,  never  as  fully  and  in  nity,”  stated  the  Monitor  in  a 
such  i>enetrating  fashion  as  in  boldface  sidebar  introducing  the 
the  40,000  words  of  the  25  arti-  Nelson  series.  “Among  cities 
de.s  ( arried  by  the  Christian  coping  with  this  challenge,  Chi- 
Scit  vre  Monitor  over  a  four-  cago  stands  in  the  front  ranks.” 
month  i)eriod  last  year.  Rob  Nelson,  in  his  first  arti- 

This  exhaustive  study  of  Chi-  cle,  pointed  out  that  today  about 
cage’s  Negroes  won  for  Robert  20  percent  of  Chicago’s  total 

Colby  Nelson,  31,  staff  corre-  population  are  Negroes.  By  , 

spondent  in  the  Midwestern  1965,  he  said,  it  is  estimated 
Kews  Bureau  of  the  Monitor,  that  Negroes  will  number  25  g 

the  1960  Sigma  Delta  Chi  award  percent  of  a  population  total  •  1 

in  the  field  of  general  reporting,  near  four  million.  “Only  New  ;  'J 
(E&R,  April  22,  page  24) 


near  four  million. 

York  City’s  Harlem  has  a  more 
fd<w  '  spent  three  months  populous  urban  concentration  of 

interviewing,  investigating  Negroes,  but  only  by  about  200,- 
^  29‘  and  inquiring  to  provide  the  000,”  stated  Mr.  Nelson. 

material  for  this  many-sided  “I  started  out  on  the  assign- 
study  of  economic,  political,  re-  ment  by  going  first  to  the  obvi- 
ligious,  and  sociological  factors  ous  sources,”  he  told  E&P. 
affecting  the  nearly  900,000  “These  included  the  Urban 
Negroes  in  Chicago.  In  earning  League,  Traveler’s  Aid,  Negro 
the  SDX  award,  Mr.  Nelson  newspaper  editors,  profession- 
was  cited  by  the  judges  for  mak-  als,  such  as  doctors,  lawyers 
ing  an  important  contribution  and  ministers,  leaders  in  the 
toward  better  understanding  in  Negro  business  communities  — 
ituni,  the  growing  problem  of  racism  about  a  hundred  in  all. 
p  N,  as  found  in  many  big  cities.  “In  each  interview,  I  asked 

rtitiai  “His  reports  reflect  neither  the  person  what  he  felt  were 
}  M  bias  nor  sentimentality  in  a  sub-  the  needs  of  the  Negro  in  Chi- 
rariM  ject-field  that  is  all  too  often  cago.  But  I  was  not  limited  to 
charged  with  underlying  cur-  the  top  social-economic  leaders, 
n«g«.  rents  of  personal  prejudice  or  I  also  talked  to  Negroes  in  bar- 
I  Ma»  editorial  onesideness,”  noted  the  ber  shops,  grocery  stores,  res- 
Maa  judges.  “He  does  not  crusade  or  taurants  and  to  the  man  and  Negro  housewife  who  said  she 
ra«t«.  condemn,  but  presents  a  factual  woman  on  the  street ;  and  final-  longed  for  a  home  of  her  own 
na^ij analysis  of  a  critical  and  con-  ly  to  the  social  agencies.  with  a  garden,  to  the  business 

troversial  subject.”  “I  constantly  sought  to  find  man  who  wished  there  was  more 

Mr.  Nelson  and  the  Monitor 
Tow«r.j  editors  approached  this  critical 
Y.  -larea  of  human  relations  from 
■the  standpoint  of  a  challenge  to 
•  the  entire  Chicago  community 
~  not  just  a  ch^lenge  to  Chi- 
I  »go’s  South  Side,  where  there 
is  a  heavy  concentration  of  Ne- 
J-W«i  population,  but  a  citywide 
lv*rt»  challenge  that  cuts  across  the 
itativ*  full  rangfe  of  day-to-day  rela- 
98.  tions  between  urban  citizens, 
j  gj  “With  more  Negroes  seeking 
jobs  and  homes  in  cities,  Ameri¬ 
cans 


CARTOON  IDEA  OF  THE  WEEK 


Short  Takes 


She  was  garbled  in  a  biege  dress  for 
the  festivities.  —  Rochester  (N.  Y.) 
Democrat  and  Chronicle. 


The  orchestra  furnished  music  and 
Bob  Blank  was  Waster  of  Ceremonies.  — 
Temple  Terrace  (Fla.)  News. 

• 

Microphone  trouble  beset  Jayne  Mans¬ 
field  but  her  sequined  chest  and  skill¬ 
fully  designed  bras  got  a  lot  of  attention 
anyway.  —  Los  Angeles  (Calif.)  Mirror. 

• 

Current  recipients  of  the  University 
of  New  Mexico  Faulty  Women’s  Club 
scholarship  will  be  financed  by  a  bridge 
party.  —  Albuquerque  (N.  M.)  Tribune. 

• 

Planning  a  mortgage-burning  cere¬ 
mony  at  a  Boy  Scout  campsite,  adult 
leaders  decided  it  should  be  done  in  true 
Scouting  style  —  ignite  the  mortgage 
with  flint  and  steal.  —  Los  Angeles 
(Calif.)  .Mirror. 


are  finding  themselves 


E&P  Index 


Corf*i 

ivartihl 


51,  ^Circulation  . 

Clinic  .  . 

Mention 

rimrot^otography 

-ondom^nt-Equipment 

rromotion 

andairtray  Erwin's  Column 

■'■alk  . 

■  twyyndicatei  . 

*””''*p*akly  Editor 

196lfcDITOR  ac  PUBLISHER  for  May  13,  1961 


HATE  TO  BE  A  WET  BLANKET,  BUT 
DOBBINS,  Boston  (Mass.)  Traveler 


Said  the  Astrona 
Said  the  Editors 


"toy,  What  a  Ride!' 

■riMES^i^NIDN  iff 

Is  A-OK 


$t.  pani  Oj»p.itrl| 

SHEPARD  ROCI 
[SAFELY  INTO,  51 


"Congratulations  on  astronaut 
coverage.  In  all  respects  it  was  prob¬ 
ably  the  finest  job  AP  ever  has  done 
and  there  is  no  higher  praise." 

Charles  H.  Hamilton 
The  News  Leader 
Richmond,  Va. 


'Everyth'll 


-".“'■ITytL 


/trYfb'ing  Vtry  Smooth 
i  Pilot  firti  Brakes 


"AP's  running  story  on  the  man-in- 
space  was  one  of  the  most  gripping 
pieces  of  straight  news  reporting 
seen  on  the  wire  in  years.  TV  may 
have  had  the  pictures  and  radio  the 
sound,  but  AP's  running  had  the 
sheer  drama  of  an  historic  event. 
Congratulations." 

Jimmy  Robinson 
Albany  Herald 
Albany,  Ga. 


**"  Astronaut 


rribunc 


\iilnniuiit  'l.iMtks  (infil.  h’rvlit  iin‘at 
Shtry-  of  (M\ion‘y~  >«'.\7  lor  Ihv  I .  S 


SUN-TlMES 


"Congratulations  on  fine  photo 
coverage  of  the  Shepard  story  Fri¬ 
day  and  Saturday." 

Fred  Ware 
Omaha  World-Herald 
Omaha,  Neb. 


SmSPZ' 


The  Associated  Press  received 
these  and  many  similar  messages 
after  Alan  B.  Shepard  moved  out 
of  this  world  into  a  new  age. 

As  newer  and  perhaps  even 
bigger  stories  make  their  place  in 
history,  AP's  unmatched  resources 
in  planning,  talent  and  facilities 
will  continue  to  produce  the  finest 
coverage  in  the  world. 


Shepard 


The  lNniANAJ*OLlS  STARi?^ 


nil:  MORNiNt;  ( 
Shepard  Makes  lt-‘\V  h; 

SlMCv  MIimI 

I'Wei-J  .V 


Swpard  lli 
Miln  I  fK  ^11^ 


l‘olx  IaiiiiI  \slnuiii/il 
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-VJ  -  'Ihf  »!:Uf ning  'Bulletin 

Astronaut  Is  Fired  Safely  Into  Space. 
Recovered  by  Helicopter  off  Bahamas 


From  checkpoints  everywhere 
come  confirmation  of  the  wide¬ 
spread  play  given  to  AP  stories  on 
the  flight  into  space. 


iU-S.  Astronaut  Lands  Safely; 
^And  Rocket  Function  Perfect^ 


Typical  was  the  score  among  the 
70  competitive  newspapers  used 
REGULARLY  for  checking  purposes. 
AP  had  a  margin  of  nearly  3!'2  to  1 
over  the  opposition! 


TUf  KMCKF.RBOCKER.N'ElfcS 


If:,#:'''"'"' 


As  all  of  you  know,  photo  cov¬ 
erage  of  the  space  project  was  on 
a  pooled  basis.  It  was  especially 
gratifying,  therefore,  to  see  the 
overwhelming  preference  given  to 
AP  Wirephotos.  In  the  70  domestic 
papers  mentioned  above,  there 
were  126  AP  pictures  to  67  of  the 
opposition. 


'BOY,  W|UT 


to  Welcome  Sh*p»d 

^ivows  New  Space  Push 


olir  Harlfoi^  (Omrs. 

Qce  Trip  Success 

Astronaut  for  U.S.  Larxls  Safely 
r  115-Mile  High  Journey  in  Capsule 


THE  INDIAJNAWtUS  NEWS 

U.S.  Astronaut  Lands  Safely 
After  115*Mile*Higli  Flight 

CITT  STOW  TO  1  3r4  EXTRA 


From  Europe  came  word  that  the 
Friday  PM's  and  Saturday  AM's  in 
London  and  the  provinces  published 
180  AP  photos  to  22  of  the  oppo¬ 
sition. 


In  Paris,  it  was  AP  51  to  7. 

In  Frankfurt,  it  was  AP  107  to  11 
In  Rome,  it  was  AP  136  to  29. 


Why  this  superiority  on  pooled 
pictures?  Because  of  better  selec¬ 
tion,  better  editing  and  better 
transmission! 


(Evening  IScacon 

inaut  Returns  f^m  First 
Flight  to  ReaUn  of  Spac' 


Pmrd 
Ms#  By  Ptmm 


>n>\  KxEMMi  Post 

/iniiiuiil  l,umi^  SafrU 
I(l2-Mil«‘  h'liji!hl 
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Of  course,  the  index  pictured  here  is  primarily 
an  index  to  the  contents  of  The  New  York 
Times.  It  is  a  means  of  quickly  locating 
stories,  articles  and  news  items  of  all  kinds 
that  ran  in  the  Late  City  Edition  of  this  news¬ 
paper,  and  it  gives  a  fast  reading  summary 
of  The  Times  news  of  events  in  all  fields  of 
activity. 

But  The  New  York  Times  Index  also  serves 
as  a  key  to  the  news  of  national  and  world 
affairs  that  appears  in  any  newspaper.  That’s 
because  each  news  reference  in  The  Index 
tells  when  the  story  broke  into  print.  There 
are  thousands  of  such  references  in  each  semi¬ 
monthly  issue,  and  almost  a  half  million  of 
them  in  the  Cumulative  Annual  Volume.  And 
the  news  is  classified  and  summarized  under 
alphabetically  arranged  headings  that  make 
it  easy  to  spot  any  event  or  situation. 

Don’t  you  often  find  it  difficult  to  track  down 
stories  that  are  somewhere  in  those  back  is¬ 
sues  of  your  own  newspaper?  A  lot  of  time 
will  be  saved  when  you  have  The  New  York 
Times  Index. 

The  cost  is  low.  You  can  get  the  twice-a-month 
issues  for  an  entire  year  for  only  $60.  And 
for  $35  more  ($95  in  all)  you  can  have  your 
subscription  include  the  big  1960  Annual 
Volume  to  be  published  around  June  1.  This 
new  volume,  containing  the  complete  day  to 
day  record  of  what  happened  last  year,  will 
be  priced  separately  at  $60. 

News  research  will  go  a  lot  faster  when  you 
have  The  New  York  Times  Index  in  your  li¬ 
brary.  Why  not  get  your  subscription  started 
without  delay? 

The  New  York  Times  Index 

Times  Square,  New  York  S6,  New  York 


Every  Saturday  Since  1 884 


Editor  &  Publisher 

THE  SPOT  NEWS  PAPER 

OF  THE  NEWSPAPER  AND  ADVERTISING  FIELDS 


Censorship  Plan  Avoided 
In  Talk  With  President 


Declared  National  Emergency 
Needed;  More  Discussion  Set 


have  this  material  handy  to  lay 


of  ASNE,  two  directors  of 
AN  PA  —  D.  Tennant  Bryan, 
Richmond  newspaper,  Irwin 
Maier,  MilwoMkee  Journal,  two 
directors  of  ASNE — Lee  Hills, 
Kniprht  newspapers,  and  Turner 
Catledpe,  New  York  Times,  also 
Frank  H.  Bartholomew,  presi¬ 
dent  of  United  Press  Interna¬ 
tional,  and  Benjamin  M.  Mc- 


Washincton  president  of  the  American  So-  press. 


on  the  table  if  and  when  an-  Kelway,  Washington  Star,  pres- 
other  situation,  such  as  the  ident  of  the  Associated  Press. 
Cuban  invasion  fiasco,  creates  a  During  the  session  the  Presi- 
need  for  a  second  talk  with  the  fjent  rocked  in  his  much-public- 
press.  jxed  chair  and  did  virtually  all 


President  Kennedy  s  70-min-  c.ety  of  New.^aper  Editors,  ^his  week's  conference  came  of  the  talking  from  his  side 
ute  exploratory  meeting  with  answered  reporters*  questions  ^  ^  although  he  was  flanked  by 

eight  representatives  of  the  about  the  conference.  (Tran-  by  newspai>er  executives  for  an  Pierre  Salinger,  his  press  secre- 


eight  representatives  of  the  about  the  conference.  (Tran-  by  newspai>er  executives  for  an  Pierre  Salinger,  his  press  secre- 
newspaper  business  May  9  de-  script  of  Q  and  A  is  on  page  opiK>rtunity  to  explore  the  prob-  tary,  Theodore  Sorensen,  his 
veloped  a  polite  i-efusal  to  12^  presentation  which  No.  1  aide,  and  Brig.  Gen. 

accept  censorship  of  news  but  a  ' -  -  - 


The  exchange  of  views  was  ^he  President  had  mentioned 


and  Brig.  Gen. 
Clifton,  military 


readiness  to  continue  a  discus-  described  as  l>eing  of  a  general  ^is  talk  to  the  Bureau  of  Adver-  aide  and  specialist  on  public  in- 
sion  of  national  security  prob-  nature  nothing  specific  was  put  the  end  of  the  formation. 


t  t  •  j  I  annual  convention  of  the  Ameri- 

A  statement  is.sued  by  the  newspaper  group  didn’t  ask  him  Newspaper  Publishers  Asso- 
newspaper  group  and  approved  to  offer  any  plan  or  idea  about  ciation  April  27 
by  the  White  House  declared  voluntary  controls  in  handling 
that  no  form  of  restriction  is  news  that  might  involve  na-  ,  ,,  ^ 

contemplated  or  suggested  by  tional  security.  ^flowing:  .Marie  Ferree,Scripps- 


tising  dinner  at  the  end  of  the  formation, 
annual  convention  of  the  Ameri-  On  Sunday  prior  to  the  meet- 
can  Newspaper  Publishers  Asso-  ing  Mr.  Kennedy  had  supper 
ciation  April  27.  with  Arthur  Krock  of  the  New 


York  Times  editorial  board  and 
it  has  been  reported  that  they 


However,  Washington  has  and  the 


the  administration.  However,  Washington  has 

The  position  of  the  press —  lieen  buzzing  with  talk  since  the  K.  McKnight, 

that  there  is  no  necessity  for  conference  that  Mr.  Kennedy  hfnllas  Times  Herald,  president 
voluntary  censorship  machinery  did  have  some  memorandum  OArv  Awn  coptu  4i.  a 

in  the  absence  of  a  declaration  prepared  but  he  did  not  produce  «  President  ^KenriX*^ 

of  national  emergency  —  was  it  liecause  the  newspaper  people  executives  at  the  White  Houst 

emphasized  outside  the  state-  didn’t  ask  to  see  it.  The  belief  Bryan  (hidden),  Frank  H.  Bar 

ment  when  Felix  R.  McKnight,  here  is  that  the  President  will  Knight,  Benjamin  McKelw 


press. 

(Continued  on  page  80) 


BACK  AND  FORTH  goes  the  discussion  of  press  discipline  and  national 
security  as  President  Kennedy,  in  rocking  chair,  meets  with  newspaper 
executives  at  the  White  House;  Left  to  right — Lee  Hills,  D.  Tennant 
Bryan  (hidden),  Frank  H.  Bartholomew,  Turner  Catledge,  Felix  Mc¬ 
Knight,  Benjamin  McKelway,  Mark  Ferree,  and  Irwin  Maier. 


editor  8C  publisher  for  May  13,  1961 


‘No  Necessity  for  Security  Machinery  Now’ 


Following  is  the  transcript  of  there  has  been  a  free  access  to  McKnight:  Such  as  “continue  Q.  Did  you  come  seeking 
the  press  conference  which  the  news  in  the  Kennedy  Admin-  to  have  a  look  at  it”  and  “be  further  guidance  from  the  Prosi- 

followed  the  President’s  meet-  istration?  back  at  a  later  date”  to  see  dent  as  to  exactly  what  he  meant 

ing  May  9  with  newspaper  rep-  McKnight:  I  would  say  that  where  we  stand.  —any  guide-lines  to  carry  out 

resentatives  to  discuss  national  I  do  not  think  that  it  is  relevant  Q.  Is  this  group  going  to  func-  his  proposal? 
security  problems  and  the  news,  to  the  matters  discussed  this  tion  as  a  committee,  and  if  there  McKnight:  No,  I  think  we 
Answering  questions  are  Felix  morning.  We  didn’t  get  into  that  is  going  to  be  more  discussion  is  came  to  discuss  and  explore  the 

McKnight,  president  of  the  at  all.  It  was  not  discussed.  it  going  to  be  among  this  group  speech  he  made  in  New  York 

American  Society  of  Newspaper  _  of  eight?  the  questions  posed  there  and 


American  Society  of  Newspaper  v  i?  i  m  i  eight?  the  ((uestions  posed  there 

Editors;  and  Pierre  Salinger,  Formal  Machinery  McKnight:  I  assume  that  it  get  clanfication. 

White  House  press  secretary.  O  The  President  in  his  speech  would  be.  Q-  Did  you  get  that,  sir? 

The  conference  opened  with  suggested  that  if  voluntary  cen-  Q-  Have  you  set  a  time?  McKnight:  Quite  a  bit. 

the  reading  of  a  statement  sorship  machinery  were  set  up,  McKnight:  No.  President  discuss 


signed  by  Mr.  McKnight  and  that  the  government  would  Q*  the  meantime,  pending  the  Cuban  situation  in  relation 
Mark  Ferree,  president  of  the  wholeheartedly  cooperate  with  ^^e  additional  meeting,  if  an  to  this  problem? 

American  Newspaper  Publishers  it.  Was  there  any  discussion  this  editor  has  a  story  that  he  thinks  McKnight:  I  think  it  was 


Association,  as  follow's:  morning  of  the  setting  up  of  any  is  possibly  doubtful  in  the  light  mentioned  but  not  specifically, 

r  I  c.  ,  ,  formal  machinery  SO  that  stories  of  the  national  security,  to  whom  no.  *  •*  u  * 

Formal  statement  reviewe<l  to  see  whether  is  he  to  turn?  What  is  he  to  do  Q-  You  said  you  got  quite  a  bit 

“The  newspaper  group  and  the  they  were  in  the  interest  of  nhout  it?  o  c  an  ca  ion  am  no  c  cm 


is  he  to  turn?  What  is  he  to  do  Q-  You  said  you  got  quite  a  bit 
about  it?  of  clarification — I  am  not  clear 

McKnight:  There  is  no  ma-  as  to  what  the  President  had  in 
chinery  for  that  at  all.  We  didn’t  mind  in  what  I  heard  in  the 


President  had  an  exchange  of  national  security?  McKnight:  There  is  no  ma-  us  .o  u.c  ..au  ...  , 

views  on  the  subject  of  the  press  McKnight :  This  is  what  you  chinery  for  that  at  all.  We  didn’t  min  in  w  a  ea,  in  e 

and  national  security  growing  get  for  reading  the  statement,  attempt  to  set  up  any.  We  were  * 

out  of  the  President’s  speech  (laughter)  No,  I  would  say  no.  discussing  the  broad  area.  ^  *1,  *  ■ 

before  the  Bureau  of  Adver-  Q.  Well,  has  anything  really  Q*  1*^  speech  the  Presi-  *  c  nig  .  wi  say  a  m 

tising,  American  Newspaper  changed  since  liefore  the  meet-  dent  referred  to  one  instance  a  genera  sen^  we  iscus 

Publishers  Association.  ing?  where  he  thought  our  national  many  {mints  in  his  sp^h. 

“It  was  agreed  that  the  gov-  Salinger:  I  would  say  that  the  security  had  been  brrached  in  a  Q-  o  you  in  a  1  is 

ernment  and  the  press  group  President,  in  his  speech  to  the  missile  tracking  device.  Did  he  mcum  n  e  in  onna  ion 

would  continue  to  review  this  publishers,  attempted  to  lay  out  Kive  you  other  instances  of  what  m  m  m  is  ccmn  ry  come 

subject  and  meet  again  in  what  he  considered  to  be  the  he  regards  as  breaches  of  secur-  up  wi  ^me  in  o  p  an,  1  e 

several  months.  problem,  and  he  laid  it  out  in  ity  or  irresponsibility  today  in  government  doesn  t  come  up  with 

“The  President  assured  the  the  hope  that  it  would  lead —  ^he  discussion?  u  P  un  ea  w  **  Pf® 

group  that  the  Administration  that  the  speech  would  lead  to  McKnight:  No.  Just  generally.  '  1,° 

intends  to  continue  its  {lolicy  of  discussion,  not  only  in  the  gov-  Q*  Was  there  agreement  that  ® 

free  access  to  the  news  and  that  emment,  but  among  the  various  there  should  be  general  self-  p>  ^  more  an  is  iscus- 

no  form  of  restriction  is  con-  communication  media.  I  think  discipline  among  the  news-  i  i  i-  *1,  *  • 

templated  or  suggested.  the  fact  that  we  have  had  this  Papers,  and  why  not  the  radio  McKnight:  1  believe  that  is  i 

“We  were  here  as  the  elected  meeting  this  morning  indicates  People,  if  the  newspapers  are  correc  .  ^ 

officers  and  directors  of  the  that  the  hope  has  been  realized,  involved?  m  MomKoi.. 

American  Society  of  Newspaper  that  there  has  been  discussion.  I  Salinger:  Wait  a  minute  now 

Editors  and  the  American  News-  don’t  think  that  he  thought  that  before  we  get  off  onto  that  q  ^  make  a 

paper  Publishers  Association  there  would  be  any  quick  solu-  unfortunate  tack  (laughter)  report  to  the  members  of  youi 

and  the  presidents  of  the  Asso-  tion  to  this,  or  that  any  easy  ^his  meeting  was  held  because  groups  and  ask  them  to  take 

dated  Press  and  United  Press  answers  would  come,  but  what  these  two  groups  asked  to  meet  .  .  further  delibera- 

Intemational.”  he  hoped  would  happen  is  that  with  the  President.  There  are 

there  would  be  discussion.  There  obviously  other  groups  con-  McKnight:  Yes.  ' 

Reporters’  Session  is  discussion.  cemed,  but  this  group  was  at-  *  reports  be  made 

n  wu  .u  *  .  Q-  the  group  persuaded  that  tempting  to  make  no  commit-  pp^iie7  yourreiS^? 

Q.  When  y^say  the  state-  world  events  have  taken  such  a  nients  or  d^isions  on  behalf  of  McKnight:  I  assume  that  they 

ment  was  agreed  to,  you  me^  turn  that  it  requires  machinery  anybody  but  themselves.  And  I 

by  your  group  of  eight,  or  also  which  this  society  has  not  had  assure  you  that  where  any  dis-  '  President  say  he 

2?  cussion  is  necessary  on  an  ove^  ^ 

uiifn  McKnight :  You  are  asking  me  “^her  groups  will  be  ^  t^e  dilemma?  Do 

upon  between  the  group  and  the  nf  ,.=1  included.  _  ^.u _ 


McKnight:  I  believe  that  is  1 


Reports  to  Members 


McKnight:  Yes. 

Q.  Will  both  reports  be  made 


4-U^  .  ...  ,  1  1  J  llUll  ctt  iXll  W  tilt?  UIIt?IIlllla  i  UV 

f  ^  behalf  of  the  eight  of  us?  mcto^.  ^  solution  | 

?  thU  that  is  ^  asking  personally,  sir,  McKnight  .  I  might  say  we  ^  found? 

ton*  w;th‘“h^*aS^e™reT' OT  if’'?™' t"!  Ji‘the  ZmenT  aZ  thal  is  the 

tion  with  the  government,  or  consisted  largely  of  an  expres-  really  do  not  have  the  ^(?ht  to  reason  for  the  continuing  look  at 
indeiiendent,  by  the  government  gj^j^  concern  about  publica-  commit  for  anybody.  We  are  thing  as  we  go  along  and 

^"McKnShf^^ral  was  not  dis  material  which  he  just  here  as  an  interested  group,  ^ee  wherf  we  stand. 

cu2ed  I  ^woJld  saT  thS  the  should  not  be  Everyday  Judgment  Q.  Does  the  President  agree? 

cusseo.  1  would  say  mat  me  published.  Was  there  anything  ^  ,  McKnieht-  Yes 

status  remains  the  same — and  Q.  Was  there  any  agreement  1“ .  „  .  .  .  . 


tion  of  material  which  he  just  here  as  an  interested  group, 
evidently  thought  should  not  be  Everyday  Judgment 


in  this  meeting  this  morning  Was  there  any  agreement 


see  where  we  stand. 

Q.  Does  the  President  agree? 
McKnight:  Yes. 

Q.  Did  the  President  give  you 


we  will  continue  to  l^k  into  the  correct  the  situation  there  should  be  self-  agrees  with! 

whole  picture  of  the  free  flow  of  that  he  saw?  restraint  on  the  part  of  the 

information  as  it  pertains  to  newspapers?  you  mat  mere  is  no  necessity  lor 

national  security.  Didn’t  Discuss  Specifics  McKnight:  No,  there  was  no  ^'^McKto^lint^  wIL^  hS'^sSg- 

Q.  You  say  in  one  paragraph  agreement.  Any  responsible  edi-  McKni^t  .  it  as  ms  g 

that  the  President  assured  the  McKnight:  I  think  we  arrived  tor  faces  that  same  news  judg- 

group  that  the  Administration  at  an  area  of  agreement  in  its  ment  every  day.  f  • 

intends  to  continue  this  policy  broadest  sense.  We  didn’t  dis-  Q.  How  long  were  you  in  *A.”°..***’ 

of  free  access  to  the  news,  and  cuss  specifics.  there?  cumbent  upon  us  at  this  time 

so  on.  Do  you  editors  and  pub-  Q.  What  was  the  area  of  Salinger:  About  an  hour  and  come  up  with  any  mac  inery. 
lishers  accept — do  you  agree  that  agreement?  ten  minutes.  {Continued  on  page  80) 
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Didn’t  Discuss  Specifics 


newspapers : 

McKnight:  No,  there  was  no 
agreement.  Any  responsible  edi- 


such  machinery  at  the  moment? 

McKnight:  It  was  his  sug¬ 
gestion  that  we  will  continue 
the  study. 

Q.  You  say  now  it  is  not  in¬ 
cumbent  upon  us  at  this  time 
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Washington 

The  vast  majority  of  televi¬ 
sion  was  termed  a  “vast  waste¬ 
land”  by  Newton  N.  Minow, 
chairman  of  the  Federal  Com¬ 
munications  Commission,  in  an 
address  here  this  week  before 
the  National  Association  of 
Broadcasters. 

He  said  TV  fails  to  meet  the 
standards  of  newspapers  and 
magazines,  and  is  a  slave  to 
ratings. 

“Your  industry'  possesses  the 
most  jxiwerful  voice  in  Amer¬ 
ica,”  Mr.  Minow  said.  “It  has  an 
ine.scapable  duty  to  make  that 
v'oice  ring  with  intelligence  and 
with  leadership.  It  should  be 
making  ready  for  the  kind  of 
leadership  that  newspapers  and 
magazines  assumed  years  ago. 

Slave  To  Ratings 

“You  know,”  he  continued, 
“newspaper  publishers  take 
popularity  ratings,  too.  The  an¬ 
swers  are  pretty  clear:  It  is 
almo.st  always  the  comics,  fol¬ 
lowed  by  the  advice  to  the  love¬ 
lorn  columns.  But,  ladies  and 
gentlemen,  the  news  is  still  on 
the  front  page  of  all  newspa¬ 
pers,  the  editorials  are  not  re¬ 
placed  by  more  comics,  the  news¬ 
papers  have  not  become  one 
long  collection  of  advice  to  the 
lovelorn. 

“But  in  television  .  .  .  the 
moment  the  ratings  indicate 
that  Westerns  are  popular,  there 
are  new  initiations  of  Westerns 
on  the  air  faster  than  the  old 
coaxial  cable  could  take  from 
Hollywood  to  New  York.” 

He  said  he  was  opposed  to 
government  censorship  of  TV 
or  radio  programming,  but 
added  that  he  would  use  the 
full  powers  of  his  office  to  im¬ 
prove  broadcasting. 

No  License  Is  Sacred 

Mr.  Minow  said  broadcasters 
are  trustees  of  the  public  air 
waves.  He  put  them  on  notice 
that  hereafter  broadcast  licenses 
will  not  be  renewed  “pro 
forma.” 

“There  is  nothing  permanent 
or  sacred  about  a  broadcast  li¬ 
cense,”  he  warned,  putting  the 
licensees  on  notice  that  the  Com¬ 
mission  will  now  conduct  pub¬ 
lic  hearings,  wherever  possible, 
to  air  the  community’s  views 
,  as  to  the  station’s  performance 
1  before  a  license  is  continued. 

The  Commission  is  preparing 
i  new  forms  on  which  broadcast- 
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ers  will  report  their  program¬ 
ming.  Mr.  Minow  said  special 
attention  will  be  paid  to  public 
serv’ice  programming  and  ques¬ 
tions  may  be  raised  as  to  the 
reasons  why  local  stations  avoid 
carrying  network  public  service 
programs. 

“'Too  many  local  stations,”  he 
declared,  “operate  with  one  hand 
on  the  network  switch  and  the 
other  on  a  projector  loaded  with 
with  old  movies.” 

Mr.  Minow,  a  former  law 
partner  of  Adlai  Stevenson,  told 
the  broadcasters:  “I  did  not 
come  to  Washington  to  idly  ob¬ 
serve  the  squandering  of  the 
public’s  airwaves.” 

“If  some  of  you  persist  in  a 
relentless  .search  for  the  highest 
rating  and  the  lowest  common 
denominator,  you  may  very  well 
lose  your  audience,”  the  New 
Frontier  chairman  said.  “Be¬ 
cause,  to  paraphrase  a  great 
American  who  was  recently  my 
law  partner,  the  people  are 
wise,  wiser  than  some  of  the 
broadcasters  —  and  politicians 
—  think.” 

19%  on  Revenue 

Mr.  Minow  opened  his  ad¬ 
dress  with  a  report  on  the  health 
of  the  television  business,  noting 
that  1960  gross  revenues  ex¬ 
ceeded  a  billion  dollars  and 
profit  before  taxes  was  an  av¬ 
erage  return  on  revenue  of  19%. 

After  a  verbal  salute  to  some 
of  the  fine  dramatic  shows  and 
public  service  programs  on  the 
networks,  Mr.  Minow  shot  this 
comment:  “When  television  is 
good,  nothing  —  not  the  theatre, 
not  the  magazines  or  newspa¬ 
pers  —  nothing  is  better.  But 
when  television  is  bad,  nothing 
is  worse.” 

He  invited  the  broadcasters  to 
sit  in  front  of  their  sets  and 
observe  the  “vast  wasteland.” 
He  continued: 

“You  will  see  a  procession  of 
game  shows,  violence,  audience 
participation  shows,  formula 
comedies  about  totally  unbeliev¬ 
able  families,  blood  and  thunder, 
mayhem,  violence,  sadism,  mur¬ 
der,  western  badmen,  western 
good  men,  private  eyes,  gang¬ 
sters,  movie  violence,  and  car¬ 
toons.  And,  endlessly,  commer¬ 
cials  —  many  screaming,  cajol¬ 
ing,  and  offending.  And  most 
of  all,  boredom.  True,  you  will 
see  a  few  things  you  will  en¬ 
joy.  But  they  will  be  very,  very 
few.” 

(Continued  on  page  73) 
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AGAINST  CENSORSHIP — Richard  M.  Nixon,  second  front  left,  chats 
with  Detroit  Press  Club  members  before  criticizing  President  Kennedy's 
bid  for  press  discipline.  Others  from  the  left  are  Martin  S.  Hayden, 
editor  of  the  Detroit  News;  Mrs.  Virginia  Wegmann,  club  member; 
and  Stoddard  White,  club  president. 


Nixon  Would  Rely 
On  Press  Integrity 


Detroit 

President  Kennedy’s  appeal 
for  self-restraint  or  self-censor- 
ship  of  the  news  was  criticized 
by  former  Vice  President  Rich¬ 
ard  M.  Nixon  during  a  speech 
May  9  at  the  Detroit  Press  Club. 

“The  kindest  judgment  that 
can  be  made  about  this  scheme 
is  that  it  obviously  was  not 
thought  through  by  the  White 
House  staff,”  Mr.  Nixon  said. 

“The  whole  concept  of  a  re¬ 
turn  to  secrecy  in  peacetime 
demonstrates  a  profound  mis¬ 
understanding  of  the  role  of  a 
free  press  as  opposed  to  that 
of  a  controlled  press. 

Encourages  Bureaucrats 

“At  the  same  time.  President 
Kennedy’s  remarks  will  inevita¬ 
bly  encourage  government  offi¬ 
cials  to  further  withhold  infor¬ 
mation  to  which  the  public  is 
entitled.  The  plea  of  security 
could  well  become  a  cloak  for 
errors,  misjudgments  and  other 
failings  of  government. 

“Already  in  its  own  short  life, 
this  Administration  has  pro¬ 
vided  enough  examples  of  doubt¬ 
ful  resort  to  secrecy  to  have 
prompted  a  formal  inquiry  from 
the  American  Society  of  News¬ 
paper  Editors.” 

The  Republican  nominee  for 
President  in  last  fall’s  campaign 
said  that  in  his  dealings  with 
newspapermen  he  had  found 
that  they  co-operated  fully  when 
dealt  with  honestly. 

“No  reporter  worth  his  salt 


would  deliberately  publish  in¬ 
formation  hurtful  to  national 
security,”  he  continued.  “The 
record  of  patriotic  self-restraint 
is  a  good  one. 

“True,  there  have  been  lapses. 
But,  on  balance,  it  is  much  bet¬ 
ter  to  have  a  free  press,  even 
with  occasional  excesses,  than 
an  all-wise  government  giving 
direction  as  to  what  may  or 
may  not  be  published.” 

Mr.  Nixon  said  that  few 
Americans  would  argue  with  the 
President’s  statement  of  the 
dangers  that  face  the  nation. 

“But  if  these  dangers  are  in¬ 
creased  by  the  publication  of 
certain  kinds  of  stories,”  he 
said,  “then  obviously  something 
more  is  needed  than  the  Presi¬ 
dent’s  appeal  for  self-restraint. 

“The  question  of  what  will 
serve  the  national  interest  is  not 
easily  answered. 

“The  many  hundreds  of  news¬ 
papers  will  approach  the  ques¬ 
tion  differently.  This  variety  of 
opinion  is,  of  course,  a  basic 
characteristic  of  a  free  press. 
Therefore,  no  plan  for  volun¬ 
tary  suppression  of  information 
through  individual  judgment 
can  be  expected  to  work.” 

Misled  on  Cuba 

Mr.  Nixon  questioned  whether 
there  was  a  need  for  the  “dras¬ 
tic  proposals”  suggested  by  the 
President,  saying: 

“Except  for  one  unconvinc¬ 
ing  episode,  he  was  unable  to 
(Continued  on  page  74) 
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ASTRONAUT  AND  THE  PRESS 

It  Isn’t  the  Fall, 

It’s  the  Quiek  Stop! 


TmE  C0MMUNI^jT5'  EFFURlb 
E'jTABLI^  A  foothold  IN  Th' 

WESTERN  hemisphere 


"RED  SUCCESSES  IN 
I  LAOS  AFRICAN  WOES 
THE  FRENCH* 
ALuERlAN 
STCUOclE 


AMERICANS  COMPLAININta  ABOUT 
HltiH  TAXES  TO  FINANCE  THE  MISSILE 
rKOoRAM-YE‘;1HF  WORlDiSIN  BAD 
SHAPE  TODAY  " 

"C^IT  IT  ccOKS 
’RETTN  GOOD 
FROM  HERE 


Washington 

The  capacity  of  the  801-seat 
State  Department  auditorium 
was  strained  as  newsmen  gath¬ 
ered  for  an  interview  of  Ameri¬ 
ca’s  first  man  in  space,  Cmdr. 
Alan  B.  Shepard  Jr.  on  May  8. 

The  audience  rose  to  give 
Shepard  and  his  six  fellow  as¬ 
tronauts  a  standing  ovation  as 
they  entered  the  auditorium. 

After  introductions  by  Space 
Administrator  James  E.  Webb 
and  Robert  M.  Gilroth,  director 
of  Project  Mercury,  Shepard 
was  on  his  own  to  fend,  thrust 
or  parry  the  i-eportorial  on¬ 
slaught. 

Questions  went  from  the  ex¬ 
tremely  technical  downrange  to 
the  purely  inane.  Shepard  han¬ 
dled  the  intendew  with  humor 
and  tact  and  with  an  easiness 
of  manner  that  would  have  done 
an  old  hand  proud.  He  referred 
some  questions  to  his  fellow 
Astronauts  but  the  bulk  he 
fielded  himself. 

W'hen  a  question  came  about 
how  it  felt  to  be  weightless  for 
five  minutes,  Shepard  grinned 
like  a  man  who  has  just  won  a 
bet  with  himself. 

“During  the  period  of  weight¬ 
lessness,”  he  said,  “I  realized 
that  somebody  was  going  to  ask 
me  that  question.  So  I  told  my¬ 
self,”  he  went  on  as  laughter 
fille<l  the  auditorium,  “that  I’d 
better  figure  out  an  answer.” 

The  weightlessness,  he 
thought,  was  a  “pleasant  experi¬ 
ence.” 

There  was  no  feeling  of  ex- 
hiliration,  he  said  in  response 
to  another  question,  until  the 
capsule  had  landed  in  the  water 
and  the  recovery  had  been  made. 

A  reporter  who  didn’t  think 
that  was  the  answer  to  his  ques¬ 
tion  pressed  for  an  answer  on 
how  he  felt  when  he  realize«i 
“up  there  in  space  that  the  flight 
was  a  success”.  Shepard  drew 
laughter  when  he  reminded  the 
reporter  that  it  isn’t  “the  fall 
that  hurts,  it’s  that  sudden 
stop!” 

Risked  Much,  Gained  Much 

President  Kennedy,  at  a  pub¬ 
lic  ceremony,  and  later  Comdr. 
Shepard,  maide  special  note  of 
the  fact  that  the  space  shot  had 
been  made  under  the  full  glare 
of  press  coverage. 

“Because  great  risks  have 
been  taken  in  that  regard,”  the 
President  said,  “it  seems  to  me 
that  we  have  some  right  to 
claim  that  this  open  society  of 
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ours  which  risked  much  gained 
much.” 

Shepard  said  that  one  of  the 
significant  things  about  the 
launching  was  that  it  had  been 
accomplished  in  the  open  with 
veiy  little  held  back  from  the 
press. 

“It  was  a  little  annoying  to 
us  at  times,”  he  said,  and  added 
that  it  placed  an  extra  burden 
on  project  officials,  “But  we  all 
feel  it  was  worth  it,”  he  said. 
«  «  * 

Press  Is  The  ^ Patsy'* 

On  a  Challenging  Job 

By  Charles  W.  Corddr>’ 

Unit€‘d  Press  International 

Cape  Canaveral 

Like  war,  air  travel  and  fire 
fighting,  the  business  of  cover¬ 
ing  astronauts  runs  the  gamut 
from  periods  of  sheer  boredom 
to  moments  of  sheer  terror. 

Experiencing  the  whole  range 
last  week,  and  re-acquainting 
themselves  with  the  old  prac¬ 
tice  of  hurry-up-and-wait,  were 
more  than  600  representatives  of 
all  the  communications  media — 
the  men  and  women  assigned 
to  report  America’s  first  man- 
in-space  effort. 

Here  at  the  American  Space¬ 
port,  the  press  quickly  encoun¬ 
tered  another  “peril”  of  the 
trade.  This  came  when  the  sched¬ 
uled  Tuesday  (May  2)  astronaut 
flight  had  to  be  cancelled  be¬ 
cause  of  bad  weather.  The  prop¬ 
osition  then  heard  was  that 
when  something  goes  wrong  — 
even  if  nothing  more  than  a 
simple  and  wise  launching  post¬ 
ponement  —  the  press  somehow 
is  retroactively  responsible  for 
a  publicity  build-up  that  was  un¬ 
warranted  and  caused  an  ulti¬ 
mate  let-down. 

Satellites,  strikes,  or  Salk 
vaccine  distribution,  observed 
Ed  Lahey,  the  press  is  the 
“patsy”  and  gets  the  tomatoes 
from  both  sides  of  issues.  “The 
motives  of  the  press  at  Cape 
Canaveral  are  correct,”  said  the 
veteran  reporter.  “We  are  just 
doing  a  job,”  the  job  being  the 
challenging  one  of  carrying  to 
America  and  the  world  the  story 
of  the  first  U.  S.  manned-rocket 
flight. 

A  full  12  hours  before  the 
flight  postponement,  James  E. 
Webb,  administrator  of  the  Na¬ 
tional  Aeronautics  and  Space 
Administration  (NASA),  issued 
a  statement  saying  the  Mercury 
space  flight  program  had  been 


operated  for  more  than  two 
years  “in  the  belief  that  the  pub¬ 
lic  has  a  right  to  know  what 
this  country  is  doing  in  the  space 
field.”  He  said  “we  operate  in 
a  democratic  society  where  our 
failures  are  known  as  well  as 
our  successes.”  He  recalled  the 
contrast  with  Russia’s  announce¬ 
ment  only  of  successes. 

It  is  true,  as  NASA’s  spokes¬ 
man  said  here  Sunday  (April 
30)  at  a  mass  press  briefing, 
that  the  government  never  offi¬ 
cially  announce<l  publicly  and  in 
advance  that  May  2  was  the 
first  launching  date.  To  much 
laughter  he  said,  therefore,  that 
“if  there  is  a  build  up  the  gov¬ 
ernment  will  not  have  been  re¬ 
sponsible.” 

Miles  of  cables,  teletype  and 
telephone  lines,  photographic 
equipment,  housing  accomoda¬ 
tion  and  automobile  fleets  are 
not  arranged  in  a  nonce,  how¬ 
ever;  and  well  in  advance  of  the 
never-officially-announced  day 
the  press  was  in  place — hurry- 
ing-up-and- waiting. 

At  nine  points  —  the  astro¬ 
naut  hangar,  the  missile  shot 
area.  Grand  Bahama,  etc.,  —  too 
restricted  for  unlimited  cover¬ 
age,  there  were  press  pools. 
These  included  representatives 
of  all  the  media,  who  furnished 
their  material  to  their  col¬ 
leagues. 

«  « 

Hurray  for  Capt.  May; 

He  Got  Stories  Out 

By  Alton  Blake»lee 

Associated  Press 

On  Grand  Bahama  Island, 
newsmen  thirsting  to  learn 
Shepard’s  story  sometimes 
found  themselves  within  six  feet 
of  him  —  yet  they  didn’t  say 
hello,  nod  to  him,  or  even  try 
to  congratulate  him. 

It  was  as  though  we  had  put 
Shepard  in  Coventry. 

It  all  came  about  because,  on 


the  afternoon  of  his  arrival,  it 
became  pretty  apparent  Shepard 
was  under  oilers  not  to  release 
any  detail  of  his  flight.  He  ap¬ 
peared  in  perfect  shape.  Our 
only  news  was  to  be  occasional 
PR  briefings  near  the  hospital 
on  the  missile  tracking  base. 

Shorty  Powers,  Mercury  PR 
man,  said  Shepard  would  be  con¬ 
fined  to  the  hospital  if  newsmen 
or  jjhotographers  tried  to  talk 
to  him.  We  agreed  he  needed 
the  break  of  being  able  to  live 
normally,  and  also  figured  we’d 
get  more  color  and  story,  and 
pictures  ultimately,  if  we  did  go 
along  and  if  he  could  move 
about,  to  the  movie,  the  mess 
hall,  the  club  and  bar,  go  hiking 
or  fishing,  etc. 

So  on  our  honor,  we  left  him 
alone.  Only  on  the  plane  Mon¬ 
day  enroute  to  Washington  — 
Shepard  was  our  pilot  for  a  time 
— did  we  get  the  chance  to  ii^r- 
sonally  meet  and  congratulate 
him  and  pose  for  a  picture.  All 
we  got  from  him  then  was  small 
talk.  Shepard  then  thanked  us 
for  not  having  pestered  him  or 
kept  him  confined. 

Five  newsmen  arrived  at  the 
base  —  the  Grand  Bahama  Auxi¬ 
liary  Air  Force  Base  —  Monday 
afternoon,  coming  on  our  own 
in  view  of  lack  of  any  instruc¬ 
tion  or  guidance  from  NASA. 
We  had  landed  at  Freeport  — 
seven  photographers  and  broad¬ 
casters  coming  in  a  day  earlier 
by  chartered  plane  had  landed 
at  West  End — and  put  up  at  a 
motel  there.  Then  we  drove  over 
to  the  base  to  find  there  were 
no  beds  for  us,  and  no  assur¬ 
ance  of  communications  from 
the  base. 

We  stayed  a  few  days  at  Free¬ 
port,  23  miles  west  of  the  base, 
on  the  island  which  grows  vir¬ 
tually  nothing  except  pines, 
palmettos  and  occasional  crab- 
grass,  is  surrounded  by  fish,  and 
is  almost  inarticulate  when  it 
(Continued  on  page  72) 
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MAN  or  BOY, 

WHAT  A  RIDE! 

It  wa*  Freedom  7 — A-OK  all  the 
way  on  May  5  but  what  Spaceman 
Alan  Shepard  Jr.  said  when  he 

emerged  from  his  capsule  in  the 

Atlantic  Ocean  may  be  one  of  the 
big  press  debates  of  this  historic 
date. 

AP's  Frank  Carey  says  he  was  there 
and  heard  "Boy,  what  a  ride!"  from 
George  Coi,  co-pilot  of  the  heli¬ 
copter  which  picked  up  Shepard. 

UPl's  Jack  Fox  says  he  heard 
"Man,  what  a  ride!"  and  it  would 
be  more  like  Shepard  to  say  that. 

Some  radio  newsmen  reported, 
"Boy,  that  was  a  whale  of  a  ride." 

But  there's  no  dispute  over  the  re¬ 
mark— "What  a  beautiful  view!" — 
which  Shepard  made  from  his  cap¬ 
sule  as  he  looked  through  the  peri¬ 
scope  and  saw  the  contour  of  the 
Atlantic  coast  on  earth. 


Cocoa  Beach  was  no  place  for 
fun  May  5.  Those  nude  gams  (in 
photo  at  right,  above)  belong  to 
a  gal  reporter  (clad  in  bathing 
suit)  who  is  phoning  her  story 
from  a  press  shack  at  the  missile 
center. 


Bob  Tieken,  above,  sets  his 
1 000mm  lens  for  an  AP  shot  of 
the  astronaut's  takeoff  at  Cape 
Canaveral. 


News  row  at  the  Cape  .  .  .  some 
of  the  300  or  more  reporters  line 
up  in  their  stalls  waiting  for 
Cmdr.  Alan  B.  Shepard  Jr.  to  be¬ 
come  America's  first  spaceman  on 
the  morning  of  May  5. 


THIS  IS  A  MOTEL?— Right  now 
it's  UPl  news  center  at  Spaceport 
and  Jack  Young,  Bill  Lyon  and 
Russ  Yoder  are  putting  the  story 
and  pictures  to  bed. 


\  '  — . 
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News  and  Spunk  Pay 
For  Montana  Papers 


NEWS  EXECUTIVES — Represenfafives  of  Lee  Enterprises,  Inc.,  who 
presented  a  program  at  the  University  of  Minnesota  School  of  Journal¬ 
ism,  stand  with  the  conference  chairman,  Everett  A.  Streit,  editor  of 
the  Clinton  (Iowa)  Herald  (center).  Left  to  right — William  Wundram, 
Davenport  Times-Democrat;  Forrest  Kilmer,  Davenport  Democrat;  Duane 
W.  Bowler,  Billings  Gaiette;  Mr.  Streit;  Richard  Vesey,  Wisconsin  State 
Journal;  Don  Anderson,  president,  Lee  Newspapers  of  Montana;  and 
David  K.  Gottlieb,  general  manager,  Lee  Enterprises. 

Competitive  Papers 
Lead  Deans’  List 


Minneapolis 

The  Lee  Newspapers  ffroup 
has  given  several  Montana 
newspapers  back  to  newspaper¬ 
men  to  run  and  they’re  doing 
okay. 

Don  Anderson,  publisher  of 
the  Wisconsin  State  Journal  at 
Madison  and  president  of  the 
Lee  Newspapers  of  Montana, 
reported  here  last  week  that 
the  group  is  three  years  ahead 
of  its  schedule  in  paying  back 
the  debt  incurred  for  the  pur¬ 
chase  of  the  Anaconda  Com¬ 
pany’s  seven  Montana  newspa¬ 
pers  in  May,  1959. 

The  Butte  newspapers,  Mon¬ 
tana  Standard  and  Biitte  Post, 
deserve  a  Pulitzer  Prize  for 
their  work  in  cleaning  up  a 
“local  mess,’’  Mr.  Anderson 
said,  by  way  of  pointing  up  his 
story  that  the  new  editorial 
spirit  is  making  the  papers 
profitable  enterprises. 

Turned  into  Black 

“In  Butte,’’  he  told  the  News 
ETxecutives  Seminar  at  the  Uni¬ 
versity  of  Minnesota  May  4, 
“we  were  in  the  red  by  $149,000 
for  1959,  but  we  turned  it  into 
the  black  in  I960.’’ 

Mr.  Anderson  said  the  correct 
figrure  involved  in  the  Lee 
Group’s  successful  bid  for  the 
Anaconda  papers  never  had 
been  published  but  he  admitted 
it  was  “between  $5,000,000  and 
$8,000,000.” 

Prior  to  Lee’s  purchase,  he 
.said,  the  newspapers  had  served 
the  mining  interests.  The  main 
trouble,  in  his  view  was  that 
“they  were  not  owned  and  op¬ 
erated  by  newspapermen.” 

“They  were  owned  and  oper¬ 
ated,”  Mr.  Anderson  empha¬ 
sized,  “by  mining  men,  account¬ 
ants,  lawyers  and  engineers. 
The  result  was  an  ineffective 
and  impotent  press.” 

But  after  “we  told  them  to 
go  out  and  report  the  news  for 
what  it  was  worth,  the  editors 
and  their  staffs  were  putting 
out  the  best  newspapers  the 
towns  had  ever  known.” 

“It  takes  a  newspaperman  to 
run  a  newspaper,”  Mr.  Ander¬ 
son  conclude. 

One  of  the  conditions  first  en¬ 
countered  by  the  new  owners, 
he  said,  was  a  run  of  18  libel 
suits.  It  had  become  the  custom 
for  some  people,  he  explained, 
to  sue  the  Anaconda  papers  be¬ 
cause  the  lawyers  in  control 
followed  a  policy  of  quick  set¬ 
tlements.  Mr.  Anderson  said  one 
of  the  pending  cases  was  being 
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brought  to  trial  to  demonstrate 
the  new  ownership  policy  of 
discouraging  nuisance  suits. 

He  said  news  staffs  had  be¬ 
come  lethargic  and  cynical 
working  for  the  big  copper  and 
mining  empire,  but  soon  after 
the  changeover  to  genuine  news¬ 
paper  management  the  papers 
began  to  report  mine  strikes, 
mine  disasters  and  labor  union 
spokesmen’s  comments,  as  well 
as  company  statements. 

“That  was  a  real  novelty,” 
Mr.  Anderson  remarked.  He  said 
he  grew  up  in  Montana  and 
knew  what  he  was  talking  about. 

Duane  W.  (Doc)  Bowler,  who 
was  plucked  from  the  staff  and 
made  managing  editor  of  the 
Billings  Gazette  when  Lee  came 
in,  said  Anaconda  did  not  neces¬ 
sarily  want  bad  newspapers,  but 
it  was  “vulnerable  to  pressures 
affecting  its  business  and  it  was 
not  dependent  on  journalistic 
success  for  its  profits.” 

Covers  Wide  .\rea 

Mr.  Bowler,  a  Montana  new.s- 
man  for  28  years,  said  it  was 
customary  for  reporters  and  edi¬ 
tors  to  stay  away  from  contro¬ 
versial  stories  because  everyone 
knew  that  local  officials  or  busi¬ 
nessmen  would  “call  Butte”  — 
the  Anaconda  headquarters  — 
to  stop  the  printing  of  the 
stories. 

The  editor  told  how’  the  Ga¬ 
zette  circulates  over  half  of 
Montana  and  even  goes  into 
towns  in  South  Dakota  some 
350  miles  away  from  Billings. 
Truck  relay  routes  are  operated 
to  get  day-of-publication  de¬ 
livery. 

A  system  of  stringers  is  a 
mainstay  of  the  Gazette’s  far- 
flung  interests,  Mr.  Bowler  said, 
but  the  paper  is  edited  on  the 
theory  that  readers  in  the  dis¬ 
tant  circulation  area  don’t  buy 
the  Gazette  for  everyday  local 
items  but  rather  for  its  gen¬ 
eral  coverage.  Therefore,  he 
said,  stringers  are  paid  a  pre¬ 
mium  if  they  call  in  news  of 
spot  interest,  such  as  the  death 
of  a  well-known  person. 

Team  Operation 

Another  member  of  the  Lee 
management  team  who  spoke 
under  the  general  theme  of 
“feudal  journalism’s  last  stand,” 
was  David  K.  Gottlieb,  general 
manager  of  Lee  Enterprises, 
Inc.  of  Davenport,  Iowa. 

He  described  the  Lee  Group 
as  “strictly  a  business  organi- 
(Continued  on  page  68) 


All  of  the  “10  best”  news¬ 
papers  in  the  judgment  of  jour¬ 
nalism  educators  are  published 
in  competitive  situations.  One 
of  them  is  in  a  single-owner¬ 
ship  city. 

The  list,  resulting  from  a  poll 
conducted  for  the  Saturday  Re¬ 
view  magazine,  follows,  with  the 
percentage  of  respondents  (125) 


voting  for  them: 

New  York  Times .  71 

Christian  Science  Monitor  46 

Wall  Street  Journal .  42 

St.  Louis  Post-Dispatch  . .  39 

Milwaukee  Journal .  36 

Washington  Post .  34 

New  York  Herald  Tribune  25 
Louisville  Courier-Jo^imal  22 

Chicago  Tribune  .  16 

Chicago  Daily  News .  12 


The  compilation  was  carried 
out  to  15  to  include  those  papers 
receiving  up  to  9%  of  the  vote. 


adding: 

Baltimore  Sun .  11 

Atlanta  Constitution .  10 

Minneapolis  Tribune  ....  10 

Kansas  City  Star .  9 

Los  Angeles  Times  .  9 


The  Courier- Journal  is  under 
the  same  ownership  as  the 
Louisville  Times  but  they  are 
keenly  competitive  in  editorial 
enterprise. 

The  Louisville  pair  topped  the 
list  of  combination  papers, 
drawing  a  6S%  score.  Next 
came  the  Cowles-owned  brother- 
and-sister  papers  in  Minneapolis 
and  Des  Moines. 

All  of  the  “10  best”  newspa¬ 
pers  as  judged  by  publishers  in 
the  Edward  L.  Bemays  poll 
(E&P,  Feb.  4,  pagp  65)  appear 
on  the  list  of  15  in  the  educa¬ 
tors’  selections.  On  the  deans’ 
list  in  the  order  of  first  10  are 


two  papers  not  on  the  publish¬ 
ers’  list  —  the  Wall  Street  Jmir- 
nal  and  the  Chicago  Daily  News, 

Brad  Recently 

Unlike  the  Bemays  poll,  the 
Saturday  Review  questionnaire 
called  for  ratings  on  the  basis 
of  newspapers  read  within  the 
past  four  weeks.  In  some  in¬ 
stances  in  the  Bemays  poll  votes 
were  cast  for  commonly  owned 
papers  as  if  they  were  one  and 
the  same.  The  teachers’  poll  re¬ 
quired  that  the  individual  paper 
in  a  combination  city  be  named. 

As  the  basis  for  the  poll,  the 
Saturday  Review  presented  a 
listing  of  119  dailies  published 
in  the  United  States  with  cir¬ 
culations  of  100,000  or  more. 
The  questionnaires  went  to  249 
deans  and  professors  on  Feb. 
13.  A  higher  percentage  of  deans 
and  directors  than  faculty  mem¬ 
bers  answered  the  questionnaire. 
Many  who  did  not  but  wrote 
excuses  complained  of  heavy 
work  load  or  criticized  the  sur¬ 
vey. 

Carried  out  to  those  that  re¬ 
ceived  at  least  3%  of  the  vote, 
the  list  would  include,  in  addi¬ 
tion  to  the  15  already  mentioned. 


the  following: 

Des  Moines  Register . 7 

Denver  Post .  6 

Washington  Star .  6 

Minneapolis  Star  .  6 

San  Francisco  Chronicle  . .  6 

Toledo  Blade  .  6 

Miami  Herald  .  4 

Chicago  Sun-Times  . 4 

St.  Louis  Globe  Democrat  .  4 

Detroit  Free  Press  . 3 

Buffalo  News . 3 

(Continued  on  page  68) 
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PHOTOGRAPHY 

jMy  Favorite  Photos — Gordon  Converse 


Laborers  in  New  Delhi 


Start  ot  a  New  Day  Bashful  First  Grader 

editor  8C  publisher  for  May  13,  1961 


and  everywhere  in  the  world. 

The  few  pictures  accompany¬ 
ing  this  article  are  only  a  tiny 
sample  of  the  many  people  and 
places  Gordon  Converse  has 
visited  in  his  global  meanderings 
for  the  Monitor. 

In  “Start  Of  A  New  Day”  a 
little  American  girl  dashing  into 
the  sunlight  captures  the  mood 
of  the  brilliance  and  joy  of  child¬ 
hood  as  well  as  Everyman’s  hope 
for  a  peaceful  world.  “Haircut 
On  the  Streets  Of  Burma”  and 
“Laborers  In  New  Delhi”  are 
part  of  a  large  collection  of 
Asian  scenes  gathered  by  the 
photographer  for  special  fea¬ 
tures  appearing  in  the  Monitor. 
“Repairs  On  the  Old  Boston 
Custom  House  Tower,”  .sym¬ 
bolically  portrays  two  Ameri¬ 
can  workmen  starkly  outlined 
against  the  background  of  one  of 
the  cities  such  men  keep  in  con¬ 
dition. 

Converse’s  special  ability  to 
compose  pictures  which  dramat¬ 
ically  recreate  what  he  has  seen 
with  his  own  sympathetic  eyes, 
is  seen  in  “Nap-Time”  and 
“Bashful  First  Grader,”  while 
his  all-round  news  talent  is 


!  By  Bob  Warner 

Last  November  we  flew  into 
Bf>ston  with  the  NPPA  Cross 
Country  Flying  Short  Course 
faculty  which  conducted  a  semi¬ 
nar  at  Brandeis  University.  Our 
plane  arrived  late  and  since  part 
of  the  progfram  had  already 
;  begun  that  day  we  missed  a 
I  slide  lecture  given  by  Gordon 
Converse,  chief  photographer  of 
i  the  Christian  Science  Monitor. 

I  Later  in  the  evening  we  pre¬ 
vailed  upon  Mr.  Converse  to 
give  a  private,  repeat  perform¬ 
ance  of  his  afternoon  talk.  The 
photographer  expected  this  re¬ 
porter  would  be  the  only  audi¬ 
ence  and  he  was  a  bit  flustered 
when  A1  Moldvay  of  the  Denver 
(Colo.)  Post,  Earl  Seubert  of 
the  Minneapolis  (Minn.)  Star 
and  Tribune  and  two  or  three 
other  photographers  trailed 
along. 

Lugging  Converse’s  projector, 
slides  and  screen,  the  party 
wandered  about  the  Brandeis 
campus  looking  for  a  clear  wall 
on  which  to  project  the  pictures. 
We  finally  stumbled  upon  a  huge 
study  hall  in  one  building  where 
several  students  were  lounging 
about  reading.  The  walls  were 
white  and  clear  and  the  students 
willing  to  be  distracted,  so  an 
impromptu  lecture  hall  was 
prepared. 

Pix  Cxtllection 

What  unfolded  before  our  eyes 
was  a  photographic  collection 
which  showed  what  can  be  done 
when  a  talented  photographer 
is  liberated  from  what  the 
Monitor’s  editor,  Erwin  D.  Can- 
ham,  once  called  “the  chain-gang 
I  of  time,”  and  is  permitted  to 
train  his  camera  on  the  broad 
range  of  human  life  and  en¬ 
deavor  as  it  is  found  anywhere 


evidenced  by  “A  Farm  Boy  At 
Heart.” 

Paper’s  Policy 

Undoubtedly  Converse’s  un¬ 
usual  approach  to  press  photog¬ 
raphy  has  l)een  influenced  by 
his  paper’s  editorial  policy.  The 
Monitor  does  not  publish  pic¬ 
tures  which  deal  with  crime, 
violence,  death,  disaster  or  scan¬ 
dal  and  Converse  cheerfully 
sticks  to  recording  the  positive, 
one  might  almost  say  the  beau¬ 
tiful  or  poetic  side  of  life. 

Modest,  soft-spoken  and  un¬ 
assuming  in  manner.  Converse 
appears  to  l)e  a  very  low-keyed 
individual  who  turns  out  high- 
jwwered  pictures.  He  has  a 
sharp  eye  for  small  details — 
whether  they  be  the  smallest 
components  in  a  l)eautiful  build¬ 
ing  or  an  inner  emotion  which 
betrays  itself  in  a  facial  expres¬ 
sion.  His  ability  to  include  fine 
detail  in  a  photograph  and  yet 
never  .sacrifice  mood,  is  seen  re¬ 
peatedly  in  his  pictures  whether 
they  be  of  people,  places  or 
things. 

The  40  year  old  photographer 
has  many  .searching  and  provoc¬ 
ative  ideas  about  the  business 
and  technicjues  of  press  photog¬ 


raphy  and  he  expresses  them  so 
well  that  we  record  them  here 
exactly  as  we  received  them  in 
the  mail  recently: 

Levelling  OR 

“I  have  often  thought,”  Con¬ 
verse  writes,  “that  many  photog¬ 
raphers  seem  to  ‘level  off’  after 
they  have  either  been  with  an 
organization  so  long  or  have 
reached  a  certain  age.  It  seems 
awfully  important  to  me  that 
we  continually  experiment  with 
ideas  and  wisdom  that  has  been 
acquired  throughout  the  years 
so  that  we  are  always  refresh¬ 
ing  in  what  we  produce. 

“Personally,  I  like  many 
others,  have  gone  through  the 
complete  cycle  of  cameras  and 
now  use  them  all — 35mm,  2*4 
and  the  4x5.  Each  assignment 
dictates  to  me  what  camera  must 
be  used.  One  should  be  quite  sure 
that  he  is  not  sticking  to  one 
camera  just  Wause  he  is  a  bit 
too  lazy  to  change. 

“.  .  .  A  newspaper  photogra¬ 
pher  or  so-called  photojoumalist 
must  work  quite  differently  from 
the  magazine  photographer. 
Most  magazines  have  more  time 
to  work  on  material.  Therefore, 
they  seem  to  use  more  of  the 
thinking  or  meaningful  type  of 
photography — in  other  words, 
photography  with  depth. 

“I  have  attempted  to  bring  a 
more  meaningful  type  of  pho¬ 
tography  into  a  daily  news¬ 
paper.  I  suppose  that  is  the 
reason  I  received  the  News¬ 
paper-Magazine  Photographer 
{Continued  on  page  62) 
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BOUQUETS  FOR  THE  PRESS,  not  brickbats,  adorn  the  hometown 
newspaper  display  arranged  by  Librarian  Violette  Yeas  Puplesis  at  Fort 
Carson,  Colo.  State  flowers  are  attached  to  papers. 


Thank  You,  Miss  Violette! 


KE]N>EDY.  JOHNSON,  GOLDW.4TER 


UPI’s  Conference 
To  Hear  News  Makers 


Washington 
More  than  400  delegates  from 
the  United  States  and  Canada 
are  expected  to  participate  in 
the  1961  Conference  of  United 
Press  International  Editors  and 
Publishers  here  June  8  and  9. 

In  addition  to  hearing  reports 
from  top  news-makers,  the  dele¬ 
gates  will  study  news  and  news- 
picture  coverage  of  world  events 
and  tackle  some  of  the  problems 
facing  the  industry. 


President  to  Sp«‘ak 


President  Kennedy  and  Vice 
President  Johnson  will  address 
the  Conference  of  United  Press 
International  Editors  and  Pub¬ 
lishers. 

President  Kennedy  has  ac¬ 
cepted  an  invitation  to  address 
the  conference  at  10  a.m., 

June  9. 

Vice  President  Johnson  is 
scheduled  to  speak  on  June  8. 

The  conference  also  will  fea¬ 
ture  addresses  by  Attorney  Gen¬ 
eral  Robert  F.  Kennedy  on  June 
8  and  U.S.  Sen.  Barry  Goldwater 
of  Arizona  on  June  9. 

Evaluations  of  UPI’s  coverage 
will  be  submitted  by  Baker 


Marsh,  foreign  editor,  Chicago 
Daily  News;  V.  M.  Newton  Jr., 
managing  editor,  Tampa  (Fla.) 
Tribune;  Herbert  G.  Klein,  ex¬ 
ecutive  editor,  San  Diego 
(Calif.)  Union;  Robert  G. 
Shand,  managing  editor.  New 
York  Daily  News,  and  Henry 
G.  Coit,  managing  editor,  New¬ 
ark  (N.  J.)  News,  who  will  be 
panel  chairman. 

UPI  editorial  heads  partici¬ 
pating  in  this  discussion  will 
include  Earl  J.  Johnson,  vice- 
president  and  editor;  Roger 
Tatarian,  managing  editor;  Joe 
W.  Morgan,  foreign  editor; 
Julius  Frandsen,  Washington 
news  manager,  and  Harold 
Blumenfeld,  executive  picture 
editor. 

A  forecast  of  the  American 
Newspaper  in  the  Year  2000 
A.D.  will  be  provided  by  a  panel 
including  William  Dwight  Sr., 
publisher,  Holyoke  (Mass.) 
Transcript-Telegram,  chairman; 
Louis  B.  Seltzer,  editor,  Cleve¬ 
land  Press;  William  B.  Dickin¬ 
son,  managing  editor,  Philadel¬ 
phia  Bulletin;  Calvin  C.  Thomas, 
assistant  to  the  publisher, 
Quincy  (Mass.)  Patriot-Ledger; 


Lyndon  R.  Boyd,  executive  vice- 
president,  Ottaway  Newspapers- 
Radio,  Inc.,  Endicott,  N.  Y.,  and 
Tom  R.  Hennion,  editor,  Tulane 
(Calif.)  Advance-Register. 

Techniques  to  attract  readers 
to  the  inside  newspaper  pages 
will  be  discussed  by  Milbum  P. 
Akers,  editor,  Chicago  Stin- 
Times,  chairman;  Edgar  A. 
Shipley,  managing  editor,  Kan¬ 
kakee  (Ill.)  Journal;  W.  E. 
Rynerson,  publisher.  Winter 
Haven  (Fla.)  News-Chief ;  Wil¬ 
liam  A.  Ott,  editor,  Macon 
(Ga.)  Telegraph ;  and  Har\'ey 
Patton,  managing  editor,  De¬ 
troit  (Mich.)  News. 


Newspaper  Integrity 


The  Integrity  of  the  Ameri¬ 
can  Newspaper  will  be  scrutin¬ 
ized  by  Dean  S.  Lesher,  pub¬ 
lisher,  Merced  (Calif.)  Sun-Star, 
chairman;  William  P.  Steven, 
editor,  Houston  (Tex.)  Chron¬ 
icle;  Jones  Osborn,  president 
and  editor,  Y^una  (Ariz.)  Sttn 
&  Arizona  Sentinel;  Wallace 
Kidd,  editor  and  publisher, 
Anadarko  (Okla.)  News,  and 
Robert  C.  Ingalls,  president  and 
editor,  Corvallis  (Ore.)  Gazette- 
Times. 

Conference  hosts  who  will  pre¬ 
side  over  the  four  working  ses¬ 
sions  are  John  T.  Schofield, 
general  manager,  Bridgeton 
(N.  J.)  Evening  News;  Jona¬ 
than  Daniels,  editor,  Raleigh 
(N.  C.)  News  and  Observer; 
Charles  L.  Bennett,  managing 
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editor,  Oklahoma  City  (Okla.)  mated 
Oklahomaii;  and  Mr.  Hennion.  ' 
Wives  of  the  editors  and  pub¬ 
lishers  attending  the  Conference 
will  l)e  the  guests  of  Mrs.  Lyn- 
don  B.  Johnson  at  a  reception 

on  Friday,  June  9,  and  will  be  - 

given  a  tour  of  the  White  House 
on  Thursday,  June  8.  W 

Many  of  Washington’s  jioli-  / 
tical,  diplomatic  and  journalistic 
personalities  will  meet  the  dele¬ 
gates  and  their  wives  during  a  Coi 
reception  the  night  of  June  8.  indus 
A  reception  and  banquet  the  impre 
night  of  June  9  will  conclude  thefing  a 
conference.  All  functions  will  be) this 
conducted  at  the  Statler-Hilton.jnewl> 
•  of  th 

Ohio  Semi-Weekly 
Becomes  5-Day  Paper  jnatio 

London,  Ohio'^ 
The  semi -weekly 
Press  became  a  daily  newspaper  I 
Thursday,  May  4.  i™’’ 

C.  Carlton  Hartley,  publisher, 
heads  the  Hartley  Newspapenjj^^jo 

with  headquarters  in  Columbus. 

Seven  suburban  weeklies  arep?®ii 
published  by  Hartley  Newspa-l^'®P 
]>ers  with  a  combined  circula-  ‘o® 
tion  of  72,000,  as  well  as  thej^^o, 
Daily  Times  at  Greenfield  andl^^ 
the  Plain  City  Advocate.  Theij?'^®p' 
Hartley  Newspapers  purchasedil^^tio 
the  Madison  Press  from  J.  R- 
(kmway  recently. 

The  managing  editor  of  the  Ac 
new  daily  is  William  Rush.  The  are  : 
paper  will  be  published  Mondaj  the  S( 
through  Friday.  adve 
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Advertising  News 


SECTION 

Edited  by  Robert  B.  McIntyre 


Bloom  Off  TV  Rose,  Agency  Survey  Finds 


The  bloom  is  off  TV’s  rose. 
The  medium’s  family-together- 
ness  is  withering  on  the  vine  re- 
salting  in  a  higher  cost-per- 
thousand  for  each  show. 

Re.'^ults  of  a  suney  published 
by  Campbell-Ewald  Company, 
Detroit,  indicates  that  the  TV 
j  audience  has  reached  a  satura- 
I  tion  point  and  while  it’s  not 
j  likely  to  drop  sharply,  it  is 
likely  to  “fragment”  as  more 
komes  with  more  than  one  TV 
set  divide  families  in  their  pro¬ 
gram  watching. 

I  The  301 -page  suiwey  was  con- 
‘  ducted  for  C-E  by  Social  Re¬ 
search,  Inc.  It  results  from  in¬ 
terviews  of  255  persons  in  nine 
narkets:  Chicago,  Philadelphia, 
Atlanta,  San  Francisco,  Cincin- 
aati,  Oklahoma  City,  Louisville, 
Worcester,  Mass.,  and  Mason 
City,  Iowa.  The  study  was  con¬ 
ceived  by  Philip  L.  McHugh, 
C-E  vicepresident  and  radio-TV 
director  of  the  agency’s  esti¬ 
mated  $28,000,000  worth  of  an¬ 
nual  TV  billing. 

Novelty  Gone 

The  study  concludes  that  TV’s 


novelty  is  gone;  that  many  TV 
shows  play  to  dark  screens;  that 
competition  from  reading,  mov¬ 
ies,  radio,  magazines  and  other 
leisure-time  activities  is  keener. 
Where  the  public  used  to  accom¬ 
modate  itself  to  TV,  the  study 
notes,  TV  must  now  find  a  way 
to  “fit  into  people’s  life  styles 
and  patterns.” 

How  the  viewer  reacts  to  TV 
commercials  and  the  extent  to 
which  it  influences  or  impresses 
him  formed  a  substantial  part  of 
the  study.  Three  inter-related 
findings  were  turned  up: 

1)  The  viewer  does  not  auto¬ 
matically  think  of  programs  as 
“g(X)d”  and  commercials  as 
“bad.”  He  thinks  of  both  in  the 
same  way;  does  not  regard  com¬ 
mercials  as  something  apart 
from  other  communications  on 
'TV.  He  uses  the  same  descrip¬ 
tive  phrases  and  modes  of  eval¬ 
uation  for  both. 

2)  The  context  in  which  a 
commercial  appears  has  a  strong 
influence  on  how  it  affects  the 
viewer,  what  he  gets  out  of  it, 
the  feeling  he  has  about  the 
product  advertised.  Thus,  if  a 


viewer  likes  the  program  or  its 
stars  he  is  far  more  likely  to 
respond  favorably  to  the  com¬ 
mercial  which  appears  in  the 
program. 

3)  A  viewer’s  reactions  to  a 
commercial  may  vary  according 
to  his  own  individual  personal¬ 
ity,  his  social  status  and  his  at¬ 
titudes  toward  the  program  and 
star  context  in  which  the  com¬ 
mercial  appears.  Commercials 
are  most  irritating,  the  study 
found,  in  their  repetitiveness, 
length  and  “misplacement”  in 
programs.  Another  strong  rea¬ 
son  for  dislike  of  some  commer¬ 
cials  is  their  “intrusion”  on  per¬ 
sonal  privacy  or  their  provoca¬ 
tion  of  unpleasant  emotional 
feelings. 

Develop  Expectations 

“Commercial  effectiveness  is 
not  only  a  matter  of  getting 
people  to  buy,”  SRI  points  out. 
“Commercials  also  develop  cer¬ 
tain  expectations  about  what  a 
product  will  do,  how  it  will 
function,  what  gratifications  it 
is  to  provide.  While  these  might 
well  be  motivating  factors  to 


buy,  they  also  influence  how  a 
person  will  respond  to  the  prod¬ 
uct  after  he  has  purchas^  it. 
Effectiveness,  in  other  words, 
also  includes  the  idea  of  setting 
up  standards  for  the  product 
among  both  present  owners  and 
prospective  purchasers.” 

Thomas  B.  Adams,  C-E  presi¬ 
dent  said  the  SRI  study  is  “the 
first  one  we  have  ever  seen  that 
starts  on  the  viewers’  side  of 
the  TV  set  and  considers  what 
the  medium  means  to  him.”  He 
added  that  the  agency  does  not 
consider  the  study  the  last  word, 
but  rather  feels  there  should  be 
a  second  study  done  during  the 
1961-62  program  season. 

Long-Range  Planning 

C-E  emphasized  that  the  study 
findings  are  meant  for  long- 
range  planning  rather  than  for 
immediate,  specific  cases.  And 
the  TV  study  is  only  one  part 
of  an  overall  study  C-E  has  in 
mind.  Radio  and  magazines  are 
high  on  the  list  of  other  media 
the  agency  feels  should  be  ex¬ 
amined  in  the  same  comprehen¬ 
sive  way. 


7  Ad-Selling  Trends  Noted  by  AANR  Chief 


rill  be 
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alistic 
s  dele- 

fing  ai  Continued  liaison  with  other 
ine  8.  j  industry  groups  and  further 
:t  the! improvement  of  newspaper  sell- 
dethe  ing  at  every  level  was  pledged 
vill  bejthis  week  by  Fred  W.  Pitzer, 
iilton.|newly-elected  national  president 
of  the  American  Association  of 
Newspaper  Representatives. 

Mr.  Pitzer,  vicepresident  and 
national  sales  director  of  Jann 
Ohio'*  Kelly,  Inc.,  New  York,  suc- 
Thomas  Binding  of  John- 
5paperl®0”>  Kent,  Gavin  &  Binding, 
Inc.,  Chicago,  effective  July  1. 
,lisher,|®^l'®J‘  members  of  AANR’s 
papenp^^ional  executive  staff  are: 
imbus.;^®^"  E.  Rohde,  The  Katz 
es  arel^S^ficy,  Inc.,  Chicago,  national 
3wspe-l'^cepresident;  A.  J.  Engelhardt, 
iriula-i^^®  Branham  Company,  Chi- 
as  national  treasurer;  and 

Id  and|^bert  F.  Jobson,  Bawyer-Fer- 
».  ThdJuson- Walker  Co.,  New  York, 
chas^®^t*onal  secretary. 
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of  the 
h.  The 
londay 

I,  1961 


7  Significant  Trends 


According  to  Mr.  Pitzer,  there 
are  seven  significant  trends  in 
the  selling  of  national  newspaper 
advertising:  1)  Continued  in- 
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crease  in  the  number  of  news¬ 
papers  offering  frequency  or 
volume  discounts;  2)  More 
skilled  use  of  the  modern  mar¬ 
keting  concept  in  selling  news¬ 
paper  space;  3)  More  emphasis 
by  sales  representatives  on  the 
depth  of  newspaper  reading; 

4)  Growing  number  of  “news¬ 
paper  groups;”  5)  Further  ad¬ 
vances  in  selling  ROP  color; 
6)  Further  advances  in  selling 
Hi-Fi  pre-prints;  and  7)  Gen¬ 
erally  improved  newspaper 
salesmanship  through  the  Na¬ 
tional  Sales  Force  program  of 
the  Bureau  of  Advertising, 
ANPA,  and  the  AANR. 

Mr.  Pitzer  commented  on  each 
of  the  seven  trends. 

Pointing  out  that  research  and 
new  selling  is  required  to  de¬ 
velop  a  large  volume  of  fre¬ 
quency  newspaper  advertising, 
Mr.  Pitzer  emphasized  that  a 
salesman  sells  advertising  “and 
a  good  rate  card  keeps  it  sold.” 

“The  important  thing  right 
now  is  to  develop  research  and 
a  sales  technique  to  demonstrate 


Fred  W.  Pifier 

and  predict  the  effects  of  mul¬ 
tiple  insertions,”  Mr.  Pitzer  said, 
adding  that  a  salesman  should 
be  able  to  point  out  that  a  news¬ 
paper  ad  with  25%  “noting,” 
run  12  times,  will  be  noted  by 
80%  of  the  readers  four  times 
each;  that  the  second  conscious 
impression  doubles  brand  famil¬ 
iarity;  that  the  third  noting 


triples  the  copy  claim  believ- 
ability;  and  that  all  four  ex¬ 
posures  are  required  to  double 
the  reader’s  desire  to  buy. 

Salesman’s  Heritage 

According  to  the  new  AANR 
president,  the  importance  of 
selling  the  newspaper  medium  is 
the  “heritage  and  basic  respon¬ 
sibility”  of  every  newspaper 
salesman  at  every  level  in  every 
organization  because  without  an 
advertiser’s  newspaper  appro¬ 
priation  there  can  be  no  indi¬ 
vidual  schedule. 

Mr.  Pitzer,  long  a  believer  in 
the  application  of  the  modem 
marketing  concept,  feels  it  can 
be  applied  to  newspaper  selling. 
It  is  a  method  of  selling  that 
determines  1)  what  the  adver¬ 
tiser  prospect  wants;  2)  how 
best  to  pr^uce  that  newspaper 
product;  and  3)  how  to  sell  it  at 
a  profit. 

“This  sales  philosophy  is 
advertiser-orient^,  but  certainly 
not  advertiser  dominated,”  Mr. 

(Continued  on  page  20) 
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President  Kennedy’s  request 
that  the  Council  of  Economic  Ad- 


Pre-Print  Ad 
Benefits  Told 


Selling  Trends 

(Continued  from  page  19) 


Nlilllilllllllillllllllllllllliyilllllllliuillllllilinillliiiin^  13  n  •  *  A  J  selling  and  research  must  \o 

i  re”i  nni  aU  ^oHSn  tr  ^e  directed  into  channels  h 

AD-  jp0£  ^  establishes  newspaper  color 

Benefits  Told  (Continued  from  page  19)  vertising  as  making  a  henvi 

By  Robert  B.  McIntyre  -  impact  on  newspaper  reu  le 

_ ] _  San  Francisco  Pitzer  explained.  “It  is  oriented  in  other  media. 

Benefits  in  using  pre-printed  to  meet  the  advertiser  needs,  much  newspaper  ole 

President  Kennedv’s  reniiest  advertising  inserts  include  added  but  not  advertiser  dominated  to  selling  attempts  to  prove  thr 
that  the  Council  of  Economic  Ad-  linage  from  the  same  advertisers  the  extent  of  lowering  news- 

visers  stiidv  nrnnnsnis  fnr  m  Within  the  regular  COlumnS  of  paper  profits.’  ,  ^ 

Oflfice  of  Consumer  Counsel  that  ^^^ding  (CuM.)  Record-  He  urg^  newspaper  salesmen  iT7  fo^  of"c2l 

would  watch  out  for  the  consumer  Searchlight,  according  to  Carey  applying  the  marketing  concept  ri  \  T 

wouiu  wdicn  oui  lor  ine  consumer  Guichard  business  manager  to  determine  hv  exnerienoe  nibalism?  It’s  like  a  re<]  doi 

point  of  view  recalls  an  idea  ^uicnara,  ousiness  inanager.  to  determine  by  experience,  insteid  r 

we’ve  Keen  sittinir  on  More  important  are  the  pro-  research,  or  both,  what  the  nning  a  oiacK  oog,  insie.ia  c 

visions  for  advertiser-benefit  and  prospect  wants ;  extract  those  ch^ing  the  cats.  In  other  wordi 
*  *  *  for  publisher-profit  which  are  particular  characteristics  of  the  ^  against  your  competition— 

In  the  BS  (Bie  Search)  for  ^otmd  in  using  inserts,  Mr.  representative’s  newspapers  that  not  against  yourself.  This  shoul( 
honesty  in  advertisine  the  con-  Guichard  told  the  California  specifically  satisfy  those  needs;  be  the  industrj*  s  most  imports 
sumer  has  only  been  considered  Newspaper  Advertising  Execu-  give  the  package  dramatic  sales 


in  a  passive  way.  No  one  has  con¬ 
sidered  the  active  role  the  con- 


tives  Association. 


The  willingness  of  the  Search-  advertiser  at  a  profit 


give  the  package  dramatic  sales  Project ;  nou;,  before  color  T\ 
motivation;  and  sell  it  to  the  oomes  of  age.  i 


Asked  if  some  newspapei 


sumer  could  play  in  looking  out  l‘&ht  to  use  pre-prints  displayed 
for  his  own  point  of  view.  flexibility  that  pleased  mer- 

Despite  lofty  statements  ex-  chants.  The  inserts  provided  a 


.w.  ...»  u«.,  puu.i  u,  view.  flexibility  that  pleased  mer-  sales  motivations  vary  by  ac- 

Desnite  loftv  statements  ex-  chants.  The  inserts  provided  a  counts,  but  invariably  include  sens,  Mr.  Fitzer  said  if  then 

pressing  concern  for  the  con-  ^i^h  net  return  to  the  paper,  the  newspaper’s  efficiency  in  aWv'*Wause''Sv'£el\handl 
sumer  at  the  merev  of  allegedly  For  the  advertiser  the  inserts  delivenng  conscious  advertising  leei  rnat  am 

false  and  misleading  advertising,  won  greater  public  response.  De-  impressions.  All  sales  motiva-  sMum  use  nur  coiot 

no  one  in  our  ken  has  asked  the  Hvery  on  a  specific  date  was  tions,  he  added,  must  include  the 
consumer-the  reader  of  the  ad-  insured.  As  a  result  major  chain  advertiser’s  wants  and  those 

vertising— whether  or  not  he  con-  establishment  users  in  Redding  newspaper  ingredients  that  spe-  'csrmem  in  emor  presses  an 
siders  any  particular  ad  (print  have  continued  to  use  pre-prints  cifically  satisfy  those  needs.  ^onr  iixe  to  see  tnem 
or  broadcast)  dishonest  or  mis-  the  newspaper  and  also  have  «r;ii 


Mr.  Pitzer  said  that  the  best  to  a  negative  vie^ 

les  motivations  varv  bv  ac-  toward  Hi-Fi  pre-pnnted  in 


leading. 


added  to  regular  linage. 


Neglected  Motivations 


We’d  like  to  suggest  formation 
of  a  Grand  Jury  of  Advertising 

composed  of  from  12  to  23  real-  alone  was  $8400  in  extra  busi-  “First  of  all,  he  said,  news-  p^^ably  hit  close  to  200 

life  consumers  (men  and  women)  uess  from  the  use  of  inserts  and  paper  ad  readership  is  im-  qoO.OOO  in  1961. 
designated  to  inquire  into  alleged  a  sharp  gain  in  monthly  allot-  proving.  Comparing  studies  of 

violations  of  honest  advertising  ments  for  regular  advertising.  1958,  1959,  and  1960  with  those  AANR  Plans 

practices  in  order  to  ascertain  Mr.  Guichard  prefers  a  pre-  of  10  years  ago,  shows  improved  ..  .j-e  future  nlan- 

whether  the  “evidence”  is  siiffi-  P^nt  rate  based  on  a  charge  per  ‘noting’  and  ‘read  most  adver-  f  "^R  PUzerl^id  thi 

cient  to  warrant  turning  the  ad-  <^opy.  The  R-S  charges  31^  cents  tising  scores  in  practically  all  ^  AANR,  Mn  Pitzer  th( 
vertiser  over  to  the  FTC  or  FCC  P®r  copy  for  inserts  containing  dassifications  and  copy  sizes.  ^  ^  jj;  ^  every  kve! 

Twelve  of  these  “jurors”  would  retail  copy  and  5c  per  copy  for  During  the  same  period  maga-  n^^spap^yeilmg  at 
have  to  agree  in  finding  anv  given  Seneral  advertising  for  inserts  zine  ad  reading  is  down  and  the  ^e^sp^nero  or  inffidS  ne^^^^ 
ad  or  ads  “guilty”  Such  a  jurv  which  do  not  exceed  eight  full  same  goes  for  TV  sponsor  identi-  newspapers  or  individual  news 

would  have  no  legal  standing,  pagp.  Inserts  are  not  used  in  fication  in  more  recent  years  P^^MoS^of  all  ”  he  said  “w 
AdverUsing  could  also  be  sub-  mailed  deliveries  “In  fact,”  he  continued,  “the  2ll  thrme^uiTb^aus 

mined  to  this  Grand  Jurv  of  Ad-  The  use  of  Pre-prints  depth  of  newspaper  ad  reading 

vertising  prior  to  publication  or  broadens  he  newspaper  field  to  should  get  niore  ^^^^^^^^  T' rLnronHatirn^^^^^^^^ 


T»  1  r  •  T  ij  Mr.  Pitzer  said  there  are 

ua  am  o  several  newspaper  sales  motiva- 

The  result  from  one  account  tions  being  neglected. 


said.  “However,  the  use  of  Hi-F 
inserts  will  grow.”  He  noted  tha 
in  1959  about  25,000,000  Hi-F 
advertising  circulation  ap 
peared;  in  1960  it  amounted  t< 
125,000,000.  He  predicted  that  i 


First  of  all,’’ he  said,  “news-  ^bablv  hit  close  to  200 

ler  ad  readership  is  im-  ^oo.OOO  in  1961. 


AANR  Plans 

Returning  to  the  future  plan! 


ad  or  ads  “guilty”  ^SucT^a^Ti™  which  do  not  exceed  eight  full  same  goes  for  TV  sponsor  identi-  newspapers  or  individual  news 
would  have  no  legal  standing,  pages  Inserts  are  not  used  in  fication  in  more  recent  years  ”  he  said  “w 

AdverUsing  could  also  be  sub-  ™ail®d  deliveries  “In  fact,”  he  continued,  “the  „„  thrmeiurT  b^aus 

mined  to  this  Grand  Jurv  of  Ad-  The  use  of  P^e-prints  depth  of  newspaper  ad  reading 

vertising  prior  to  publication  or  broadens  the  newspaper  field  to  should  get  more  emphasis  This  annronnaUrn^^^^^^^^ 

broadcast  on  a  voluntary  basis  bv  include  distribution,  observed  newspaper  quality  is  a  valuable,  paper  appropriation  there  w  M 
advertSs  and  S  aLneies  James  Hughes,  Merced  (Calif.)  demonstrable  characteristic.  For  mdmdual  newspaper  schedule 
aavenisers  and  their  agencies.  the  rail-  every  100  newspaper  ad  ‘noters,’  Perhaps  the  time  has  come  ii 

*  *  *  roads  have  been  criticized  for  about  40  will  ‘read  most’  of  the  development  to  sell  like  proj 

Ads  found  “euiltv”  would  eo  restricting  themselves  to  rail-  text.  In  other  print  media  only  lessional  advertising  men;  tl 


Ads  found  “guiltv”  would  eo  restricting  themselves  to  rail-  text.  In  other  print  media  only  sessional  aa^errising  men,  ii 

hack  to  the  shop  for  “shots”  of  loading  instead  of  serving  20  will.” 

believabilitv.  Ads  not  submitted  the  broader  transportation  field.  Turning  to  the  question  of  how  the  Hershey  Company  and  otheii 
to  the  jury,  but  later  found  ques-  The  acceptance  of  inserts  at  newspapers  can  best  compete  ^"0  s^nd  little  or  no  money  il 

tionable.  would  be  turned  over  Merced  during  part  of  last  year  with  the  many  new  regional  and  _*  •  i  •  f  1 

to  the  FTC  and  FCC  with  specific  brought  in  a  $6000  net,  Mr.  state  editions  and  “magazones”  .shall  certain^ly  ^aintM 

reasons  attached  as  to  whv  the  Hughes  said.  of  national  magazines,  Mr.  Pit-  liaison  with  other  industr] 

ads  were  found  misleading  bv  The  Sun-Star  charges  $25  per  zer  said  this  requires  “total  groups  because  with  unity  oj 

real-life  consumers.  1000  for  four-page  inserts.  A  newspaper  market  selling  and  purpose  ami  planning,  there  wlj 

Such  a  jurv  might  be  adminis-  ^2.50  levy  per  1000  is  added  for  newspaper  group  selling  in  unity  of  effort.  We  shall  al^ 
tered  by  the  now  proposed  Office  every  additional  four  pages.  efficient  cost  packages.”  increase  our  emphasis  on  m^^ 

of  Consumer  Counsel  or  bv  the  Advertisers  realize  the  added  Asked  if  this  means  the  re-  taming  a  sales-onented  vi^ 
National  Better  Business  Bureau  benefits  of  regular  in-paper  turn  of  the  newspaper  network,  as  individuals,  as  memte 

through  its  affiliated  BBB’s  in  ®opy-  This  gives  non-users  of  Mr.  Pitzer  said  that  newspaper  association, 

principal  cities,  or  bv  the  Adver-  inserts  some  advantage  in  selling  networks  are  already  in  opera-  Asked  to  comment  on  i 
tising  Federation  of  \mS  advertisers  offering  the  pre-  tion  but  that  today  they  are  National  Sales  Force,  Mr  Pitz 
through  its  member  ad  clubs  prints,  reported  Jack  Millikin,  called  “Newspaper  Groups.”  He  emphasized  that  the  NSF  is  n 


increase  our  emphasis  on  maini 
taining  a  sales-oriented  view) 
point  as  individuals,  as  membej 


tising  Federation  of  Ame 
through  its  member  ad  clubs 


There  are  many  government 
agencies  concerned  with  the  prob- 


advertisers  offering  the  pre-  tion  but  that  today  they  are  National  Sales  Force,  Piw 
prints,  reported  Jack  Millikin,  called  “Newspaper  Groups.”  He  emphasized  that  the  NSF  is  n( 
advertising  director,  Vallejo  cited  the  Montana  Group,  Kans-  a  Bureau  of  Advertisii^,  ANPJ 
Newspapers.  as  Group,  Central  Illinois  Group  program  which  AANR  is  ®POi 

The  volume  discount  available  and  about  20  others  involving  soring,  nor  is  it  ^  AAN 
for  full-pages  and  double-truck  more  than  100  newspapers.  He  project  supported  by  the  Buresi 


lems  of  consumers.  Whv  not  a  copy  placed  by  heavy  adver-  said  this  trend  is  growing. 


“It  is  a  team-work  progra 


Grand  Jury  of  Advertising  to  let  tisers  has  enabled  the  Vallejo  Mr.  Pitzer  called  the  future  developed,  planned  and  carrw 
the  consumer  concern  himself  dailies  to  retain  local  chains  of  ROP  color  “excellent”  but  out  by  both  organizations  as  i 


with  his  problems? 

20 


customarily  using  pre-prints. 


warned  that  newsnaper  color  unit,”  he  said. 
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Represented  ty  Sawyer  Terguson  Walker 


AD  AGENCIES 

Bob  Lusk 
Chairman 

Robert  E.  Lusk,  president 
since  1962  of  Benton  &  Bowles, 
Inc.,  one  of  the  nation’s  top  10 
advertising  agencies,  has 
stepped  up  to  chairman  of  the 
board  and  appointed  William  R. 
Hesse,  executive  vicepresident 
since  1958,  as  the  agency’s  new 
president. 

Mr.  Hesse  announced  the  ap¬ 
pointment  of  Edward  W.  Murt- 
feldt  as  executive  vicepresident. 

During  Mr.  Lusk’s  eight-year 
term  as  president,  total  annual 
billings  of  Benton  &  Bowles 
leaped  from  approximately  $49,- 
000,000  in  1962  to  $119,880,000 
in  1960,  a  growth  of  143%.  Ben¬ 
ton  &  Bowles  ranks  seventh 
among  advertising  agencies  by 
annual  billings. 

Atherton  W.  Hobler,  one  of 
the  founders  of  the  agency  in 
1932,  continues  as  chairman  of 
the  executive  committee;  Henr>’ 
0.  Pattison,  Jr.  continues  as 
vice-chairman  of  the  board,  and 
William  R.  Baker,  Jr.,  chairman 
of  the  board  since  Mr.  Lusk  sue- 


Appointed 
at  B&B 

ceeded  him  as  president,  be¬ 
comes  honorary  chairman. 

*  *  * 

AGENaES  SHARE  JOB 

Two  Florida  advertising  firms 
have  been  appointed  the  tourist 
and  industrial  advertising  agen¬ 
cies  for  the  Florida  Develop¬ 
ment  Commission. 

Louis  Benito  Advertising,  Inc., 
of  Tampa  was  appointed  to  han¬ 
dle  tourist  advertising  and  Al¬ 
fred  L.  Lino  Associates,  Inc.,  of 
St.  Petersburg  was  appointed  to 
handle  industrial  advertising. 

The  appointments  are  for  a 
period  ending  June  30,  1962. 

Seven  agencies  met  with  the 
Commission  and  proposed  their 
ideas  on  advertising  programs 
for  Florida. 

No  agency  was  appointed  for 
the  agricultural  advertising  pro¬ 
gram. 

During  the  year  1960-61,  tour¬ 
ist  advertising  purchased  by  the 
Commission  totalled  $760,000. 
Industrial  advertising  during  the 


A  Professional 

Approach . . . 

PLANNED  TO  fWEET  GROWTH  REQUIREMENTS 

•  ANALYSIS  OF  PRESENT  OPERATIONS 

•  REPORTS  AND  RECOMMENDATIONS 

•  PLANS  AND  SPECIFICATIONS 

plant  rearrangement 
plant  extension 
new  plant 

•  CONSTRUCTION  MANAGEMENT 

CHAS.  T.  MAIN,  INC. 

Engineering  for  the  Graphic  Arts 

BOSTON.  MASSACHUSETTS  •  CHARLOTTE.  NORTH  CAROLINA 


GUEST  OF  HONOR — Hideo  Yoshida  (center),  president  of 
Advertisin9  Agency,  Tokyo,  was  guest  of  honor  recently  at  an  informa 
luncheon  in  New  York  given  by  Sigurd  S.  Larmon  (right),  chairman 
of  the  board  of  Young  &  Rubicam.  With  Messrs.  Yoshida  and  Larmoi 
is  George  H.  Gribbin,  Y&R's  president.  In  April  Mr.  Yashida  wai 
named  by  the  International  Advertising  Association  as  its  Man  of  the 
Year. 


same  year  totalled  $286,000. 

The  Commission  has  recom¬ 
mended  to  the  legislature  a  tour¬ 
ist  advertising  budget  of  $1,378,- 
866  for  the  year  1961-62  and  an 
industrial  advertising  budget  of 
$450,000  for  the  coming  year. 

*  a  « 

LEVER  NAMES  .AGENQES 

J.  Walter  Thompson  Company 
has  been  designated  by  Lever 
Brothers  Company  as  the  adver¬ 
tising  agency  for  Handy  Andy 
household  cleaner  and  Spry 
shortening,  and  Reach  McClin- 
ton  &  Company,  Inc.  as  the 
agency  for  Praise  toilet  soap, 
according  to  an  announcement 
by  Samuel  Thurm,  advertising 
vicepresident. 

The  three  accounts  were  for¬ 
merly  handled  by  Kenyon  & 
Eckhardt,  Inc.  The  transfers 
were  made  by  mutual  consent 
of  Lever  Brothers  and  K  &  E. 

J.  Walter  Thompson  already 
handles  a  variety  of  the  Com¬ 
pany’s  consumer  products. 
Praise  is  the  first  Lever  brand 
assigned  to  Reach  McClinton. 

*  «  * 

AGENCY  ROL'NDUP 

National  Gypsum  Company 
has  selected  Fuller  &  Smith  & 


Ross  Inc.  to  handle  its  $1  mil-j 
lion  plus  advertising  account. 

«  «  «  ' 

The  Chunky  Chocolate  Cor' 
poration  has  announced  the  ap  i 
pointment  of  J.  Walter  Tliomp  j 
son  as  its  advertising  iiiunsei 
effective  May  1  for  the  ChunkyJ 
Bit-O-Honey  and  Old  Nicli 
brands.  These  brands  are  Winpj 
added  to  Kit  Kat,  manufacturei? 
in  England  by  Rowntree  &  Co, 
Ltd.  and  distributed  by  Chunky 
which  the  J.  Walter  Thompsor 
Company  currently  handles. 

*  *  « 

Frances  Briwa  has  been  ap¬ 
pointed  an  associate  media  di¬ 
rector  at  Burdick  &  Becker, | 
Inc.  She  was  formerly  an  as.sist-i 
ant  to  the  media  director.  ' 

•  *  ♦  J 

Hugh  Collett,  formerly  e\ecu| 
tive  assistant  to  James  Proud) 
president  of  the  Adverti.sina 
Federation  of  America,  hai 
joined  the  New  York  headquart 
ters  staff  of  the  American  Asso 
ciation  of  Advertising  Agencies 

*  m  *  , 

John  J.  Meskil,  media  direr 

tor  of  McCann-Marschalk  Co. 
has  been  appointed  a  viceiuesi 
dent. 


PAPER  WANTED 

REPUTABLE  OWNER  -  OPERATOR 
WANTS  TO  ACQUIRE  A  SIZEABLE 
DAILY  PAPER.  WE  ARE  PRINCI¬ 
PALS  WITH  SUBSTANTIAL  CASH. 
WRITE  IN  CONFIDENCE  TO- 

BOX  1506 
EDITOR  &  PUBLISHER 
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THE  COPLEY  NEWS  SERVICE  furnishes  crisp,  authoritative  day-to-day  coverage  and  inter¬ 
pretations  of  the  main  trends  throughout  Latin  America.  This  coverage  includes: 

"PAN-AMERICAN  REPORT"  A  five  times  weekly,  450  word  maximum  report  on  Latin 
America  which  keeps  your  readers  well  informed  of  major  developments  throughout  the 
continent. 

"KNOW  YOUR  HEMISPHERE"  Once  weekly,  450  word  maximum.  Our  staff  correspon¬ 
dents’  revealing  profiles  of  the  drama  and  problems  of  the  20  Latin  American  republics. 
Especially  lively  reports  on  people,  places  and  things! 

"MEXICO  REPORT”  Two  or  more  weekly,  450  word  maximum.  A  close  watch  on  the  Mexi¬ 
can  political  and  economic  scene  spiced  with  glimpses  of  modem  Mexico’s  cultural,  travel 
and  fun  side. 

"SPANISH  LANGUAGE  REPORT"  A  once-weekly  roundup  by  our  correspondents  in  the 
field . . .  written  in  Spanish  (and  provided  with  an  English  translation).  Available  in  mat 
form.  Some  client  papers  publish  both  the  Spanish  and  English  translations.  This  report 
is  used  by  many  public  schools  and  by  numerous  Spanish  language  clubs. 
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WILLIAM  GIANDONI 

has  been  the  Copley  News 
Service  Latin  American  editor 
since  1957,  traveling  extensively 
and  developing  a  staff  of  corres¬ 
pondents  and  informants 
spotted  strategically  in  key 
countries. 


NEWS  SERVICE 


SUBSCRIBE  TO  ONE  OR  ALL  OF  THE  CNS  FEATURES 

For  complete  information  contact  Rembert  James,  Editor,  The 
Copley  News  Service,  Union-Trib\me  Building,  940  Third  Ave¬ 
nue,  San  Diego  12,  California 


RETAIL  SURVEY 

Retail  Training  Plan 
Aids  Paper’s  Linage 


Albuquerque,  N.  M. 

Distributive  Education  in  the 
public  schools  of  Albuquerque 
has  proven  to  be  a  means  of 
public  service  and  a  means  of 
increasing  ad  linage  for  the 
Albuquerque  Journal  and  Trib¬ 
une. 

Malcolm  A.  Holies,  retail  ad¬ 
vertising  manager  for  the  two 
papers,  said  he  became  inter¬ 
ested  in  this  retail  training  pro¬ 
gram  four  years  ago  when  he 
was  asked  to  lecture  a  class  at 
Highland  High  School  on  ad¬ 
vertising  layout  and  copywrit¬ 
ing.  The  retail  program,  in  ef¬ 
fect  in  four  high  schools  here, 
is  designed  to  train  students 
for  careers  in  the  distribution 
of  goods  and  services. 

Mr.  Holies  said  that  after  be¬ 
coming  convinced  of  the  value 
of  the  program  he  approached 
the  school  officials  with  the  idea 
of  setting  up  a  “Distributive 
Education  Day.”  A  proclamation 


was  issued  by  the  City  Com¬ 
mission. 

On  the  particular  day  one 
student  was  assigned  by  his  or 
her  instructor  to  work  with  a 
local  firm  at  no  salary.  Last 
year  112  firms  participated. 
This  year  the  number  jumped 
to  128  —  and  each  bought  space 
in  the  Journal-Tribune  special 
section  on  Distributive  Educa¬ 
tion  Day.  Each  individual  space 
carried  the  picture  of  the  stu¬ 
dent  working  for  the  firm,  along 
with  a  spot  ad  for  the  firm. 

The  section  this  year  ran  to 
ten  pages  with  eight  solid  pages 
or  19,264  lines  of  advertising. 
Mr.  Holies  said  he  feels  sure 
that  this  is  the  only  such  sec¬ 
tion  in  the  country  and  ex¬ 
presses  confidence  that  it  will 
continue  to  grow. 

The  DE  program  in  the 
schools  is  nationwide  and  for 
participating  students  means  a 
half-day  of  classes  in  the  dis¬ 
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And  from  Paris,  Illinois 
to  Paris,  France, 
we  hope  that  everyone 
remembers  that  Teletype 
is  a  registered  trademark 
and  needs  an  initial  cap. 
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tributive  arts  —  merchandise 
display,  salesmanship,  market, 
etc.  —  and  a  half-day  working 
in  cooperating  businesses  where 
they  can  apply  what  they  have 
learned  and  be  further  guided 
by  experienced  employers. 

Mr.  Holies,  who  has  contin¬ 
ued  to  assist  in  advertising  in¬ 
struction  at  four  of  the  city’s 
five  high  schools,  said  “Distri¬ 
butive  Education  is  a  sound  and 
continuing  dividend-paying  ac¬ 
tivity  for  the  community.  The 
DE  graduate  learns  basic  eco¬ 
nomics,  good  ethical  standards, 
respect  and  support  for  legiti¬ 
mate  facets  of  American  Econ¬ 
omy  in  the  retail  business  which 
newspapers  represent.” 

*  *  « 

STEADY  ADS  L’R€ED 

Washington 

Shopping  centers  today  ac¬ 
count  for  almost  one-fourth  of 
all  retail  sales  and  to  maintain 
this  competitive  position  they 
must  advertise  consistently  in 
newspapers,  according  to  “Op¬ 
eration  Shopping  Centers,”  a 
208-page  guide  book  to  success¬ 
ful  center  advertising  and  pro¬ 
motion  just  published  by  Urban 
Land  Institute,  here.  ULI  is  an 
independent  research  organiza¬ 
tion  specializing  in  urban  plan¬ 
ning  and  development. 

The  guide  book,  edited  by  Don 
Curtiss,  shopping  center  author¬ 
ity,  points  out  that  there  is  a 
constant  turnover  among  the 
young  families  patronizing  cen¬ 
ters.  For  those  whose  head-of- 
family  is  under  34  years  old, 
31%  move  every  year.  The  au¬ 
thor  advises  regular  adv’ertising 
in  print  media,  always  includ¬ 
ing  a  simple  map  of  the  cen¬ 
ter’s  location,  to  acquaint  new¬ 
comers  with  the  center  and  re¬ 
mind  older  residents  of  its  facili¬ 
ties. 

Copies  of  the  guide  book  are 
available  at  $25  per  copy  from 
ULI,  1200— 18th  Street,  N.W., 
Washington  6,  D.C. 

*  *  * 

PAPERS  TO  GET  PLAY 

Newspaper  advertising  will  be 
a  major  theme  of  the  Sales  Pro¬ 
motion  Convention  of  the  Na¬ 
tional  Retail  Merchants  Associa¬ 
tion’s  sales  promotion  division 
scheduled  at  the  Mount  Wash¬ 
ington  Hotel,  Britton  Woods, 
N.H.,  June  25-28. 

An  intensive  study  of  news¬ 
paper-retailer  relations  will  be 
m^e  June  27.  Charles  T.  Lips¬ 
comb  Jr.,  president  of  the  Bu¬ 
reau  of  Advertising,  ANPA,  will 
present  “A  Study  of  Newspaper 
Readership.”  J.  Warren  Mc¬ 
Clure,  co-publisher  and  George 
R.  Cruze  Jr.,  advertising  man¬ 
ager,  Burlington  (Vt.)  Free 
,  Frees,  will  talk  on  “How  One 

EDITOR  at  P 


Newspaper  Helps  Retailers  Im¬ 
prove  Sales  Pr^uctivity.” 

“New  areas  for  Cooperative 
Advertising,”  will  be  covered  by 
Louis  Tannenbaum,  viceprosi 
dent  of  the  Bureau  of  Advertis¬ 
ing.  A  panel  discussion  on  im¬ 
proving  newspaper  page  make¬ 
up  will  also  be  featured. 

• 

4-Page  Del  Monte  Ad 
Saiil  To  Set  Record 

The  largest  ROP  full-color 
newspaper  ad  in  the  history  of 
Del  Monte  food  products  ap¬ 
peared  in  the  Yakima  (Wash.) 
Daily  Republic  on  May  2  and  in 
the  Yakima  Morning  Herald  on 
May  3.  The  ad  is  also  the  largest 
single  full-color  advertisement 
ever  run  in  the  Yakima  Dailies. 
Announcement  was  made  by 
Robert  D.  Ames,  retail  adver-  j 
tising  manager  of  the  dailies. 

The  four-page  ad,  run  by  • 
Thriftway  Food  Stores,  included 
7,224  lines  of  Del  Monte  full- 
color  Rainbow  mats  plus  2,408 
lines  of  black  and  white  space. 

According  to  John  Gould, 
Northwest  sales  manager  for 
California  Packing  Sales  Com¬ 
pany,  the  full-color  portion  of 
the  ad  devoted  to  Del  Monte 
food  products  is  50%  larger 
than  any  previous  newspaper  ads 
using  the  Rainbow  mat  service. 

The  idea  to  use  the  color  was 
sold  to  the  Thriftway  group  by 
Bill  Frazier,  Eastern  Washing¬ 
ton  sales  representative  for 
California  Packing  Company. 

Layouts  for  the  three  pages 
of  full-color  were  created  by 
George  Sargent,  retail  adver¬ 
tising  salesman  for  the  Yakima 
Herald  and  Republic. 

• 

Dcnlge  Backs  Dealers 
On  Use  of  Newspapers 

Boca  Raton,  Fla. 

Dodge  dealers  and  factory 
officials  last  week  held  a  three- 
day  work  session  in  which  they 
discussed  a  wide  variety  of  sulv 
jects  of  mutual  interest  rang¬ 
ing  from  advertising  to  tran¬ 
sient  warranty.  , 

John  Lander,  Atlanta  dealer  j 
and  chairman  of  the  National  | 
Committee  of  the  Dodge  Dealer 
Advisory  Conference,  com-  j 
mented  favorably  on  the  fac-  ’ 
tory’s  consideration  of  dealer  j 
suggestions. 

“In  advertising,  particularly, 
the  factory  has  supported  dealer 
suggestions  to  strengthen  the 
advertising  emphasis  in  the 
local  markets  —  especially  in 
newspapers,  Mr.  Lander  said. 
“And  the  announcement  of  a 
change  in  national  television  re¬ 
flects  an  appreciation  for  the 
dealers’  interest  in  a  new  ap¬ 
proach  to  the  younger  market.” 
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Bangor  Daily  News  (M) 

Portland  Press-Herald  (AA) 
Portland  Express  (E) 

Portland  Telegrann  (S) 

new  HAMPSHIRE 

Concord  Monitor-Patriot  (E) 

VERMONT 

Barre-Montpelier  Times-Argus  (E) 
Bennington  Banner  (E) 

Burlington  Free  Press  (M) 

Rutland  Herald  (M) 

MASSACHUSEHS 
Boston  Globe  (M&E) 

Boston  Globe  (S) 

Brockton  Enterprise  &  Times  (E) 
Fall  River  Herald  News  (E) 
Fitchburg  Sentinel  (E) 

Gardner  News  (E) 

Lawrence  Eagle-Tribune  (M&E) 
Lynn  Item  (E) 

North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (E) 
Taunton  Gazette  (E) 

Waltham  News  Tribune  (E) 


STRIKES  AND  SPARES  MEAN  BUSINESS... 


IN  N  EWSPAPER-READING  NEW  ENGLAND 


The  ring  of  the  cash  register  accompanies  the  sound  of  bowling  ball  striking 
pins  in  the  six-state  New  England  area.  An  estimated  $130-million  is  invested  in 
bow'ling  lanes  in  the  market,  excluding  restaurants,  cocktail  lounges  and  other 
fringe  installations.  A  million-and-a-quarter  bowlers  rolled  about  195-million 
games  last  year,  more  than  any  previous  year. 


RHODE  ISLAND 

Providence  Bulletin  (E) 

Providence  Journal  (M) 

Providence  Journal  (S) 

Woonsocket  Call  (E) 

CONNECTICUT 
Ansonia  Sentinel  (E) 

Bridgeport  Post  (S) 

Bridgeport  Post-Telegram  (M&E) 
Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Hortford  Times  (E) 

Meriden  Record-Journal  (M&E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

Norwich  Bulletin  and  Record  (M&E) 
Torrington  Register  (E) 

Waterbury  Republican  & 

American  (M&E) 

Waterbury  Republican  (M&S) 


Candlepins,  the  most  popular  variety  of  the  game  in  Maine,  New  Hampshire, 
Vermont  and  Massachusetts  showed  a  12%  jump,  while  duckpins,  the  Rhode  Is¬ 
land  and  Connecticut  favorite  gained  8%.  And  tenpins,  the  most  accepted  type 
of  the  sport  outside  of  New'  England  also  made  heavy  inroads.  What’s  more,  the 
Bow’l-Mor  Company,  manufacturer  of  automatic  pinsetting  machines,  located 
in  New  England — helped  provide  more  jobs,  boost  spending  power,  thanks  to 
the  bowling  boom  in  New'  England. 

And,  the  game  has  jumped  new'spaper  reading,  with  more  news  and  names, 
more  results  for  newspaper  advertisers.  Tell  New  Englanders  about  your 
product  or  service  in  the  fine  community-centered  new'spapers  listed  here. 
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Zenith  Hits  GE  Ads; 
GE  Defends  Claims 


tion  of  a  completely  different 
system  known  as  the  Dome 
system,”  he  said. 


falsely  claiming  to  be  the  sol«| 
and  orif^inal  developer  of  tliis| 
new  stereo  radio  service.” 


Both  FirniK  Filed 


Chicago 

Zenith  Radio  Corp.  has  de¬ 
nounced  as  “completely  untrue” 
advertising  claims  made  by 
General  Electric  ads  that  GE 
pioneere<l  and  developed  the 
system  of  stereophonic  FM 
broadcasting  approved  by  the 
Federal  Communications  Com¬ 
mission  on  April  20. 

In  a  protest  filed  for  delivery 
May  1  to  the  FCC  Zenith  presi¬ 
dent  Joseph  S.  Wright  said  the 
ads  had  been  run  in  the  Wall 
Street  Journal,  New  York  Times, 
and  Home  Furnishings  Daily 
“within  the  past  week,”  and 
asked  the  commission  “to  investi¬ 


gate  the  matter  and  use  its 
power  to  stop  this  unfair  method 
of  competition.” 


3-Y«>ar  Dcvelopmenl 


Mr.  Wright  said  that  the 
basic  idea  for  the  stereo  system 
adopted  as  standard  by  FCC 
was  conceived  by  Zenith  en¬ 
gineers  and  developed  by  them 
over  a  period  of  more  than  three 
years. 

“Zenith  was  authorize<l  on 
March  4,  1959,  to  put  its  system 
on  the  air  experimentally  on 
Station  WEFM  (Zenith’s)  in 
Chicago,  and  on  that  date  Gen¬ 
eral  Electric  was  urging  adop- 


“Both  Zenith  and  General 
Electric  filed  with  the  FCC  on 
March  15,  196(1,”  he  continued, 
“asking  the  Commission  to  set 
standards  on  the  very  sy.stem 
which  Zenith  had  been  urging 
and  had  field-tested  during 
19.59.” 

GE  admitted  at  this  time,  he 
said,  that  its  system  was  only 
“theoretical”  and  asked  the  Com¬ 
mission  for  permission  to  try  it 
on  the  air. 


Think 


Many  folks  living  in  the  Phoenix  Metropolitan  area  have  a  "big  lake"  in 
their  yards  about  every  two  weeks.  Water  for  irrigated-growing  is  sup- 
plied  by  large  reservoirs,  such  as  that  created  by  the  Teddy  Roosevelt 
Dam.  Abundance  in  this  market  shows  up  in  many  other  ways  too;  in  eight  years, 
food  sales  have  more  than  doubled;  buying  income  is  up  94%  ;  retail  sales  are  up 
76.4%.  And,  93.7%  of  the  families  own  passenger  cars,  with  33.7%  owning  2  or 
more.  Penetrate  this  abundant  BUYING  POWER  with  the  ONE  low-cost  medium 


that  does  the  big  job. 
erage  63%). 


Daily  metropolitan  coverage  91.6%.  (Arizona  family  cov- 


Gazetie 


Republic 


Mr.  Wright  revealed  that  on 
April  25  he  had  wired  GE 
Chairman,  Ralph  Cordiner,  ask¬ 
ing  him  to  correct  the  matter, 
but  had  received  no  reply. 

“I  can  only  assume,”  Mr. 
Wright  said,  “that  this  is  jiart 
of  a  deliberate  campaign  of  mis¬ 
representation  for  the  puri)oa 
of  attempting  to  secure  an  un- 1 
fair  commercial  advantage  with] 
dealers  and  consumers.” 


GE’s  Reply 


“It  is  incredible  to  us,”  Mr. 
Wright  said,  “that  General 
Electric,  which  made  only  minor, 
if  any,  contributions  to  the  sys¬ 
tem  as  finally  adopted,  should 
now  spend  vast  sums  of  money 
in  full-page  advertisements 


Hershner  Cross,  general  man¬ 
ager  of  GE’s  radio-TV  division, 
wrote  Mr.  Wright  as  follows: 

“Our  claims  of  achievement 
of  the  approval  of  FCC  stand¬ 
ards  for  stereo  broadcasting  had 
been  thoroughly  reviewed  prior 
to  placing  our  advertising  by  our 
engineering  personnel  and  at¬ 
torneys.  Your  reference  to  our 
proposal  as  a  ‘minor  change’ 
makes  us  believe  some  of  the 
significant  points  in  our  pro¬ 
posed  standards  have  not  come 
to  your  attention. 

“Our  approach  embodying  the 
use  of  a  pilot  signal  in  lieu  of  a 
sub  carrier  signal  with  a  pilot 
having  a  frequency  that  is  a 
sub-harmonic  of  the  suppressed 
carrier  represents  what  we  fed 
to  be  fine  work  of  our  develop¬ 
ment  organization  .  .  .  We  feel 
that  the  acceptance  by  the  FCC 
of  the  standards  we  employed 
in  all  of  our  experimental  broad¬ 
casts  and  submitted  to  the  FCC 
fully  entitles  us  to  the  claims 
we  are  making.” 


Milwaukee  Study  Out 


Katz  Shifts  Lewis 


The  Advertising  Research 
Foundation,  Inc.,  has  mailed  to 
its  300  member  organizations 
copies  of  the  1961  Consumer 
Analysis  of  the  Greater  Mil- 
j  waukee  Market,  made  by  the 
Milwaukee  (Wis.)  Journal  in 
j  consultation  with  ARF.  This  is 
the  second  of  these  38  annual 
surveys  of  buying  habits  and 
brand  use  made  with  ARF  co¬ 
operation,  the  1960  study  being 
;  the  first  time  that  the  Founda- 
I  tion  has  consulted  on  a  sponsor- 
conducted  study.  j 

Copies  of  the  study  may  be  ' 
obtained  on  request  from  ARF.  ; 


Effective  May  15,  the  Katz 
Agency,  Inc.,  newspaper  repre¬ 
sentatives,  will  transfer  Frank 
Lewis  from  its  Syracuse  office  j 
to  the  headquarters  sales  staff 
in  New  York.  In  addition  to  new 
local  assignments,  Mr.  Lewis 
will  continue  to  be  responsible 
for  upstate  New  York  terri¬ 
tories. 
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Yes  . .  .  HERALDLAND!  Annual  retail  1,815,700  people  .  .  .  $3,621  million 
sales  of  $167  million  in  hardware  and  effective  buying  power...$2,695  million 
building  materials.  More  than  the  total  retail  sales,  a  market  greater  than 
sales  in  the  Metropolitan  Counties  any  of  26  entire  states, 
of  Atlanta,  Louisville  and  Birmingham 
combined. 


elje  ilHiami  Heralb 


HERALDLAND  —  the  South’s  No.  1  market  -  is  sold 
by  the  South's  biggest  and  most  influential  newspaper 


I 


Brand  Name 
Group  Elects 
2  Publishers 


John  R.  Reitemeyer,  president 
and  publisher  of  the  Hartford 
(Conn.)  Courant,  and  W.  H. 
Cowles,  publisher  of  the  Spokane 
(Wash.)  Chronicle  &  Spokes¬ 
man-Review,  were  elected  to  the 
Ijoard  of  directors  of  Brand 
Names  Foundation,  Inc.,  at  the 
annual  business  meeting  held 
last  week  in  New  York. 

At  the  same  meeting  it  was 
announced  that  H.  James  Gedi- 
man,  executive  vicepresident, 
Hearst  Advertising  Service,  Inc., 
New  York,  would  continue  to 
serve  as  a  director  of  the  Foun¬ 
dation. 


To  the  small 
publisher  who 
is  thinking 
OFFSET: 


^o.  i.alii.  Papers 
Form  Action  Group 

Hollywood,  Calif. 

Formation  of  Southern  Cali¬ 
fornia  Local  Area  Newspapers, 
Inc.,  was  announced  here  by 
Harlan  Palmer  Jr.,  publisher  of 
the  Hollywood  Citizen-News. 

Purpose  of  the  new  group  is 
to  promote  the  value  of  area 
newspapers  to  readers,  the  com¬ 
munity  and  to  advertisers. 
Membership  is  open  to  pub¬ 
lishers  of  dailies,  weeklies  and 
.semi-weeklies,  paid  or  controlle<l 
circulation,  in  the  Southern 
California  area. 

The  group’s  program  will  be 
implemented  through  projected 
plans  developed  by  the  Los 
Angeles  branch  of  McCann- 
Erickson,  Inc. 

The  area  new’spaper  group  is 
starting  operations  with  27  mem¬ 
ber  publishers.  The  organizing 
committee  includes  Mr.  Palmer 
as  chairman,  and  Bert  Stolpe, 
Asusa  Herald;  Ralph  Markham, 
Van  Nuys  News;  Glenn  Pfeil, 
Torrance  Herald;  and  Tom 


THINK  SPECIFIC . . .  THINK 


!•  Plus  4-  Etfuals  $4 

Chicago 

The  Chicago  Sun-Times  and 
Daily  News  have  announced  a 
new  money-savings  family  w-ant 
ad  plan,  offering  two-line  ads 
four  days  in  each  paper  for  a 
total  cost  of  $4.  The  “four  plus 
four  equals  $4”  plan  gives  a 
family  want  ad  eight  appear¬ 
ances  at  an  average  cost  of  five 
cents  a  word. 

EDITOR  &.  PUBLISHER  for  May  13,  1961 


•  Low  Initial  inwastment 

•  Low  oparating  coats 

•  No  coatly  angravings,  but  lots  of  picturas 

•  Batfear  reproduction 

•  Low-coat  cold-typa  composition 

•  Monaysaving  paper  in  rolls 

•  Up  to  16  standard  news  pages  (32  tabloid  pages) 

•  Speeds  of  12,S00  papers  par  hour  —  foldad 


For  full  dotcripUro  Utormturo,  writo: 

THE  COTTRELL  COMPANY 

10  Mechanic  Street,  Westerly,  Rhode  Island, 
or  cell  your  nearest  Veitguard  rapresentativa 
at  640  West  Washington  Boulevard.  Chicago 
6,  Illinois.  FRanklln  2-5693;  or  1416  Com¬ 
merce  Bldg.,  Dallas  1.  Texas,  Riverside  7-4505. 


I 


!t 


Business  is  good  in  Iowa!  Department  store 
sales  in  major  cities  are  up  13%  over  first  three 
months  last  year!  Personal  savings  and  income 
.  .  .  home  building  permits  .  .  .  farm  prices  — 
all  are  up  sharply.  New  car  sales  are  ahead  of 
the  national  average,  lowans  don’t  know  what 
recession  means! 


You  may  be  dealing  yourself  out  of  this  hot  market  by 
following  an  outmoded  rule  of  space  buying  .  .  .  that 
is,  buying  space  only  according  to  published  Metropoli¬ 
tan  Area  population  ranking.  This  ranking,  for  instance, 
lists  Oes  Moines  (Polk  County)  way  down  the  list  in  size 
of  Metropolitan  Area  markets. 


But  we  aren’t  talking  about  Des  Moines  or  a  lifeless  sta¬ 
tistic  —  because  that  statistic  distorts  the  actual  mar¬ 
keting  facts.  What  we  are  talking  about  is  the  exciting 
concept  of  a  horizontal,  state-wide  market  instead  of  a 
vertical,  metropolitan  one.  We  are  talking  about  IOWA 
. . .  not  "just  another  state,”  but  one  of  America’s  most 
consistently  active  markets,  unified  by  the  state  wide 
coverage  of  one  of  America’s  great  newspapers,  the  Des 
Moines  Register  and  Tribune! 


The  key  to  it  is  ’’circulation  coverage.”  Truth  is,  with 
50%  or  better  coverage  in  76  Iowa  counties,  Oes 
Moines  Sunday  Register  ranks  No.  11  and  Daily  Des 
Moines  Register  and  Tribune  with  same  coverage  in 
34  Iowa  counties  ranks  No.  28  among  Metropolitan 
Area  markets. 


What  kind  of  job  do  these  papers  do  for  you?  State  re¬ 
tailers  as  far  as  182  miles  from  Des  Moines  —  whose  ads 
must  pay  off  —  use  the  Register  and  Tribune  regularly. 
National  and  regional  chains  report  great  successes  with 
state  wide  campaigns  .  .  .  Sears,  Kresge's,  House  of 
Vision,  Walker’s  Shoes,  many  others.  Says  Richard  E. 
Scherling,  general  merchandise  manager,  Killian’s  de¬ 
partment  store.  Cedar  Rapids  .  .  .  ’’We  have  ex¬ 
panded  from  a  13-county  retail  area  to  a  99- 
county,  Iowa-wide  market  with  the  Des  Moines 
Sunday  Register.” 


The  customers  are  buying  in  Iowa  - 
now’s  the  time  to  reach  them 
Now’s  the  time  to  break  the 
’’space-buying  rules”  and 
stir  up  sales  for  you 
in  record-breaking 
Iowa  with  "The 
Hometown  Paper 
for  the  Whole 
State  of 
lowa...’y/'Vi  ,  -  ,  - 


one  of  America’s 


DES  MOINES 
REGISTER 


TRIBUNE 


390,000  Combined  OaMy  ~  900,000  Sunday 
Gardner  Cowlee.  President 


Represented  Nationally  by:  Newspaper  Marketing  Associates  -  New  York,  Chicago,  Philadelphia,  Detroit.  Los  Angeles.  San^J  Francisco 


the  air  line  with  the  BIG  JETS 


Powered  by  General  Electric 


Cold  Type 
Ads  Yield 
Extra  Rate 


Riverside,  Calif. 

Advertisers  are  paying  a  pre¬ 
mium  for  photo  composition 
copy  placed  in  the  Press-Enter¬ 
prise  newspapers  here.  These 
are  the  Riverside  Daily  Press, 
the  Daily  Enterprise  and  Sun¬ 
day  Press-Enterprise. 

The  additional  charge  is 
based  on  a  policy  that  advertis¬ 
ers  should  pay  for  what  they 
are  getting,  explains  Arthur  A. 
Culver,  general  manager. 

Under  this  “please  pay”  pro- 
g^m  approximately  15  percent 
of  the  P-E  local  display  adver¬ 
tising  is  by  photo  composition. 
All  of  this  is  at  the  premium 
rate. 

The  charge  added  to  regular 
advertising  rates  is  $25  per 
page  or  14  cents  per  column 
inch.  This  is  applied  without 
variation  regardless  of  how 
much  or  how  little  original  art 
work  is  involved  in  a  given 
piece  of  copy. 

The  P-E  gives  the  advertiser 
without  additional  charge  any 


screened  prints  he  may  need. 
The  $25  per  page  extra  covers 
the  approximate  cost  of  making 
the  engraving,  Mr.  Culver  ad¬ 
vised. 

“Until  and  unless  methods  of 
producing  engravings  at  much 
less  cost  should  become  avail¬ 
able,  the  P-E  has  no  intention 
of  putting  any  substantially 
greater  percentage  of  our  dis¬ 
play  advertising  into  the  cold 
type  process,  Mr.  Culver  told 
Editor  &  Publisher. 

“In  my  opinion,  it  would  be 
wasteful  from  our  standpoint 
and  from  that  of  the  advertiser 
if  we  are  to  assume  that  our 
costs  are  sooner  or  later  re¬ 
flected  in  our  advertising  rates,” 
he  explained. 

Some  publishers  have  obtained 
a  saving  by  going  into  full  photo 
composition,  Mr.  Culver  said. 
He  believes  this  could  only  be 
possible  where  hot  metal  com¬ 
posing  costs  have  been  relative¬ 
ly  high. 

(UtKis  Given 

P-E  hot  metal  costs  have  av¬ 
eraged  between  15  and  19  cents 
per  column  inch.  This  figure  in¬ 
cludes  many  ads  of  high  diffi¬ 
culty  and  cost  as  well  as  many 
that  are  easy  and  would  cost 
much  less  than  the  14-cent  en¬ 
graving  cost,  he  advised. 

The  view  of  the  P-E  is  that 


it  would  be  foolish  to  take  such 
copy  out  of  hot  metal  and  pay 
the  cost  of  engraving  time,  Mr. 
Culver  said. 

The  effect  of  the  premium 
payment  policy  is  that  a  num¬ 
ber  of  difficult  ads  have  been 
taken  out  of  the  hot  metal  de¬ 
partment,  he  reported.  This 
tends  to  reduce  the  average  cost 
per  inch  in  that  department. 

At  the  same  time,  good  per¬ 
formance  has  resulted  in  photo 
composition  because  pasteups 
for  photo  composing  are  not  as 
costly  as  hot  metal  assembly. 
And  in  some  cases  the  adver¬ 
tiser  does  all  or  part  of  the 
pasteup  work,  he  explained. 

Qiain  Effect  Told 

Mr.  Culver  pointed  to  one  bad 
result  of  the  local  policy.  In 
several  instances  it  has  been 
photo  composing  chain  store  ad¬ 
vertising  formerly  obtained  in 
mat  form. 

“This  is  because  we  can  do 
a  superior  job  and  also  because 
it  co-sts  the  chain  stores  less  to 
pay  our  photocomp  premium 
and  have  us  roll  the  mats  for 
other  newspapers  than  the  chain 
probably  was  paying  for  en¬ 
graving  and  trade  plant  proofs,” 
he  suggested. 

The  P-E  disagrees  with  those 
newspapers  which  are  attempt¬ 
ing  to  recapture  some  of  the  en¬ 


graving  cost  by  charging  adver¬ 
tisers  for  the  portion  of  each  ad 
that  would  have  had  to  be  en¬ 
graved  for  hot  metal  produc¬ 
tion. 

In  this  procedure,  Mr.  Culver 
explained,  the  advertiser  soon 
is  in  position  to  supply  many  of 
the  engravings  that  he  may  fre¬ 
quently  use.  Then  the  publisher 
must  make  glossy  prints  for  the 
pasteup  when  he  would  much 
rather  have  original  art. 

Photo  composition  is  only  rec¬ 
ommended  to  those  P-E  adver¬ 
tisers  who  customarily  use  origi¬ 
nal  art  or  who  are  willing  to 
pay  a  little  more  for  some  of 
the  special  effects  and  other  ap¬ 
pearance  advantages  the  process 
affords,  Mr.  Culver  explained. 


Heutlti  S.F.  A<1  Club 

San  Francisco  j 
A.  James  McCollum,  manag-  i 
ing  editor  of  the  Coalinga 
(Calif.)  Daily  Record,  was 
elected  president  of  the  San 
Francisco  Advertising  Club 
May  10.  Mr.  McCollum  joined 
the  Pacific  Gas  and  Electric 
Company’s  public  relations  de¬ 
partment  after  World  War  II 
Navy  duty  and  has  lieen  man¬ 
ager  of  that  company’s  adver¬ 
tising  and  publicity  department 
since  1955. 


jet  leader  on  every  route  flown! 


Only  Delta  operates  both  the  World  Champion  Convair  880 
and  the  magnificent  Douglas  DC-8,  linking  important  cities 
in  the  eastern  half  of  the  U.S.  with  the  finest  in 
modem  air  transportation. 


Seri’icee 
U'e»t  of 
Texas  will  be 
announced  soon 
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J onrnalism  Teachers  Say; 


The  Courier ‘Journal  And  Times 
Best  Daily  Combination  In  U.  S. 


The  Courier-Journal  and  The  Louisville  Times  were  rated 
the  best  pair  of  newspapers  in  America,  morning  and  evening, 
published  by  the  same  organization,  in  a  survey  announced 
today  by  the  Saturday  Review. 

And  for  the  second  time  this  year  the  Courier- Journal  was 
rated  among,  the  10  best  individual  newspapers  in  the  nation. 

The  voters  in  the  poll  were  those  who,  according  to  the 
sponsor,  should  know  newspapers  best — the  men  and  women 
who  teach  journalism  in  colleges  and  universities. 

The  survey  was  conducted  by  Benson  &  Benson,  a  professional 
polling  organization  in  Princeton,  N.  J.  Only  professors  in 
schools  accredited  by  the  American  Council  on  Education  for 
Journalism  were  questioned. 

Three  months  ago  Edward  Bernays,  New  York  publicist, 
announced  the  result  of  a  poll  of  newspaper  publishers  which 
for  the  third  straight  time  rated  The  Courier-Journal  in  the 
top  five  newspapers. 

Only  4  Combination  Papers  Gei  High  Rating 

Out  of  18  combinations  of  morning  and  evening-  papers 
jointly  owned  the  Saturday  Review  ranking  was: 

Th«  Ceuriar-Jeurnol  and  Th«  LeuisvilU  Times 
The  Minneapolis  Star  and  Tribune 
The  Des  Moines  Register  and  Tribune 
The  Baltimore  Sunpapers 

No  others  received  enough  votes  to  be  listed. 

The  poll  gave  this  rating  of  the  top  10  individual  newspapers: 

New  York  Times 
Christian  Science  Monitor 
Wall  Street  Journal 
St.  Louis  Post'Oispatch 
Milwaukee  Journal 
Washington  Post 
New  York  Herald  Tribune 
The  Courier-Journal 
Chicago  Tribune 
Chicago  Doily  News 

The  announcement  said: 

“A  Courier- Journal  reader  observed:  ‘When  many  papers 
are  omitting  and  cutting  down  serious  news,  it  rises  above 
provincialism  and  sensationalism.’ 

“Another  (Courier-Journal)  summary:  ‘Editorial  page  in* 


its  entirety — editorials.  Editorial  Notebook,  letters  to  editor; 
columns  (syndicated),  including  those  of  differing  political 
hue;  broad  scope  of  foreign  and  national  news;  typogrrphical 
make-up;  sport  page — among  the  best.’  ” 

Many  Criteria  Mentioned  In  Rating  Papers 

One  breakdown  showed  which  newspapers  had  received  the 
most  votes  for  “best.” 

_  “On  this  basis  The  St.  Lou¬ 
is  Post-Dispatch  scored  high¬ 
est  (86  per  cent);  Milwaukee 
Journal  and  New  York  Times 
83  per  cent  each;  Christian 
Science  Monitor  80  per  cent; 
Washington  Post  79  per  cent, 
and  The  Courier- Journal  74 
per  cent. 

“After  this  scores  fell  off 
sharply.” 

John  Tebbel,  who  wrote  the 
analysis  for  the  Saturday  Re¬ 
view.  said: 

“When  this  audience  (jour¬ 
nalism  teachers  in  accredited 
schools)  chooses  the  best 
newspapers  in  the  nation,  one 
must  attach  more  significance 
to  the  results  than  to  a  sur¬ 
vey  of  nonprofessional  read¬ 
ers  who  simply  “know  what 
they  like.” 

Many  criteria  were  men¬ 
tioned  as  valid  in  rating  a 
newspaper  as  “best” — com- 
JOHN  TEBBEL  plete  news,  comprehensive 

Writes  newspaper  analysis  -treatment,  66  per  cent;  un¬ 
biased,  objective  treatment  of 
news,  47  per  cent;  judgment  in  selection  of  news,  28  per  cent; 
layout,  typography,  28  per  cent;  good  writing,  style,  26  per 
cent;  accuracy,  25  per  cent. 

J.  R.  Cominsky,  publisher  of  the  Saturday  Review,  said 
of  the  survey: 

“We  are  confident  that  this  constructive  study  will  be  help¬ 
ful  to  the  American  press  in  maintaining  its  high  standards 
and  better  serving  the  needs  of  the  community  and  of  the 
nation.” 


From 

The  Courier-Journal 
May  8,  1961 


Ratings  themselves  are  not  important.  What  is  important 
about  them  is  that  they  are  indications  that  we  are  on  the 
right  track  toward  achieving  our  goal  — to  publish  the 
best  newspapers  we  possibly  can.  It's  an  important  job, 
made  easier  when  there  are  so  many  topnotch 
people  on  the  staff  to  help. 


The  Louisville  Times 

Represented  Nationally  by  The  Branham  Company 


Spot  Ball 
Developed 
As  Contest 

San  Francisco 

Spot  the  ball  and  win  $500 — 
that’s  the  challenge  issued 
weekly  in  the  San  Francisco 
News-Call  Bulletin. 

The  copyrighted  interest- 
feature  was  originated  by 
Charles  H.  Schneider,  editor, 
aided  by  Martin  Burke,  promo¬ 
tion  manager. 

Further,  assorted  staff  second- 
guessers  helped  polish  the  con¬ 
test,  it  was  stated  in  a  bid  to 
give  full  credit  to  all  hands  for 
what  has  proven  to  be  a  popular 
feature. 

Gursiting  Game 

“We’re  happy  with  results  and 
the  readers  seem  to  be  having 
fun,”  reported  Charlie  O’Conner, 
editorial  promotion  manager  of 
the  N-CB. 

The  spot-the-ball  competition 
is  strictly  a  guessing  game.  It 


capitalizes  on  local  interest  in 
the  San  Francisco  Giants  but 
requires  no  knowledge  of  base¬ 
ball. 

The  baseball  is  removed  from 
action  pictures  of  major  league 
game  highlights.  Then  the  pic¬ 
ture  is  placed  under  a  g^rid  of 
squares  and  rephotographed  for 
engraving. 

The  idea  is  to  place  the  ball 
in  the  exact  position  it  appeared 
on  the  original  photo.  It  sounds 
easy  but  there  are  52  grid  lines 
across  and  another  52  down  each 
photo.  That  gives  the  guesser 
1143  chances  of  putting  the 
pellet  in  the  wrong  square. 

Entry  blanks  provided  in  edi¬ 
tions  of  the  News  merely  carr>’^ 
spaces  for  the  “Across  Number” 
and  the  “Down  Number,”  plus 
places  for  name,  address  and 
phone  number.  Multiple  win¬ 
ners  share  the  $500. 

Page  promotions  are  being 
used  for  the  feature.  The  con¬ 
test  picture  appears  in  \nrutally 
quarter-page  size. 

Weekly  results  are  shown  in 
three  column  pictures.  These 
show  the  original  action  photo 
and  the  winning  horizontal  and 


vertical  lines  with  their  numbers. 

Announcement  copy  includes 
a  ball  subscription  blank  and  the 
warning  against  missing  a  single 
week  of  competition. 

The  contest  copyright  is  held 
by  Apex  Publishing  Company, 
publishers  of  the  N-CB,  which 
is  equally  owned  by  Hearst  Pub¬ 
lications  and  by  Scripps-Howard 
Newspapers. 

• 

2  Sections  Included 
In  Single  Edition 

Louisville,  Ky. 

Two  .special  sections — “Men’s 
Warm-Weather  Wear”  and 
“Kentucky,  Your  Vacationland” 
— were  included  in  a  recent 
edition  of  the  Courier- Journal. 

The  men’s  wear  section  was  a 
10-page,  regular  size  edition 
with  the  theme  color,  coolness 
and  comfort.  Olive  color  was 
used  on  the  cover  to  illustrate 
new  .summer  clothing  shades. 

The  80-page  vacation  edition 
.showed  tourist  attractions 
throughout  the  state  in  a  roto 
magazine  format.  The  vacation 
supplement  has  been  issued  an¬ 
nually  since  1951. 


Copley  Group  Addn 
Management  Training 

Borrego  Springs,  Calif. 

Establishment  of  a  busint-ss 
management  training  program 
for  Copley  Newspapers  was  an¬ 
nounced  May  12  at  a  Copley 
seminar  for  business  managers 
and  auditors. 

The  first  trainees  will  begin 
work  on  two  of  the  Copley  1a)s 
Angeles  Newspapers.  Plans  are 
for  trainees  to  devote  a  year  or 
one  and  one-half  years  to  formal 
training.  Then  they  would  be 
placed  in  a  secondary  busiiu*ss- 
office  job,  later  being  transferred 
to  higher  positions. 

Programs  in  editorial  train¬ 
ing  and  in  advertising  training 
also  are  operated  for  the  Copley 
Newspapers. 

• 

Going  to  Bermuda 

Members  of  the  Pennsylvania 
Newspaper  Publishers’  Associa¬ 
tion  will  fly  to  Bermuda  for  the 
summer  conference,  June  22-26. 
Approximately  100  newspaper 
executives  and  family  members 
have  made  reserv’ations. 
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Safe! 

Perhaps  you  are  among  the  thousands 
of  fans  who  will  thrill  to  close  plays  dur-| 
ing  the  current  Little  League  season. 
And  perhaps  you  (or  your  wife,  hus-| 
band,  or  child )  are  among  the  S.oOO.OOOi 
who  would  no  longer  be  around  to  cheer! 
were  it  not  for  medical  miracles  scarcely 
dreamed  of  when  Babe  Ruth  hit  his  last 
home  run. 

Have  you  reached  your  thirties! 
Chances  of  dying  from  communicabk 
disease  have  dropped  75%  in  your  life¬ 
time. 

Is  there  a  baby  in  your  family'?  You! 
can  expect  ten  more  years  of  life  for 
him  than  your  parents  could  expect  forj 
you.  ; 

Credit  goes  to  improved  public  health  j 
measures,  better  nutrition,  increased! 
medical  knowledge— and  more  effectives 
medicines.  Some  of  these  medicines  savel 
lives  or  bring  relief  from  intolerable' 
pain ;  others  help  restore  mental  health. | 

Prednisone,  a  miraculously  effective^ 
new  .steroid  medicine  has  eased  the  ag-| 
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Fast  Work? 
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Daily  Shows 
Auto  Union 

Detroit 

The  Detroit  Free  Press 
showed  nearly  6,000  delegates 
to  the  United  Auto  Workers 
convention  here  recently  that 
fast  production  isn’t  limited  to 
the  ;iuto  industry. 

The  Free  Press  turned  out 
1  “UAW  Special”  as  part  of  its 
regular  run  Thursday  night  to 
honor  the  auto  union  on  its  25th 
inniversary.  But  the  special  edi¬ 
tion  had  some  features  that  had 
the  entire  delegation  at  Coho 
!  Mall  buzzing. 


I’iclure  with  Dessert 
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Covering  the  entire  hack  page 
—normally  used  as  the  picture 
page — was  a  picture  that  had 
tieen  taken  at  the  start  of  the 
hnner.  By  the  time  dessert  was 
>en’ed,  the  special  edition  had 


been  printed  and  trucked  to  the 
hall. 

As  the  delegates  and  guests 
sat  down  to  eat.  Chief  Photog¬ 
rapher  Tony  Spina,  using  the 
wide-angle  lens  Fotoscope  cam¬ 
era,  got  pictures  of  the  speak¬ 
ers. 


Bark  in  Two  Hours 

He  posed  UAW  President 
Walter  P.  Reuther,  Rev.  Martin 
Luther  King,  Labor  Secretary 
Arthur  Goldterg,  UAW  Secre¬ 
tary-Treasurer  Emil  Mazey,  and 
Detroit’s  Mayor  Louis  C,  Miri- 
ani  using  Cobo  Hall  and  the 
vast  dinner  crowd  as  a  back¬ 
drop. 

Just  about  two  hours  later 
the  finished  product  —  which 
also  included  a  six  column,  page 
one  picture  taken  at  the  start 
of  the  dinner — was  available  at 
Cobo  Hall. 

By  coincidence,  the  delegates 
also  got  the  most  colorful  pa¬ 
per  in  the  history  of  the  Free 
Press. 

There  were  12  pages  with 
color  in  the  60-page  paper,  the 
most  color  the  Free  Press  has 
ever  run  in  a  single  edition. 


Kern  Takes  Huberth’s 


Place  in  Hearst  Corp. 


Richard  E.  Berlin,  president 
of  Hearst  Corporation,  has  an¬ 
nounced  that  Harold  G.  Kem, 
general  manager  of  the  Hearst 
newspapers  and  publisher  of  the 
Boston  Record-American  &  Sun¬ 
day  Advertiser,  has  been  ap¬ 
pointed  chairman  of  the  Execu¬ 
tive  Committee  of  the  Hearst 
Corporation,  succeeding  to  the 
)K>sition  formerly  held  by  the 
late  Martin  F.  Huberth. 

In  view  of  the  extra  responsi¬ 
bilities  imposed  upon  him,  Mr. 
Kem  is  relinquishing  his  duties 
in  the  office  of  General  Manage¬ 
ment  but  he  will  serve  in  an  ad¬ 
visory  capacity  and  will  con¬ 
tinue  as  publisher  of  the  Boston 
newspapers,  a  trustee  of  the  Es¬ 
tate  of  William  Randolph 
Hearst  and  the  Hearst  charita¬ 
ble  foundations,  and  a  director 
of  the  Hearst  Corporation. 

It  was  further  announced  by 
Mr.  Berlin  and  Randolph  A. 
Hearst,  president  of  Hearst 


Kern  Gorfafowsky 


Consolidated  Publications,  Inc., 
that  J.  D.  Gortatowsky,  chair¬ 
man  of  the  Board  of  Hearst 
Consolidated  and  Hearst  Pub¬ 
lishing  Company,  Inc.,  will  as¬ 
sume  the  duties  of  general  man¬ 
ager  for  a  term  mutually  agree¬ 
able  to  Mr.  Gortatowsky  and  the 
directors  of  the  companies. 

Mr.  Gortatowsky  served  as 
assistant  general  manager  and 
then  general  manager  of  the 
newspapers  prior  to  heading 
Hearst  Con’s  Board. 
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ony  of  thousands  of  arthritis  sufferers 
who  would  otherwise  be  trapped  in  pain¬ 
ful.  crippling  disease.  Cases  of  lobar 
pneumonia  that  at  best  meant  five  weeks 
in  the  hospital  and  $300  in  bills  three 
decades  ago  now  yield  to  $30  worth  of 
drugs  and  a  week  or  two  home  in  bed. 
Insulin  costs  94' r  less  than  it  did  30 
years  ago.  Mastoiditis  used  to  mean  an 
outlay  of  no  less  than  $1,000.  with  every 
likelihood  of  surgery  and  permanently 
damaged  hearing.  Now  a  complete  cure 
is  usually  possible  for  a  drug  bill  of  $15. 

Penicillin  started  out  so  rare  and  cost¬ 
ly  that  only  a  handful  of  the  desperately 
ill  could  draw  on  its  healing  power.  Now 
it  is  almost  as  common  as  aspirin— and 
its  price  is  down  99' i ! 

Drugs  for  everyone 

These  are  democratic  drugs.  Through 
the  magic  of  modern  mass  production, 
they  are  within  reach  of  everyone,  every¬ 
where— at  the  instant  of  need,  and  at  a 
lower  relative  price  than  ever  before. 

You  and  your  family  probably  pur¬ 
chased  ten  to  twelve  prescriptions  in 


did  not  exist.  And  yet  today,  the  aver¬ 
age  American  spends  only  one-tenth  of 
I'/f  more  of  his  disposable  income  for 
drugs  now  than  he  did  in  1940.  You  not 
only  get  well  faster,  more  surely— but 
you  can  afford  to  get  well ! 

Drugs  that  are  safe 

For  every  ethical  drug  that  reaches  the 
consumer,  thousands  have  been  dis¬ 
carded  in  the  laboratory,  often  at  a  loss 
of  millions  of  dollars.  Industry  research 
activity  grew  from  about  a  $30  million 
budget  in  1948  to  more  than  $200  mil¬ 
lion  in  1960.  In  one  year  industry  labor¬ 
atories  tested  an  estimated  114,000 
chemical  substances,  and  only  40  be¬ 
came  the  basis  for  new  prescriptions— or 
one  new  drug  for  every  2,850  failures. 

Once  approved,  a  new  drug  is  sub¬ 
ject  to  painstaking  tests  for  quality 
and  purity  at  every  stage  of  its  produc¬ 
tion.  Simply  to  set  forth  the  5,200  tests 
that  go  into  a  week’s  production  of  one 


familiar  steroid  would  require  a  strip 
of  paper  1.000  feet  long!  These  mass- 
produced  medicines,  sufficient  for  more 
than  700  million  prescriptions  a  year, 
are  safer,  purer,  and  more  effective  than 
their  hand-made  prototypes. 

In  the  never-ending  battle  against 
disease,  the  pharmaceutical  industry 
presses  the  attack  with  confidence  born 
of  achievement.  Out  of  the  laboratories 
of  ethical  drug  manufacturers  will 
come  more  weapons  for  physicians  to 
prescribe  and  pharmacists  to  dispense. 
All  three  members  of  the  health  team 
are  united  in  one  abiding  purpose :  to 
make  you  and  your  family  safe  —  safe 
to  enjoy  a  longer,  healthier,  more  re¬ 
warding  life. 


Write  to:  Public  Relations,  Sobering 
Corporation,  Bloomfield,  N.  J.  for  Break¬ 
through  :  Retcard  of  Research,  a  report 
on  the  dramatic  development  of  Predni¬ 
sone,  an  anti-arthritic  compound. 


SCHERING  CORPORATION 


lealth.i 


1960.  Nine  of  them  could  not  have  been 


Bloomfield,  New  Jersey 


fectivel 
he  ag-i 


filled  in  1940— because  the  drugs  just 
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to  allow  Multnomah  County  Washin^on,  D.  C.,  stories  re- 
( Portland)  and  four  adjoining  leased  to  morning  newspapers 
counties  to  switch  to  daylight  at  6  p.m.  EDT  are  timed  just 
time.  right  for  aftemoon  final  edi- 

The  state  capital  of  Salem  tions. 
and  downstate  and  eastern  Ore-  • 

gon  areas  remained  on  standard 

Salem  Or  Union  Scholarship 

A  surprise  move  b^he  Ore-  ,  ‘I’o.ti™  •»"«>«  ■"‘s  At  Journalism  School 

gon  Legislature  aud  the  county  |,ti„t,ToZersTVtfzzy Tf  Mokuantuwn.  W.  Va. 

courts  of  five  Portland  area  the  editors  of^the  The  Morgantown  Typographi- 

counties  has  left  some  dozen  newsnaners  s  t  i  1 1  on  ‘•al  Union  has  established  a  $250 

downstate  Oregon  afternoon  gt^ndard  time  aren’t  complain-  annual  scholarship  in  the  West 
dailies  alone  in  an  island  of  Virginia  University  School  of 

standard  time  on  the  West  Journalism.  It  will  be  adminis- 

Coast.  The  time  differential  has  given  tered  through  the  West  Virginia 

With  Washington  and  Cali-  them  a  one-hour  advantage  in  Foundation,  Inc.,  as  part  of  the 
fomia  already  on  daylight  time,  news.  Closing  market  quotations  School  of  Journalism  Fund, 
the  Oregon  Legislature,  in  its  from  New  York,  now  are  re-  Preference  will  be  given  rela- 
closing  sessions,  approved  a  bill  ceived  shortly  after  noon.  And  fives  of  members  of  the  union. 


Daily’s  Tour 
Aids  Bid  for 
U.S.  Visits 


Papers  Benefit 
From  Being  Left 
In  Time  Island 


Eureka,  Calif. 

A  mission  to  promote  touri.sm 
in  this  country  will  fly  to  Europe 
in  August  under  a  plan  devel¬ 
oped  by  the  Eureka  Newspa¬ 
pers,  Inc.  There  will  be  30  in 
the  party  at  $1345  each. 

The  action  will  provide  the 
first  mission  for  this  purpose 
to  be  established  by  any  U.  S. 
city,  according  to  Don  O’Kane, 
publisher,  Humboldt  Times  and 
Humboldt  Standard.  The  morn¬ 
ing  and  evening  circulation  com¬ 
bined  is  around  28,000. 

The  plan  has  been  originated 
by  the  newspapers  in  coopera¬ 
tion  with  the  federal  govern¬ 
ment’s  proposed  U.  S.  Travel 
Service  which  is  being  set  up 
to  persuade  more  foreigners  to 
visit  this  country,  Mr.  O’Kane 
said. 

The  response  to  the  announce¬ 
ment  was  a  signup  of  15  per¬ 
sons  within  a  few  days,  advised 
Clair  B.  Otis,  advertising  di¬ 
rector,  Eureka  Newspapers,  who 
is  coordinating  the  tour  pro¬ 
gram. 


If  your  plant  is  in 
is  area,  let  Tom  Lowry 
show  you  the  clear-cut 
superiority  of 


Mission  Told 

The  project  includes  a  reci¬ 
procity  project  involving  enter¬ 
tainment  of  visitors  who  decide 
to  see  this  northwest  coastal 
area  of  California  in  response 
to  the  presentations  the  tour 
party  members  will  make 
abroad. 

A  “Visit  Californians  at  home 
program’’  will  be  included  in 
this  phase  of  the  plan.  The  sup¬ 
port  of  both  Humboldt  and  Del 
Notre  counties  is  offered,  it  was 
announced. 

Tourist  centers  for  additional 
information  will  be  set  up  in 
this  Redwood  area.  Officials 
have  pledged  support  at  both 
state  and  area  levels. 

The  tour  group  will  provide 
illustrative  material  and  color 
slide  presentations  at  points 
visited  on  26  days  of  travel. 
Each  member  of  the  group  will 
receive  special  briefings  on  area 
facilities, 


Tom  Lowry  (left)  with  Lee  Stough  of  the  Toledo  Blade. 

Tom  Lou'ry^s  25  years  experience  as  a  stereotyper  qualifies  him  to 
give  expert  assistance  to  his  customers. 

An  experienced  Burgess  man  is  always  eager  to  show  you  how 
Burgess  No-Pac  Mats  can  simplify  your  work. . . give  you  sharper 
reproduction  and  cut  your  costs. 

Get  in  touch  with  Burgess  today  for  your  on-the-spot 
demonstration. 

n  M  a  n  ^  ^  ^  ^  cellulose  company 

l3C##m\7CwW  FREEPORT,  ILLINOIS 

Manufacturers  and  Distributors  of  Burgess  Newspaper,  Commercial  and  Supreme  Tone-Tea  Mats 
Canadian  Representative:  R.  M.  Lousen  &  Co.,  Ud.,  Kennedy  Road,  Agincourt,  Ontario 


rates  and  costs  be¬ 
fore  departing  August  3. 

The  Times  -  Standard  tour 
group  will  visit  eight  countries. 
The  transAtlantic  passage  will 
be  by  Scandanavian  Airlines 
System  to  Copenhagen,  Den¬ 
mark.  The  European  travels 
will  be  by  plane,  bus  and  boat. 

Official  invitations  from  the 
local  chamber  of  commerce  and 
the  board  of  trade  will  be  issued 
during  the  foreigpi  travels. 

EDITOR  ac  PUBLISHER  for  May  13,  1961 


“For  a  distinguished  example  of 
local  reporting  in  a  United  States  newspaper 
for  his  series  on  New  York  State’s 
public  welfare  services  ‘Our  Costly  Dilenuna’ 
which  brought  about  reforms  that  attracted 
nation-wide  attention.” 


The  Pulitzer  Prize  Judges 
have  awarded  to 

EDGAR  MAY 

✓ — Buffalo  Evening  News 


Mr.  May  devoted  six  months  gathering 
information  for  the  series  including  three  months 
spent  as  a  welfare  case  worker.  The  series  was  widely  reprinted 
and  has  been  defended  and  lauded  by  leading  welfare 
administrators.  The  Pulitzer  Prize  is  the  crowning  accolade  and 
recognition  of  the  kind  of  service  the  Buffalo  Evening  News  strives  to  give. 


The  News  takes  pride,  therefore,  in  the 
Pulitzer  Prize  won  by  Mr.  May,  the  second 
Pulitzer  Prize  awarded  a  member  of  the 
News  staff  within  three  years.  In  1958  the 
Pulitzer  Prize  Board  honored  News  Car¬ 
toonist  Bruce  Shanks.  The  News  is  proud, 
too,  of  Nat  Finney,  its  Pulitzer  Prize-win¬ 
ning  Washington  Bureau  Chief. 


BRUCE  SHANKS 


NAT  S.  FINNEY 


The  daily  efforts  of  these  three  Pulitzer  Prize  winners  and  an  extremely  able  editorial  and 
reportorial  staff,  with  many  other  awards  to  their  credit,  contribute  to  leadership  of  the 


WESTERN  NEW  YORK’S  GREAT  NEWSPAPER 


CIRCLLATION 

Florida  Daily  Builds 
Pleasant  Substations 


St.  Petersburg,  Fla. 

The  “Good  Neighbor  Policy” 
of  the  St.  Petersburg  Times  i.s 
reflected  in  its  circulation  sub¬ 
station  construction  program. 

During  1960,  the  Times  com¬ 
pleted  and  activated  two  new 
stations,  identical  to  the  one  pic¬ 
tured,  still  another  of  similar 
size  (2,500  square  feet)  in  the 
new  extension  of  their  printing 
plant  with  conveyor  delivery  di¬ 
rect  from  the  mailroom,  and  re¬ 
modeled  a  fourth. 

Each  of  the  four  de  luxe  sta¬ 
tions  averages  between  10,000 
and  13,000  circulation,  and,  ac¬ 
cording  to  Joseph  F.  Yauch,  cir¬ 
culation  director,  can  eventually 
handle  up  to  20,000  circulation 
under  one  district  manager. 

Use  Adult  Carriers 

City  home  delivery  of  80,000 
morning  and  Sunday  papers, 
averaging  56  pages  daily  and 
180  pages  Sunday  represents 
85%  of  City  Zone  circulation. 
Delivery  is  made  by  190  inde¬ 
pendent  adult  carriers.  Except 
for  a  few  downtown  routes,  all 
are  delivered  by  private  auto¬ 
mobile.  The  adult  carrier  picks 
up,  folds,  bands,  or  wax  bags 
his  papers  in  one  of  nine  city 
substations. 

Construction  of  two  additional 
stations  is  planned  this  year, 
each  replacing  the  former  simple 
concrete  block  type  buildings 
which  are  far  outgrown  by 
rapidly  increasing  circulation  in 
the  city. 

The  design,  which  has  been 
accepted  as  standard  for  all  fu¬ 
ture  construction,  enables  van 
trucks  to  back  into  the  building 
and  unload  up  to  10,000  papers 


MR. 

PUBLISHER 

You 

are  SPECIAL- 

BECAUSe 

WITHOUT  WARNING  OR  PATTERN 

1  you're  open  to  claims  for  LIBEL,  by 
comment,  picture,  error  in  foct  or 
name;  for  Invosion  of  Privacy,  Piracy, 

1  Plauiarism  or  Violation  of  Copyright. 

laBa 

1  Write 

for  details  and  rates. 

EMPLOYERS  REINSURANCE 


CORPORATION 

21  Tenth,  Kansas  City,  Mo 
Ne.'..Yorn.  Chicago.  San  Francisco, 
lo:' .Villiam  175  W.  100  Bush 
St  lacKson  St. 


in  the  middle  of  work  area. 

Work  Benches  Inside 

The  interior  is  completely 
lined  with  work  benches  for 
stuffing,  folding  or  bagging. 
Space  under  benches  accommo¬ 
dates  advance  sections  of  the 
Sunday  paper.  Additional  work 
benches  line  the  exterior  rear 
wall,  out  of  sight  from  the 
street,  and  are  protected  from 
the  weather.  All  storage  areas 
are  raised  and  drainage  pro¬ 
vided  so  the  main  floor  may  be 
hosed  out  regularly. 

The  large  truck  door  in  the 
rear  and  double-width  doors  at 
each  end  permit  easy  loading  of 
automobiles  by  carriers  in  the 
38-car,  black  topped  parking 
facilities  surrounding  the  build¬ 
ing. 

Efficiency  of  this  super-sub¬ 
station  operation  enables  the 
Times  to  finish  their  home  de¬ 
livery  press  run  as  late  as  4:30 
a.m.  and  maintain  a  6:30  a.m. 
home  delivery  completion  time. 

The  building  is  well  ventilated 
and  lighted  by  fluorescent  lights. 
Heat,  when  necessary,  is  fur¬ 
nished  by  a  forced  air  gas 
heater,  l^ere  is  a  ceramic  tile 
washroom  and  lavatorj%  a  store¬ 
room  for  supplies  and  an  air 
conditioned  private  office  with 
desk,  file  cabinet,  chairs  and  tele¬ 
phone  for  the  Manager.  A  small 
refrigerated  compartment  in  the 
electric  w’ater  cooler  holds  a 
bottle  of  milk  for  the  early 
morning  coffee  that  is  made  in 
an  electric  percolator. 

The  circular  drive  in  front  has 
concrete  curbing  and  an  illumi¬ 
nated  sign  and  carnage  lamp 
decorate  the  lavTi. 

I  'TIVE  CUSTOMERS” 

I  are  people  luho  want 
\  sojnethiug  and  who  have 
I  the  money  or  credit  to 
buy  it  NOW!  Want  to 
know  zvhere  they  are  ? 

WRITE 

WIRE 

RHONE 

CLEVELAND 

Plain  Dealer 

I  Represented  by  Cresmer  &  }Yoodward 


Front  view  of  a  deluxe  substation  built  by  the  St.  Petersburg  (Ra.) 
Times  to  handle  between  10,000  to  13,000  papers  daily.  Adult  carriers 
park  their  cars  in  special  area 


Rear  view  of  St.  Petersburg  Times'  substation,  showing  layout  which 
permits  van  trucks  to  back  into  the  building  and  unload  up  to  10,000 
papers  in  middle  of  the  work  area. 


HEADED  FOB  A  DIME 

Sixteen  of  19  Central  states 
newspapers  with  circulations  of 
over  50,000  copies  per  day  have 
raised  their  single  copy  prices 
above  a  nickel  since  1952,  Ray¬ 
mond  E.  Houk,  circulation  di¬ 
rector  of  the  Indianapolis  (Ind.) 
Star  and  News,  told  the  Univer¬ 
sity  of  Wisconsin  circulation 
seminar. 

Reporting  on  his  survey  of  the 
19  papers,  Mr.  Houk  said,  “Prac¬ 
tically  all  the  papers  reporting 
showed  a  sizable  loss  at  the  time 
they  increased  their  single  copy 
price  from  five  cents  to  seven 
cents.” 

Circulation  managers  of  the 
papers  were  divided  on  recom¬ 
mending  increases  from  five 
cents  to  seven  cents  or  from  a 
nickel  to  a  dime.  “The  only  con¬ 
clusion  I  can  draw,”  he  said,  “is 
that  quite  a  few  of  us  w'ould 
like  to  go  to  a  dime  and  feel  it 
would  have  been  just  as  well  to 
go  to  10  cents  in  the  first  place.” 


Newspaper  Fund 
Starts  Delufje  of  $ 

Sioux  Falls,  S.  D.  \ 

On  March  6,  Sports  Editor  | 
Craig  Stolze  and  his  assistant, 
John  Egan,  of  the  Sioux  Falla 
Argus-Leader,  made  an  appeal 
for  funds  to  send  a  Sioux  Indian  [ 
to  the  Deaf  Olympic  Games  at 
Helsinki,  Finland. 

The  goal  was  quickly  topped,  | 
donors  were  asked  to  stop  send¬ 
ing  money,  but  still  the  bucks 
came  in. 

The  newsmen,  through  the 
sports  pages,  liad  requested 
$1,350  in  a  hurry  to  send  Nor¬ 
man  White  Shirt,  a  mile  runner, 
to  Helsinki  in  August.  Norman, 
18,  a  junior  in  high  school  at 
the  South  Dakota  School  for  the 
Deaf,  Sioux  Falls,  is  considered 
the  fastest  deaf  miler  now  in 
competition  in  the  United  States. 
This  includes  runners  in  both 
college  and  high  school. 

His  expenses  had  to  be  raised 
by  April  1. 


PERSONAL  NOTES 

Chester  Dreezen  —  to  La 
Grande  (Ore.)  Observer  as  cir¬ 
culation  manager  after  serving 
in  circulation  departments  of  the 
I  Portland  Oregonian,  Corvallis 
(Ore.)  Gazette-Times,  and 
Salem  (Ore.)  Capital  Journal. 
He  replaces  Tom  Humes  who 
retired  after  30  years  of  circu¬ 
lation  work,  the  last  10  of  which 
have  been  as  circulation  man¬ 
ager  of  the  Observer. 

*  *  « 

James  Byrnes,  formerly  a 
representative  for  Church-Rick- 
ards  and  Company,  has  joined 
the  staff  of  Milne  Circulation 
1  Sales  for  the  California  area. 


The  quota  was  reached  two 
weeks  after  the  appeal  was  made 
and  this  was  duly  noted  in  big 
headlines  on  the  Sports  Page. 

The  amount  had  reached  $2,- 
323.26  when  another  story  ran 
three  weeks  after  the  original 
appeal.  A  seven-column  head  on 
the  Sports  Page  asked  that  con¬ 
tributions  be  stopped.  But  money 
still  kept  coming  in. 

Some  of  the  excess  will  be 
used  to  purchase  clothing  for 
Norman  White  Shirt.  Some  may 
also  be  used  to  defray  expenses 
of  Bobby  Dillman,  of  Yankton, 
a  South  Dakota  State  College 
graduate  who  made  the  Deaf 
Olympic  team  as  a  swinuner. 
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A  GREAT  COLUMNIST 

because  he  is 

A  GREAT  REPORTER! 

PETER  EDSON 

Scores  another  big  scoop  for  NEA 
clients  on  the  Evans-Udall  letter. 


CLASSIFIED  CLINIC 

CAMs  Counter  Losses 
With  Linage  Ideas 

By  Daniel  L.  Lionel 

(^AM,  !New  York  Herald  Tribune 


In  the  face  of  a  first-3-months 
cumulative  classified  loss  of 
10%.  CAMs  are  demonstrating 
their  unfamiliarity  with  the  con¬ 
cept  known  as  complacency.  Al¬ 
though  want  ads  lead  the  rest 
of  the  newspaper  line-up  in  per¬ 
centage  of  loss,  largely  due  to 
diminished  help  wanted  adver¬ 
tising,  classified  executives  are 
exploiting  other  classifications 
with  linage-building  ideas. 

Alva  Thornbrugh,  Aurora 
(Ill.)  Beacon-News,  for  example, 
steps  forth  with  a  dazzling 
“Spring  Home  Edition”  pub¬ 
lished  on  April  30th  consisting 
of  2  sections  each  carrying  20 
standard  size  pages  —  many  in 
color.  Leading  off  with  a  full 
color  page  (paid  advertising) 
featuring  a  youthful  family  en¬ 
tering  an  Open  House  model 
home,  the  sections  are  loaded 
with  real  estate  offerings,  plus 
ads  from  utilities,  heating  con¬ 
tractors,  kitchen  modernizing 


companies,  hi-fi  dealers  and 
every  other  type  business  that 
contributes  to  better  living.  Edi¬ 
torial  support  consists  of  pic¬ 
ture  spreads  on  interiors,  ex¬ 
teriors  and  tips  for  home  own¬ 
ers. 

+0-Page  .Section 

Alva  Thornbrugh  gave  full 
credit  to  his  four  classified  ad¬ 
vertising  salesmen,  who  wrapped 
up  the  48  accounts  in  21  selling 
days. 

The  40  pages  in  the  section, 
plus  six  pages  of  regular  classi¬ 
fied,  for  a  total  of  6,823  inches 
of  paid  advertising  constitute  a 
record  for  any  regular  edition. 

Bud  C.  Corrigan,  St.  Louis 
(Mo.)  Post  Dispatch,  latches 
on  to  the  Civil  War  Centenary 
for  an  automotive  section  with 
a  lead  off  page  drenched  with 
history  and  a  little  geography, 
too.  Featuring  the  banner  “His¬ 
toric  SPRING  Auto  Values”  the 


Modernized 
entrance  the 
Perth 

evening  news 


EXPANDING  BY  DESIGN  at  the  Perth  Amboy  EVENING 
NEWS.  With  only  50  x  125  feet  of  growth  room  ovoiloble,  Lockwood 
Greene  engineers  and  architects  were  able  to  accommodate  a 
4-unit  Hoe  press  with  one  folder,  three  supporting  departments, 
storage  area,  locker  rooms,  mail  room  and  loading  platform. 

■  If  your  newspaper  is  fighting 
physical  limitations,  let  us  show 
you  how  expanding  by  design 
can  result  in  greater  efficiency 
for  you  within  the  space  at 
hand.  Brochure  on  request. 

LOCKWOOD 
GREENE 
ENBINEERS,  INC. 

BOSTON  16,  MASS.  316  Stuart  St. 

NEW  YORK  17.  N.Y.  41  East  42nd  St.  Compact  and  functionol  stereotype  room 
SPARTANBURG,  $.  C.  Montgomery  Bldg. 


subcaptions  urge  readers  to 
drive  to  historic  Civil  War  battle 
sites  in  a  Better  Automobile. 
Said  better  automobile  of  course 
can  be  found  among  the  414 
pages  of  auto  listings  which  fol¬ 
low.  In  addition  to  photos  of 
such  scenes  as  Fort  Sumter,  Ap- 
pomatox  and  Manassas  (Bull 
Run)  Va.,  the  lead  off  page  car¬ 
ries  a  map  with  important  Civil 
War  points  marked  and  dis¬ 
tances  given.  CAM  Corrigan 
says  this  is  the  first  of  a  series 
of  sections  on  the  same  theme. 

Lois  G.  Smith,  Long  Beach 
(Calif.)  Independent,  Press- 
Telegram,  batted  out  a  linage 
winner  with  her  “Sharin’  O’  the 
Green”  section  on  St.  Patrick’s 
Day.  The  clever  play  on  words 
was  set  up  across  the  face  of  a 
shamrock  and  the  cut  was  sup¬ 
plied  to  advertisers  for  inser¬ 
tion  in  their  copy.  The  front 
page,  all  in  green  featured  the 
cut  and  told  of  special  “Sharin’ 
O’  the  Green”  values  in  real  es¬ 
tate,  autos,  services,  etc.  In  ad¬ 
dition  to  the  space  occupied  by 
the  cut  considerable  additional 
linage  was  sold. 

In  the  Annual  Realtors’  Sec¬ 
tion  which  CAM  Smith  ran  on 
April  24th,  the  NAREB  cut  was 
supplied  to  advertisers  who 
spotted  them  in  their  ads.  The 
spots  livened  up  the  section  and 
helped  give  the  classified  depart¬ 
ment  a  gain  over  1960’s  effort. 

Jack  Salm,  Los  Angeles  Ex¬ 
aminer,  has  a  new  “Shop  &  See” 
with  Debbie  Lee  feature  with 
editorialized  ads  that  run  just 
ahead  of  the  classified  index. 

I  “We  charge  a  premium  rate 
for  ‘Shop  &  See’  and  have  no 
trouble  getting  it,”  he  reports. 
“Advertisers  tell  us  the  results 
are  terrific.  Much  of  the  copy  is 
‘Voluntary’  ”. 

Dorothy  S.  Bruneau,  Montreal 
I  Star,  who  has  presented  the 
classified  fraternity  with  many 
j  winning  ideas  now  takes  a  bow 
j  herself.  In  a  full  page  ad.  May 
1  2,  the  Star  announced  that  for 
the  first  3  months  of  1961,  the 
paper  ranked  first  in  classified 
advertising  among  all  six-day 
I  evening  newspapers  in  North 
America.  In  this  period  the  Star 
carried  2,257,543  lines,  240,778 
ads  for  a  total  of  907  pages  of 
{  want  ads. 

I  *  *  * 

COMP.ACT  BILL 

The  Aurora  (Ill.)  Beacon- 
News,  incidentally,  has  devised 
a  compact,  one-order-one-bill,  in¬ 
cluding  a  copy  page  for  classi¬ 
fied  ads  taken  over  the  phone 
j  or  across  the  counter,  providing 
I  five  copies  all  wrapped  up  in  one 
I  business  form. 

'  The  form  was  devised  by  Wil¬ 
liam  B.  Chawgo,  Beacon-News 
I  business  manager,  who  said  The 
Copley  Press,  Inc.,  has  applied 


for  a  copyright  of  the  uni()ue 
invoice. 

The  compact  form  includes  a 
control  copy,  a  form  on  which 
the  ad  is  typed  before  being 
sent  to  the  composing  room,  a 
card  that  is  mailed  to  the  adver¬ 
tiser  in  the  form  of  a  bill,  one 
copy  for  accounts  receivable 
ledger,  a  second  notice,  and  a 
final  notice.  Carbon  sheets  lie- 
tween  each  form  make  it  po.ssi- 
ble  for  the  ad  taker  to  provide 
a  complete  record,  invoice  and 
bill  all  in  one  operation  when 
the  ad  is  accepted  by  the  Bea¬ 
con-News  classified  advertising 
department. 

The  Sunday  Beacon-News  re-  ' 
cently  published  a  two-section,  i 
40-page  Spring  Home  Edition,  f 
with  all  the  ads  appearing  as  L 
display  classified,  sold  on  the  I 
basis  of  a  nine-column  page  for-  f 
mat.  Editorial  content  included  1 
pictures  and  text  of  homes  and  ^ 
industrial  plants  in  various  sub-  . 
division  areas  in  and  around  j 
Aurora. 


Judge  Finchs  Editor 
Dollar  for  Contempt  ii 

Chicago  ’ 

Paul  D.  Coffman,  editor  of  a  ‘ 
suburban  weekly,  was  found  i 
guilty  of  contempt  of  court  for  'i 
publishing  a  “letter  to  the  edi-  I 
tor”  from  a  village  trustee  and  i* 
fined  $1  by  Judge  E.  McAuliffe.  " 

Attorneys  for  Mr.  Coffman,  ji 
editor  of  the  Proviso  Star-Sen-  | 
tinal,  said  they  will  appeal  to  i 
the  Illinois  Supreme  Court.  They  i| 
have  already  appealed  from  a  I 
contempt  conviction  by  village  |1 
Judge  McAuliffe  because  the  'i 
editor  refused  to  produce  the 
original  letter  in  court. 

Meanwhile,  Judge  McAuliffe 
has  vacated  the  original  con¬ 
tempt  finding  because  a  copy  of 
the  letter  was  filed  with  the  ‘ 
court  in  Mr.  Coffman’s  answer 
to  the  contempt  charge  that  i 
grew  out  of  his  publishing  the  | 
letter.  | 

The  judge  has,  however,  [ 
found  Walter  E.  Hathaway,  ; 
village  trustee  of  Maywood,  [ 
guilty  of  contempt  for  writing  . 
the  letter  and  has  sentenced  s 
Hathaway  to  10  days  in  jail  and 
a  fine  of  $100. 

• 

Heads  Paper  Firm 

Election  of  Dr.  Allan  C.  Hill 
as  president  of  Montmorency 
Paper  Co.  Inc.,  New  York,  was 
announced  this  week.  The  firm 
handles  U.S.  sales  for  Anglo- 
Canadian  Pulp  and  Paper  Mills, 
Ltd.,  Quebec,  manufacturer  of 
newsprint  and  other  products. 
Dr.  Hill  comes  from  the  presi¬ 
dency  of  Anglo  Paper  Products, 
Ltd.,  Montreal. 
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HOW  MUCH  MORE  IS  IT  COSTING  YOU  TO 
SET  TYPE  WITHOUT  TELETYPESETTER®? 

•  Plenty. .  .whether  you're  a  metropolitan 
or  a  small  city  daily  or  a  country  weekly. 
Teletypesetter  can  reduce  linecasting 
composition  costs  40%  or  more. 

•  The  TTS®  system  of  automatic  typeset¬ 
ting  separates  a  single  complex  operation 
into  two  simple  operations.  The  result 
nearly  doubles  the  output  of  manually 
operated  standard  linecasting  machines 
...triples  that  of  high  speed  machines. 


•  TTS  operation  is  easy.  Copy  is  prepared 
in  justified  lines  on  a  high  speed  Per¬ 
forator  in  tape  form.  A  competent  touch- 
typist  can  punch  tape  at  speeds  of  400  or 
more  lines  per  hour.  The  tape  is  then  fed 
into  the  Operating  Unit  installed  on  the 
linecaster.  Type  is  cast  automatically 
at  the  machine's  full  rated  capacity. 

•  The  coupon  will  bring  you  full  informa¬ 
tion  without  obligation. 


«  Q  O  O 


ANSWERS  to  questions 
commonly  asked  about 

TELETYPESERER® 


Is  speed  the  »nly  advantage  of 
T  eletypesetter? 

No.  Tape  can  be  punched  at  any 
time.  It  can  be  used  immediately  or 
stored  for  later  use,  thus  permitting 
the  most  efficient  allocation  of  plant 
space  and  work  load.  It  streamlines 
your  composing  room  procedures, 
because  you  eliminate  the  peaks  and 
valleys  of  stop  and  go  manual  opera¬ 
tion  of  your  linecasting  machines. 


Do  tve  punch  all  the  tape  ourselves? 

You  punch  tape  right  in  your  plant, 
but  in  addition,  wire  service  news 
and  market  reports  can  be  reper¬ 
forated  and  fed  directly  into  your 
linecasting  machines. 


Is  the  Teletypesetter  system  easy 
to  operate  and  maintain? 

TTS  is  a  simple  mechanical  system. 
Any  competent  touch-typist  can 
operate  the  Perforator.  The  TTS 
Operating  Unit  operates  the  linecast¬ 
ing  machine  automatically  by  means 
of  the  perforated  tape.  Maintenance 
is  easy,  your  present  personnel  can 
learn  to  service  TTS  in  a  very  short 
period.  A  tuition-free  school  is 
available  to  all  customers’  mainte¬ 
nance  personnel. 


Can  tee  afford  Teletypesetter? 

Surely.  Since  TTS  can  increase  your 
production  100%  or  more,  you  can’t 
afford  not  to  investigate  its  pos¬ 
sibilities.  A  Fairchild  Engineer  will 
be  happy  to  provide  you  with  an 
expert  analysis  of  your  present  and 
future  requirements. 


FAIRCHILD  GRAPHIC  EQUIPMENT 

DIVISION  OF 

FAIRCHILD  CAMERA  AND  INSTRUMENT  CORF. 


Salas  Sarvfea  oIRcm  fftrowafcoaf  warM 


Fairchild  Graphic  EquipmanI,  Dept.  FGE  63 
Fairchild  Driva,  Ptainviaw,  L.  I.,  N.  Y. 

Plaasa  sand  me  “Mora  Type  in  Lets  Time." 
NAME _ 

COMPANY _ 


STREH. 


Hours  of  news  and  expert  views,  sports, 
food,  fashion,  funnies— all  for  a  fraction  of  a  dollar. 

That’s  today’s  top  value,  the  newspaper.  So  take  a 
big  bow.  And  may  we  bask  in  your  reflected  glory— 3 
out  of  4  American  daily  newspapers  are  still  printed  on 
Goss  presses. 

You’re  probably  familiar  with  many  of  the  news¬ 
papers  shown  below— which  are  installing  new  Goss 
presses.  The  papers  range  from  small  to  large,  for  Goss 
builds  the  only  complete  line  of  newspaper  presses.  But 
completeness  of  line  is  one  of  the  reasons  why  Goss 
presses  are  chosen  so  often.  Most  purchasers  will  tell 
you  the  main  factor  is  confidence— based  on  personal 
experience  with  Goss’  dependability  and  service. 

We’ve  devoted  our  efforts  to  engineering  and  building 
the  finest  presses  and  equipment  for  economical  news¬ 
paper  production.  It  seems  to  be  paying  off— for  pub¬ 
lishers,  too.  We’ll  be  happy  to  show  you  how. 


Typical  Recent  Purchasers  of  Goss  Presses 


Agana 

(Guam) 

Guam  Daily  News 

Madison 

(Wis.) 

State  Journal  & 

Baltimore 

(Md.) 

News- Post 

Capital  Times 

Birmingham 

(Ala.) 

News 

Miami 

(Fla.) 

Herald 

Buenos  Aires  (Argen.) 

Clarin 

Milton 

(Penn.)  Evening  Standard 

Buenos  Aires  (Argen.) 

La  Razon 

Minneapolis  (Minn.)  Star  &  Tribune 

Carson  City 

(Nev.) 

Nevada  Appeal 

Muncie 

(Ind.) 

Star 

Chicago 

(III.) 

Sun-Times 

New  York 

(N.Y.) 

News 

Chicago 

(III.) 

Tribune 

Oregon  City  (Ore.) 

Enterprise  Courier 

Cleveland 

(Ohio) 

Call  &  Post 

Phoenix 

(Ariz.) 

Republic  Gazette 

Connersville 

(Ind.) 

News-Examiner 

Racine 

(Wis.) 

Journal-Times 

Detroit 

(Mich.) 

Free  Press 

Royal  Oak 

(Mich.) 

Daily  Tribune 

Ellicott  City 

(Md.) 

Stromberg  Publ. 

St.  Louis 

(Mo.) 

Post  Dispatch  & 

Inc. 

Globe  Democrat 

Greenville 

(Mich.) 

The  Daily  News 

,  San  Diego 

(Calif.) 

Union-Tribune 

Hartford 

(Conn.) 

Hartford  Times 

San  Jose 

(Calif.)  Mercury-News 

Hereford 

(Tex.) 

Southwest  Offset 

!  S’ta  Barbara  (Calif.)  News-Press 

Inc. 

'  Sao  Paulo 

(Brazil)  Folha  Da  Manha 

Hornell 

(N.Y.) 

Tribune 

Shreveport 

(La.) 

Times  &  Journal 

Kitchener 

(Ont.  Can.)  Record 

Tyrone 

(Penn.)  Herald 

Lake  Wales 

(Fla.) 

Daily  Highlander 

Washington 

(D.C.) 

Post 

Long  Beach 

(Calif.) 

Press-Telegram 

Waycross 

(Ga.) 

Journal  Herald 

Los  Angeles 

(Calif.) 

Times  Mirror 

West  Point 

(Ga.) 

Valley  Times- News 

3  out  of  4  American  daily  newspapers 
are  printed  on  Goss  presses 


FAIRCHILD 

news 


The  130-page  May  8  issue  of 
SUPERMARKET  NEWS,  which 
coincided  with  the  Super  Market  ‘ 
Institute  annual  convention  in  (Chi¬ 
cago,  was  the  largest  single  issue  ! 
ever  published  in  the  paper’s  nine  ' 
years  of  existence.  176  advertisers  1 
ran  93.;186  lines  of  advertising,  top¬ 
ping  the  previous  record  of  89.60^ 
lines  chalked  up  hv  .SUPERM.4R-  i 
KET  NEWS  ill  it.s  May  2.  1960. 
issue. 


J.  P.  Fischer  has  joineil  the  circu¬ 
lation  promotion  department  of  Fair-  ; 
child  Publications  to  handle  nromo-  ' 
tion  of  WOMEN’S  WEAR  DAILY 
and  METALWORKING  NEWS.  Be¬ 
fore  this,  Mr.  Fischer  was  with 
Remington  Rand,  Inc.,  as  sales  pro¬ 
motion  manager  of  the  adding,  book¬ 
keeping,  calculator  department  in 
the  International  Division. 


Appointment  of  new  Fairchild  cor¬ 
respondents  have  been  announced 
for  .Anchorage,  Alaska,  and  Brus¬ 
sels,  Belgium.  Christine  McClain 
will  represent  the  company  in  .An¬ 
chorage  and  Sanford  Harris  will 
handle  coverage  in  Brussels. 


Members  of  the  Fairchild  organi- 
Aition  who  represented  the  company 
at  last  week’s  conference  of  .Associ¬ 
ated  Business  Publications  included 
Eidgar  W.  B.  Fairchild,  vice  presi¬ 
dent  and  treasurer:  Milton  Wil¬ 
liams,  circulation  director;  Henry 
Zwirner,  Midwest  director.  Meet¬ 
ings  were  held  May  4-6  at  The 
Homestead,  Hot  Springs,  Va. 


John  Stack,  editor  of  the  court  and 
credit  section  of  D.AILY  NEWS 
RECORD,  will  work  with  Dolores 
Plested,  Denver  bureau  chief,  in 
covering  the  65th  annual  Credit 
Congress  of  the  National  Assn,  of 
Credit  Management  in  Denver,  May 
14-18. 


Murry  Jennings  has  joined  D.AILY  : 
NEW'S  RECORD  as  advertising  pro-  I 
motion  manager.  Prior  to  this  ap¬ 
pointment  he  was  associated  with 
the  Wall  Street  Journal  as  assistant 
advertising  promotion  director. 

FAIRCHILD  ' 

Publications,  Inc. 

7  East  12th  St„  N«w  York,  N.  Y. 

Dally  Naw*  Racerd,  Wefnaii'a  Waar  Daly,  j 
HaoM  Famlahinoi  Doily,  Suparmoikal  Nawi^  i 
Moa'a  Waor,  Faalwaar  Nawa,  Dlfartaria^ 
MalolwafUag  Nawa,  Eladraok  Nawa,  Boaka.  I 
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Medical  Reporting 
Prize  for  Maguire 

John  Maguire,  science  writer 
for  the  Albany  Times-Union,  is 
the  winner  of  the  Empire  State 
Award  for  Excellence  in  Medi¬ 
cal  Reporting  for  1960.  He  re¬ 
ceived  the  $r)()()  award  from  Dr. 
Herman  E.  Hilleboe,  State 
Health  Commissioner,  at  the  an¬ 
nual  meeting  of  the  Medical  So¬ 
ciety  of  the  State  of  New  York 
here  this  week. 

Certificates  of  honorable  men¬ 
tion  were  awarded  Miss  Mildred 
Spencer,  Buffalo  Evening  Xeivt;, 
and  Mrs.  Nora  Applegate,  West¬ 
chester  County  Publishers  Inc. 

Special  public  service  awards 
were  given  the  Buffalo  Conricr- 
Expresn  and  Westchester  Coun¬ 
ty  Publishers  Inc. 

Mr.  Maguire,  a  father  of 
seven,  who  has  been  writing 
of  science  and  medicine  for  15 
years,  joined  the  Times-Union 
in  1953.  In  his  own  name,  and 
as  a  ghostwriter,  he  has  con¬ 
tributed  approximately  400  arti¬ 
cles  to  national  magazines. 

• 

HO.MF31  E.  Applegate,  head 
circulation  bookkeeper,  Seattle 
(Wash.)  Times  —  retired  after 
61  years  with  the  newspaper. 

*  *  * 

Bob  Elkins,  county  court¬ 
house  reporter,  Huntington 
(W.  Va.)  Advertiser  —  to  Cin- 
rinnati  (Ohio)  Enquirer  gen¬ 
eral  assignment. 

*  *  * 

John  Clinton  Mohler  — 
from  assistant  city  editor  to 
city  editor,  Houston  (Tex.) 
Press,  succeeding  T.  V.  Thomp¬ 
son,  now  with  Life  magazine. 
New  York  City.  Mr.  Mohler  was 
the  nation’s  first  male  society 
editor  when  with  the  Denver 
(Colo.)  Rocky  Mountain  News, 
1949-1951. 

*  *  * 

Bob  Lawence  Las  Cruces 
(N.  M.)  American  to  Albuquer¬ 
que  (N.  M.)  Tribune  as  report¬ 
er. 


personal 


DIRECTORS  elected  at  annual  meeting  of  the  Associated  Press;  Left 
to  right,  front — Henry  D.  Bradley,  St.  Joseph  (Mo.)  Gazette;  Benjamin 
M.  McKelway,  Washington  (D.C.)  Star,  president;  Harry  F.  Byrd  Jr., 
Winchester  (Va.)  Star;  rear — Eugene  C.  Pulliam,  Phoenix  (Ariz.) 
Gazette;  Wright  Bryan,  Cleveland  Plain  Dea*er;  and  William  Dwight, 
Ho'yoke  (Mass.)  Transcript-Telegram. 


HI,  NEIGHBOR! — John  Hay  Whitney,  left,  publisher  of  the  New  York 
Herald  Tribune,  and  Mrs.  Whitney  say  "hello"  and  "congratulations'' 
to  Orvil  E.  Dryfoos,  right,  just  named  publisher  of  the  New  York  Times. 
With  Mr.  Dryfoos  at  this  picture-taking  moment  during  the  Bureau  of 
Advertising's  annual  reception  at  the  Waldorf  Astoria  is  Mrs.  Jack 
Tarver,  wife  of  the  publisher  of  the  Atlanta  Newspapers. 


i' 


Kirsti  Nicholas,  Gresham 


THE 


TELL 


(Ore.)  Outlook  —  to  news  edi¬ 
tor,  Sandy  (Ore.)  Post. 

*  *  * 

Frank  Dunn,  New  York  ad¬ 
vertising  representative  — 
named  advertising  manager  of 
the  Newark  (N,  J.)  News,  suc¬ 
ceeding  James  A.  Doyle,  re¬ 
tired. 

*  *  * 

Howard  De  Freitas,  former 

sports  editor,  M  iddle  town 

(N.  Y.)  Times  Herald  —  re¬ 
signed  as  publicity  director  of 
Saratoga  Springs  (N.  Y.)  Sara¬ 
toga  Raceway. 

•  *  *  ♦ 

Virgil  Lockwood  —  to  ad 
manager,  Hillsboro  (Ore.)  Ar¬ 
gus. 
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mention 


Davb  CooPFai,  news  editor, 
Swett  Home  (Ore.)  New  Em 
—  to  news  editor,  Camas 
(\Va.sh.)  Post-Record. 

*  *  * 

Jambs  H.  Atkins,  president 
and  >reneral  manaRer,  Castonia 
(N.  C.)  Gazette  —  elected  to 
the  lK)ard  of  trustees  of  Belmont 
Abbey  Collepe  at  Belmont,  N.  C. 
*  ♦  * 

■  Betty  Lou  Seanor,  woman’s 
f  paRe  writer,  Wilminyton  (Del.) 

I  Evening  Journal  —  to  Reneral 
j  reporter.  Kittanning  (Pa.) 

;  headcr-Times. 

4  *  * 

j  Jim  Walker,  sports  writer, 

■  Wilmington  (N.  C.)  Star  —  to 
i  same  job,  Wilmington  (Del.) 
j  Evening  Journal. 

j  *  *  * 

I  Jean  McIntyre,  former  edi¬ 
tor,  Seaside  (Ore.)  Signal  — 

’  I  to  women’s  editor,  Oregomi  City 
'  (Ore.)  Enterprise-Courier. 

*  *  * 

Ken  Al^ta,  Charlotte  (N.  C.) 
bureau,  Associated  Press  —  new 
president,  Carolinas  Golf  Writ¬ 
ers  Association. 

• 

Ed  Writer  Cited 

Detroit 

Marjorie  E.  Porter,  education 
!  writer  for  the  Detroit  News, 
-  was  honored  with  a  special  cita- 
\  tion  by  the  MichiRan  ConRress 

■  of  Parents  and  Teachers  for 
I  her  service  “in  support  of  the 

educational  welfare  of  children, 
youth,  parents  and  teachers  of 
the  State  of  MichiRan.’’ 

i 

*  Elwted  by  Mail 


I*  A*  /// 


(Emanuel  R.  Freedman,  for¬ 
eign  news  editor  of  the  New 
i  Times,  was  elected  presi- 
VlmM.  I  Columbia  Journal- 

eau  of  I  Alumni  in  the  third  annual 
Jack  !  mail  ballot.  Ballots  were  re- 
j  ceived  from  alumni  in  32  states, 
i  the  District  of  Columbia,  and 
sham  overseas  areas. 

Ewald  in  New  Post 

William  Ewald,  television  col- 
k  ad-  umnist  for  United  Press  Inter- 
®  ~  national  from  1957  to  1959,  has 
er  of  now  resiRned  from  Newsweek 
,  sue-  maRazine  to  be  a  senior  editor 
b  ^  of  Show  Business  Illustrated, 
new  entertainment  magazine  to 
be  published  by  Playboy. 

)rmer  , 

Press  Veteran’ 

or  of  Chicago 

Sara-  Everett  C.  Norlander,  former 
Chicago  Daily  News  managing 
editor  who  retired  last  year  has 
;o  ad  been  named  “Press  Veteran  of 
I  Ar-  ||  the  Year’’  for  1961  by  Chicago 
Press  Veterans  Association. 


GOOD  REFERENCES— K.  R.  Mar¬ 
vin,  who  refirat  July  I  after  head¬ 
ing  the  department  of  technical 
journalism  at  Iowa  State  Univer¬ 
sity  since  1945,  looks  at  some  of 
the  books  in  the  library  which 
alumni  have  established  in  his 
honor.  Prior  to  joining  the  Iowa 
teaching  staff  in  1934  Mr.  Marvin 
was  a  publisher  and  editor. 

Vincent  Corocci  —  from 
Army  ser\Mce  to  Harrisburg 
(Pa.)  bureau,  UPI.  He  was  for¬ 
merly  with  the  Johnstown  (Pa.) 
T  rihune-Democrat. 

*  *  * 

Roger  L.  Treat,  wire  editor, 
Danbury  (Conn.)  News-Times 
—  to  .staff  of  U.  S.  Senator 
Thomas  J.  Dodd  (D-Conn.)  as 
special  assistant. 

*  *  * 

J.  Knox  Dye,  editor.  Point 
Pleasant  Register  —  new  presi¬ 
dent,  UPI  Editors  of  West  Vir¬ 
ginia,  succeeding  Bill  Evans, 
Fairmont  Times. 

*  e  * 

Art  Hopkins  —  from  Marine 
Corps  to  sports  editor,  Jackson 
(N.  C.)  Daily  News.  He  was 
formerly  with  the  Tarentum 
(Pa.)  Valley  Daily  News. 

*  «  * 

CuFPORD  McIntyre,  city  edi¬ 
tor,  New  Haven  (Ind.)  Allen 
County  Times  —  to  coordinator 
of  editorial  and  advertising 
services  for  Concord  Counsel¬ 
lors,  Fort  Wayne  (Ind.)  Public 
relations  and  fund  raising  firm. 
*  *  * 

Clayton  Willis,  general  as¬ 
signment  reporter,  art  critic 
and  movie  critic,  Albuquerque 
(N.  M.)  Tribune  —  to  New 
York  staff,  Newsweek  magazine. 


Chicago  Guild 
Awards  to  Nine 

Chicago 

The  Chicago  Newspaper  Guild 
has  named  nine  Chicago  news¬ 
men  as  winners  of  1961  Page 
One  Ball  Awards  for  outstand¬ 
ing  reporting,  writing,  editing 
or  photography. 

From  the  Daily  News: 

Charles  Cleveland,  for  report 
from  Los  Angeles  on  how  John 
F.  Kennedy  got  the  Democratic 
Presidential  nomination. 

Ted  Smart,  for  a  six-part 
series  on  the  House  of  Correc¬ 
tion,  which  he  wrote  after  pos¬ 
ing  as  a  prisoner  there. 

Harry  Schaudt,  for  the  spar¬ 
kle  he  has  put  into  the  women’s 
page. 

Robert  Mills,  for  the  pictures 
he  draws  to  brighten  the  letters 
to  the  editor  column. 

From  the  Sun-Times: 

Donald  Kirk,  for  his  descrip¬ 
tion  of  how  he  got  held  up 
while  going  home  from  work 
one  night. 

Jerry  Holtzman,  for  stories 
on  the  proposed  expansion  of 
the  American  League. 

Merrill  Palmer  and  Mickey 
Rito,  best  news  picture,  (a  tie) 
— Palmer  for  “Wounded  Rob¬ 
ber  Identified;’’  Rito  for  “Death 
Stuns  Firemen.” 

Robert  Kotalik,  feature  pic¬ 
ture,  “Our  Mammy  Graduat^!” 
• 

Correction 

Richard  Cherry  was  incor¬ 
rectly  identified  as  assistant  city 
editor  of  the  Louisville  (Ky.) 
Courier- Journal  in  the  issue  of 
April  29.  He  is  assistant  state 
editor. 

• 

William  P.  Lamkin,  reli¬ 
gious  editor,  Charlotte  (N.  C.) 
Observer  —  to  secretary  of 
publicity  for  the  Presbyterian 
Church  of  the  United  States, 
with  headquarters  in  Atlanta, 
Ga. 


GREETINGS— William  C.  PayeHe, 
UPl's  Southwestern  Division  man¬ 
ager  at  Dallas,  says  hello  to  Her¬ 
bert  Klein,  editor  of  the  San 
Diego  (Calif.)  Union,  at  recent 
UPI  Editors'  Meeting  in  New 
York. 

Bob  Darnielle,  Port  Arthur 
(Tex.)  News  —  to  ad  manager, 
Hermiston  (Ore.)  Herald. 

*  e  * 

Harry  Shave,  former  Sche¬ 
nectady  (N.  Y.)  Gazette  sports 
writer  —  to  publicity  director, 
Albany  (N.  Y.)  Business  Col¬ 
lege. 

Bo^e  Succeeds 
Bechtold  at  UPI 

Appointment  of  Jesse  C. 
Bogue  as  financial  editor  of 
United  Press  International  was 
announced  this  week  by  Frank 
H.  Bartholomew,  president  and 
general  manager. 

Mr.  Bogue,  49,  succeeds  Henry 
J.  Bechtold,  who  resigned  effec¬ 
tive  May  19  to  take  a  public 
relations  post. 

Mr.  Bogue  has  moved  to  New 
York  from  Chicago,  where  for 
the  past  15  years  he  was  Chi¬ 
cago  bureau  manager  and  then 
central  division  news  editor, 
supervising  the  UPI  news  report 
in  nine  midwestem  states. 

He  is  a  native  of  Illinois.  He 
joined  UPI  in  Chicago  in  1935 
and  worked  there,  in  St.  Louis 
and  in  New  York  before  his 
appointment  as  Chicago  man¬ 
ager. 


GOLD  IN  YOUR  ATTIC 

by  Van  Allan  Bradlay 

littrary  editor  of  The  Chicago  Daily  News 
A  treasurehouse  of  information  on  rare 
and  valuable  backs,  GOLD  IN  YOUR 
ATTIC  can  help  make  your  paper  the 
literary  authority  in  your  area  .  .  .  No.  1 
prestige  feature  in  a  natian  of  rapidly 
expanding  literary  appreciation. 

For  weekend  release  with  exclusive  photos. 

Writs.  Wire.  Phona  for  sampla  ralaasat. 

GENERAL  FEATURES  CORPORATION 

250  Park  Ave.,  New  York  17,  N.Y.  YUkon  6-7625 
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Louis  F.  Reizenstein — re¬ 
tired  from  editorial  staff,  Rose- 
burg  (Ore.)  News-Review  after 
'>0  years  of  newspapering. 

«  *  * 

Cii.ARLEs  A.  West — to  business 
manager,  Passaic-Clif  ton  (N.  J.) 
Herald-News.  He  held  a  similar 
position  with  the  Peoria  (Ill.) 
Journal  Star  before  coming  to 
the  Herald-News. 

*  ^  * 

David  Beeter,  Centralia  (Ill.) 
bureau  chief,  Associated  Press 
—transferred  to  Chicago  AP 

bureau  as  general  supervisor. 

Peter  Seymour— from  AP  Chi¬ 
cago  bureau  to  Centralia  bureau 
manager. 

*  ♦  » 

Charles  M.  Riley  —  from 
city  editor  to  managing  editor, 
City  News  Service,  Ia>s  Angeles, 
Calif. 


Trusty  Is  Honored 
For  Personal  Efifort 

Indianapolis 
A  Distingfuished  Service 
.Award  was  presented  to  Clay 
Trusty  Jr.,  city  editor  of  the 
Indianapolis  News,  at  the  east¬ 
ern  convention  of  Alpha  Phi 
Gamma,  national  journalism 
fraternity,  at  Franklin  College. 

The  award  honored  Mr.  Trus¬ 
ty  for  his  chairmanship  of  a 
committee  which  has  organized 
a  program  of  summer  intern 
and  trainee  newspaper  jobs  in 
Indiana.  (E&P,  April  17). 


2  L«*ave  Magazine 

ClIIC.VGO 

.Maurice  English  has  resigne<l 
as  Midwest  editor  of  Printers' 
Ink  to  become  managing  editor 
of  the  University  of  Chicago 
Press.  George  Lazarus,  formerly 
of  the  Associated  Press  and 
recently  a  staff  w'riter  for  PI 
in  Chicago,  has  joined  the  Chi- 
rngo  Daily  News  financial  staff. 


V  r  e.e 

i  0  r  m  a  I  a 

For  short  term  PROFITS 

in  active  stocks . 

OK  grains . 

(Check  which). 

No  obligation.  Ju»t  clip  and 
mail  with  stamped  SELF-AD¬ 
DRESSED  ENVELOPE. 

Same  . 

Address  . 

City  . 

LESTER  B.  ROBINSON 
1204  Russ  Building 
Son  Francisco  4,  California 


Publisher  Named 

Norwalk,  Conn. 

The  incorporators  of  the  Hour 
Publishing  Co.  publishers  of  the 
Norwalk  Hour,  last  week  elected 
Atty.  Walter  E.  Whitton  as 
president  and  Sidney  A.  Bedi- 
ent  as  publisher.  Both  are  trus¬ 
tees  of  the  estate  of  the  late 
Nellie  M.  Thomas,  owner,  presi¬ 
dent  and  publisher  of  the  Hour, 
who  died  March  31.  Mr.  Bedient, 
a  veteran  staffer,  will  continue 
in  his  capacity  as  editor  and 
general  manager. 

o 

John  Ray.mond,  formerly 
copy  editor  and  feature  writer, 
Richmond  (Calif.)  Independent 
— to  general  assignment  and 
features,  Berkeley  (Calif.) 
Daily  Gazette. 

*  «  « 

Stewart  W.  Gainan,  form¬ 
erly  of  Ford-Gainan  Advertising 
•Agency,  Billings  (Mont.) — to 
advertising  staff,  Billings  Ga¬ 
zette.  He  was  a  Gazette  adman 
before  formation  of  the  agency 
in  1952. 

»  ♦  ♦ 

Roger  W.  Remington,  edi¬ 
torial  writer  and  editor  of  edi¬ 
torial  pages,  Bangor  (Me.) 
Daily  News  —  married  Julia 
Wallace  Johnston. 

♦  «  ♦ 

Ja.mes  Quint,  former  man¬ 
aging  editor,  El  Cajon  (Cal.) 
Valley  News — to  copy  desk,  San 
Diego  (Cal.)  Union. 

*  m  * 

Frank  J.  Knebel.  editor  and 
publisher,  Ojai  Valley  News — 
new  president  of  the  Ventura- 
Santa  Barbara  counties  unit  of 
the  California  Newspaper  Pub¬ 
lishers  Association.  He  succeeds 
Paul  Veble.n,  executive  editor 
Press. 

• 

Branham  IName»s 
lliompi^n 

Jack  Thompson  has  been  ap¬ 
pointed  head  of  The  Branham 
Company’s  radio-TV  sales  de¬ 
velopment  department. 


NEWS-JOURNAL 

Papers 

DELIVER 

DELAWARE 

.  .  .  America's  only 
single  state  market! 

$7,459  per  family  buy¬ 
ing  income— second 
highest  in  the  nation! 

Confocf;  Story,  Brooks  &  Fmley, 
Inc.  or  News-Journal  Popers, 
Wilmington,  Delaware 


Obituary 


Murney  Mintzer,  66,  former 
editorial  writer,  San  Diego 
(Calif.)  Union  and  Evening 
Tribune;  April  26.  He  was  a 
graduate  of  the  U.  S.  Naval 
Academy  and  a  retired  Navy 
commander. 

*  e  e 

Frederick  Austin,  88,  re¬ 
tired  telegraph  editor.  New 
York  Times;  May  1.  He  covered 
the  Spanish-American  war  for 
the  Providence  (R.  I.)  Journal, 
worked  for  the  New  York  Trib¬ 
une  and  Newark  Star,  and 
founded  a  newspaper  which 
later  became  the  Real  Estate 
Magazine.  He  joined  the  Times 
in  1919. 

•  *  * 

W1LLIA.M  E.  L.  Lush,  59,  for¬ 
mer  scholastic  sports  and  Sun¬ 
day  magazine  editor,  New  Haven 
(Conn.)  Register;  May  2.  He 
had  been  on  the  copy  desk  the 
last  year. 

*  ♦  ♦ 

Ja.mes  Thrasher,  52,  amuse¬ 
ment  page  editor  for  the  In¬ 
dianapolis  (Ind.)  News  from 
1935  to  1941;  Washington  cor¬ 
respondent  for  the  Newspaper 
Enterprise  Association  from 
1942  to  1949 ;  chief  editorial 
writer  for  Collier’s  magazine 
from  1949  through  1954;  with 
Hill  and  Knowlton  Agency  from 
1954  to  1969 ;  and  with  the 
American  Petroleum  Institute 
at  the  time  of  his  death;  May  4. 
a 

Dr.  Copeland  Dies; 
Director  of  School 

Norman,  Okla. 

Dr.  Fayette  Copeland,  65,  di¬ 
rector  of  the  University  of 
Oklahoma  School  of  Journalism 
the  past  13  years,  died  here 
May  1. 

He  joined  the  staff  of  the 
Clovis  (N.  M.)  News  in  1920, 
later  became  managing  editor. 
He  returned  to  OU  in  1921  as 
publicity  director  for  the  ex¬ 
tension  division.  Later  he  was 
city  editor  of  the  Anaheim 
(Calif.)  Herald  and  a.ssistant 
Sunday  editor  of  the  Los  An¬ 
geles  Examiner. 

m 

Family  Dies  in  Fire 

Pittsburgh 

Robert  E.  Warfel,  32,  an  ac¬ 
count  executive  with  Public  Re¬ 
lations  Counselors,  Inc.,  his  wife 
and  four  children  perished  in  a 
fire  May  5  in  their  newly-pur¬ 
chased  home.  Mr.  Warfel  came 
here  two  years  ago  from  Toledo. 
He  had  worked  on  the  Owosso 
(Mich.)  Argus  Press. 

EDITOR  at 


James  R.  Benhani.,  6.*$: 
Terre  Haute  Star 

Terre  Haute,  Ind 

James  R.  Benham,  63,  editor 
of  the  Terre  Haute  Star  since 
1932,  died  May  4.  He  wai 
stricken  with  a  heart  seizure 
shortly  after  returning  from  the 
American  Society  of  Newspajier 
Editors  Convention  in  Washing¬ 
ton. 

Mr.  Benham  joined  the  Star  in 
1922  as  a  reporter,  advanced  to 
telegraph  editor  in  1929,  and 
when  the  Star  was  purchased 
in  1931  by  the  Tribune-Star 
Publishing  Company  he  was 
appointed  city  editor. 

a 

Murray  Wade,  85,  newspaper 
cartoonist  for  45  years  with  the 
Portland  (Ore.)  News,  Portland 
(Ore.)  News-Telegram,  San 
Francisco  (Calif.)  Post,  and  | 
San  Francisco  (Calif.)  Ex¬ 
aminer;  recently. 

a  4t  # 

Merritt  Timothy  Cre.\ger.  ■ 
retail  advertising  manager, 
Knoxville  (Tenn.)  News-Senti¬ 
nel  and  Journal;  recently.  He 
was  the  father  of  Merritt  H. 
Creager,  News-Sentinel  photog¬ 
rapher. 

*  *  * 

Robert  Gordon  Brooke,  73,  ‘ 
Willimantic  (Conn.)  Daily  | 
Chronicle  columnist;  May  1.  I' 

*  *  *  f 

Perry  Githens,  60,  free-lance  | 
public  relations  consultant,  I 
former  editor  of  Popular  Science  j 
magazine;  formerly  with  Time 
and  Life  magazines,  and  war  ! 
correspondent  in  World  War  II ; 
May  3. 

*  «  * 

Samuel  .A.  Cochrane,  61,  an  , 
advertising  representative  for  j 
the  Buffalo  (N.  Y.)  Eveniny  j 
News;  May  3. 

*  ♦  *  i 

Allen  W.  Doerr,  32,  former  ! 
reporter.  A/a rs/tail  (Minn.)  Aff«- 1 
senger;  Bismark  (N.  D.)  Trib-i 
line  and  St.  Paul  (Minn.)  [ 
neer  Press,  and  more  recently  in  I 
corporate  publicity  for  the  Min-  : 
ne.sota  Mining  Manufacturing  ' 
Company;  April  21. 

*  *  * 

Edward  J.  Dunn,  85,  city  edi¬ 
tor  of  the  Boston  (Mass.)  Post 
from  1917  to  1952;  May  7.  In 
1921,  the  Post  won  a  Pulitzer 
Prize  for  a  crusade  directe<l  by 
Mr.  Dunn.  He  uncovered  the  j 
Charles  Ponzi  get-rich-quick 
scheme  and  a  series  of  Post : 
stories  helped  send  the  swindler  1 

to  jail.  J 

♦  *  *  |i 

Mr.  Winnie  Me  Lear,  direc-  j 
tor,  Vancouver  (B.  C.)  Prov¬ 
ince’s  Modern  Kitchen,  and  head 
of  the  newspaper’s  household 
receipes  department;  recently. 
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'‘Your  Right 

to  Know 

The  men  who  wrote  the  Aiiieriean  Bill  of  Rights  put  first  things  first. 

In  writing  the  First  Aineiuhnent  to  the  Constitution  they  were  wise 
beyond  their  own  troubled  time.  They  adopted  the  principle  that  any 
people — to  be  and  to  remain  free — must  he  informed.  And  to  he  ade¬ 
quately  informed  they  must  have  unshackled  sources  of  information. 

So  by  the  constitutional  guarantee  of  a  free  press,  they  gave  clear  asser¬ 
tion  of  every  citizen’s  right  to  know. 

“YOUR  RIGHT  TO  KNOW’*  is  also  a  basic  concept  in  the  opera¬ 
tions  of  S&H.  Pursuant  to  this  policy,  S&II  invites  and  welcomes 
inquiries  of  the  press  and  public  regarding  its  affairs.  S&II  also  adver¬ 
tises  extensively  in  weekly  newspapers  and  other  media  to  inform 
citizens  frankly  and  fully  about  every  phase  of  its  business. 

If  you,  as  a  member  of  the  Press,  Avould  like  to  know  more  about 
S&II  and  the  role  of  trading  stamps  in  onr  economy,  please  write  us. 
We  will  consider  it  a  privilege  to  honor  ‘"your  right  to  know.” 

^  Stamp  Plan  Since  1896 

CR.EEN 
STAM  PS 


'I'lit'  SpcriN  uiitl  lliitchiiistm  C'xmipany 
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PROMOTION 


Accent  on  Research 
At  N.Y.  Conference 


By  George  Wilt 

Think  of  a  giant  sandwich, 
and  you  have  a  pretty  good  idea 
of  what  the  up-coming  (May 
21-25)  31st  National  Conference 
of  the  Newspaper  Promotion 
Association  at  New  York’s 
VV'aldorf- Astoria  will  be  like. 

On  the  top  and  bottom  you’ll 
find  extensive  and  comprehen¬ 
sive  sessions  on  newspaper  re¬ 
search.  In  between  there’s  a 
potpourri  of  informative  ses¬ 
sions,  provocative  panels,  and 
top-drawer  speakers.  A  complete 
delicatessen  of  subjects  is  listed 
on  the  agenda  —  editorial  pro¬ 
motion  and  public  relations,  the 
responsibility  of  a  newspaper  to 
its  community,  circulation  pro¬ 
motion,  use  of  radio  and  tv, 
reader  contests,  and  introducing 
a  local  magazine.  Advertising 
promotion  subjects  include 
“Beefing  up  the  retail  sales 
pitch,’’  “On-the-spot  selling  for 
national  reps,’’  “A  peek  into  the 
classified  promotion  idea  fac¬ 


tory,’’  “Saving  and  selling  down¬ 
town,”  “Speeding  sales  presen¬ 
tations  with  the  graph  weaver.” 

Speakers  Named 

Program  chairman  Dave 
Henes,  Detroit  (Mich.)  Free 
Press  and  Convention  Chairman 
Francis  X.  Timmons,  Wall 
Street  Journal,  have  lined  up  a 
most  impressive  roster  of  speak¬ 
ers.  John  Hay  Whitney,  presi¬ 
dent  and  publisher  of  the  \ew 
York  Herald  Tribune,  the  key¬ 
noter,  will  make  his  first  major 
address  since  retiring  as  U.  S. 
Ambassador  to  Great  Britain. 
Luncheon  speakers  include  Dr. 
David  Manning  White,  Boston 
University;  Sylvia  Porter,  busi¬ 
ness  news  columnist;  and  Red 
Smith,  Herald  Tribune  Syndi¬ 
cate  sports  columnist.  Address¬ 
ing  the  Tuesday  night  banquet 
will  be  Robert  Feemster,  chair¬ 
man  of  the  e.xecutive  committee, 
Dow  Jones  and  Company,  Inc. 


-I  FREE  I- 
TO  ALL 

NEWSPAPERS! 

7500-word  serialization  in  5  parts  on 

"The  LAST  SUNSET" 

starring 

ROCK  HUDSON 
KIRK  DOUGLAS 

and  co-starring 

DOROTHY  MALONE 

josira  comH  •  camh  lyhuy 

A  BRYNAPROD,  S.  A.  Production 
A  Universal-International  Release 

Available  by  writing  to 

UNIVERSAL  PICTURES  CO. 

445  PARK  AVENUE,  NEW  YORK,  N.Y. 

Att.:  Paul  Kamey,  Publicity  Manager 


Appearing  during  business  ses¬ 
sions  will  be  Hal  Jaeger,  News¬ 
paper  Color  Advertising;  Whit 
Hobbs,  BBD&O;  Dr.  Burleigh 
Gardner,  Social  Research;  and 
Dan  E.  Clark,  Top  Ten  Brands. 

KeM'arch  Sp«illif;lited 

In  view  of  the  heightened 
activity  in  the  field  of  newspaper 
research  and  its  increasing  im¬ 
portance,  the  entire  opening  day 
of  the  NNPA  sessions  will  be 
devoted  to  the  chart,  graph  and 
statistical  wizards.  Dr.  Paul 
Deutschmann,  Michigan  State 
University,  will  lead  off  a  pro¬ 
cession  of  experts  that  includes 
Leo  Bogart,  Bureau  of  Adver¬ 
tising  research  veep,  John  H. 
O’Connell,  Newsprint  Informa¬ 
tion  Committee,  Dr.  Burleigh 
B.  Gardner,  Social  Research, 
Inc.,  Dan  E.  Clark  II,  and  Dr. 
David  Manning  White. 

A  special  shirttail,  shirt¬ 
sleeve  forum  will  lie  held  on 
Thursday,  in  conjunction  with 
the  Research  Advisory  Council 
of  the  Bureau  of  Advertising, 
at  which  reports  will  be  heard 
on  research  on  the  Total  news¬ 
paper  audience,  color  advertis¬ 
ing,  advertising  effectiveness, 
advertising  readership,  and 
newspaper  market  areas. 

.Social  ProKram 

Although  the  annual  NNPA 
conclave  has  been  described  as 
one  of  the  hardest  working  of 
all  newspaper  conventions,  the 
1961  conference  in  New  York 
won’t  be  without  its  lighter 
sides.  Two  cocktail  parties  at 
the  Waldorf  will  be  hosted  by 
the  publishers  of  the  New  York 
newspapers  and  by  the  trade 
press.  Following  Monday’s  ses¬ 
sions,  delegates  and  their  wives 
will  get  a  special  sightseeing 
cruise  around  Manhattan  aboard 
the  Circle  Line.  Activities  for 
wives  have  lieen  planned  by 
Virginia  Wilton,  promotion  man¬ 
ager  of  the  Camden  (N.  J.) 
Coiirier-Post,  and  include  trips 
to  the  United  Nations  and  the 
Guggenheim  Museum. 

At  the  annual  Awards  Ban¬ 
quet  on  Tue.sday,  May  23,  fol¬ 
lowing  the  presentation  of  E&P 
Promotion  Awards  and  the 
NNPA  Silver  Shovel  and  Bronze 
Plaque  Awards,  \ew  York  Her¬ 
ald  Tribune  columnist  Hy  Gard¬ 
ner  will  pre-sent  a  .star-studded, 
personality-packed  show  featur¬ 
ing  show  busine.ss  luminaries, 
and  some  of  the  top  newsmakers 
that  promotion  men  read  about 
but  seldom  get  to  meet. 

In  a  presentation  that  simu¬ 
lates  his  television  show  format, 
Hy  will  present  Tommy  Man- 
ville,  Mickey  Spillane,  Denise 
Darcel,  Rev.  Jerry  Cacopardo, 
Jan  Murray,  Jack  Dempsey  and 
possibly  Robert  Merrill.  A  spe¬ 
cial  feature  of  the  show  will 


STARRY  EYED— Howard  S.  WiL 
cox,  public  relations  director  Ter 
the  Indianapolis  Star  and  News, 
becomes  a  brigadier  general  in 
the  38th  Infantry  Division  on  grad¬ 
uating  from  the  Army's  Command 
and  General  Staff  College.  H* 
also  received  the  Distinguished 
Writing  Award  for  a  treatise  on 
a  subject  of  military  importance, 
lie  an  interview  with  Alexei 
Kellanovsky,  promotion  man¬ 
ager  of  Pravda. 

According  to  convention  chair¬ 
man  Frank  Timmons,  nearly 
200  advance  registrations  have 
been  received.  They’ll  get  a 
chance  to  prove  that  it  takes 
a  rugged  constitution  to  pro¬ 
mote  a  daily  newspaper  —  or 
survive  a  promotion  convention. 

*  «  « 

MORE  ON  RESEARCH  - 
Joyce  Swan,  executive  vicepresi¬ 
dent,  Minneapolis  (Minn.)  Star 
and  Tribune,  and  chairman  of 
the  ANPA  Newspaper  Informa¬ 
tion  Service,  in  his  ANPA  re¬ 
search  report,  stated  that  4704 
of  the  research  expenditures  of 
217  newspapers  last  year  went 
into  research  for  advertising  de¬ 
partments.  The  1960  total  re¬ 
search  expenditure  was  $5,352,- 
481.  Of  this  figure,  over  $2.5- 
million  went  for  advertising  re¬ 
search.  Production  research 
placed  second  with  $1. 186-mil¬ 
lion. 

*  *  * 

TOUR  BOOKS  —  The  Lam¬ 
ing  (Mich.)  State  Journal  and) 
the  Battle  Creek  (Mich.)  En¬ 
quirer  and  News  have  joined  in 
producing  new  booklets  telling 
about  the  production  of  theii 
newspapers.  Contents  of  the 
books  are  identical  with  the  ex¬ 
ception  of  the  covers  and  insidi 
photos,  utilizing  identical  text 
and  layout  throughout.  Planning 
and  preparation  were  done  by 
Hal  Fildey,  State  Journal,  an! 
Jack  Newman,  Enquirer  and 
New.s.  Use  of  the  same  copy  and 
layout  resulted  in  substantial 
savings  in  production  cost. 

♦  *  ♦ 

TRAVEL  FORUMS— Month¬ 
ly  travel  forums  sponsored  by 
the  Worcester  (Mass.)  Tc/c- 
gram  and  Cazette  are  helping 
transjiortation  advertisers  reach 
a  large  and  rapidly  expanding 
!  tourist-travel  market.  Monthly 
,  forums  are  presented,  free,  from 
;  Septemlier  through  May.  13,0()() 
attended  the  past  season’s  semi- 
1  nars. 
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THE  PROMOTION 
SUCCESS  STORY 
OF  THE  YEAR! 


THI  LEARN-A-IANOUAOE  COURSE 

that  brought  fast,  solid 
circulation  increases*  to 

Wm"  THE  NEW  YORK  POST 
19^  THE  PHILADELPHIA  DAILY  NEWS 
19^  THE  MIAMI  DAILY  NEWS 
Wm"  THE  TORONTO  GLOBE  AND  MAIL 


This  self'liquidoting  promotion  con  be  yours  if  you  act  at 
once.  A  few  additional  cities  are  already  spoken  for,  but  at 
this  writing  many  others  are  still  open. 

For  information  and  complete  campaign  procedure  phone 
Alan  Mirkin,  MUrray  Hill  5-8550  or  write  t<^ay  to  CROWN 
PUBLISHERS,  419  Park  Avenue  South,  New  York  16,  N.  Y. 

grvotar  prastig*,  acc/oim  for  public  sorvieo  from  civic  loodort,  oducolort 
and  advortiton,  approval  of  Boards  of  education. 


C/) 


LJ 


News  Gothic  is  hot. .  .and  it’s  getting  hotter!  To  meet  this  lively  need, 
Intertype  is  rapidly  expanding  its  library  of  hot  metal  matrices  in  all 
four  versions.  All  are  designed  in  true  relationship.  ■  Current  availa¬ 
bilities  include  News  Gothic  with  Bold  in  6,  7,  8,  9,  10,  11,  12,  14,  18 
and  24  pt.,  6  pt.  News  Gothic  with  Bold  (T)  for  tape  operation.  News 
Gothic  Condensed  with  Bold  Condensed  in  5V2,  6,  7,  8,  10,  11,  12,  14, 
18  and  24  pt.  and  News  Gothic  Extended  with  Bold  Extended  in  8,  10, 
12  and  14  pt.  sizes.  ■  Many  of  these  faces  are  also  available  on  Foto- 
setter  matrices,  giving  you  a  full  range  of  sizes  from  6  through  48  pt. 
Write  to  Sales  Promotion  Department  for  book  and  specimen  proofs. 


INTERTYPE  COMPANY  360  FURMAN  STREET,  BROOKLYN  1.  NEW  YORK 


A  Division  of  Harris- Intertypo  Corporation 


Intertypa  and  Fotosetter  are  registered  trademarks 
Set  in  Intertype  News  Gothic  Series 


Equipment 


ONCE  A  MONTH  E&P  REPORTS 
ON  TRENDS  AND  DEVELOPMENTS 


Rociiister,  Ind. 

Tlie  Rochester  Sentinel  has 
devised  an  attachment 
enables  flat-bed 
presses  to  insert 


which 
newspaper 
a  preprinted 
tolor  roll  with  rep^ilar  editions. 

The  Sentinel  has  published 
two  color  pap^e  advertisements, 
both  for  the  Dean  Milk  Com¬ 
pany. 

The  Sentinel  has  applied  for 
a  patent  on  the  attachment  and 
soon  will  be  ready  to  offer  it  to 
flatbed  newspaper  publishers  by 
an  arrangement  with  a  manu¬ 
facturer  here. 

The  attachment  allows  for  the 
rotation  of  two  rolls  of 


news¬ 
print,  one  conventional  paper  of 
either  four  or  six-pajje  size  and 
the  other  being  the  preprinted 
roll,  upon  the  same  shaD.  The 
tension  and  rotation  of  the  in¬ 
sert  roll  is  controlled  and  made 
equal  to  that  of  the  conventional 
roll  by  means  of  a  brake  as¬ 
sembly  on  the  outside  edge  of  the 
insert  roll. 

Tension  Is  The  Same 

^  In  this  manner,  the  roll  is  fe<i 
through  the  press  with  the  .same 
tension  as  the  conventional  roll. 

■  The  under  or  blank  side  is 
printed  with  a  regular  page  of 
the  newspaper  edition.  The 
gathering  and  folding  operation 
of  the  press  is  unimpeded.  The 
two  rolls  are  separated  on  the 
shaft  by  identical  core  inserts 
which  provide  only  a  quarter- 
inch  separation. 

The  conventional  newsprint 
roll  is  stationary  on  the  sJiaft, 
as  is  normal.  The  insert  roll, 
however,  is  loose  on  the  shaft. 
Its  rate  of  rotation  and  the 
tension  release  of  its  paper  as  it 
feeds  into  the  press  is  controlled 
by  the  newly-devised  brake. 

'  The  two  rolls  are  spliced  into 
the  web  of  the  former  day’s 
press  run  in  the  normal  fashion, 
and  the  new  double-web  then  is 
fed  through  automatically  by 
press  action. 

When  running  the  insert  roll 
with  a  four-page  conventional 
roll  to  make  a  six-page  run,  the 
cutter  blade  of  the  press  is  by- 
i  passed  because  the  single  verti- 
I  cal  cut  needed  in  the  web  is 
'  eliminated  by  the  two-roll  pat- 
:  tern. 

I  However,  in  using  a  six-page 
1  roll  with  an  insert  roll  to  total 
an  eight-page  run,  the  cutter 

1  blade  makes  its  usual  vertical 
separation  of  the  web  while  the 
color  page  parallels  it. 


READY  TO  ROLL — Harry  Jilbert,  Rochester  (Ind.)  Sentinel  mechanical  ’ 

superintendent,  points  to  preprinted  color  roll  at  right  on  same  shaft  During  the  same  years  the 
with  regulation  newsprint  r^l  for  printing  six-page  run  on  Duplex  flatbed  afternoon  American  circulation 
press.  Looking  on  at  test  run  are  James  J.  Hastings,  sales  representative  jumped  from  16,000  to  35,000. 
of  Dean  Milk  Co.,  and  Jack  K.  Overmyer,  Sentinel  general  manager.  The  paper  has  125  full-time  em- 

ployees. 

The 

doubled  the  the 

Ip  with  an  18,440-square-foot  addi- 

tion,  was  interrupted  by  a  Are 
last  July  when  flames 

^  a  press  and  through 

the  newsprint  storage  room.  One 

L  *  of  the  new  masonry  walls 

buckled. 

Remodeling  of  the  1951  plant 

a  ^  m  fast-growing 


_  Odessa 

ijf  ^  T.  .standards)  was  included  with 

^ U  ^  ^  ^  ‘  the  expansion.  It  includes  instal- 

**"*.,/  9  (4  lation  of  refrigerated  air-condi- 

y'‘f  tioning  in  the  entire  block-long 
^  structure. 

•_>  The  new  Scott  press  can  roll 

'■  off  40,000  newspapers  of  64 

V  pages  each  hour,  and  at  maxi- 

mum  capacity  can  reel  off  a  128- 
FROM  FLATBED  PRESS— Color  insort  ad  comes  off  the  press.  Harry  page  paper.  The  press  has  eight 

Jilbert  (back  fo  camera)  invented  press  attachment  which  makes  it  units,  two  double  folders  and 

possible  to  insert  preprinted  color  rolls  on  flatbed  press.  Shown  with  flexible  color  cylinders, 
him  are  James  Hasting  Dean  Milk  Co.,  and  Jack  Overmyer,  editor  and  y  L.  DeBolt  is  publisher  of 

general  manager  of  Rochester  Senfnel. _  American  which  is  a 

member  of  the  Freedom  News¬ 
papers  group  of  California, 
Texas,  New  Mexico,  Colorado 
and  Ohio. 


A  half-million-dollar  expansion  program  is  being  completed  at  the 
Odessa  (Tex.)  American  plant.  The  older  part  of  the  building  (the 
area  with  windows)  was  completed  in  1951,  and  the  new  one-,  two-  and 
three-story  rear  area  is  that  just  completed. 
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it  takes  only  8  hours 
to  install  a  Star 
Selectro-Matic 
Quadder! 


Architect's  sketch  of  the  new  home 
of  the  Paterson  (N.  J.)  Evening 
News.  The  brick  buildin9  will  cover 
an  acre  of  ground.  Construction 
of  the  fully  air-conditioned  plant 
Is  expected  to  take  10  to  12 
months. 


will  launch  his  multi-million  occupied  since  1902,  is  in  the 
dollar  program  of  urban  revital-  heart  of  Paterson, 
ization  of  the  city.  \  six-unit  Scott  press  with 

The  2-story  brick  building  color  attachment  has  been  pur- 
will  cost  approximately  $1  mil-  chased.  Press  space  has  been 

lion,  according  to  Publisher  provided  for  six  more  units.  of  ground  and  provide  off -street 
Harrj’  B.  Haines.  Another  $1  Mj.,  Haines  said  the  plant  is  loading  docks  for  delivery 
million  will  be  spent  on  equip-  designed  to  handle  a  capacity  of  trucks.  The  full-sized  basement 

150,000  daily  circulation.  The  will  house  paper  supply  for 
The  plant,  located  on  the  News  now  has  a  circulation  of  three  months, 
fringes  of  downtown  Paterson,  more  than  56,000  daily.  Plans  for  the  building  were 

will  contain  70,000  square  feet  The  plant  will  cover  an  acre  dev’eloped  under  the  supervision 


Conrad  Corsini,  left  in  foreground, 
president  of  the  Greater  Paterson 
Chamber  of  Commerce,  presents  t 
gold-plated  shovel  to  Publisher 
Harry  B.  Haines  of  the  Paterso* 


WTien  you  consider  today’s  high  composing 
room  costs,  the  time  required  to  install  an 
ordinary  quadder  is  an  important  factor... but  a 
Star  Selectro-Matic  Quadder  can  be  applied 
in  one  eight-hour  shift... not  two  or  three  days. 
This  means  that  you  get  not  only  the  finest 
in  quadders,  but  also  your  linecasting  machine  is 
back  in  full  operation  eight  hours  later. 

This  fast  installation  service  is  but  one  of 
the  many  exclusive  advantages  of  the  Star 
Selectro-Matic  Quadder... the  complete  story 
is  yours  for  the  asking. 


ENGINEERS  •  MACHINISTS 
TRUCKMEN  •  RIGGERS 

CriiimaieA,  aiuen 


It  will  pay  you  to  investigate 
the  Star  Selectro-Matic  Quadder. 


STAR  PARTSy  Inc* 

Puts  ^  ^ 

^  ^  SOUTH  HACKENSACK,  N.  J. 

BRANCH;  1327  BROADWAY,  KANSAS  CITY,  MO.  AGENCIES:  CHICAGO  •  MINNEAPOLIS  •  LOS  ANGELES  •  DENVER 
SO.  ACTON,  MASS.  •  STAR  PARTS  (LINECASTING)  CANADA  LTD.  MONTREAL  AND  A6ENTS  OVERSEAS 


55  Fourth  Street 
Brooklyn  31,  N.Y. 

JAckson  2-61  OS 


50 


EDITOR  &  PUBLISHER  for  May  13,  196ljEC 


RCA  Will  Offer 
Qectrofax  for 
Printing  Plates 

A  |)rocess  for  producing  news- 
pa|M‘r  engravings  at  savings  in 
time  and  cost  required  by  photo¬ 
chemical  methods  was  demon- 
stratiHl  by  the  Radio  Corpora¬ 
tion  of  America  at  the  recent 
ANPA  convention  in  New  York. 

The  process  uses  “Electrofax” 
coatings  to  sensitize  metal 
plates,  making  it  possible  to 
place  the  plate  in  a  camera  and 
to  record  an  image  directly  on  • 
the  plate. 

Stuart  E.  Arnett,  manager  of 
RCA’s  Graphic  Arts  Products 
Department,  said  Electrofax- 
coated  plates  had  been  evaluated 
over  a  long  period  at  the  ANPA 
Research  laboratory  at  Easton, 
Pa.,  and  had  been  tested  com- 
nercially  in  the  engraving  plants 
of  two  newspapers. 

“These  extensive  field  tests 
have  proven  conclusively  that 
Electrofax-coated  plates  result 
in  high-quality  reproduction, 
with  savings  in  cost  and  process¬ 
ing  time,”  he  commented. 

With  the  Electrofax  process, 
a  pre-coated  metal  plate  is 
placed  in  the  copying  camera 
and  exposed  briefly  to  any  “hard 
copy”  destined  for  publication. 
Usual  methods  require  photo¬ 
copying  on  a  negative  film  for 
transfer  to  the  engraving  plate. 

“Elimination  of  the  film  step, 
and  the  reduction  of  exposure 
time  from  four  minutes  to  just 
a  few  seconds,  are  the  significant 
features  of  this  revolutionary 
new  process,”  Mr.  Arnett  pointed 
I  out. 

•Mr.  Arnett  said  the  Electro¬ 
fax  technique  could  be  applied  to 
■  lithographic  printing  plates  with 
equally  good  results. 

In  making  the  process  avail¬ 
able  to  the  newspaper  industry, 
RCA  will  market  conventional 


DON'T  BUY 
A  FLAT 
ROUTER!  .  .  . 

.  .  .  until  you  hay*  all  tha  facts  on 
tha  complataly  NEW  concapt  in  flat 
routing  aquipmant  concaivad  and  da- 
valopad  by  STA-HI. 

.  .  .  This  "avolutionary"  tima  and 
monay  saving  machina  will  ba  dis- 
playad  and  damonstratad  in  Juna  at 
tha  ANPA-RI  PRODUCTION  MAN- 
A6EMENT  CONFERENCE  in  Chicago. 

....  Ba  sura  to  saa  it  at  our  Sta-Hi 
Eihibit  Booths  lOf-IIO-lll.  .  .  . 

CORPORATION 

(MMII  J235  W.  Washington  Blvd. 
XlinllX  Whittiar,  California 


zinc  or  magnesium  plates  coated 
with  the  Electrofax  formulation. 

W’hen  ready  for  use,  the  pre¬ 
coated  plate  is  made  light  sen¬ 
sitive  by  giving  it  a  blanket 
negative  electrostatic  charge. 
This  is  done  by  a  mechanically- 
operated  device. 

• 

Wentworth  Moves 

Robert  Wentforth,  formerly 
associated  with  the  ANPA  Re¬ 
search  Institute  production  en¬ 
gineering  staff,  has  joined  the 
Oklahoma  Publishing  Co.  (Okla¬ 
homa  City  Times  and  Daily 
OklaJioman)  as  production  en¬ 
gineer. 


Research  Labs 
Need  More  Room 

Joliet,  Ill. 

ANPA  Research  Institute  is 
making  continuous  gains  in  im¬ 
proving  newspaper  production 
methods,  James  S.  Copley,  chair¬ 
man  of  the  board  of  the  Copley 
Press,  Inc.,  told  the  second  an¬ 
nual  Illinois  Mechanical  Confer¬ 
ence  of  Copley  Newspapers  here 
recently. 

Mr.  Copley,  immediate  past 
president,  said  the  Institute  is 
“bursting  the  .seams  in  its  10,- 
000-square  foot  building  at 
Easton,  Pa.,  and  will  need  an 


addition  of  20,000  square  feet 
to  meet  its  needs.” 

Hoffman  Joins  (k>plry 

Mr.  Copley  announced  that 
Amos  Hoffman,  formerly  asso¬ 
ciated  with  Intertype  Corp.,  is 
joining  the  Copley  group  as  a 
consultant  with  headquarters  in 
Aurora.  Formerly  a  member  of 
the  Allentown  (Pa.)  News¬ 
papers,  Mr.  Hoffman  joined 
Intertype  in  1937.  He  helped 
design  and  test  the  Monarch 
automatic  typesetting  machines. 

John  Rausch,  production  man¬ 
ager  of  the  Aurora  Beacon- 
News,  led  a  discussion  on  the 
installation  of  Monarchs. 


,  Ad(iing 
Photo- 


engraving 

Facilities? 


CheckmthlMPrnALFvr^i 

..  _ _ ...  imoroving  existing 


Pholcnpavi"*  ■''"‘'‘1“"  Eng.naermS 

Representing  Imperial  s  ne 


Irtipefia^ 


m?imi  TYPE  METAL  COMPAM 

u  Yark  7  • 

Chi.-9«  50  •  N.W  York  7 
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IDEAL  ROLLER  &  MANUFACTURING  CO. 
LONG  ISLAND  CITY  1.  N  Y  •CHICAGO  8.  ILL 
HUNTINGTON  PARK.  CAL 
CHAM8LEE  GA  •  MARLBORO.  MASS 


Monophoto  System 
Goes  into  Pakistan 


»;«««■  A<ii 

yym  i'h> 

ri  w»B»ni  Bwoww  4  a 


I..()N  I  k)M 

The  munaginf'  editor  of  Janff, 
Urdu  daily  newspaper  in  Paki^ 
tan,  has  installed  a  Monophotl 
filmsetter  at  the  Javed  Press  i| 
Karachi.  Later  this  year  he  ^vi^ 
use  Monophoto  Urdu  for  thl 
composition  of  his  paper  whid 
will  Ik*  printed  by  ofT.set  lithog^ 
raphy. 

This  is  a  revolutionary  stepj 
as  previously  all  Urdu  newi- 
papers  have  lieen  written  by 
hand  and  printed  by  dired 
lithography.  To  prepare  readers  j 
of  Jang  for  the  change-over  the 
editor  has  included  sections  set 
in  Monotype  Urdu  over  the  last 
two  years.  Ministers  and  senior 
members  of  the  Paki.stan  Gov¬ 
ernment  have  given  their  sup¬ 
port  to  the  project. 

Other  extensions  of  the  non- 
Latin  range  of  ‘Monotype’  mat- 
for  printers  to  identify  engrav-  NapikRVILLE,  111.  rices  include  a  36-point  size  for 

ings  and  to  check  headlines.  Pioneer  Publishing  Company,  the  Thai  Medium  and  an  11- 
Each  Saturday  night  he  lays  publisher  of  16  suburban  news-  point  size  for  the  Hebrew 

out  seven  Sunday  sports  pages  papers,  has  announced  plans  to  Rabbinic, 

with  4B  to  50  sketches.  add  Miehle  roll-fed  offset  press  ^ 

Moe  Myers  began  newspaper  facilities. 

work  on  the  Des  Moines  (Iowa)  The  5-unit  Miehle  Web  Offset  liat  ForminS  ClllliC 
Register  after  graduation  from  Perfecting  Press  complete  with  min*  C 

Drake  University  in  1917.  After  two  folders  and  a  flying  paster  POf  ANrA  UrOUp 

service  as  an  artillery  lieutenant  will  be  installed  at  an  early  date  a„  « 

in  World  War  I,  he  joined  the  in  a  new  printing  plant  here. 

n.iu.  Pioneer  Publi.shine*  Comnanv  for  _  newspaper  executives  at- 


Chicago 

To  printers  at  Chicago’s 
American,  the  dummies  pre¬ 
pared  by  Forrest  (Moe)  Myers 
for  the  Sunday  sports  section  are 
a  joy. 

While  most  editors  put  a  mini¬ 
mum  of  information  on  a 
dummy,  Mr.  Myers’  dummies  are 
literally  works  of  art.  He  puts 
his  cartooning  skill  to  good  use 
each  time  he  dummies  up  a 
page. 

Sketches  in  Pictures 

For  example,  whether  other 
editors  would  draw  a  square 
and  use  the  word  ‘Derby’  to  in¬ 
dicate  racing  pictures,  Moe 
Myers  sketches  in  the  horses 
coming  down  the  stretch  at 
Churchill  Downs.  He  also  let¬ 
ters  out  the  headlines  and  even 
sketches  in  the  one  column  and 
thumbnail  cuts  of  sports  per¬ 
sonalities  whose  pictures  are 
scheduled  to  appear. 

“'They  take  only  a  minute 


CARTOONING  comes  in  handy 
for  Forrest  (Moe)  Myers  shown 
sketching  in  pictures  and  head¬ 
lines  for  Sunday  sports  page. 


HERE'S  HOW  Moe  Myers'  dum¬ 
mies  look  for  the  Sunday  sports 
pages  of  Chicago's  American. 


DISCOVER  THE 
DOLLAR 
DIFFERENCE! 

^clea£j§l^ 


NEWSPAPER 

ROLLERS 


The  Tyrone  (Pa.)  Daily  Her-  press  which  can  turn  out  20-  This  “extra  curricular”  ses-li 
aid  will  install  a  Goss  Suburban  page  papers  at  a  speed  of  22,000  sion  for  conference  delegatesj 
press  (web  offset)  in  the  present  per  hour.  Facilities  will  also  will  be  held  at  8:30  p.m.  on  June] 
Herald  plant,  a  two  story  brick  permit  color  and  the  running  5,  in  the  Palmer  House  Hotel, 
building.  of  preprinted  inserts. 


These  soft  synthetic  rollers  turn 
out  the  clean,  clear  type  readers 
like.  Halftones  sparkle.  Ads  look 
better,  sell  better.  Space  is  easier 
to  sell!  Even  want  ads  improve, 
come  clear,  clean,  buyer-inviting! 
You  give  your  community  the  news¬ 
paper  of  which  it  is  proud.  AND 
you  save  money  with  DXI  Run  at 
top  speeds,  save  on  regrinding 
costs  and  meet  your  tight  schedules 
right  on  the  dot  through  extra 
long,  dependoble  life!  Equip  now 
with  DX.  It  pays! 


Open  to  More  Color  I 

Astoria,  Orel 
The  Daily  Astorian  has  in-: 
stalled  press  facilities  for  the 
printing  of  color  in  three  colors 
and  black.  The  new  equipment 
permits  three  color  printing  on 
any  page  in  the  paper. 


CAPCO  IMPROVED  PORTABLE 

INK  FOUNTAIN 

•  saves  time  of  PRESSMB2f— no  COSTLY 
INSTALLATIONS 

•  CAN  BE  USED  ON  NEW  OR  OLDER  EQUIP¬ 
MENT 

•  EASILY  OPERATED  AND  EASILY  MAIN¬ 
TAINED 


■er  Installation  on  late 
model  Goss  Headliner 

I  Installation  on  Du¬ 
plex 


Super  Appointed  f 

Louisville,  Ky| 
Don  Amos  has  been  promotdf 
to  plant  superintendent  of| 
Standard  Gravure  Corporation,! 
a  post  that  has  been  vacant  foil 
about  a  year.  He  formerly  heldj 
the  title  of  superintendent. 
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Grinding  facilities 
at  all  four  plants 


Let  oi  tell  yoa  about  the  many  other  featarea! 


design 
for  savings 


Rome,  New  York 


Operating  adjustments... 

are  quick  and  simple  on  the  Hoe  Colormatic. 
One  all-purpose  wrench,  inserted  at  the  points 
shown...  1  adjusts  stroke  of  inking  cylinders... 
2  reverses  cylinder  for  R.  O.  P.  color...  3  sets 
and  locks  impression...  4  disengages  and  5 
re-engages  overload  release  clutch. 


for  full  information  on  NOLAN's  "design  for  savings" 
...  a  modern  remelt  installation  for  your  paper's  needs. 


oration, 
ant  for 


910  East  138th  Street,  New  York  54,'n.y! 
DITOR  SC  PUBLISHER  for  May  13,  1961 


■'  e-  * 

.  r  > 

t 

He  Splits  Words 
And  Turns  Hobby 
Into  a  Business 

Toledo,  Ohio 

An  intense  curiosity  about 
words  on  the  part  of  a  printer 
at  the  Blade  sparked  a  hobby 
that  has  become  a  flourishing 
business. 

Sollie  Mann,  a  member  of  the 
Blade  composing  room  staff  since 
1929,  is  the  author  and  publisher 
of  “Mann’s  Speller-Divider,”  a 
pocket-sized  reference  contain¬ 
ing  the  proper  spelling  and 
division  of  22,800  words. 

The  handbook,  in  its  second 
printing,  grew  out  of  Sollie’s 
habit  of  keeping  his  own  list  of 
words  of  difficult  or  unusual 
spelling  and/or  division.  Down 
through  the  years  the  lists  grew 
and  grew  until  four  years  ago 
he  decided  to  put  them  into 
alphabetical  order  and  finally, 
this  year,  into  book  form.  The 
result  is  “Mann’s  Speller- 
Divider,”  which  is  already  meet¬ 
ing  an  enthusiastic  reception 
from  printers,  stenographers, 
reporters,  copy  editors,  teachers, 
secretaries,  and  many  others 
who  find  it  a  quick  and  conven¬ 
ient  reference  book. 

The  book  spells  and  divides 
correctly  words  ranging  from 
Aa-chen  to  zy-mur-g>’.  Words 
with  identical  spellings  but  more 
than  one  meaning  are  divided 
properly,  phonetically  written, 
and  defined  briefly.  Words  with 
similar  pronunciations  but  dif¬ 
ferent  spellings  are  also  defined. 
The  180-page  handbook  is 


STEEL  AND  ALUMINUM 
STEREOTYPE  CHASES 


The  Best  Knewn  CHASES 
In  The  Graphic  Arts  Industry. 

The  Best  You  Can  Buy! 

AMSCO  Stereotype  Chases  (Steel  and  Alu¬ 
minum)  have  been  the  First  Choice  In 
stereotype  departments  where  rigidity 
and  consistent  accuracy  means  economy 
of  maintenance. 

Consider  These  Features 
Every  AMSCO  Chase  is  square  and  true  • 
Steel  Chases  electrically  welded  for 
strength  •  Aluminum  Chases  designed  to 
provide  light  weight  when  necessary  • 
Hardenet  Steel  inserts  in  both  steel  and 
aluminum  chases  reduce  wear  at  contact 
points  •  All  AMSCO  Stereotype  Chases 
patterned  from  Template  or  Blue  Print. 

AMERICAN  STEEL  CHASE  CO. 

31-31  Forty  Eighth  Ave. 

Long  Island  City  1,  N.  Y. 

Over  300  leading  dealers,  coast-to-coast, 
handle  AMSCO  products. 


Sollie  Mann,  left,  author  and  pub¬ 
lisher  of  "Mann's  Speller-Divider" 
presents  one  of  the  first  copies 
of  the  new  22,800-word  handbook 
to  Howard  Warwick,  assistant  city 
editor  of  the  Toledo  Blade. 

thumb-indexed  for  (juick  use. 

Sollie  took  one  of  the  first 
copies  of  his  labor  of  love  with 
him  on  a  recent  vacation  to 
Florida.  Before  he  returned  he 
had  lined  up  orders  from  dozens 
of  daily  newspapers  along  the 
way,  plus  several  schools  and 
colleges  including  the  University 
of  Florida. 

Sollie  received  the  cooperation 
and  aid  of  many  of  his  fellow- 
workers  at  the  Blade  in  prepara¬ 
tion  of  the  handbook.  'The  title 
page  pays  special  tribute  to 
Michael  Bradshaw,  editor  of  the 
Blade,  and  to  William  Rosen¬ 
berg,  Sunday  editor. 

Compact  (3x6-inch)  and  easy 
to  use,  “Mann’s  Speller-Divider” 
is  printed  at  Engrav-0  Printing 
Co.,  Toledo.  It  sells  for  $1.49  at 
bookstore  retail  price,  and  is 
published  by  Somanco,  3602 
Garrison  Rd.,  Toledo. 


Daily  Will  Build 
On  Fringe  of  City 

London,  Ont. 

Plans  for  construction  of  a 
modern  newspaper  plant  have 
been  announced  by  Walter  J. 
Blackburn,  president  and  man¬ 
aging  director  of  the  London 
Free  Press. 

He  said  the  plant  would  go 
up  on  more  than  130,000  square 
feet  of  land  located  on  the 
fringe  of  the  city’s  business 
area.  A  factory  now  on  the  site 
will  be  removed. 

The  new  building  will  include 
accommodations  for  radio  sta¬ 
tion  CFPL.  The  station,  as  well 
as  the  newspaper  and  television 
station,  CFPL-TV,  are  owned 
and  operated  by  London  Free 
Press  Printing  Company  Lim¬ 
ited. 

Teams  of  executives  from  the 
company  have  investigated  about 
50  newspaper  plants  in  the 
United  States  and  Canada  dur¬ 
ing  the  past  two  years  to  ob¬ 
tain  information  on  the  design 
of  the  new  plant. 


Composing  Table 

Chicago 

A  composing  table  for  photo¬ 
composition  paste-up  operations 
has  been  announced  by  W.  A. 
Brown  Mfg.  Co.,  camera  and 
photomechanical  equipment  firm 
here.  The  unit  is  constructed  of 
heavy  gauge  steel  and  has  an 
adjustable  tilting  top,  with  set¬ 
tings  in  one  inch  increments  to 
approximately  35°. 


Troth  Joins  Imperial 

Neal  H.  Troth  has  joined 
Imperial  Type  Metal  Company 
as  a  member  of  the  sales  organi¬ 
zation  with  headquarters  in 
Philadelphia.  He  was  recently 
with  the  Bingham  Roller  Com- 


Wilder  with  Flint 

T.  E.  (Tom)  Wilder  has  been 
appointed  regional  sales  man¬ 
ager  by  the  Flint  Ink  Corpora¬ 
tion.  His  main  field  of  operations 
will  be  in  Michigan,  Ohio  and 
Indiana,  but  will  also  be  avail¬ 
able  to  all  15  branches  of  the 


pany. 

Flint  Ink  Corporation. 

CALL  H 

All  EDI-OI  15 

Hlak  ♦♦♦♦♦♦ 

Qualified,  Dependable,  Experienced  1 

MACHINISTS 

-  ERECTORS  -  MOVERS 

Recent  i 

nstallations  include: 

Cleveland  Press 

Boston  Herald-Traveler 

Saginaw  News 

Washington  Star 

Washington  Post 

Albany  Times-Union 

Toledo  Blade 

Detroit  Free- Press 

GEORGE 

R.  HALL,  INC. 

21208  Beachwood  Dr.,  Cleveland  16,  Ohio 

NEW  METHOD  which  simplifiii 
en9rayin9  an  entire  color  photo- 
9raphic  layout  in  a  $in9le  opere- 
tion  won  (250  for  Ray  Roland, 
editorial  artist,  from  the  Chicayo 
Tribune  su99estion  system  com¬ 
mittee.  Previously,  layouts  wttk 
color  photo9raphs  printed  to  sin 
have  been  sent  to  the  color  tn- 
9ravin9  department  with  the  coler 
film.  Each  photo9raph  was  en- 
9raved  separately.  Now,  through 
the  use  of  a  metal  layout  frame 
with  various  movable  arms,  a  lay- . 
out  editor  composed  his  entire  i 
layout  on  the  frame,  croppin9  and  i 
positionin9  all  color  films,  and 
sends  the  frame  to  color  en9rav- 
in9  where  the  layout  can  be  pho- 
to9raphed  in  one  operation.  * 


Eq 


Jampol  Provides  I 
On-Call  Service 

Howard  Jampol,  president  of 
Jampol  Corporation,  a  subsidi¬ 
ary  of  Lamson  Corporation 
Syracuse,  N.  Y.,  has  announced 
changes  and  additions  to  the 
organization. 

Regional  Jampol  offices,  lo¬ 
cated  in  key  cities,  will  enable 
Jampol  Corporation  to  extend 
and  broaden  the  scope  of  ew 
gineering  services  to  newspapei 
plants  by  furnishing  consult* 
tion,  planning  and  personal  co* 
tacts  on  an  “On-Call”  basis 
Representatives  include: 

Herbert  Daniels,  chief  en-j 
gineer,  now  vicepresident  and! 
general  manager,  Brooklyn. 

John  W.  Belsey,  Atlanta,  Ga. 

Ernest  Gurman,  Chicago.  ; 

Wesley  R,  Dammes,  Brooklyn.! 

Karl  C.  Schmedicke,  Sau 
Francisco.  I 

Robert  Stephens,  Toronto.  ‘1 


Newspaper  Plant 
Going  to  Offset 


Southwest  Offset  Inc.,  a  coin| 
mercial  printing  plant,  .spcciall 
izing  in  the  production  of  offset 
newspapers  and  monthly  publll 
cation,  has  ordered  a  new  12-1' 
page  3-unit  Goss  Suburban  web 
offset  press.  Stockholders  in  the) 
corporation  represent  five  Texaij 
newspapers.  | 
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Equipment  Shoppers  at  ANPA 


Eihibifs  of  equipment  manufacturers  in  the  Astor  Gallery  at  the 
Waldorf  Astoria  during  ANPA  Week  attracted  numerous  prospective 
customers.  Some  of  the  newspaper  executives  who  went  there  to  get 
firsthand  information  on  new  machinery  are  pictured  here. 


Mr.  and  Mrs.  Stanley  McBrayer,  publisher  of  the  offset  Arlington  (Tex.) 
News  Texan,  go  over  some  ideas  with  Jerome  Sanfino,  at  right,  of  the 
HCM  Corporation. 
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NEW  HOME  of  the  Albert  Lea  (Minn.)  Tribune  has  13,080  square  feet 
of  space  on  the  first  floor  and  9,560  square  feet  of  space  in  the 
basement.  Publisher  Paul  C.  Belknap  bought  new  equipment,  including 
a  64-page  four-unit  Duplex  Metropolitan  press  from  the  Waterloo 
(Iowa)  Courier.  The  Tribune  employs  63  people. 


TAR  CONTRACTING  CO.,  INC 

CHICAGO  SAN  riAHClSCO 

LSLfjL^..^  MINTING  PRESS  ERECTORS 


©^0 


AD  ALLEY  of  the  Albert  Lea  Tribune  building  is  shown  here.  Each 
department  head  was  responsible  for  laying  out  his  own  area. 


MOBILE 
FIELD 
ERECTION 
UNIT 

Our  References: 


The  print  from  which  this  cut  was  engraved  was  made  in  15  seconds' 


EXPLOSION  MODEL  of  Milwaukee  Journal's  expansion  program,  show¬ 
ing  the  combined  present  and  new  facilities  of  the  Journal  building, 
which  was  used  at  Business  Information  Dinner  for  250  departmeni 
heads  and  executives. 


R.  Hoe  &  Co.  Rapid  City  Daily  Journal 

New  York  Rapid  City,  S.  D. 

Chicago  Sun-Times  Wall  Street  Journal 

Chicago  III.  Chicago,  III. 

Goss  Printing  Press  Co.  Chas.  T.  Main,  Inc. 


with  the  Fotorite  process,  now  available  for  newspaper  use  here.  Geissj 
America  is  importing  the  device  from  West  Germany,  Contact  print]' 
of  identical  quality  up  to  II  x  14  inches  can  be  made  in  normal  room! 
light,  with  no  darkroom  necessary,  according  to  Wally  Moen,  gencrdi 
sales  manager  for  Geiss  America,  Chicago.  The  processor  sells  for' 
$159.50,  weighs  about  17  pounds,  and  comes  with  chemicals  ready  to  use.' 


Cicero,  III. 


Boston,  Mass. 


Chicago  Tribune  Salt  Lake  Tribune 

Chicago,  III.  Salt  Lake  City,  Utah 

San  Francisco  Shopping  News  Watertown  Daily  Times 
San  Francisco,  Calif.  Watertown,  N.  Y. 

TAFT’s  ready-to-run  "complete  package 
installation”  can  make  your  next  press 
moving  or  erection  job  quicker,  more 
economical.  No  extras  guaranteed  firm 
prices,  always.  Call  a  TAFT  Held  engineer 
for  full  details. 

SEE  YOU  AT  A.N.P.A.  MECHANICAL  CONF. 

TAFT  CONTRACTING  CO.,  Inc. 

1125-31  W.  Adams  St.,  Chicago  7,  III.,  MO  6-4114 
Western  Oiv.,  815  Howard  St.,  San  Francisco,  Calif. 
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Gerald  Hunter  of  Matrix  Contrast  Corporation  with  Mrs.  Huntetij 
among  the  guests  at  the  Goss  reception  during  ANPA  Week  ^ 
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EQUIPMENT  IN  MIND 
WHEN  THEY  READ 
E&P'S  PRODUCTION 

CONFERENCE  ISSUES! 


Forward  looking  newspapers  with  an  eye  to  the  future  will  make  1961  a 
banner  year  for  new  plant  construction,  expansion  and  modernization. 
Accoixiing  to  a  recent  ANPA  survey,  $110,378,300  will  be  spent  during  1961 ! 

Manufacturers  and  distributors  of  newspaper  mechanical  ^uipment, 
machinery  and  supplies  will  recognize  the  importance  of  timing  in  reaching 
their  newspaper  prospects.  There’s  no  better  selling  time  in  1961  than 
during  the  ANPA  Production  Management  Conference,  to  be  held  at  the 
Palmer  House  in  Chicago,  June  5-7.  Production  managers,  mechanical 
superintendents  and  shop  foremen  attending  the  annual  meeting  will  be 
most  receptive  to  your  sales  story  at  that  time.  Publishers,  general  and 
business  managers,  and  others  responsible  for  buying  decisions  who  remain 
back  at  the  shop  to  ‘get  the  paper  out’  will  likewise  have  their  attentions 
directed  to  plant  equipment. 

EDITOR  &  PUBLISHER  provides  you  with  your  best  selling  opportunity  of 
the  year  with  two  great  convention  issues,  offering  unparalleled  selling 
climate  for  reaching  newspaper  customers  and  prospects  .  .  . 


Two  big  E  &  P  Mechanical  Conference  issues  sell  to  newspapers  .  .  . 

ANPA  PRODUCTION  PRE-CONFERENCE  ISSUE,  published  June  3,  will  be  distributed 
at  the  conference,  and  read  thoroughly  by  mechanical  and  business  executives  at 
the  convention  and  back  at  the  plant.  Copy  deadline  is  May  25. 

ANPA  PRODUCTION  AAANAGEMENT  ISSUE,  published  June  10,  brings  E&P  readers 
complete,  comprehensive  coverage  of  important  conference  events  and  developments. 
You  can  be  sure  that  this  issue  will  not  only  be  read  carefully,  but  kept  for  future 
reference  by  your  best  customers  and  prospects.  Copy  deadline  is  June  1. 


Plan  to  make  a  double  impression  on  your  newspaper  prospects  by 
advertising  in  BOTH  of  these  important  issues.  Rates  ai'e:  $560  per  page; 
half-page,  $320;  quailer-page,  $190;  eighth-page,  $115;  or  your  current 
contract  rates  apply. 


3,  196; 
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1475  Broadway,  New  York  36,  N.  Y. 


The  Weekly  Editor 

FARE-THEE-WELL.  NELLY  BELLE 


By  Rick  Friedman 

The  Decatur  -  DeKalb  (Ga.) 
News  has  initiated  an  unusual 
reader-newspaper  tie-in.  A  few 
weeks  ago  the  weekly  asked  its 
26,000  faithful  to  stake  the  News 
to  a  new  press  by  contributing 
$2  or  more  apiece. 

A  front  page  editorial  said: 
“We  hope  that  through  this 
method  wre  will  be  able  to  pur¬ 
chase  a  new  high-speed  press, 
capable  of  printing  color  with 
quality  reproduction  of  pictures 
and  news.” 

The  editorial  pointed  out  that 
the  News  was  a  controlled-cir- 
culation  newspaper  and  did  not 
intend  to  ever  become  anything 
else.  “We  give  our  paper  away 
free  in  a  specified  area,  and  even 
pay  up  to  five  cents  per  paper 
to  get  it  delivered  to  the  home.” 

The  News  estimated  that  for 
each  person  who  received  the 
newspaper,  it  spent  $2  per  year 
in  distribution  costs  alone  (post¬ 
age-carriers).  Many  persons,  it 
added,  had  received  the  news¬ 
paper  for  more  than  11  years 
without  charge. 

The  weekly  rejected  the  sug¬ 
gestion  to  raise  the  required 
capital  by  selling  stock  because 
“a  new’spaper  controlled  by  large 
numbers  of  stockholders  loses  its 
independent  voice.  So  this  is  our 
only  course. 

“With  this  aid,  w'e  hope  to 
enlarge  our  coverage  of  local 
activities,  offering  more  pictures 
and  more  news  about  you  and 
your  family,  friends,  clubs, 
churches  and  government.  Also, 
we  hope  to  soon  be  able  to  pub¬ 
lish  more  frequently  than  once 
a  week.” 

The  News,  in  its  13th  year,  is 
published  by  Mr.  and  Mrs.  Bud 
Crane.  Mrs.  Crane  is  the  editor. 

In  a  full-page  ad  on  Page 


Three  of  the  same  issue  the 
News  declared:  We’re  Chained 
to  a  RELIC! 

The  ad  was  bordered  by  chains 
which  broke  next  the  above 
statement. 

Prominently  displayed  was  the 
present  8-page  Duplex  flatbed 
press.  It  was  called  “Nelly- 
Belle”  and  described  as  more 
than  30  years  old.  .4n  arrow 
pointed  from  “Nelly-Belle”  down 
through  a  border  of  $2  signs  to 
the  picture  of  a  second  press, 
described  as  modem,  high-speed, 
versatile  offset  capable  of  print¬ 
ing  20,000  newspapers  i>er  hour. 

In  the  same  tone  as  the  edi¬ 
torial  the  ad  called  “Nelly- 
Belle”  a  printing  press  of  the 
past  in  a  county  of  the  future. 

Readers  were  told  they  would 
continue  to  receive  the  newspa¬ 
per  each  week  whether  they  con¬ 
tributed  or  not,  but  their  sup¬ 
port  was  needed  to  “provide  the 
news  media  you  want.” 

DeKalb  County  needed,  wanted 
and  deserved  a  better,  bigger 
newspaper,  and  with  the  help  of 
its  readers  the  News  could  pro¬ 
vide  it,  the  weekly  declared. 

“This  won’t  buy  us  a  new 
pmss,”  it  continued.  “But  it  will 
give  us  a  start  in  oixler  to  pay 
for  it  with  increased  advertising 
revenue  in  the  future.” 

The  News  said  names  of  con¬ 
tributors  would  not  be  published 
or  revealed. 

Another  house  ad  on  Page 
Four  displayed  the  certificate 
which  made  each  contributor  an 
honorary  publisher. 

“Become  an  honorary  pub¬ 
lisher  in  your  newspaper — De¬ 
Kalb  needs  a  better  newspaper,” 
declared  this  ad.  “This  is  your 
chance  to  help  us  build  it.” 

«  *  « 

HAPPY  ITH  OFF.SET 

.A  move  into  offset,  added  by 


a  clever  innovation,  has  proved 
highly  satisfactory  to  the  Cen¬ 
tral  Nebraska  Bowler  and  its 
publishers,  Holland  and  Evelyne 
Hill. 

For  two  years  the  Hills  have 
been  publishing  the  Clinton 
(Nebr.)  Clipper  by  hot  type 
method.  This  January  they  added 
the  Bowler.  “With  the  regulation 
printing  setup  we  just  didn’t 
have  time  to  take  care  of  all  the 
work,”  Mr.  Hill  explains.  “It 
meant  hiring  more  people  and 
increasing  our  overhead.” 

The  Hills  decided  to  buy  off¬ 
set  equipment  after  they  began 
publishing  the  tabloid  Bowler. 
When  they  put  the  equipment 
into  operation  they  found  not 
only  could  they  take  care  of 
their  w'ork  load  but  they  had 
time  on  their  hands.  The  Hills 
were  able  to  turn  out  4,200  cop¬ 
ies  per  hour  in  comparison  to 
900  per  hour  under  the  old 
method. 

Publishing  the  Bowler  meant 
getting  out  an  additional  7,000 
copies  over  the  1,800  weekly 
Clipper  run.  Under  the  old  set¬ 
up  they  were  limited  to  10 
pages,  Mr.  Hill  adds,  but  now 
they  could  turn  out  any  number 
they  wanted. 

“It  was  a  far  cry  from  the 
old  hand-fed  press,”  he  explains. 
“With  a  minimum  amount  of 
experience  we  have  been  doing 
a  better  job  than  we  did  under 
the  old  method.  There  is  a  lot 
less  confusion  and  Press  day  is 
no  longer  the  nightmare  it  once 
was.” 

He  says  it  took  only  a  few 
issues  for  everyone  in  the  plant 
to  learn  what  had  to  be  done 
in  operating  the  Chief  22  Offset. 
Mr.  Hill  adds  that  if  it  ever 
became  necessary,  he  and  his 
wife  could  do  the  operation 
alone. 

He  claims  the  biggest  saving 
in  time  is  setting  up  the  ads 
and  putting  the  pages  to¬ 
gether.  The  Hills  also  found 
they  could  use  more  pictures  in 
offset  without  any  additional 
costs. 

The  major  problem  they  ran 
into  was  folding.  Mr.  Hill  solved 
this  by  buying  an  old  folder 
and  cutting  its  speed  in  half. 
He  then  had  a  conveyor  made 
by  a  local  machinist. 

The  conveyor  had  a  series  of 
five  upright  metal  rods  which 
moved  on  a  chainbelt.  The  rods 
were  wielded  at  certain  interv’als 
on  the  flat  chain.  Each  rod  was 
placed  so  that  the  folding  ap¬ 
paratus  would  take  the  paper 
dropped  in  that  slot  and  fold  it 
as  the  paper  was  passed  over 
the  folder. 

“It  had  to  be  synchronized 
perfectly  to  bring  the  folds  in 
the  proper  place,”  Mr,  Hill  says. 
“Milton  Schroeder,  the  local  ma¬ 
chinist  and  my  father-in-law,  P. 


A.  Lindgren,  spent  many  houn 
trying  to  w’ork  out  the  problem 
When  they  came  up  with  the 
answ’er  it  was  so  simple  they 
wondered  what  took  them  so 
long. 

'The  Hills  lease  the  Clipper 
but  are  now  negotiating  for  it* 
purchase.  Once  they  make  the 
purchase  they  say  they  will 
discard  the  old  press  equipment, 
including  the  linotype. 


THURSDATA 


RENOVATING  —  The  Lctois- 
ville  (Ark.)  Herald  has  com¬ 
pleted  one  phase  of  a  planned 
program  to  completely  renovate 
its  format.  Many  of  the  changes 
have  been  introduced  gradually 
over  the  past  year  and  one-half 
to  where  they  are  now  accepted 
as  part  of  the  newspaper’s  regu¬ 
lar  look.  The  linotype  was  modi¬ 
fied  to  take  larger  mats;  nine- 
point  Corona  set  on  a  10  point- 
slug  was  selected  as  the  body) 
type  after  the  staff  interviewed  i 
more  than  100  persons  in  the? 
country;  a  new  headline  sched-* 
ule  went  up  to  72-point  Bodonif 
Bold;  the  mast  was  redrawn) 
and  made  four  columns  wide  inj 
order  that  it  would  float  better! 
in  the  upper  one-third  of  the* 
paper;  hea\'y  emphasis  was  I 
placed  on  readability  and  pi^- 
tures.  Two  years  ago  the  Her¬ 
ald  was  a  hand-set  weekly  and 
circulation  was  at  450.  Today 
it  is  a  modem  newspaper  with 
1462  paid  -  in  -  full  subscribers 
and  better  than  97  percent  re¬ 
newals.  These  gains  w’ere  made 
despite  the  fact  that  another- 
new’spaper  moved  into  Lewis-s 
ville  and  four  are  now  in  the 
county,  population  11,000. 

*  «  « 

MOVING  WITH  OFFSET  -| 
The  three-newspaper  operation! 
owned  by  Bry^ce  Publications,! 
Montpelier  (Ohio),  has  gone 
offset  —  the  first  full-size  web( 
offset  newspaywr  in  the  state., 
The  company  publishes  the: 
Montpelier  Leader  -  Enterprise.  '. 
Edgerton  Earth  and  Edon  Com-, 
mercial.  The  conversion  from 
letterpress  accompanied  a  move? 
to  another  building  with  twice  i 
the  floor  space.  Retained  froni 
the  hot-type  operation  were  wiei 
linotype,  a  Ludlow  type-castinff 
machine  and  caster.  The  pub-* 
lishers,  in  announcing  the 
change,  said  that  letterpress  no. 
longer  lent  itself  to  expansion. 

*  *  * 

CHANGES  TO  OFFSET  - 
The  weekly  WcUdport  (Ore.)i 
Lincoln  County  Times  has  gone» 
offset  and  is  now  being  printed 
at  the  plant  of  the  Toledo  (Ore.) 
Lincoln  County  Leader. 
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NOTICE  TO  EDITORS  —  For  more  than  30  years.  Metropolitan  Life  The  text  may  be  used  in  regular  health  features,  health  columns 


has  sponsored  advertising  messages  on  national  health  and  safety. 
Because  of  public  interest  in  the  subject  matter  of  these  advertise¬ 
ments,  Metropolitan  offers  all  news  editors  (including  radio  news 
editors)  free  use  of  the  text  of  each  advertisement  in  this  series. 


or  health  reports  with  or  without  credit  to  Metropolitan.  The 
Company  gladly  makes  this  material  available  to  editors  as  one 
phase  of  its  public-service  advertising  in  behalf  of  the  nation’s 
health  and  safety. 


emeroency  service 


DO  YOU  KNOW  WHAT  YOUR  HOSPITAL  OFFERS  YOU? 


To  all  of  us,  a  hospital  is  a  familiar  and  reassuring 
landmark — a  place  we  know  we  can  depend  on  when 
we’re  sick  or  injured. 

One  out  of  eight  of  us  requires  hospital  care  every 
year.  This  means  that  our  hospitals  have  a  heavier  load 
than  ever  before — their  staffs  busier — their  problems 
more  complex. 

But  many  of  us  do  not  know  what  hospitals  are 
really  like.  It  is  remarkable  how  they  manage  to  run 
so  smoothly  and  efficiently  24  hours  of  every  day  and 
are  able  to  provide  such  a  wide  variety  of  skills  and 
services  under  one  roof. 


Our  hospitals  need  your  help  and  support.  During 
National  Hospital  Week — May  7th  to  13th — visit  and 
talk  to  the  people  who  run  your  hospital.  Ask  if  there 
is  a  volunteer  job  you  could  do. 

A  good,  modern  hospital  is  vital  to  the  health  of 
your  community.  Support  it  in  every  way  you  can. 
Every  hospital — large  or  small — becomes  a  better  hos¬ 
pital  with  your  support. 

THE  LIGHT  , 
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NEVER  FAILS 


White  House 
Will  Issue 
Award  List 


rMimgiW: 


Tience 


I  m  San  Francisco 

ntaJ  >'  1  '4  Stanford  University  and  the 

Francisco  News-Call  BnlU- 
tin  have  entered  the  second 
quarter-century  of  collaboration 
on  a  highly  effective  program 
designed  to  give  outstanding 
journalism  students  practical 
-  experience  on  a  metropolitan 

Qualified  Stanford  seniors  are 
leaving  their  suburban  Palo  Alto 
campus  for  the  26th  consecutive 
Arlington  School,  year  to  participate  in  the  course 
of  the  Providence  listed  as  the  San  Francisco 
Practice  Course. 

Working  side-by-side  with 
N-CB  reporters  and  editors, 
this  year’s  six  interns  are  learn¬ 
ing  to  cover  breaking  stories, 
edit  copy  and  write  heads  while 
under  the  pressure  of  real  dead¬ 
lines  on  the  afternoon  daily. 

The  Stanford  interns  also 
have  the  benefit  of  San  Fran¬ 
cisco  Examiner  sessions  con¬ 
ducted  by  the  Sunday  editor. 

Clifford  Weigle,  Stanford 
journalism  professor,  said  that 
as  far  as  he  knows  this  is  the 
oldest  program  of  its  type  in 
the  nation. 

“Certainly  it  is  one  of  the 
most  successful  from  the  stand¬ 
point  of  students  and  the  Uni- 

. . .  versity,”  he  declared.  Dr.  Weigle 

John  Hohenberg  was  re-elected  joined  the  Stanford  faculty  in 

1934  from  the  news  desk  of  the 
San  Francisco  News. 

The  course  was  established 
two  years  later  by  Dr.  Weigle 
and  Dr.  Chilton  R.  Bush,  Stan¬ 
ford  journalism  head,  in  cooper¬ 
ation  with  Paul  Edwrards,  as¬ 
sociate  editor  of  the  News  at 
that  time. 

The  course  is  definitely  worth¬ 
while  from  the  newspaper’s 
viewpoint,  said  Charles  H. 
Schneider,  editor  of  N-CB. 


Be\erly  Hills,  Calif. 

A  one-time  reporter  will  an¬ 
nounce  winners  in  the  William 
Randolph  Hearst  Foundation 
Journalism  Awards  on  May  15. 

President  John  F.  Kennedy, 
whose  career  included  a  report¬ 
ing  stint  for  International  News 
Ser\lce  at  San  Francisco,  will 
issue  the  list  from  the  White 
House,  he  has  advised  Founda¬ 
tion  officials. 

Ten  fellowships  to  college 
journalism  students  will  be  an- 
ounced.  These  range  in  value 
from  $500  to  $2000. 

The  schools  these  winners  rej)- 
resent  also  will  receive  similar 
awards.  In  addition  will  be  merit 
grants  of  from  $1,000  to  $3,000 
for  the  schools  whose  students 
have  tallied  the  most  points  in 
the  series  of  six  monthly  compe- 
tions. 

Luncheon  List 

Judges  and  officials  will  be 
luncheon  guests  of  Pierre  Sal¬ 
inger,  Presidential  press  secre¬ 
tary,  at  the  National  Press  Club  also  be  in  the  party, 
after  the  White  House  announce¬ 
ment.  Names  in  Be 

'The  judges  are  Hubbard  jj^^rst  Found 

Keayy,  Associated  Press  bureau  ^  booklet  co 

chief  at  Los  Angeles;  Roger  address 

TatariaiL  managing  editor  of  student  who  enteret 

tition,  with  thumbr.„..  - - - 

William  B  Ruggles,  formerly  ^^e  70  national  winners.  This  secretary, 
^itor  of  the  editorial  page,  ^j^^klet  will  be  sent  to  every  Mr.  Mi 
Morning  News.  major  newspaper,  radio  and  TV  fid  the 


Jr.,  editor-in-chief,  Hearst  News-  2  New  Members 

’’T  Gayle  Waldrop,  University  Pulitzer  Board 
of  Colorado,  chairman  of  the  President  Grayson  Kirk  of 
steering  committee  representing  Columbia  University  has  an- 
the  American  Association  of  nounced  the  election  of  two 
Schools  and  Departments  of  newspapermen  and  the  re-elec- 
Joumalism,  also  is  scheduled  to  tion  of  a  third  to  four-year  terms 
attend  the  session.  as  members  of  the  Advisorj’ 

Ira  P.  Walsh,  director,  and  Board  on  the  Pulitzer  Prizes. 
William  Culbertson,  coordinator  Norman  Chandler,  president 
of  the  awards  organization,  will  of  the  Los  Angeles  Times-Mirror 
.  j.  Co.,  was  re-elected  to  his  second 

-Dll  term  on  the  Board.  The  new 

Names  in  Booklet  members  are  Ralph  .McGill,  pub- 

The  Hearst  Foundation  is  pub-  Hsher,  Atlanta  (Ga.)  Constitu¬ 
tion,  and  Sevellon  Brown  III, 
editor.  Providence  (R.  I.)  Jour¬ 
nal  and  Bulletin. 


BJobs  for  Students 

On  Utah  Newspaper 

Salt  Lake  City 
Three  journalism  students 
have  been  named  winners  of 
Deseret  News  internship-schol¬ 
arship  awards  for  1961.  The 
award  provides  summer  employ¬ 
ment  at  the  newspaper’s  edi¬ 
torial  offices  following  the  stu¬ 
dent’s  junior  year  plus  a  tuition 
grant  for  use  during  the  senior 
year. 

Following  their  graduation 
BEST  EDITORIAL  !n  a  high  school  f^m  college,  students  are  of- 

paper,  "Freedom  of  Speech,"  was  fered  full  -  time  employment, 

written  by  Evan  Hammond,  left,  Jiany  of  the  regular  staff  writ- 

of  Louisville,  in  QuHl  and  Scroll  recipients  of  this  honor 

competition.  Here  he  receives  a  , 

plaque  of  the  American  News-  at  one  time.  This  year  s  recipi- 
paper  Publishers  Association  from  ents  are  Duane  E.  Hiatt,  Brig- 
Ben  Reeves,  managing  editor  of  ham  Young  University;  Georgia 
the  Louisville  Courier-Journal.  Beth  Smith,  Utah  State  Univer- 
even  plans  to  maior  in  education  ^  , 

at  William  and  Mary  College,  ^ity,  and  Ernest  J.  Ford  Jr., 

Virginia.  University  of  Utah. 


THE  HOW  of  newspaper  editing  is  explained  by  City  Editor  Derick 
Daniels  of  the  Miami  (Fla.)  Herald  at  a  four-weeks  workshop  for  high 
school  newspaper  staffs  and  faculty  advisors. 
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SHIFT 


"Coca-Cola"  and  "Coke"  are  spelled 
with  a  capital  "C." 

We  respectfully  ask  that  you  spell 
them  this  way,  too. 

We* re  proud  of  our  trade-marks.  And 
we're  proud  of  the  three-quarters  of 
a  century  we '  ve  spent  offering  a  pure , 
wholesome,  refreshing  product  to  the 
American  people. 


The  familiar  trade-marks  "Coke"  and 
"Coca-Cola"  symbolize  our  refreshing 
beverage  the  world  around.  We  would 
appreciate  yotir  help  in 
safeguarding  them. 

So  please,  when  you  write 
about  our  product,  remem¬ 
ber  to  touch  the  SHIFT  KEY.  Ask  for  it  either  way 
THANK  YOU. 


Gordon  Converse 

(Contimied  from  page  17) 


of  the  Year  Award  last  year.  1 
am  the  first  to  admit  that  much 
of  the  credit  for  the  good  pho¬ 
tography  seen  in  the  Monitor 
should  go  to  our  editors  for  their 
correct  choice  of  pictures  and  to 
our  photo-engraving  department 
and  printing  department.  We 
work  very'  closely  and  respect 
the  craftsmanship  of  each  de¬ 
partment. 

Photo  Engravers 

“While  on  the  subject  of 
photo-engravers,  I  would  like  to 
quote  a  little  sign  you  would 
find  in  their  department  if  you 
were  to  visit  them.  It  is  a  defini¬ 
tion  of  a  craftsman  and  goes 
like  this:  ‘A  craftsman  is  a  man 
who  does  whatever  he  is  given 
to  do  better  than  others  feel  is 
worthwhile.’  If  you  think  of  this, 
it  is  really  what  makes  a  good 
man  a  craftsman. 

“A  good  photograph  is  really 
made  up  of  light  and  forms. 
Some  men  only  work  with  one 
kind  of  light,  and  that  is  a  range 
of  tones  from  black  to  white. 
Doesn’t  light  also  mean  under¬ 
standing?  If  so,  then  the  more 
that  we  understand  about  a 
given  subject,  the  more  we  are 
going  to  put  into  our  photo¬ 
graphs.  Much  of  what  we  photo¬ 
graph  is  really  a  reflection  of 
what  we  are  thinking.  That  is 
why  ten  photographers  on  the 
same  assignment  can  often  come 
up  with  as  many  different  photo¬ 
graphs — some  good  and  some 
bad. 

“I,  like  Earl  Seubert,  take 
pictures  all  the  time,  whether 
or  not  I  actually  have  a  camera 
in  my  hand.  Many  of  my  best 
pictures  are  taken  on  my  own 
time.  If  I  see  something  inter¬ 
esting,  I  accept  the  challenge  of 
putting  it  on  film  and  recording 
it  for  others  to  see.” 

Idea  Book 

Converse  is  one  of  those  rare 
photographers  who,  like  many 
writers  or  artists,  keeps  a  note¬ 
book  in  which  he  jots  down  ideas 
for  photographs.  “Ideas  often 
come  too  fast  to  do  anything 
about  them  at  the  given  time,” 
he  said.  “I  have  found  it  ex¬ 
tremely  helpful  to  carry  a  little 
notebook  in  my  pocket  to  jot 
these  ideas  down  for  a  future 
time.  After  all,  everything  new 
comes  to  us  as  an  idea.  We  must 
learn  to  capture  them  as  they 
come. 

“.  .  .  I  don’t  know  of  any 
profession  that  has  to  be  worked 
out  so  individually  as  that  of 
the  photojournalist  and  his  place 
with  the  publication  that  he 
works  for.  Every  newspaper  has 


Gordon  N.  Converse 


its  own  policies  and  ways  of  Repairs  on  the  Old  Boston  Custom  House  Tower 

doing  things.  It  is  my  belief  that 

we  should  accept  this  set  of  graduated  from  Stoneham  High  tures  taken  throughout  the  world 
standards  and  then  enlarge  on  School  and  Tilton  Junior  College  which  have  helped  nurture 
them  whenever  possible,  to  in  New  Hampshire.  Until  his  brotherly  love  among  all  people, 
better  the  results.  We  should  second  year  of  college  he  had  He  is  a  great  photographer 
dare  to  be  different,  but  it  should  planned  to  study  architecture  mainly  because  he  is  a  perfec- 
be  done  with  reason,  wisdom  but  his  schooling  was  inter-  tionist  and  has  a  deep  belief  in 
and  sound  judgment.”  rupted  by  World  VVar  II.  During  the  sign  adorning  the  wall  of 

Converse  always  strives  to  his  hitch  in  the  Navy  he  became  the  Monitor’s  engraving  room, 
keep  his  vision  fresh  and  he  interested  in  photography  and  He  always  insists  on  doing  ai 
accepts  every'  photographic  chal-  has  been  with  it  ever  since.  better  job  than  many  other  I 
lenge  that  comes  his  way.  Many  “Looking  back,”  Converse  re-  photographers  believe  necessary.! 
years  have  passed  since  he  calls,  “I  think  that  what  I  really  *  ♦  *  1 

gained  recognition  as  an  out-  enjoyed  was  the  working  out  of  MERCURY  SHOOT  j 

standing  photographer  and  yet  ideas,  and  photography  seems  to  .  ,  .  ,  . 

he  continues  to  maintain  high  fulfill  the  desire.”  The  night  before  the  Mercury 

standards  because  he  has  never  He  joined  the  Monitor  staff  in  astronaut  shoot,  Milt  Freier, . 
become  bored  or  jaded.  1946  after  serv'ing  four  years  in  technical  representetive  | 

“I  love  photography,  my  work,  the  Navy.  In  the  past  15  years  Leica  c^eras,  ^ote  to  uj 
and  the  newspaper  I  work  for,”  he  has  earned  the  reputation  of  Cape  Canaveral  d^ribi^ 

he  writes.  “I  run  into  very  few  being  one  of  the  foremost  photo-  depression  which  seized 
assignments  that  I  am  not  inter-  journalists  in  America.  He  has  o”  Thursday  when, 

ested  in.  An  assignment  is  received  many  awards  from  the  hours  of  waiting 

successful  if  I  cannot  wait  to  Boston  Press  Photographers  As-  throughout  a  rainy,  murky 

get  back  to  the  darkroom  to  see  sociation,  the  NPPA,  colleges  launching  was  cm- 

the  results.  I  enjoy  doing  my  and  universities.  He  is  a  two-  cel^  because  of  bad  weather 

own  darkroom  work  as  it  gives  time  winner  of  the  National 

me  an  opportunity  to  carry  out  Photographic  Award  presented  The  tip-off  came  around  eight 
my  own  ideas  to  the  end.”  by  the  National  Conference  of  Freier  writes.  The  loud- 1 

A  native  Bostonian,  Converse  Christians  and  Jews  for  pic-  spe^ker  blared  out:  There  wU 
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'  described  what  turned  out  to  be 

,  ,  the  dry  run  for  photographies 

y  coverage  which  actually  tookj: 
place  the  next  day.  1 

y  >  “Photographers  and  reporteni; 

assembled  at  Holiday  Inn  Motel  j 
(NASA  press  room  headquar-f 
ters  and  home  of  the  astronautij 
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Haircut  on  the  Streets  of  Burma 


A  Farm  Boy  at  Heart 


Nap-Time 


world  and  their  families)  at  3  a.m., 
urture  ^here  buses  >;athere<l  to  take 
people,  accredited  correspondents  to  the 
’apher  missile  site.  Naturally,  there  was 
)erfec-  the  usual  hurry-up-and-wait 
lief  in  routine  but  one  )rets  accustomed 
all  of  to  this  sort  of  thin^.  The  only 
room,  lad  thins  about  the  loading 
^  operation  was  the  fact  that  each 
other  correspondent  had  to  present  his 
-ssary.  letter  of  accreditation  and  be 
checked  off  a  master  list  before 
being  permitted  to  enter  the  bus. 
ercury  Photographers  with  heavy,  long 
Freier  1®***®®  and  tripods  and  camera 
itative  had  to  hold  all  their  stuff 

^  yj  vhile  they  waited  in  the  milling 
•ribing  of  correspondents  await- 

seized  opportunity  to  be  seated, 

when,  Force  officer  checking 

waiting  inside  the  bus.  It  was 

nurky'™™"^. 

IS  CM-  „ld 

'eather 

“Arriving  at  the  general  press 
d  eight ;  section  at  Cape  Canaveral,  about 
eloud-!  a  mile-and-a-half  to  two  miles 
re  will'  from  the  missile  site,  photogra- 
n  two  phers  lugged  their  equipment  to 
later,  a  platform,  set  up  and  waited 
cement  •  •  •  and  vraited. 
in  one  “Besides  photographers  in  the 
its  an-  general  press  area  with  their 
it  were  I  super-long  lenses,  other  camera- 
corre-imen  were  stationed  in  various 
‘Nuts!’! ®r®as  around  the  missile  site, 
h  this  I  These  were  pool  photographers 
he  her-  i  whose  pictures  w'ould  be  avail- 
in  two  ‘hie  to  everyone  entitled  to  re¬ 
ly  one  1  tefre  them.  Pool  positions  in- 
5  called  ';  duded  the  hanger  building  where 
Astronaut  Shepard  was  await- 
le  shoots  m?  the  time  for  his  ‘trip;’  posi- 
s  to  as-t  tions  at  the  missile  site  itself 
3  with!  where  more  pool  photographers 
t  arise,’  <»uld  picture  the  man  being 
it  to  be,  ‘suited  up’  and  make  the  trip 
graphic!  “P  the  capsule.  Still  more  pool 
y  took  I  photographers  were  located  in 
various  areas  where  the  launch- 
iportenli  could  be  photographed  at 

1  Motel  closer  range — including  a  pho- 
adquarj  tographer  stationed  in  the  abort 
ronautil  in  case  something  went 


awr>'.  There  were  photographers 
located  on  ships  at  sea  to  record 
the  recovery  and  at  Grand  Ba¬ 
hama  Islands.” 

The  ‘Unknown  Photog’ 

The  big  shoot,  of  course,  went 
off  smartly  the  next  day.  Some 
fine  pictures  were  taken  e*  the 
event  but  in  many  cases  it  is 
virtually  impossible  to  know  by 
whom.  There  were  so  many  pool 
photographers  and  events  took 
place  so  rapidly  that  the  wire 
services  later  had  their  hands 
full  just  processing  the  stuff 
and  couldn’t  bother  trying  to 
affix  credits.  Perhaps  credits 
will  be  sorted  out  later  but  it  is 
also  possible  that  many  prints 
of  one  of  the  most  photographed 
events  in  history  will  remain 
anonymous  in  origin. 

• 

Story  and  Pictures 
Quickly  End  Lottery 

Evansville,  Ind. 

A  lottery  which  had  been 
winked  at  by  law-enforcement 
officials  for  more  than  a  year 
was  abruptly  discontinued  upon 
publication  of  an  exposure  by 
the  Sunday  Courier  and  Press. 

The  story  broke  April  10,  with 
pictures  of  people  leaving  a 
Veterans  of  Foreign  Wars  build¬ 
ing  after  an  anonymous  phone 
call  had  warned  of  an  impend¬ 
ing  raid. 

The  paper  also  published  pic¬ 
tures  of  some  people  inside  the 
building  during  the  regular 
weekly  lottery  drawing. 

The  story  explained  how  the 
pictures  were  taken,  and  how 
the  lottery  operates,  including 
some  interviews  with  past 
lottery  winners  and  agents. 

At  mid-week,  the  prosecutor 
had  announced  the  filing  of 
charges  against  20  persons,  in¬ 
cluding  18  agents  and  two 
lottery  operators. 


Photog  Lives  Aboard  Ketch 
And  Sea  Scoops  Drift  in 


Honolulu 

Not  every  photographer  in 
pursuit  of  a  story  can  go  20 
miles  out  into  the  Pacific  Ocean 
without  leaving  his  home. 

That’s  what  Warren  Roose¬ 
velt  Roll,  chief  photographer  of 
the  Honolulu  Star-Bulletin,  did 
April  7  when  he  handled  an 
exclusive  story  of  a  Russian 
sailing  vessel  which  was  drift¬ 
ing  with  a  disabled  engine  south¬ 
west  of  Honolulu. 

Mr.  Roll  lives  aboard  his  37- 
foot  ketch  which  is  tied  up  in 
Ala  Wai  Yatch  Harbor,  10  min¬ 
utes  away  from  the  Star-Bul¬ 
letin’s  darkroom. 

In  the  morning  he  had  covered 
a  tough  assignment  on  the  wa¬ 
terfront.  A  freighter  flying  the 
hammer  and  sickle  of  the  Soviet 
Union  was  in  Honolulu  to  load 
fuel  and  supplies. 

The  Pskov  was  en  route  from 
Cuba  to  Vladivostok  with  a 
cargo  of  Cuban  sugar.  The  dock 
was  heavily  guarded  and  no  one 
was  allow^  aboard  the  former 
U.  S.  Liberty  ship  George  L. 
Shoup,  a  World  War  II  lend- 
lease  gift  to  the  Soviet  merchant 
fleet. 

In  the  afternoon  a  tip  came 
through  that  the  non-magnetic, 
oceanographic  vessel  Zarja, 
drifting  off  Oahu  and  out  of 
sight  of  land,  would  be  taken  in 
tow  by  the  Pskov  when  she  left 
port. 

Roll  went  into  action.  With 
a  reporter,  an  interpreter  and 
two  crewmen  he  headed  for  sea 
to  track  the  Russian  schooner. 

The  ship  was  a  mystery  vessel 
and  had  first  been  reported  in 
Hawaiian  waters  March  31.  A 
lucky  guess  about  where  the 
ship  and  her  crew  of  34  might 


be  found  paid  off  for  Roll  that 
afternoon. 

For  almost  two  hours  —  be¬ 
fore  the  Pskov  came  out  from 
Honolulu  to  take  the  Zarja  in 
tow  —  the  Star-Bulletin  team 
worked  on  the  story. 

At  one  point  the  American 
yacht  and  the  Russian  scientific 
ship  touched  and  cigarettes, 
magazines,  beer  and  postcards 
were  exchanged. 

Russian  Captain  Alexander 
Udovich  was  asked  if  he  were 
afraid  of  punishment  for  talk¬ 
ing  with  American  newsmen. 

His  reply:  “No,  but  we  are 
afraid  you  might  be  punished 
for  talking  with  us.” 

Roll  sailed  home  that  evening 
with  satisfaction  and  a  signifi¬ 
cant  collection  of  photographs 
for  the  Star-Bulletin. 

During  the  time  when  the 
Russians  and  the  Americans  had 
exchanged  words,  photographs 
and  goodwill  he  had  shot  5  rolls 
of  120  Tri-X  film  using  a  Rollei- 
flex  camera.  His  shots  were 
taken  at  a  shutter  speed  of 
1/500  sec.  to  make  allowance 
for  the  heavy  rolling  at  sea. 


Interest  in  Science 

Detroit 

An  estimated  100,000  persons 
saw  this  year’s  Metropolitan 
Detroit  Science  Fair  held  for 
the  first  time  at  Cobo  Hall  in  the 
Civic  Center.  Now  in  its  fourth 
year,  the  Science  Fair  is  spon¬ 
sored  by  the  Detroit  News  and 
the  Engineering  Society  of  De¬ 
troit.  The  News  assigned  two 
reporters,  Harry  Salsinger  and 
Russell  Harris,  to  cover  the 
show. 
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Reporter,  Prof 
And  Adman 
Receive  Honors 

Madison,  Wis. 

A  Pulitzer  Prize-winning  re¬ 
porter,  a  Chicago  advertising 
executive  and  a  journalism 
educator  were  honored  by  the 
University  of  Wisconsin  with 
citations  for  distinguished  serv¬ 
ice  in  journalism  on  May  5. 

Awards  went  to  Miriam 
Ottenberg,  investigative  reporter 
for  the  Washington  (D.  C.) 
Star;  Wallace  Meyer,  chairman 
of  the  board  of  Reincke,  Meyer 
and  Finn;  and  Prof.  Chilton  R. 
Bush,  executive  head  of  the 
Department  of  Communication 
and  Journalism  at  Stanford 
University.  All  are  graduates 
of  the  Wisconsin  School  of 
Journalism. 

Miss  Ottenberg,  a  1935  grad¬ 
uate,  won  a  Pulitzer  Prize  last 
year  for  a  series  of  articles 
exposing  a  used  car  racket  in 
Washington. 

“The  closer  an  investigation 
gets  to  home  and  fireside,”  she 
said  in  an  acceptance  speech, 
“the  more  readers  will  be  at¬ 
tracted.  There  are  many  investi¬ 
gative  possibilities  dealing  with 
the  home — short  weights  and 
measures,  adulterated  foods,  in¬ 
correctly  marked  egg  sizes, 
phony  food  freezer  plans,  padded 
appliance  repair  bills  and  sharp 
practices  in  real  estate.” 

Mr.  Meyer  was  cited  as  a 
“symbol  of  integrity  in  adver¬ 
tising  for  more  than  45  years.” 
His  citation  lauded  him  for  his 
rapid  climb  from  copywriter  for 
the  J.  Walter  Thompson  agency 
to  chairman  of  the  board  of 
Reincke,  Meyer  &  Finn.  Meyer 
received  his  journalism  degree 
in  1916. 

Prof.  Bush  earned  his  bache¬ 
lor’s,  master’s  and  doctor’s  de¬ 
grees  at  Wisconsin.  He  taught 
journalism  at  the  University 
from  1925  until  1934  w'hen  he 
moved  to  Stanford.  He  was  de¬ 
scribed  as  a  “distinguished 
writer  and  editor  who  took  the 
experience  of  the  newsroom  and 
made  it  meaningful  in  the 
classroom.” 

• 

Section  for  the  Bar 

St.  Louis 

An  eight-page  tabloid  section 
for  the  St.  Louis  Bar  Associa¬ 
tion  was  published  April  30  by 
the  St.  Louis  Post-Dispatch. 
Titled,  “Law  in  Your  Life,”  the 
supplement  was  part  of  national 
observance  of  Law  Day  U.S.A. 
It  was  sponsored  for  the  St. 
Louis  group  by  McDonnell  Air¬ 
craft  Corporation  as  a  public 
service. 


ADMIRABLE — Don  Seaver  of  the 
Charlotte  (N.C.)  Observer  and 
Vice  President  Johnson  admire  the 
Albert  Lasker  Medical  Journalism 
Award  trophy  which  was  pre¬ 
sented  to  Don  for  his  series  on 
mentally  ill  children.  Besides  the 
$2,500  prize,  Don  received  a  sur¬ 
prise  bonus  of  a  trip  around  the 
world  with  the  Vice  President. 


Netvswoman  In 
Bid  for  Moon 

San  Francisco 

Marion  Dietrich,  former  news¬ 
paper  woman,  is  one  of  the  five 
women  certified  as  potential  as¬ 
tronauts  by  the  Lovelace  Foun¬ 
dation  in  Albuquerque,  N.  M. 
This  is  the  medical  foundation 
which  tested  the  nation’s  seven 
male  astronauts. 

Miss  Dietrich  was  asked  if 
she  would  be  interested  in  such 
an  activity  by  letter  eight 
months  ago  and  promptly  volun¬ 
teered.  She  and  her  twnn  sister, 
also  a  selectee,  are  qualified 
pilots. 

Miss  Dietrich  was  a  general 
assignment  reporter  on  the  San 
Francisco  News  who  later  be¬ 
came  fashion  editor  and  feature 
writer.  Previously  she  was  with 
San  Francisco  Peninsula  and 
Sacramento  newspapers. 

Recently  she  has  been  free 
lancing  in  the  writing  field  and 
doing  an  occasional  job  as  a 
plane  ferry  pilot.  She  has  owned 
her  own  plane  for  eight  years. 
She  began  flying  at  the  age  of 
16. 

• 

Georgia  Daily  Pushes 
Sale  of  U.S.  Bonds 

Griffin,  Ga. 

The  Griffin  Daily  News  has 
started  a  “Confidence  in  Uncle 
Sam”  campaign  urging  people 
of  the  area  to  buy  one  or  more 
$25  U.S.  savings  bonds  this 
week. 

If  every  one  of  the  8,000  fam¬ 
ilies  in  Griffin  and  Spalding 
county  invested  $18.75  —  the 
price  of  a  $25  bond — that  would 
mean  $150,000  for  the  govern¬ 
ment,  the  paper  said. 


Mental  Health 
Bell  Goes  to 
Florida  Paper 

The  Fort  Lauderdale  (Fla.) 
News  has  been  chosen  the  win¬ 
ner  of  the  1960  Mental  Health 
Bell  Award. 

The  National  Association  for 
Mental  Health  presents  the 
award  annually  to  an  American 
daily  in  recognition  of  distin¬ 
guished  year  -  round  editorial 
support  in  the  fight  against 
mental  illness. 

A  bronze  plaque,  bearing  a 
replica  of  the  historic  Mental 
Health  Bell,  will  be  presented 
to  the  Fort  Lauderdale  News 
on  May  24.  The  original  300- 
jKJund  bell  was  cast  in  1953 
from  chains  and  shackles  once 
used  to  bind  the  mentally  ill. 

Mrs.  A.  Felix  duPont  Jr., 
president  of  the  National  Asso¬ 
ciation  for  Mental  Health,  said 
the  Awards  Committee,  was  im¬ 
pressed  not  only  with  the 
breadth  and  scope  of  coverage 
on  mental  health  matters,  but 
also  with  the  initiative  demon¬ 
strated  by  the  Florida  paper  in 
assigning  special  writers  to  fol¬ 
low  mental  health  developments 
in  the  community  and  the  ac¬ 
tivities  of  the  local  mental 
health  association. 

Pointing  out  the  importance 
of  editorial  support  in  speeding 
the  establishment  of  community 
health  facilities,  Mrs.  duPont 
added: 

“Again  we  see  evidence  of  this 
in  the  successful  program  to 
bring  about  the  establishment 
of  a  psychiatric  unit  in  the 
Broward  General  Hospital.  We 
are  confident  that  your  editorial 
efforts  will  also  bring  about  a 
successful  conclusion  to  the  cam¬ 
paign  aimed  at  establishing  a 
separate  psychiatric  facility  for 
children  under  12.” 

The  Association  also  an¬ 
nounced  Citations  of  Special 
Merit  to  four  Chicago  newspa¬ 
pers,  for  their  work  in  raising 
a  $1,500,000  medical  bond  issue, 
last  fall,  for  the  expansion  of 
mental  hospital  facilities  in  Illi¬ 
nois.  The  newspapers  are  the 
Chicago  Tribune,  the  Chicago 
Daily  News,  the  Chicago  Sun- 
Times  and  Chicago’s  American. 

• 

Promoter  Named 

Cheyenne,  Wyo. 

Stanley  J.  Shustar,  news  edi¬ 
tor  of  the  Wyoming  State  Trib¬ 
une  since  1955,  has  been  named 
promotion  manager  of  the  Trib¬ 
une  and  Eagle.  Lewis  E.  Bates, 
editor  of  the  Tribune,  said  Mr. 
Shustar  will  continue  to  serve 
in  various  capacities,  including 
special  news  assignments. 
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PROTEST — Allan  Carr,  promotion 
copywriter  for  the  San  Francisco 
Ezaminer  who  goes  under  tho 
name  of  Alan  Ashby  in  provoca¬ 
tive  promotions,  puts  an  aristo¬ 
cratic  accent  on  a  message  writ¬ 
ten  by  Andy  Talbot  for  the  "My 
Life  with  Princess  Meg"  series. 
The  Ezaminer  assured  its  readen 
it  would  run  the  feature  despits 
the  Britisher's  objection. 


City  Planners  Cite 
Work  of  Newspapers 

Two  newspapermen  and  sii 
newspapers  have  received 
awards  from  the  American  So¬ 
ciety  of  Planning  Officials  for 
journalism  that  has  rendered 
outstanding  public  service! 
through  advancement  of  com-l 
munity  planning  efforts.  | 

Announcement  of  the  awardsi 
was  made  May  1  at  the  National' 
Planning  Conference  at  Denverj 
The  Journalism  Award  went^ 
to  the  Sacramento  (Calif.)  Beei 
Five  special  citations  were 
given  to  the  Elmira  (N.  Y.)j 
Star-Gazette,  Hagerstow%\ 
(Md.)  Morning  Herald  (A| 
Vernon  Davis),  Honolulu  Ad¬ 
vertiser,  Minneapolis  Star  and 
Tribune  and  Wichita  (Kans.) 
Eagle  atid  Beacon  (Martin  N. 
Peri^’)- 

•  I 

Guild  Unit  Votes 
To  Quit  Contests 

Clevelani 
The  Cleveland  Plain  Dealer 
unit  of  the  Cleveland  Newspaper 
Guild  has  recommended  that  the 
unit  withdraw  from  the  loca,; 
Guild  Awards  contests. 

The  vote,  by  referendum,  wa.n 
66  to  49.  The  vote  is  not  binding 
and  goes  to  the  Guild  exccutiv- 
board  for  its  consideration. 

Members  of  the  Plain  Dealer, 
who  have  voted  to  withdrazj 
from  the  competition,  have  beecj 
displeased  with  an  award  pre| 
sented  this  year  to  the  Clevelan 
Press.  The  objecting  memberil 
considered  the  story  which  wot 
the  award  a  breach  of  journal! 
istic  confidence.  t 
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An  open  statement  to  magazine  and  business  paper  publishers,  newspaper 
publishers,  printers  by  letterpress,  offset,  and  gravure,  typesetters,  photo¬ 
engravers  and  electrotypers,  graphic  arts  trades  unions  and  employers  groups, 
manufacturers  and  distributors  of  printing  paper,  ink,  and  production  equip¬ 
ment,  print  advertisers  and  agency  production  executives. 


Organization  Qommittee  for  T^rint  T^romotion 


175  If'ejl  Jackson  Boulevard 
Chicago  4,  Illinois— II Arrison  7-4494 


chairman 

harry  E.  COLLINS 
Board  Chairman, 

Collins,  Miller  &  Hutchings,  Inc. 


vice  chairman 

K.  THOMAS  MC  BREEN 
t'lce  President, 

J.  Walter  Thompson  Company 


secretary 

WILFRID  T.  CONNELL 
President, 

International  Photoengravers  Union 


committee 

L.  D.  BARBIERI 

Treasurer, 

Sterling  Kngraving  Company 

E.  BARTLETT  BROOKS 
President, 

American  Photoengravers  Assn. 

DENIS  M.  BL'RKE 
1st  Vice  President, 

International  Photoengravers  Union 

WILLIAM  J.  HALL 
President, 

Chicago  Photoengravers  Union 

GOVERNOR  ARTHL'R  B.  LANGLIE 
President, 

McCall  Corporation 

PAUL  LYLE 
Vice  President, 

Western  Publishing  Company 


ERWIN  A.  MIESSLER 

\  ice  President, 

Needham,  Louis  &  Brorby,  Inc. 

ARTHUR  R.  MOTLEY 
President, 

Parade  Publications,  Inc. 

C.  L.  PARSONS 

Young  &  Rubicam,  Inc. 

FRANK  J.  SCHREIBER 
Kxecutive  Secretary, 

.American  Photoengravers  Assn. 

MILTON  J.  SUTTER 

Vice  President 
Cunningham  U  Walsh,  Inc. 

EDWARD  L.  TOLLEFSON 

Vice  President, 

Foote,  Cone  &  Belding,  Inc. 


American  free  enterprise  stands,  in  prin¬ 
ciple  and  practice,  on  these  articles  in  an 
unwritten  bill  of  rights: 

1.  Freedom  to  compete  fairly. 

2.  Freedom  to  cooperate  voluntarily  to  ad¬ 
vance  a  common  cause,  and 

3.  Freedom  to  do  both  at  the  same  time. 

Ben  Franklin,  printer  and  publisher,  de¬ 
clared  the  second  principle  when,  at  the 
signing  of  the  Declaration  of  Independence, 
he  turned  to  John  Hancock  and  said,  "We 
must  all  hang  together,  else  we  shall  all 
hang  separately." 

No  field  of  American  enterprise  is  more 
highly  competitive  than  publishing  and 
printing.  Magazines  compete  with  each 
other,  individually  and  in  groups,  for  reader 
loyalty  and  the  advertiser’s  dollar.  News¬ 
papers  compete  with  magazines  and  with 
each  other.  Letterpress  printers  and  photo¬ 
engravers  compete  with  offset  and  gravure 
printers  and  platemakers.  Makers  of  paper, 
ink,  and  equipment  are  also  competitive. 

This  climate  of  competition  has  created  a 
dynamic  industry  which  is  constantly  im¬ 
proving  products,  techniques  and  services. 
At  the  same  time,  this  fragmented  internal 
competition  has  obscured  the  economic 
need  to  promote,  by  voluntary  coopera¬ 
tion,  the  values  of  all  print  media. 

More  printed  advertising  is  being  published 
today  than  ever  before;  but  many  people, 
even  in  the  advertising,  publishing,  and 
graphic  arts  fields,  do  not  understand 
clearly  why  printed  advertising  is  so  es¬ 
sential  to  the  health  of  the  American  econ¬ 
omy.  A  big  educational  job  urgently  needs 
to  be  done.  It  should  be  done  at  a  higher 
and  broader  level  than  is  possible  in  pro¬ 
grams  that  promote  the  special  claims  of 
competing  print  media. 

Only  if  this  is  done,  and  well  done,  will  print 
advertising  be  assured  of  its  proportionate 
share  of  the  dollars  spent  for  advertising 
during  the  next  ten  years. 

A  program  for  the  promotion  of  print  has 
been  initiated  by  a  committee,  listed  at 
left,  of  representative  publishers,  execu¬ 
tives  of  graphic  arts  employer  and  crafts¬ 
men  groups,  and  production  executives  of 
leading  advertising  agencies. 

At  the  64th  Annual  Convention  of  the  Amer¬ 
ican  Photoengravers  Association  held  in 
Buffalo,  N.Y.  on  October  10,  1960,  Arthur 
B.  Langlie,  President,  McCall  Corporation, 
delivered  a  keynote  address  on  the  vital 
importance  of  The  Printed  Word  in  protect¬ 
ing  free  civilization.  A  formal  Resolution 
was  passed  supporting  the  print  program. 
(Printed  copies  of  the  address  and  resolu¬ 
tion  are  available  on  request.) 

The  objectives  of  the  program  have  been 
clearly  defined.  A  3-year  plan  of  action  has 
been  organized  and  enthusiastically  ap¬ 
proved  by  official  representatives  of  im¬ 
portant  supporting  groups.  The  plan  will  be 
administered  through  a  National  Commit¬ 
tee,  now  being  formed,  to  represent  all 
interests.  Your  interest  is  invited. 
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SYNDICATES 

Henry  J.  Taylor  To 


Write  New 

By  Ray  Erwin 

Henry  J.  Taylor,  internation¬ 
ally  famous  as  an  economist, 
war  correspondent,  author,  ra¬ 
dio  commentator,  roving  re¬ 
porter  and  diplomat,  will  now 
become  a  syndicated  newspaper 
columnist. 

Mr.  Taylor,  who  has  been  the 
U.  S.  Ambassador  to  Switzer¬ 
land  for  the  last  four  years,  on 
June  5  will  begin  an  important 
new  column  three  times  a  week 
on  national  and  international 
affairs.  It  will  be  distributed  by 
the  United  Feature  Syndicate. 

The  first  six  Taylor  columns 
already  have  been  written.  The 
first  deals  with  the  vast  differ¬ 
ence  between  the  observ'er  and 
the  operator  in  governmental 
affairs. 

Observer-Operator 

“Since  I  was  at  the  Univer¬ 
sity  of  Virginia,  when  I  went 
to  Berlin  to  study  the  Dawes 
reparations  plan  and  the  Young 
plan,  I  have  been  a  serious  ob¬ 
server  of  foreign  affairs,”  said 
Mr.  Taylor  with  an  engaging 
smile  as  he  relaxed  in  his  Park 
Avenue  office.  “I  have  written 
six  books  and  hundreds  of  maga¬ 
zine  articles  and  have  made 
more  than  1,000  radio  broad¬ 
casts  on  the  subject.  Yet,  when 
I  went  to  Switzerland  and  un¬ 
dertook  the  responsibilities  of 
a  government  official,  I  found 


Column 


it  was  a  different  world. 

“The  difference  between  ob¬ 
server  and  operator  is  very 
subtle  and  very  real,”  he  con¬ 
tinued.  “The  basic  reason,  I 
think,  is  that  the  obser\'er  does 
not  have  classified  information 
and  he  has  not  lived  with  the 
problem  step  by  step  through 
compromise,  concessions,  differ¬ 
ences  in  personalities,  before 
policy  is  set.  For  example,  a 
question  might  affect  the  15 
NATO  countries  and  their  se¬ 
cret  capabilities  must  be  taken 
into  consideration. 

“Forces  in  detail  close  in  on 
intelligent  judgment  until  the 
final  policy  cannot  be  a  straight 
and  simple  policy,”  he  explained. 
“The  observer  merely  sees  the 
result  and  finds  it  as  full  of 
holes  as  a  Swiss  cheese,  and 
writes  that  stupidity  is  on  dis¬ 
play  again.  That  may  be,  but 
there  is  more  to  it  than  meets 
the  eye.  Serving  in  government 
adds  to  an  observ'er’s  humility 
and  understanding.” 

Will  Travel 

Mr.  Taylor,  with  headquar¬ 
ters  in  New  York,  plans  to 
travel  extensively  as  a  columnist 
as  he  has  done  in  the  past  in 
his  other  roles.  Between  1945 
and  1956,  as  a  roving  reiwrter 
for  the  Scripps-Howard  News¬ 
paper  Alliance  and  United  Fea¬ 


7  Funny  Gags 

.  .  .  drawn  by  seven  of  America’s 
funniest  panelists  .  .  .  with  seven 
different  styles  and  techniques  .  .  . 
gives  newspapers  28  hilarious  gag 
cartoons  every  month  .  .  . 

Panel  Parcel 

is  a  monthly  joy-bundle  of  choice 
cartoons  created  by  nationally  known 
cartoonists — with  a  laugh  for  every 
type  of  taste!  Can  be  printed  as 
one-a-day,  or  bunched  as  a  Saturday 
or  Sunday  special.  Attracts  maximum 
readers’  eyes  in  minimum  space.  For 
proofs  and  prices,  phone,  wire,  or 
write  Mollie  Slott,  Manager  .  .  . 


Chicago  Tribune ^NcwYorh  News 
Syndicate^  ine. 


Vogue  Fashion 
News  Offered 
Now  by  Adcox 


Henry  J.  Taylor 


ture  Syndicate,  he  traveled 
more  than  a  million  miles  to  38 
different  countries,  covering 
such  events  as  the  Berlin  Block¬ 
ade  and  airlift,  Korean  War, 
Big  Four  Meeting  in  Geneva, 
Algerian  massacres,  and  the 
Atoms-for-Peace  Conference. 

More  than  19,000,000  printed 
copies  of  his  award-winning 
“Your  Land  and  Mine”  radio 
broadcasts  were  requested  by 
listeners. 

Mr.  Taylor  returns  from  his 
diplomatic  service  in  Berne,  the 
“key  listening-post”  in  Europe, 
to  journalism  with  an  unusually 
thorough  knowledge  of  the  U.  S. 
political  scene,  from  the  inside 
as  well  as  from  the  outside.  He 
has  attended  every  national  po¬ 
litical  convention.  Republican 
and  Democratic,  since  Hoover 
and  Smith  were  nominated  in 
1928.  Each  phase  of  his  long 
and  multi-faceted  career  has 
given  him  increasingly  intimate 
acquaintance  with  the  problems 
jind  personalities  in  politics  and 
government. 


Information’s  Important 


Adcox  Associates,  San  Frar,^ 


cisco  syndicate,  has  signed  as 
agreement  with  Conde  Nas!  “ 
Publications  to  syndicate  ti 
newspapers  the  fashion  service 
of  Vogue  magazine. 

“All  the  facilities  of  V  igne 


worldwide  fashion  organ! /.at f 


will  be  available  to  newspaper 


for  the  first  time,”  said  Glerdlo'''^  >*1 


Adcox,  president  of  Adcox  .4m 


or  stud! 


sociates.  “The  basic  serx-ice  tilschiK'l, 


newspapers  will  be  the  simu! 
taneous  release  of  Vogue  fash 


ion  pictures,  in  black-and-whiwNews. 


and  in  color,  and  also  weekly 
fashion  reports  from  such  fast 
ion  centers  of  the  world  ai 
Paris,  Rome,  London  and  Ner 
York. 

“There  will  be  reports  o:| 
fabrics  and  leathers  and  trend 


in  fashion  as  they  develop,” 


added.  “Also  available  will  b! 
many  specials  from  editors  c 
Vogue.” 

The  new  service  starts  Au^ 
1  with  the  Fall  fashion  show¬ 
ings  in  Paris.  The  semi-annud 
showings  in  Paris  and  NeJ 
York  will  be  highlights  of  tbi 
service,  of  course.  Conde  Nasi 
has  fashion  publications  in  Ne^ 
York,  Paris,  London  and 


tralia. 


ju.st  coi 
feature 


It’s  1 
uited 
p«ge  u 
pablica 
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by  Chs 
Strump 


Both  i 
can  .sp< 
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of  nun 
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“The  most  valuable  commodity 
in  the  world  is  information,” 
said  Mr.  Taylor.  “It’s  very  diffi¬ 
cult  to  acquire  correct  informa¬ 
tion  on  consequental  affairs  be¬ 
cause  this  activity  presupposes 
extensive  education  and  experi¬ 
ence  in  order  to  separate  the 
wheat  from  the  chaff.  It’s  very 
hard  and  it’s  very  worth  while. 

“It’s  rewarding  work  —  sup¬ 
plying  information  and  answer¬ 
ing  the  simple  question  what-is- 
the-truth?  —  but  it  is  not  easy,” 
he  added.  “4Vhat  w'e  are  doing 
in  defense  of  our  country  is  to 
operate  a  defensive  coalition 
against  a  totalitarian  aggressor 
that  can  speak  with  one  voice  — 
whether  it’s  a  lie  or  not  —  move 
with  one  apparatus  —  however 
evil — and  strike  first  or  not 
strike  at  all. 

i  “Napoleon  said,  ‘Give  me  a 
coalition  to  fight  against,’  ”  Mr. 
Taylor  warned,  “and  yet  we  can- 
I  not  go  alone.” 

Simplicity  and  clarity  will  be 
,  cardinal  rules  of  the  Henry  J. 


Son’s  Tragic  Death 


Taylor  column.  He  blames  thi  Kinp 
writer  and  not  the  reader  i  obtaine 
the  latter  cannot  easily  undei  rights 
stand  what  is  written.  John  I 

“The  writer  has  failed  in  hi  Princei 
first  function,  xvhich  is  to  coe  banned 
municate,”  fervently  proclaims  Englar 
Mr.  Taylor.  “There  is  plenty  c  ^ 
room  in  the  newspaper  profes  jnstalli 
sion  for  good  writing  that  i*<‘\v},at 
simple,  clear,  effective  ar.j  pamiu 
graphic.”  I  About 

leases 
1,500  V 

Henry  J.  Taylor,  68,  nevtiwill  ru 
expected  to  go  back  to  new.spajtial  rel 
per  work,  feeling  that  his  .'muj 
Henry  N.  Taylor,  31,  who  wai 
a  Scripps-Howard  foreign  coy 
respondent,  had  preempted  tha(  Don 
field  for  him.  With  the  trag^Georg< 
death  of  the  son  in  the  Cong|C'ti  the 
rebellion  (E&P,  Sept.  10,  196|tlie  Pi 
page  11),  the  father’s  life  waNew  ) 
changed.  Mr. 

The  columnist  has  lie^finuslr 
through  many  wars  and  dangc.’  Mirro) 
without  being  wounded.  He  ws  have  i 
a  war  correspondent  in  Finlais  (Ill.) 
Spain  and  Greece  and  was  tl  York 
first  American  war  correspora  He  dr« 
ent  to  be  accredited  to  evei  Woods 
theater  of  World  War  II.  B  and  h 
and  Raymond  Clapper  arfChanci 


Ernie  Pyle  were  Seri pps-Hotj with  t 


ard  war  correspondents. 


■•action 
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iym>k:ates 


Advice  Given 
To  Business^ 
Sales  Chiefs 


flew  Languages 
Column  Is  Ready 


When  American  and  Russian 

[j  jjjget  together,  what  do  they  have  jmIiM 

jjgein  common?  Usually  it’s  be- 
>  vildered  curiosity  about  what 
ylfp^the  other  is  trying  to  say. 

To  capitalize  on  such  curi- 
^e’!<>^hy,  and  the  natural  curiosity  ^ 

atioT  about  foreign  phrases  that  l)e- 
w'ho  travels,  or  fol- 
international  news  events, 

:  AsJor  studies  a  foreign  language  in  McCullough 

ce  tiSfhcH>l,  AP  Newsfeatures  has 

imul  jost  come  up  with  a  continuing  McCullough  Joins 
fash  —  “Languages  in  the  jidcox  ami  Chronicle 

^vhit?  News.” 

■  vki?!  It’s  brief  and  bright  —  well 
t'a-sh-|?uited  for  editorial  or  feature 
d  a-  page  use  —  and  it’s  for  daily’ 

Ner  publication  starting  June  5. 

The  feature  is  being  produced 
s  by  Charles  Berlitz  and  Robert 
‘ arumi>en-Darrie,  top  executives 
I;’,  ^  of  the  Berlitz  language  schools. 

Berlitz 


Advice  for  the  businessman 
confronted  with  human  relations 
problems  is  available  through 
a  column  offered  for  syndica¬ 
tion  by  Stuart  K.  Choate. 

“Dear  Choate”  is  written  es- 
l)ecially  for  the  business  page 
by  a  veteran  of  advertising  and 
research  fields  who  is  now  part¬ 
ner  in  a  public  relations  and 
marketing  agency.  (Box  1101, 
Station  A,  San  Mateo,  Calif.). 

His  terse  replies  to  letters 
from  business  and  sales  execu¬ 
tives  faced  with  problems  pack 
wisdom,  wit  and  understanding. 

4  letter  Daily 

Advice  is  packed  into  a  two 
column  by  five  inch  space.  There 
customarily  are  four  letters  in 
each  of  the  daily  offerings,  five 
Glenn  Adcox  is  president  of  ‘lays  a  week,  first  copies  show. 
Adcox  Associates  and  is  general  experiences  and  the  an- 

manager  of  Chronicle  Features,  swers  in  the  column  are  con- 
Mr.  McCullough  will  make  versational  topics  designed  to 
his  headquarters  in  New  York  spark  reader  interest,  Mr. 
and  will  handle  sales  in  the  Choate  said.  His  study  of  Editor 
East  for  both  syndicates.  He  is  ^  Publisher’s  Annual  Syndi- 
a  son  of  E.  R.  McCullough,  edi-  ®ate  Directory  confirms  his  be- 
tor  of  the  Stamford  (Conn.)  l>®f  that  he  has  hit  an  exclusive 
Advocate.  Mr.  McCullough  was  field. 

He  also  believes  his  copy¬ 
righted  series  has  a  wide  ap¬ 
peal.  He  plans  a  quest  for  a 
IN.SIDE  EL'R(»PE  happy  balance  between  topics 

of  interest  to  the  big  city  ex- 
A  10  -  part  pre-publication  ecutive  and  the  businessmen  of 
serialization  to  newspapers  of  sniall  communities,  he  added. 
John  Gunther’s  new  l^k,  “In-  Mr.  Choate  formed  his  own 
side  Europe  Today,”  is  offered  agency  after  two  years  as  re- 
by  the  New  York  Herald  Trib-  search  manager  of  the  San 
une  Syndicate.  The  articles  lie-  Francisco  (Calif.)  Chnmicle. 
gin  in  newspapers  July  10.  Previously  he  had  been  editor 


Both  are  linguists 
can  speak  or  understand  24  lan¬ 
guages  himself  —  and  authors 
of  numerous  books  and  articles 
in  this  field. 

The  feature  is  about  seven 
inches  long  and  each  issue  has 
a  cartoon  illustration.  It’s  all 

matted  for  those  w’anting  it  that  _ _ _  _ ^ 

■way  and  it  seems  a  natural  for  educated  at  Bro'wn  University 
editorial  or  feature  pages.  and  is  a  Navy  veteran. 


FANTASTIC  FUTURE 


*4^'*  A  ”y  Victor  Cohn,  science 

V  r  Minneapolis 

■(SRWjllr  -  (Minn.)  Tribune. 

■iL^  ’*•  Mr.  Cohn  is  the  first  two-time 

winner  of  the  Westinghouse 
prize  of  the  American  Associa- 
HISTORY  HONOR — Clark  Kin-  tion  for  the  Advancement  of 
naird  who  writes  the  feature  "Your  Science  for  distinguished  science 
America  Day-by-Day"  (King  Fea-  reporting  and  he  is  the  only 
tures),  is  presented  a  citation  by  three-time  winner  of  the  Sigma 
Mrs.  John  W.  Finger,  honorary  ^hi  award  for  “best  gen- 

president.  National  Society  of  the  .  renortini?  ” 

Children  of  the  American  Revolu-  ®r^newspaper  reporting, 
tion.  in  recognition  of  his  contri-  ^he  senes  is  for  release  on 
bution  to  broadcasting  knowledge  June  5  by  the  Register 

of  American  history.  and  Tribune  Syndicate. 


NEWEST  MEMBER 
OF  AN 

ALL-STAR  CAST! 


AND  6We5AL(U(\'i<5A6<IN6 
EVERV0NE;‘aJHVD0e6  Me  ^ 
MAVE  TO  PLAV  TMATfTUPiO  PIANO?" 
r  THINK THAr$  TERRIBLE! 


Her  name  is  Frieda,  and  she 
has  naturally  curly  hair,  and 
she's  already  right  at  home  in 
the  uniquely  entertaining  comic 
strip: 

PEANUTS 

by  Charles  M.  Schulz 

ASK  FOR  SAMPLES  OF  THE 
DAILY  STRIP  AND  SUNDAY 
COLOR  PAGE  TODAYI 

PiATURE  SYNDICATE 

aiO  CAST  MIW  YORK  K  MY 


Montana  Papers 

(Continued  from  page  16) 


zation,  put  together  for  finan¬ 
cial  reasons,  because  we  believe 
team  thinking  is  needed  to  hold 
a  strong  competitive  position 
today.” 

The  news  operations  and  edi¬ 
torial  policies  of  the  group’s  15 
newspapers  in  six  states  remain 
independent  and  locally  con¬ 
trolled,  he  said. 

The  organization  is  embark¬ 
ing  on  a  training  program  to 
give  young  men  a  bottom-to-the- 
top  orientation  of  all  depart¬ 
ments.  The  plan,  Mr.  Gottlieb 
said,  is  modeled  on  that  of  the 
Gannett  Group  of  Roche.ster, 
N.  Y. 

Circulation  Gain 

Forrest  Kilmer,  managing 
editor  of  the  Davenport  (Iowa) 
Democrat,  and  William  Wun- 
dram,  editor  of  the  Sunday 
Times-Democrat,  told  how  they 
increased  the  Sunday  circula¬ 
tion  from  22,000  to  65,000.  The 
increase  was  brought  about  in 
a  variety  of  ways,  they  said, 
including  a  new  format,  con¬ 
tests,  revitalization  of  the  so¬ 
ciety  and  feature  sections,  inter¬ 
pretive  and  background  mate¬ 
rial,  and  a  great  deal  more  em¬ 
phasis  on  people  and  personali¬ 
ties. 

Richard  Vesey  of  the  Wiscon¬ 
sin  State  Journal  said  one  of  the 
biggest  bottlenecks  to  better 
news  pictures  “is  the  failure  of 
editors  to  let  photographers  do 
some  experimenting.”  He  urged 
editors  to  study  other  papers 
with  good  reputations  for  pic¬ 
ture  usage,  and  then  to  “try 
to  do  what  they  do.” 

Robert  L.  Jones,  director  of 
the  School  of  Journalism,  wel¬ 
comed  editors  and  publishers  to 
the  University,  and  introduced 
the  conference  chairman.  Ever- 

AUSTRALIA'S! 

Expanding  )Vealfh 
Offers  Opporf  unifies 

Investigate  the  developments 
that  are  taking  place  —  In¬ 
creased  population,  Induatrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $600,000,000  invested 
In  Australia. 

To  koop  in  touch  with  tnarkoting, 
odvortiting,  publlthing  and  graphic 
arts  in  Australia  road 
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ett  A.  Streit,  editor  of  the  Clin¬ 
ton  ( Iowa )  Heraltl. 

Officers  for  the  1962  confer¬ 
ence  were  elected.  They  are  Or¬ 
ville  E.  Lomoe,  executive  editor 
of  the  Dxduth  (Minn.)  Herald 
and  News-Tribune,  chairman; 
Bob  Eddy,  managing  editor  of 
the  St.  Paul  (Minn.)  Dinpatch, 
treasurer;  and  J.  Edward  Ger¬ 
ald,  professor  in  journalism. 
University  of  Minnesota,  secre¬ 
tary. 

Charles  W.  Bailey,  Washing¬ 
ton  correspondent  for  the  Min¬ 
neapolis  Star  and  Tribune,  tohl 
the  70  editors  and  publishers  at 
the  conference  that  despite  what 
many  people  have  been  .saying, 
it  is  no  more  difficult  to  gather 
news  in  Washington  under  the 
Kennedy  Administration  than  it 
was  under  the  Eisenhower  Ad¬ 
ministration  —  “and  in  many 
cases,  it’s  easier.” 


But  as  far  as  press  .self-cen¬ 
sorship  is  concerned,  Mr.  Bailey 
said  that  “rather  than  asking 
for  censorship,  people  in  gov¬ 
ernment  ought  just  not  talk  so 
much.”  He  doubted  whether  vol¬ 
untary  censorship  could  work  in 
peace  time,  and  said  that  in 
place  of  it  “I’d  prefer  they  put 
up  more  fences.” 


Reporters'  Organization? 


Deans  ’  List 

(Continued  from  page  16) 


Commenting  on  the  results  of 
the  poll.  Prof.  John  Tebbel  of 
New  York  University  said  it 
would  appear  that  the  best 
newspapers  in  the  United  States 
are  confined  to  the  northeast 
quadrant  of  the  nation,  with 
only  two  exceptions  among  the 
top  15. 


Section  Editors 
Are  Appointed 
As  2  Retire 


Points  of  Excellence 


“Their  excellence,”  he  wrote, 
“is  rated  primarily  on  the  basis 
of  comprehensive  gathering  of 
the  news,  objective  treatment  of 
it,  judgment  in  the  selection  of 
it,  layout  and  typography,  good 
writing,  and  accuracy,  in  that 
order.” 


In  a  talk  ranging  over  the 
newspaper  business,  Jerome  H. 
Walker,  executive  editor  of  E&P, 
ran  up  a  trial  balloon  on  the 
formation  of  a  national  organi¬ 
zation  of  reporters  to  consider 
their  professional  role  and  im¬ 
prove  standards  of  news  writ¬ 
ing.  He  said  general  reporters 
are  the  only  segment  of  the 
newspaper  business  which  do 
not  have  such  an  organization. 
The  press  photographers  do,  he 
pointed  out,  and  their  meetings 
are  devoted  to  ethics,  manners, 
and  techniques. 

Mr.  Walker  also  suggested 
that  “high-minded  foundations 
which  devote  their  time  to  prick¬ 
ing  the  press  with  clinical 
scalpels  put  their  money  where 
they  mouths  are.”  He  proposed 
that  they  establish  credit  banks 
where  people  who  have  good 
reasons  to  engage  in  journalism 
may  obtain  financing  for  ven¬ 
tures  in  communities  that  cry 
for  live-wire  newspapers. 

Taking  as  a  premise  Presi¬ 
dent  Kennedy’s  remark  to  the 
publishers’  convention  that  the 
press  is  the  only  business  men¬ 
tioned  by  name  for  constitu¬ 
tional  protection,  Mr.  Walker 
explored  some  of  the  general 
business  laws  in  the  fields  of 
taxation,  monopoly  and  labor 
and  posed  the  question  whether 
Congress  had  ever  considered 
if  their  application  abridged  the 
freedom  of  the  press  by  weak¬ 
ening  the  financial  structure  of 
.  newspapers. 


Prof.  Tebbel  also  obser\'ed 
that  the  educators  ranked  the 
Washington  Post  as  a  nonpro¬ 
vincial  newspaper,  widely  read 
in  many  regions  of  the  country, 
in  the  class  with  the  New  York 
Times,  Christian  Science  Moni¬ 
tor  and  Wall  Street  Journal  as 
something  more  than  local  jour¬ 
nals. 

The  Wall  Sti’eet  Journal 
was  singled  out  for  special  men¬ 
tion,  38%  of  the  respondents 
saying  it  had  showed  the  great¬ 
est  improv'ement  in  the  past  10 
years. 

Only  four  of  the  119  newspa¬ 
pers  had  been  read  in  the  pre¬ 
ceding  four  weeks  by  half  of  the 
respondents  or  more.  Widest 
readership  was  recorded  by 
these  papers:  New  York  Times, 
86  percent;  Wall  Street  Jour¬ 
nal,  66  percent ;  Christian 
Science  Monitor,  57  percent; 
Chicago  Tribune,  51  percent. 


Read  in  All  Sections 


Wrij 
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tontactec 


It  had 
192.5. 


«  1  a  .  " 

Several  department 

changes  have  been  made  at  tli,  u* 

Detroit  News  following  the 

tirement  of  two  employees  wh( 

had  l)een  on  the  staff  a  total  oi  ® 

p  ,  honed  a 

Ernest  A.  Baumgarth,  honKjjj,.,. 

section  editor  who  has  l)een  _ 

the  News  since  Nov^ember,  191'  >, 

and  Paul  D.  Aird,  Sunday  x 

travel  editor  who  joined  'he' -(jg'  gf 
nnnof  in  May,  1938,  retire!^ 


paper 

,  Who  sail 

.Mr.  Baumgarth’s  first  ncwjJ^H 
paper  job  was  with  the  gj^gp 

land  News  immediately  after 
graduated  from  the  Universityf  „  ,  , 

of  Michigan  in  June,  1917.  hI 
came  to  the  Detroit  News  as  ^ 

general  assignment  report  err  ^  ^ 
Since  1939,  he  has  been  t 
expert  on  real  estate  and  th*  ^ 
building  industry’. 

Mr.  Aird  worked  for  th* 
Decatur  (Ill.)  Herald-Reviiv^^ 

St.  Louis  Star-Thnes  and  an  iri 
dustrial  magazine  before  joiniraj'j*^ 
the  News  as  a  copy  reader. 

Succeeding  Mr.  Baumgarth  i 
Carl  Konzelman,  home  sectio: 
writer  and  his  assistant  sinci 
1954.  Mr.  Konzelman  came  t  ^ 

the  News  in  April,  1947,  as  : 
copyreader.  ®  cane, 

Clayton  Irwin,  zone  sectio 
editor,  becomes  the  new  Sunda;  'J*. 
and  travel  editor.  He  joined  th  [J®  ®  . 
News  in  1951,  coming  from  Chi  ® 

cago  where  he  was  a  public  rela  Bropl 
tions  manager  for  Trans  Worh  he 

Airlines.  He  had  worked  fw 
newspapers  previously.  busines 


mis  ankl 


Va 


Don  Tschirhart  replaces  Mr 


Readership  of  the  New  York 
Times  held  up  well  in  all  sec¬ 
tions  of  the  country,  even  in  the 
West  (82  percent).  The  Wall 
Street  Journal,  having  editions 
in  all  sections  of  the  country, 
was  read  by  about  two-thirds  in 
each  of  the  four  areas.  The 
Christian  Science  Monitor  was 
high  in  the  South  (65  percent) 
and  low  in  the  West  (41  per¬ 
cent. 

The  Chicago  Tribune,  read 
by  66  percent  in  the  Mid-west, 
fell  to  about  three  respondents 
in  ten  in  the  remaining  sections 
of  the  country. 

Four  additional  newspapers 
(St.  Louis  Post-Dispatch,  New 
York  Herald  Tribune,  Milwau¬ 
kee  Journal,  and  Washington 
Post)  were  read  by  between  42 
percent  and  46  percent.  Only  21 
of  the  119  papers  had  been  read 
by  as  many  as  20  percent  of  the 
respondents  in  the  preceding 
four  weeks. 


writer  and  assistant.  He  joineq 
the  staff  in  1948. 

Gordon  Nixon,  a  member  ol 


the  zone  section  staff,  is  the  new 


zone  editor.  He  came  to  thi 
News  in  1954. 

cago  a 

Another  new  appointment  ii  made  h 
that  of  Jack  Crellin  as  th  jj  ^93^ 
News’  industrial  writer. 
came  to  the  staff  last  Novembe  I 
from  the  Detroit  Times  when  i  ..  . 
was  purchased  by  the  News.  H  1.  • 
had  been  on  the  Times  for  2  .1  ^  ^ 
years,  the  last  20  as  labor  editoi  ^ 


.4s 


zky,  fo 


spondei 

general 

cember 

Brop 


after  v 


in  FBI 

On  School  Board  net  in 

Parsons,  Kans 
Clyde  M.  Reed,  editor  aw 
publisher  of  the  Parsons  Su» 
and  of  the  Pryor  (Okla.)  Dnik 
Times,  was  appointed  to  th  LJucaf 
Kansas  State  Board  of  Regent!  Bro] 
by  Gov.  John  Anderson  on  MaJ  colorle 
1.  Whitley  Austin,  editor  of  th  July 
Salina  Journal,  is  chairman  d  sidewj 
the  board.  Theab 
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‘igible  and  Dillinger 
‘Andy’  Brophy’s  Log 


^  reach  the  office  by  3  a.in.  to  tine  call  to  hear  those  words. 

^  rick  the  huge  diriRible  Shenan-  He  rushed  to  the  theater  and 
^^'riah,  sche<luled  to  pass  over  asked  the  nearest  policeman: 

“  '^‘ihio.  Slee])ly-eyed  Brophy  tele-  “Who  is  it?” 

.honed  all-niRht  restaurants  —  “Dillinjfer,”  replied  the  officer. 
‘"'"Ihei.'  weren’t  too  many  in  those  Transferred  to  New  York  in 
"  ?lay-  —  police  stations,  state  1937,  Brophy  became  a  super- 
wiice  barracks  all  over  the  visor  on  the  General  News  Desk, 
No  word  of  the  (riant  and  then  news  editor  for  AP 
.'^iride  of  the  Navy.  Finally,  he  World  Service. 

contacted  a  telephone  operator  He  was  named  general  busi- 
rho  said  she  saw  the  airship  ness  editor  in  1951. 
from  the  sky.  She  convinced 
skeptical  reporter  it  was  a 

f  ^  Haven 

Brophy  bulletined  the  accident  r- ...  .  .  , 

,ve.  the  AP  wires.  It  was  ac-  Editors  Appoilltetl 

.rtcr  ^  three-  New  Haven,  Conn. 

,|.^hour  l>eat  on  a  tremendous  story.  Three  editorial  appointments 
(),,  But  after  finding  the  wreck  on  the  New  Haven  Register 
ind  phoning  his  story  to  Colum-  were  announced  this  week  by 
JUS.  his  luck  apparently  ran  out.  co-publisher  Richard  S.  and 
j  ;,  ^-  An  Overland  car  in  which  he  Lionel  S.  Jackson, 
j,  ij 'vas  riding  toppled  over  on  a  They  were:  Robert  J.  Leeney, 
jpjjjjiiill  and  he  suffered  a  break  of  executive  editor;  Charles  T. 

his  ankle.  McQueeney,  day  managing  edi- 

L.  „  tor;  and  Harold  W.  Helfrich, 

<tio-  *'**'*‘‘  ®  Memenio  Sunday  managing  editor. 

As  a  memento  of  his  news-  Leeney  has  been  chief 

,e  Kent  Cooper,  AP  general  editorial  writer  since  1957,  Mr. 

as  |mu!  iKer,  presented  Brophy  with  McQueeney  managing  editor 
/a  cane,  the  ferrule  of  which  was  since  1955  and  Mr.  Helfrich  has 
I  Lade  of  metal  from  the  crashed  serv’ed  in  various  posts,  most 
in(iaj‘‘^''hip  and  suitably  inscribed  to  i"ecently  as  regional  editor, 
d  occasion.  Brophy  still 

Chf  ^  the  cane. 

relal  Brophy,  who  will  be  65  a  few  p.  H.  Vamlergrift; 

Srorl({<iays  before  his  retirement  May  Fxwiitiv** 

[  f^31,  will  be  succeeded  as  general  ^*aiiner  I!.xe<*utive 

Ihu.'iiness  editor  by  Nate  Polowet-  Grand  Island,  Neb. 

,  \jr  foreign  corre-  Frederick  H.  Vandergrift, 

who  l)ecame  assistant  general  manager  of  the  Grand 
oinJketioral  business  editor  last  De-  Island  Daily  Independent,  died 
jopniber.  May  7  after  suffering  a  heart 

ol  joined  the  AP  in  1920  attack  at  his  home.  He  came 

‘  working  on  newspapers  in  here  in  1942  from  another 

'  ^  jColumbus  and  Canton,  Ohio.  In  Stauffer  paper,  the  Topeka  State 
I  the  late  20’s  he  work^  in  Chi-  Journal. 

.  jcago  and  Washington.  He  was  His  newspaper  career  started 
‘^rnade  head  of  the  Chicago  bureau  in  1919  as  a  reporter  on  the 
'  ^"|in  1930.  Pittsburg  (Kans.)  Stm. 

He  recalls  one  Saturday  in  ^ 

len  lurid,  brawling  days  when 

o  uithe  bureau  was  handling  the  fol-  ...ii 

";.”5lowing  simultaneous  front-page  Goes 

“  stories:  John  Dillinger,  one  of  Back  to  Former  Paper 

Bayonne,  N.  J. 

"/.^\’?.‘^tory,  escaped  an  FBI  N.  Caldwell,  managing 

.net  in  Wisconsin;  a  woman  dw-  the  Bayonne  Times, 

Knn..  or,  who  killed  her  daughter-in-  return  to  his  former  new.s- 
anya^bycar^'ingheruponanop-  the  Evening  Record, 

Sjerating  table;  a  big-shot  mob-  Hackensack,  N.  J.,  as  assistant 
r,„/d^r  machine-gunned  to  death  on  managing  editor  in  charge  of 
,  tM Chicago’s  south  drive.  the  niirht  oneration.  Mr.  Cald- 


DISCUSSING  CHANGEOVER— Lewis  Andrew  (Andy)  Brophy  (right), 
general  business  editor  ot  Associated  Press,  who  will  retire  May  31, 
discusses  the  changeover  with  his  successor  Nate  Polowetiky,  former 
foreign  correspondent  who  became  assistant  general  business  editor 
last  December. 


Bailor’s  Camera  Snaps  news-Bob  Scranck,  Mmncapohs 
.  TWT-  •  r»-  Star;  sports — Earl  Seubert, 

Prize- Winning  Picture  Minneapolis  Tribune,  and  Roger 

Minneapolis  Skophammer,  Albert  Lea  Trib- 
Bob  Pomeroy,  editor  of  the  mwc  ;  feature — Don  Spavin,  St. 
Little  Falls  Transcript,  an  eve-  Pniil  Dispatch,  and  Syl  Marking, 
ning  daily  of  the  6,000  class,  is  Albert  Lea  Tribune;  sequence 
a  busy  fellow  most  of  the  time,  Earl  Johnson,  Duluth  Herald, 
but  he  was  busier  than  usual  siDd  Larry  Schlick,  Worthington 
the  night  he  came  upon  a  fire  in  Globe. 
a  local  factory.  • 

Just  awarded  the  sweepstakes  plane’s  Tape  Records 
prize  ($25)  in  the  Minnesota  AP  ,  r*  •  c. 
newsphoto  contest.  Bob  told  ^ake  a  Prize  Story 
about  the  incident:  Los  Angeles 

“I  was  roaming  around  the  Don  Dwiggins,  Los  Angeles 
building  trying  to  get  into  posi-  Mirror  aviation  editor,  was 
tion  for  a  good  shot  when  I  named  the  winner  of  the  an- 
noticed  a  wall  was  about  to  fall,  nual  Aviation  Space  Writers 
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Color  Data  Changes 
Revealed  by  Papers 


m  advance  for  material  five,  one  minimum,  daily. 


After  publication  of  the  list  Democrat,  one  color  and  black 
of  daily  newspapers  offering  charge  $40  extra. 


ROP  color  to  advertisers,  their  Page  38  —  add:  San  Rafael 
color  rates  and  other  color  data  (Calif.)  Independent  -  JoumaX; 


■  set  each  of  progressives  and  Page  52 — correction:  Elijr 

^^■*"*'**  proofs.  (Ohio)  Chronicle-Teleya 

_  Page  42 — correction:  Bloom-  three  color  and  black  $175 

I  ^  ington  (Ill.)  Pantagraph,  vol-  tra,  two  color  and  black  >1; 

i  raners  ume  discounts  not  available  for  extra,  one  color  and  black  $ 

’  color,  special  mix  inks  are  avail-  extra,  1,000-line  minimum. 

miocrat,  one  color  and  black  ^ 

Siin  PvtT~i  Page  46 — correction:  Hyan-  rence,”  S.  C.,  should  be  F/orcnce 

Page  38  -  add:  San  Rafael  Morning  News 


(E&P,  March  25,  pages  36-64)  three  colors  and  black  $100  ex- 


a  number  of  additions  and  cor-  tra,  two  colors  and  black  $80 


rections  were  noted. 


extra,  one  color  and  black  $55 


The  questionnaires  for  this  extra,  no  minimum  size  re- 


ard-Times,  600-line  minimum  Page  60 — correction:  f?ofi not*  A  sj 
for  one,  two  and  three-color  (Va.)  Times,  World-News,  rateeiunlcr 
plus  black,  volume  discount  is  as  published  are  for  morning- o  have 
available,  tabloid  supplement  evening  -  Sunday  combination;  trial  I 
published,  patched  mats  and  morning  -  evening  combination  ttclu'd 


listing  were  sent  out  by  Lake  quired;  available  Monday  fifth  cyli^are  not  available,  (or  Sunday)  rates  are  .$291 
_  .  \  !  ^  Pape  48— correction :  Virks-  so.  mnmmcr  nr  PVi 


Shore  Electrotype  Co.,  Chicago,  through  Saturday;  letter-press  , 

t.hiniH  .vnilnhU- (Miss.)  Post,  two  color  niug  rates  are  $187.o0,  $L.6.2a.  The  . 


and  the  compilation  was  made  tabloid  available;  standard  proc- 


by  E&P  from  this  material,  ess  ink  also  special  mixes  avail- 


and  black  minimum  1500  lines,  and  $125. 


There  were  some  newspapers  able;  closing  date  for  material 
that  did  not  respond  to  the  ques-  three  days  in  advance;  can 


others  did  not  receive  the  ques-  der. 


omitted,  patch  mats  and  offer  fifth  cylin- 


one  color  and  black  minimum 
size  1,000  lines. 

Page  48 — add:  Kennctt  (Mo.) 


Page  60 — correction:  .Vor/ofifiarbarn 
(Va.)  Virginian-Pilot,  Lcdpcf.  ouml  i 
Dispatch  &  Star,  rates  as  pub.  Centura 


Daily  Dunklin  Democrat,  three  lished  are  for  moming-evoiiingFanta  1 


tionnaire.  There  were  some  Page  40  —  add :  Pompano 
typographical  errors  and  omis-  Beach  (Fla.)  Town  Neivs,  three 


Page  40  _  add-  Pompano  ‘^o'^r  and  black  $75  extra,  two  Sunday  -  evening,  or  Sunday. irere  co 

ttrio  \  Tnum  thtw  colors  and  black  $60  extra,  one  morning  combination;  morning ilizatn-t 


Following  is  a  list  of  additions  color  and  black  $60  extra,  one 
and  corrections  for  that  report:  color  and  black  $40  extra;  1,- 


Page  36 — add:  Costa  Mesa  000-line  minimum;  tabloid  sup- 
( Calif.)  Globe-Herald  and  Pilot,  plement  and  special  inks  avail- 


one  color  and  black,  Monday 
through  Friday,  minimum  1,000 
lines,  black  and  white  rate  plus 


color  and  black  $100  extra,  two  «)lor  and  black  $40  extra,  1,000-  or  evening,  or  Sunday  cola  n-  a^ 

color  and  black  $60  extra,  one  minimums;  available  daily;  charges  are  $300,  $250  and  $175Jaldona 

color  and  black  $40  extra;  1,-  date  for  materials  three  ,  tfoya  I 

000-line  minimum;  tabloid  sup-  advance.  c  »•  esswl  t 

plement  and  special  inks  avail-  Page  50— add:  Keene  (N.  H.)  l^ompact  Car  Section  ly  Mn 

able.  Evening  Sentinel,  one  color  and  Chkwo 

Patre  42— correction :  Hono-  black  $50  extra  1,000-line  mini-  The  fifth  annual  Sports.  Ira  " 


able. 

Page  42 — correction : 


The  fifth  annual  Sports,  In 


(Hawaii)  Advertiser,  1,-  mum,  daily;  closing  dates  five  ports  and  Compact  Car  Swti 


extra,  closing  date  for  000-line  minimum  for  three  days  in  advance. 


material  seven  days  in  advance. 
Page  38 — correction :  Marys- 


color  and  two  color  plus  black, 
volume  discount  available,  also 


lays  in  advance.  of  the  Chicago  Sun-Times  wil 

Page  52  —  add:  Kinston  be  published  June  11  in  .V/idiccs!  The  ( 
(N.  C.)  Free  Press,  one  color  the  locally-edited  roto  magazin  hat  pc 


vUle-Yuba  (Calif.)  Appeal-  tabloid  supplement,  closing  days  and  black  $40  extra,  1,000-line  of  the  daily’s  Sunday  edition. 


COMPARISON  BETWEEN  BLACK  AND  WHITE  AND  COLOR  COSTS  IN  UNITED 
DAILY  NEWSPAPERS— BY  CIRCULATION  GROUPS 

(Prepared  by  the  Bureau  of  Advertising,  .4NPA) 


STATI 


ONE  COLOR  COMPARISON 


1000  LINES 

%  Color 

FULL  PAGE 

%  Col  J 

Color 

Exceeds 

Color 

Exceedit 

Circulation  Group 

(Includes  B  &  W) 

B& W 

B&W 

(Includes  B&W) 

B&W 

B&W  r 

Under  25,000  . 

.  $  80,291 

$  56,663 

41.7% 

$172,852 

$140,265 

23.2%  r< 

25,000-100,000  . 

.  70,472 

51,945 

35.7 

152,982 

126,323 

21.1  I 

100,000-1.  . 

.  126,977 

95,544 

32.9 

258,810 

220,561 

1 

All  Papers . 

. $277,740 

$204,152 

36.0% 

$584,644 

$487,149 

20.0%"^ 

TWO 

COLOR  COMPARISON 

n 

b 

1000  LINES 

%  Color 

FULL  PAGE 

%  Cob  < 

Color 

Exceeds 

Color 

Exceeds 

Circulation  Group 

(Includes  B  &  W) 

B&W 

B&W 

(Includes  B&W) 

B&W 

b&wT 

Under  25,000  . 

$  45,724 

$  27,652 

65.4% 

$  97,473 

$  72,416 

34.6% 

25,000-100,000  . 

.  46,745 

30,315 

54.2 

122,409 

94,514 

29.5 

1 00,000 -f  . 

.  90,168 

58,000 

55.5 

251,723 

200,555 

25.5 

All  Papers . 

. $182,637 

$115,967 

57.5% 

$471,605 

$367,485 

28.3% 

THREE  COLOR  COMPARISON 

1000  LINES 

%  Color 

FULL  PAGE 

%  Cola 

Color 

Exceeds 

Color 

Exceedf 

Circulation  Group 

( Includes  B  &  W) 

B4  W 

B&W 

(Includes  B&W) 

B&W 

B&W 

Under  25,000  . 

. $  34,899 

$  18,635 

87.3% 

$  76,881 

$  52,398 

46.7% 

25,000-1000,000  . 

.  42,803 

25,485 

68.0 

121,214 

87,613 

38.4 

100,000-t.  . 

.  86,236 

51,079 

68.8 

259,908 

199,005 

30.6 

All  Papers . 

. $163,938 

$  95,199 

72.2% 

$458,003 

$339,016 

35.1% 

NOTE:  All  Comparisons  shown  here  have  a  common  base,  which  is  the  number  of  U.S.  Oailii 

accepting  color  within  each  particular  group.  Please  refer  to  page  18  of  the  March  2 
1961  issue  of  Editor  &  Publisher  for  further  data  on  circulation  and  number  of  newspap* 
within  each  group. 

SOURCE:  February  1961  Newspaper  SRDS. 
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^lurk 
y  an 


Trial  by  Newspaper’ 
Ipefore  Supreme  Court 


llv  Warren  Zimmermuiin 


k  $7:1 

‘I^aw- 

Washington 
««ofce  A  spectacular  California 
|•at«IU^ler  trial,  which  once  seemed 
■ning.»  have  all  the  earmarks  of  a 
ition; trial  by  newspaper”  case, 
iati(»eacht*d  the  Supreme  Court  this 
$29S,wk  with  the  newspapers  al- 
r  evwnost  completely  exonerated. 

56.2S,  The  case  involves  the  1958 
flayinpr  of  Olpa  Duncan,  a  Santa 
a  nurse,  whose  Ixxly  was 
’d^cr-'ouiid  in  a  shallow  grave  in 
1  pub'/entura  County,  adjoining 
pninjsanta  Barbara.  Three  persons 
inday  »er<‘  convicted  of  the  slaying — 
mini  ilizal)eth  Ann  Duncan,  mother- 
ci>!oi  n-law  of  the  victim,  Augustine 
$17S  Baldonado,  and  Luis  Estrada 
iloya.  Baldonado  and  Moya  con- 
■e*se<l  that  they  had  been  hired 
1  )>■  Mrs.  Duncan  to  kill  her 

jiPAo  i^'JRbter-in-law  for  $6,000.  All 
s  Ire  sentenced  to  death. 

D..\.  Made  .Statements 

«  wi, 

dwe?\  The  (Jefense  alleged,  however, 
gazin  [jat  public  statements  released 
on-  0  the  press  by  Ventura  County 
district  Attorney  Roy  Gustaf- 
LTE!  prejudiced  the  jury^  and 

lad  resulted  in  an  unfair  trial 
or  the  three  defendants.  The 
lefense’s  request  for  a  retrial 
n  a  different  county  w’as  denied 
>y  the  County  Court  and,  on 
ippeal,  by  the  California  Su- 
,  Colo  'n  me  Court. 

Arguing  before  the  Supreme 
ri>urt  here,  counsel  for  the  de- 

fendants  reserved  their  ire  for 
•i.strict  Attorney  Gustafson  and 
lenied  that  they  were  criticizing 
lie  California  press. 

“We  don’t  feel  that  ‘trial  by 
Iie\vs|iaper’  describes  what  hap- 
|iened,”  Los  Angeles  Attorney 
,  jA.  L.  Wirin  told  the  court. 
*  prosecutor  in  the 

‘^ew.-spapers’  would  be  a  more 
fcurate  term. 

“The  issue  is  not  w-hether  a 
ew.'^paper  has  interfered  wdth 
he  administration  of  law.  The 
8.3®/,  |s.!!ue  is  w-hether  the  District 
Attorney  made  prejudicial  state- 
nents  to  the  press  which  were 
■akulated  to  prejudice  the  jury. 
,  Colo  There  were  really  two  trials, 
(ceedi  The  first  was  in  the  public  press 
4W  n  which  the  District  Attorney 
6.7®/,  tcted  as  prosecutor.  The  second 
8.4  va.s  Ix^fore  a  judge  and  jury,  but 
0.6  ^  ,vas  a  trial  only  in  form,  since 
5  |o/  the  verdict  had  already  been 
'*  'endered.” 

Dailii 

rch  Confessions  Released 

spapol 

The  crux  of  the  newspaper 

Jssue  consisted  of,  first,  Gustaf- 
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ceedi 

&W 

3.2®/, 

l.l 

7.3 

0.0®/, 


son’s  alleged  release  to  the  press 
of  confessions  by  Baldonado  and 
Moya  before  formal  charges  had 
l»een  filed  and,  second,  two  state¬ 
ments  issued  by  the  District 
.Attorney  to  the  effect  that  the 
Duncan  case  was  a  strong  argu¬ 
ment  in  favor  of  capital  punish¬ 
ment. 

The  paper  most  referred  to 
by  the  defense  was  the  Ventura 
County  Star-Free  Press,  Other 
papers  within  the  circulation 
area  of  the  point  of  the  crime 
and  also  mentioned  were  the 
Oxnard  Pre.ss  Courier,  the  Santa 
Barbara  News  Press,  the  Los 
Angeles  Times,  the  Los  Angeles 
Examiner,  the  Los  Angeles 
Herald  Express,  and  the  Los 
.Angeles  Mirror  News. 

Justice  Felix  Frankfurter  was 
the  only  justice  who  expressed 
.strong  views  on  the  possibility 
that  the  jury  might  have  been 
prejudiced  by  newspaper  ac¬ 
counts.  He  asked  the  prosecu¬ 
tion’s  counsel,  William  E.  James, 
assistant  attorney  general  of 
California,  “Why  have  a  trial? 
Why  not  just  give  the  press  the 
facts?  Could  the  jurors  say,  ‘I 
can’t  put  everything  I’ve  read 
out  of  my  mind’?” 

Mr.  James  replied,  “There  are 
some  that  could  and  some  that 
couldn’t.” 

“Some  that  could  and  some 
that  couldn’t!”  Justice  Frank¬ 
furter  .sniffed.  “Most  of  us 
can’t.” 

But  in  questioning  Mr.  Wirin, 
Justice  Frankfurter  scored  a 
point  for  the  other  side.  He 
knocked  down  the  defense’s  claim 
that  Mr.  Gustafson  was  con¬ 
ducting  a  “persistent  continuing 
jirogram”  of  prejudicing  the 
jury  through  newspapers  by 
pointing  out  that  the  defense 
had  produced  in  evidence  only 
tw'o  examples  to  demonstrate  the 
existence  of  such  a  program. 

Tape  Recording 

Chief  Justice  Earl  Warren 
pointed  out  that  the  defense  had 
distributed  a  tape  recording  of 
Baldonado’s  confession,  which 
was  broadcast  on  a  local  radio 
station.  “Don’t  you  think  that 
created  as  much  publicity  as  the 
District  Attorney’s  statements?” 
Justice  Warren  asked  Mr.  Wirin. 

The  defense  counsel  replied 
that  the  press  had  reported  the 
existence  of  the  tape  recording 
before  the  defense  knew  about  it. 
He  added  that  the  state  had 
made  the  recording  without  con- 
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suiting  the  defense,  but  admitted 
that  this  fact  was  not  part  of 
the  defense  case. 

Justice  Warren  also  noted 
that  the  defense  itself  had  re¬ 
leased  69  different  statements  to 
the  press.  Mr.  Wirin  countered 
that  these  were  issued  “in  self- 
defense”  as  a  retaliation  to  the 
.statements  released  by  Mr.  Gus¬ 
tafson. 

Mr.  James,  for  the  state, 
argued  that  the  case  had  re¬ 
ceived  “a  fair  and  full  news 
disclosure”  and  that  “the  news 
media  were  not  perverted  or 
slanted  by  anyone,  certainly  not 
by  the  District  Attorney.” 

Mr.  James  contended  that  the 
District  Attorney’s  two  contro¬ 
versial  statements  about  capital 
punishment  were  designed,  not 
to  influence  the  Duncan  jury, 
but  rather  to  express  Mr.  Gus¬ 
tafson’s  view  that  the  horror 
of  the  murder  should  convince 
the  California  legislature,  which 
was  due  to  meet  shortly,  that 
capital  punishment  was  desir¬ 
able. 

Mr.  James  pointed  out  that 
many  of  the  newspapers  carry¬ 
ing  Mr.  Gustafson’s  statements 
followed  them  with  editorials 
on  the  general  issue  of  capital 
punishment  and  with  letters  to 
the  editor  on  the  same  general 
issue. 

• 

Escapes  Penalty 
For  Interview 

Trenton,  N.  J. 

State  education  commissioner 
Frederick  M.  Raubinger  has 
ruled  that  Thomas  L.  Harty,  a 
local  superintendent  of  schools, 
did  nothing  wrong  when  he  gave 
an  interview  to  a  newspaper. 

Mr.  Harty  gave  the  Passaic- 
Clifton  Herald  News  an  inter¬ 
view  Dec.  8,  1960,  outlining  a 
report  on  reading  in  Walling- 
ton’s  schools.  The  report  had 
been  a  source  of  behind-the- 
scenes  controversy  in  the  school 
system. 

The  Walllngton  school  board 
planned  a  meeting  the  night  of 
Dec.  8  to  act  on  the  report.  It 
brought  charges  of  insubordina¬ 
tion  and  conduct  unbecoming  a 
-superintendent  against  Mr. 
Harty  on  the  ground  he  \nolated 
a  decision  not  to  release  the 
report  before  it  was  acted  upon. 

Mr.  Harty  said  he  gave  the 
newspaper  interview  to  protect 
the  schools  and  their  staffs  from 
criticism. 

Dr.  Raubinger  said,  “the  most 
that  the  superintendent  can  be 
accused  of  is  an  error  in  judg¬ 
ment  .  .  .  and  even  the  evidence 
reveals  that  the  act  was  not 
without  provocation. 


Judge  Approves 
News  Stories 
On  True  Bills 

Chicago 

.Acting  Circuit  Judge  Ezra  J. 
Clark  dismissed  a  $1,500,000 
libel  action  against  three  pub¬ 
lishers  of  community  newspa- 
[)ers,  holding  that  newspapers 
may  properly  print  stories  about 
the  reported  voting  of  true  bills, 
a  step  preliminary  to  the  re¬ 
turn  of  indictments  by  grand 
juries. 

The  suit  was  brought  by  a 
Chicago  married  couple,  who 
were  reported  named  last  year 
in  true  bills  charging  confidence 
game.  However,  indictments 
were  never  returned. 

Judge  Clark  held  that  be¬ 
cause  grand  juries  are  “official” 
bodies,  accounts  of  their  actions, 
even  the  reported  voting  of  true 
bills,  may  be  considered  “privi¬ 
leged”  and  not  subject  to  libel 
action. 

The  couple  had  sought  $500,- 
000  from  each  of  three  publish¬ 
ers  —  the  Life  Printing  &  Pub¬ 
lishing  Co.,  Community  Re¬ 
porter,  and  the  Deni  Hlastated 
Printing  &  Publishing  Co. 

• 

Calls  U.S.  Papers 
Ragbags  of  Trivia 

San  Francisco 

.A  lot  of  new  hard  thinking 
is  called  for  if  the  newspaper 
business  is  not  to  go  into  a  de¬ 
cline,  according  to  Francis  Wil¬ 
liams,  visiting  British  newspa¬ 
perman. 

This  view  was  expressed  as 
“a  strong  feeling”  by  the  former 
editor  of  the  London  Daily  Her¬ 
ald  who  is  a  visiting  professor 
at  the  University  of  California 
journalism  department. 

Coupled  with  this  is  the  ques¬ 
tion  of  whether  some  newspaper 
publishers  are  not  a  bit  out  of 
date,  Mr.  Williams  said. 

His  remarks  appeared  in  the 
San  Francisco  Examinees  Sun¬ 
day  Arena  series.  Mr.  Williams 
criticized  the  local  press  as  well 
as  the  national  press.  This  op¬ 
portunity  to  criticize  newspa¬ 
pers  in  a  newspaper  was  quite 
interesting,  he  observed.  The 
offer  was  to  say  what  he 
thought. 

“Too  many  of  your  newspa¬ 
pers  seem  to  me  to  have  become 
v'ast  amphorous,  characterless 
ragbags  of  trivia  tricked  out 
with  the  chromium  plate  of  in¬ 
numerable  columns  written  by 
people  who  have  been  writing 
too  long  with  too  little  editing,” 
he  declared. 

Mr.  Williams  said  his  convic¬ 
tion  is  that  personality  is  what 
makes  a  newspaper  great. 
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Astronaut 
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comes  to  communications. 

The  base  itself  can  communi¬ 
cate  only  with  Patrick  Air 
Force  Base,  near  Cape  Ca¬ 
naveral,  by  submarine  cable. 
Trouble  is,  there’s  only  one  tele¬ 
phone  channel,  and  one  TWX 
channel  available  on  it,  and 
THEN  only  if  the  base  isn’t  con¬ 
ducting  one  of  its  innumerable 
tests. 

On  Tuesday,  we  probably 
would  have  been  out  of  luck  in 
getting  our  stories  out  adequate¬ 
ly.  But  Air  Force  Capt.  Hugh  B. 
May,  commanding  the  base, 
proved  sympathetic,  and  NASA 
also  responded  to  our  written 
list  of  gripes. 

Capt.  May  proved  to  be  a 
gem.  Hurray  for  Capt.  May.  His 
name  ought  to  appear  in  any 
account. 

By  Friday,  we  were  assured 
tests  had  been  called  off  so  we 
newsmen  could  have  the  tele¬ 
phone  line  for  direct  calls.  That 
worked  fine  during  the  day,  with 
Murray  Moler  of  UPI  and  my¬ 
self  flipping  a  coin  to  see  who 
got  first  crack  at  three  minutes 
on  the  phone  when  Shepard 
pulled  in.  (I  won  the  toss.)  Then 
he  got  five,  I  got  five  more,  etc., 
as  needed.  From  there,  we  took 
turns  in  getting  first  call  on  any 
briefing. 

«  «  « 

You  Could  Get  Lost 
Aboard  the  Carrier 
By  Frank  Carey 

Associated  Press 

Aboard  the  Lake  Champlain 

NASA  announced  that  the 
reason  Astronaut  Shepard  was 
taken  to  the  Admiral’s  quarters 
close  to  the  flight  deck  soon  after 
he  arrived  aboard  from  outer 
space  was  that  said  quarters 
were  the  quietest  on  the  ship. 

However,  it  can  now  be  re¬ 
ported  that  this  may  not  have 
been  the  full  truth. 

The  real  reason  was  that,  if 
they  had  taken  him  to  any  other 
place  on  this  40,000  ton,  900- 
foot  long  aircraft  carrier,  he 
might  never  have  been  found 
again.  Even  the  captain  some¬ 
times  gets  lost  on  this  ship. 

Space  Flight  Faster 

A  ride  through  space  certain¬ 
ly  must  be  easier  than  getting 
around  the  Champlain’s  laby- 
rinithian  passageways  and  up 
and  down  its  hundreds  of  lad¬ 
ders.  It  took  Shepard  only  15- 
minutes  to  get  from  Canaveral 
to  the  rim  of  the  Caribbean: 
It  sometimes  took  me  longer 
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than  that  to  get  to  the  flight 
deck  from  my  cabin. 

The  press  center  for  the  Mer¬ 
cury  shot  was  located  five  levels 
below  the  bridge  area  where  the 
newsmen  were  to  watch  the  re¬ 
covery  maneuver. 

The  Navy  marketl  out  the 
winding  course  with  arrows  and 
signs  reading  “Press  Route.” 

We  had  all  the  “latest”  movies 
aboard  ship  —  such  as  “Straw¬ 
berry  Blonde”  with  Jimmie 
Cagney  and  Rita  Hayworth. 

Before  the  day  of  the  shot 
the  reporters  got  lots  of  prac¬ 
tice  in  typing,  if  nothing  else. 

All  of  us  wrote  stories  about 
what  was  doing  and  coming  up, 
and  these  were  radioed  direct  to 
Canaveral. 

But,  since  NASA  put  them 
in  the  deep  freeze  until  shortly 
before  launch  time,  all  these  po¬ 
tential  prize  winners  ultimately 
were  used  for  purposes  having 
nothing  to  do  with  public  educa¬ 
tion. 

♦  ♦  ♦ 

Confusion,  Confusion 
Reporter's  Complaint 

By  A1  Erxielien 

(Florida  Times-Union  .staff 
writer,  representing  AMs  Writ¬ 
ers  Pool  for  Project  Mercury). 

JACK.SONVILLE,  Fla. 

You  had  to  live  through  it  to 
believe  it.  And  even  after  you 
had  lived  through  it,  it  was  hard 
to  understand  how  a  government 
agency  —  the  National  Aero¬ 
nautics  and  Space  Administra¬ 
tion  —  could  make  the  going  so 
rough  for  newsmen  it  was  sup¬ 
posed  to  assist. 

My  executive  etlitor  entered 
my  name  for  NASA  accredita¬ 
tion  for  the  man-in-space  shot 
from  Cape  Canaveral  and  sub¬ 
mitted  a  list  of  my  preferences 
for  pool  positions.  My  first 
choice  was  the  carrier  Lake 
Champlain,  designated  as  the 
main  recovery  ship. 

My  last  choice  was  Grand 
Bahama  Island.  It  still  is,  but 
somehow  my  name  was  drawn 
by  the  Standing  Committee  of 
Congressional  Correspondents 
for  GBI.  On  learning  I  had  re¬ 
ceived  what  was  considered  the 
choice  position,  I  was  floating 
on  Cloud  9.  Before  it  was  all 
over,  there  wasn’t  a  cloud  low 
enough  to  cover  me. 

On  arrival  in  Cocoa  Beach, 
confusions  began  to  multiply. 
Instructions  from  NASA  said 
to  check  in  with  the  public  in¬ 
formation  officer  at  Patrick  Air 
Force  Base.  Newsmen  went 
there.  It  was  a  Saturday  after¬ 
noon.  The  headquarters  build¬ 
ing  was  shut  up  tight,  except 
for  one  guard  on  duty  at  the 
main  entrance. 

The  Sunday  briefing,  with  a 
half-filled  theatre,  broke  up  in 


chaos  with  half  the  audience  on 
the  stage.  Everything  was  back¬ 
ground  material,  releasable  at 
10  minutes  before  launch,  when 
live  radio-tv  coverage  from  near 
the  launch  pad  would  begin. 

('.aulioii  Ignored 

Poolers  were  cautione<l  that 
breaking  the  release  time  would 
automatically  dissolve  the  pools, 
but  still  no  action  was  taken 
against  the  press  services  which 
immediately  put  virtually  every¬ 
thing  siwken  at  the  briefing  on 
the  wire. 

On  arrival  at  Free  Port, 
Grand  Bahama  Island,  by  plane 
the  next  day  the  confusion 
reigned  ever  greater.  There  was 
no  NASA  escort  officer  to  meet 
the  plane,  no  transportation  to 
the  Air  Force  tracking  .station 
23  miles  of  pot-holed  limestone- 
covered  primeval  roads  away. 

A  New  York  publicist,  Joe 
Copps,  who  handles  the  Ba¬ 
hamas  account  for  Hill  and 
Knowlton,  stepped  into  the 
breach,  provided  transportation 
to  the  Caravel  Club,  provided  a 
rental  car  for  the  jwolers,  ac¬ 
commodations,  and  a  guide  for 
the  first  hectic  trip  to  the  base. 
Copy  paper  was  placed  under 
stones  at  unmarke<l  intersec¬ 
tions  to  indicate  which  fork  to 
take  the  next  trip. 

.\t  the  gate  to  the  guarded 
installation,  it  was  wait,  wait, 
wait,  until  the  base  commander, 
Capt.  Ed  May,  came  out  to  the 
writing  ixwl’s  rescue. 

Friday,  the  day  NASA  man¬ 
aged  to  send  a  man  into  space 
and  bring  him  back  not  only 
alive  but  in  perfect  condition, 
communications  problems  were 
solved  —  thanks  to  the  Air 
Force. 

On  instructions  from  my  of¬ 
fice,  I  was  to  leave  as  soon  after 
the  astronaut  arrived  as  possi¬ 
ble. 

On  arrival  in  West  Palm 
Beach,  I  called  my  story  to  the 
Florida  Times-Union,  then 
placed  a  prepaid  call  to  the 
NASA  office  in  Cocoa  Beach.  A 
female  voice  answered,  I  identi¬ 
fied  myself  as  the  AMs  GBI 
pooler  and  said  I  would  like 
to  give  my  story.  She  gasped 
and  .said  wait  a  minute.  The 
telephone  operator  came  in  with 
a  further  request  for  money  be¬ 
fore  the  NASA  voice  returned, 
to  say  she  was  hunting  a  dicta- 
tionist  to  copy  my  story  and 
could  she  call  me  back?  I  told 
her  certainly,  gave  the  num¬ 
ber,  and  requested  the  call  be 
made  back  within  15  minutes 
as  I  had  a  plane  to  catch. 

Forty-five  minutes  later,  with 
no  call  having  come,  I  abandoned 
the  phone,  finally  returning  to 
Jack«>nville  six  days  and  21 
hours  —  and  much  confusion  — 
after  leaving. 
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Washincton 
False  advertising  claims  in 


the  food  freezer  business  are  am  membei 


imme<liate  target  of  the  Fcsleralj 
Trade  Commission. 

FTC  Chairman  Paul  R.  Dixo# 

.said  this  week  that  the  usual 
gimmick  of  some  firms  in  that 
field  is  that  neither  the  sale.smail 
nor  the  advertising  reveals  alli  said  th 
of  the  charges  that  must  be  met  flames. 
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by  the  monthly  payments. 

He  .said  the  .staff  was  dii  ect 
ing  its  attention  to  the  sellers  of 
food  freezers  and  promoters  o' 
tie-in  .sales  for  freezers  anal 
frozen  foods. 

Speaking  to  a  Better  Businea 
group  at  Phoenix,  Mr.  Dixoi 
said  the  FTC  would  conduct 
broad  investigations  of  adver¬ 
tising  claims  and  would  reljl 
more  on  publicizing  staff  reporfc 
than  on  its  traditional  case-by 
case  approach. 

He  said  he  would  “strike  harJ 
and  fast”  at  advertisers  who  trtj 
“to  lubricate  the  wheels  of  oai 
economy  with  snake  oil 

During  his  tough  talk  to  thij 
businessmen  the  Commission' 
chairman  did  note  that  “withoul 
any  doubt,  newspapers,  magaf 
zines  and  broadcast  stations  rej 
fuse  more  deceptive  advertising  (Va.) 
every  day  than  the  Government  Widde 
can  enter  for  investigation.” 
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City  ISearly  Elects  j 
Adman* s  Boy  Mayor 

Spartanburg,  S.  C| 
Few  voters  turned  out  May  t 
for  the  general  election,  soj 
Spartanburg  Herald  newsmra 
decided  to  find  out  how  difficult 
it  would  be  to  elect  a  write-ii 
candidate  mayor. 

At  4  p.m.,  two  hours  before 
the  polls  closed,  newspaper! 
staffers  began  a  campaign  byj 
telephone  in  behalf  of  11-year-j 
old  Doug  Parker.  ■ 

The  youngster  lost  two  prej 
cincts  by  just  one  vote.  He  police 
48  votes,  16  percent  of  the  total 
The  Democratic  nominee,  A.  D 
Cudd,  unopposed  until  th( 
Parker  campaign  started,  re 
ceived  251. 

In  one  precinct  where  29  per 
sons  voted,  Cudd  received  15  ant 
Parker  14.  The  city  has  al)orS 
14,000  registered  voters. 

The  youngster,  son  of  Gem 
Parker  of  the  Herald  adver 
tising  staff,  remarked,  “peopb 
were  lazy  and  didn’t  get  out  k 
vote.  It  just  showed  that  any¬ 
body  could  have  won.” 
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PI  BUSHERS’  CRACKDOWN? 


Colimmists’  Club 
piLosing  Members 


(5T0N  What  were  termed  “involun- 
3  in]  tar>  ”  resij?nations  of  nine 
•e  an)  members  of  the  By-Line  Club, 
It'ral  Inc.  were  revealed  this  week  by 
■  Alan  Hall,  club  president.  He 
)ixoB|  charged  that  a  “crackdown  by 
isual!  the  American  Newspaper  Pub- 


Mr.  Beebe  said  he  doubted 
most  publishers  even  know  that 
their  columnists  are  members  of 
the  club  and  added,  “If  they 
knew  what  the  club  was  doing, 
they’d  ask  their  columnists  to 
resign,  too.” 


This  decision,  as  all  of  you  know, 
is  unfair  and  founded  in  ignor¬ 
ance  of  our  activities.” 

Since  Mr.  Hall  issued  the  May 
5  bulletin  to  members,  he’s  lieen 
getting  considerable  mail  from 
the  membership,  including  some 
of  the  nine  who  said  they 
resigned  “reluctantly.” 

Most  outspoken  letter  came 
from  By-Line  Club  member 
Lydel  Sims  of  the  Memphis 
(Tenn.)  Commercial  Appeal: 

“For  my  money,  the  By-Line 
Club  has  consistently  filled  a 
need  that  has  too  long  been 


publishers,  and  we  strongly  re¬ 
gret  that  VW’s  irreproachable 
plans  have  been  in  any  way  hurt 
by  the  misunderstandings,  er¬ 
roneous  charges  and  irrespon¬ 
sible  irrelevancies.” 

The  fracas  hasn’t  dimmed  Mr. 
Hall’s  sense  of  humor.  He  kid- 
dingly  refers  to  the  By-Line 
Club  as  a  “columnist-front 
organization.” 
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lishers  Association”  was  behind 
the  “forced  resignations.”  He 
said  the  club  will  “go  down  in 
flames,  if  it  goes  down  at  all.” 

The  By-Line  Club  was  formed 
last  summer  as  a  clearing  house 
for  ideas,  stories  and  informa¬ 
tion  lunong  non-syndicated  news¬ 
paper  columnists,  and  to  act  as 
a  “direct,  two-way  channel  of 
communication  between  its  com¬ 
mercial  sponsors  and  its  mem¬ 
bers”  (E&P,  Aug.  20,  1960, 
page  13). 

Those  who  have  resigned  are: 
Jack  Kofoed,  Miami  (Fla.) 
Herald;  Kays  Gary,  Charlotte 
(N.  C.)  Observer;  Mark  Belt- 
aire,  Detroit  (Mich.)  Free 
Press;  Sam  Ragan,  Raleigh 
(N.  C.)  News  Ohseri'er;  Art 
Middleton,  Battle  Creek  (Mich.) 
Enquirer;  Peggy  Gallagher, 
Elmira  (N.  Y.)  Star-Gazette; 
Carlisle  Cart'er,  Lansing 
(Mich.)  State  Journal;  and 
Charley  McDowell,  Richmond 
(Va.)  Times-Dispatch;  Milt 
Widder,  Cleveland  (Ohio)  Press 
&  News. 

Mr.  Hall  classed  the  resigna¬ 
tions  of  Kofoed,  Gary  and  Belt- 
aire,  all  of  Knight  newspapers, 
as  being  “pre-ANPA”  and  the 
balance  as  being  “post-ANPA” 
convention.  The  club  had  a 
membership  of  60,  he  said. 

He  said  the  resignations  began 
early  this  year  when  Mr.  Kofoed 
resigned  on  instructions  from 
George  Beebe,  managing  editor 
of  the  Herald. 
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The  other  six  resignations 
were  attributed  by  Mr.  Hall  to 
“a  high-level  committee  session 
of  the  ANPA  convention  in  New 
York”  at  which  the  By-Line 
Club  “was  put  under  close 
scrutiny.” 

Mr.  Beebe  told  E&P  he  had 
requested  Mr.  Kofoed’s  resigna¬ 
tion  from  the  club  when  a  public 
relations  man  in  Miami  showed 
him  some  of  the  commercially- 
sponsored  material  which  the 
club  was  submitting  for  use  in 
the  local  column. 

“When  I  called  Kofoed’s  at¬ 
tention  to  it,”  Mr.  Beebe  said, 
“he  agreed  and  admitted  that  he 
had  been  misled  by  the  objectives 
of  the  club.” 


Stanford  Smith,  ANPA  gen¬ 
eral  manager,  admitted  the  By- 
Line  Club  had  been  discussed  by 
directors  at  last  month’s  meet¬ 
ing  in  New  York.  He  denied  that 
ANPA  had  “cracked  down”  on 
the  club  and  emphasized  that 
“ANPA  does  not  presume  to  tell 
editors  and  publishers  how  to 
run  their  newspapers.” 

Mr.  Smith  said  he  planned  to 
write  a  paragraph  about  the 
By-Line  Club  in  one  of  ANPA’s 
bulletins,  but  hasn’t  done  so  yet. 

Mark  Ferree,  ANPA  presi¬ 
dent,  executive  vicepresident  of 
Seri pps- Howard  Newspapers, 
said,  “We  found  the  By-Line 
Club’s  activities  of  interest  and 
merely  passed  them  on  to  the 
members.” 

Mr.  Hall  now  says  that  “It 
may  have  been  our  original  mis¬ 
take  not  to  approach  publishers 
before  inviting  unsyndicated 
columnists  to  join  the  club.  .  .  . 
The  publishers’  disapproval  is 
perhaps  our  own  fault;  with 
foreknowledge,  they  never  would 
have  had  a  (lualm  about  our 
operation.” 

Last  August,  E&P  reported 
the  club  had  issued  a  bulletin 
explaining  the  commercial  spon¬ 
sorship  aspects  of  the  club.  This 
explanation  follows : 

“Being  financed  by  our  clients, 
not  by  our  press  members,  we 
are  basically  a  public  relations 
enterprise,”  the  bulletin  said. 
“We  are  taking  great  pains  to 
be  of  genuine  service  to  the 
press,  first  and  foremost. 

“.  .  .  Our  clients  will  be  highly 
diversified  and  of  nation-wide 
interest.  ...  “If  a  fair  percent¬ 
age  of  our  clients’  offerings  are 
picked  up,  the  By-Line  Club  .  .  . 
will  thrive  for  the  benefit  of  all 
its  members.” 


’Small  Consolalion* 


01  me  cluh.  their  columnist! 
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ignored,  and  has  done  it  with 
great  skill,  excellent  judgment, 
good  taste,  and  impeccable 
ethics. 

“As  for  imagined  subversion 
of  columnists’  morals,  I  suspect 
that  any  columnist  in  America 
is  offered  more  real  temptations 
in  a  week  on  the  home  front — 
and  expected  to  react  to  them 
properly  but  without  breast¬ 
beating — than  it  would  be  pos¬ 
sible  for  the  By-Line  Club  to 
offer  in  a  year,  even  were  we  to 
take  the  appraisals  of  your  mis¬ 
guided  critics  at  face  value. 

“Any  columnist  who  would 
deliberately  use  an  inappropriate 
publicity  release  simply  bwause 
it  came  from  the  By-Line  Club 
should  never  have  been  a  col¬ 
umnist  in  the  first  place.  The 
record,  of  course,  is  the  best 
evidence  of  how  selective  all  the 
members  have  been.  .  .  . 

“If  we  are  morally  incapable 
of  accepting  the  clearing-house 
functions  of  the  By-Line  Club 
without  losing  our  miserable 
souls,  then  other  precautions  are 
needed.  No  reporter  should  ever 
even  speak  to  a  public  relations 
man.  Columnists  should  be 
shadowed  night  and  day  by 
agents  of  a  Committee  on  Purity, 
required  to  live  in  guarded  iso¬ 
lation  in  penthouses  atop  the 
plant,  and  allowed  to  see  their 
families  only  on  visiting  day 
with  guards  present.  No  proper 
name  should  ever  appear  in  a 
column.  All  mail  should  be 
destroyed.” 


Volkswagen  Junket 


As  Mr.  Hall  put  it  in  a  bulle¬ 
tin  issued  to  members  May  5, 
“The  fact  that  several  publishers 
heartily  endorse  the  club  and  its 
un-nefarious  aims  is  small  con¬ 
solation  now;  several  other  pub¬ 
lishers  have  decided  that  we  are 
up  to  no  good  in  U.S.  journalism 
and  have  accordingly  instructed 
their  columnists  to  quit  the  club. 


Among  suggestions  he  made 
for  better  programs,  Mr.  Minow 
mentioned  a  children’s  news 
show  explaining  somethihg 
about  the  world  to  them  at  their 
level  of  understanding. 

The  broadcasters  felt  chas¬ 
tened  after  their  week’s  ses¬ 
sions.  Just  before  they  sat  in 
silence  and  only  courteously  ap¬ 
plauded  the  FCC  chairman, 
they  had  been  chidetl  and  chal¬ 
lenged  by  their  own  paid  presi¬ 
dent,  LeRoy  Collins. 

Mr.  Collins,  the  former  Gov¬ 
ernor  of  Florida  who  keynoted 
the  Democratic  convention  that 
nominated  John  F.  Kennedy, 
gave  his  employers  an  open  op¬ 
portunity  to  fire  him  or  give 
him  active  support  in  an  effort 
to  make  broadcasting  bolder  and 
braver.  He  said  it  was  impera¬ 
tive  for  station  owners  to  edi¬ 
torialize  on  public  issues  and 
it  was  time  to  dump  the  rating 
services  because  there  is  no  way 
to  determine  their  accuracy  in 
estimating  audiences. 

“I  am  not  charging  the  rat¬ 
ing  services  with  corruption  or 
bad  motives,”  he  declar^.  “But 
what  I  have  trouble  digesting 
is  that  we  have  no  way  of  know¬ 
ing  at  this  time  how  near  what 
they  report  approximates  the 
truth  about  actual  broadcast 
audiences. 

“Too  much  of  broadcasting  is 
too  dependent  upon  ratings  and 
the  determination  of  program¬ 
ming  policies  and,  for  that  mat¬ 
ter,  pricing  policies.” 


The  resignations  came  at  per¬ 
haps  the  worst  possible  time  for 
the  group.  Volkswagen  of  Amer¬ 
ica  last  March  chartered  a  jet¬ 
liner  that  will  fly  By-Liners  on 
.May  22  to  West  Germany.  So 
far,  25  members  have  signed  to 
make  the  trip. 

The  May  issue  of  the  club’s 
“Nugget  Smuggler”  says: 

“VW’s  offer  and  the  trip  may 
be  regarded  as  unrelated  to  the 
club  in  any  way.  A  number  of 
columnists,  never  members  of 
the  club,  have  also  been  invited 
by  VW.  If  there  were  no  club, 
VW  would  still  have  invited  you. 
VW  is  an  innocent  third  party 
in  our  spat  with  a  handful  of 
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Space  Flight  Left 
Linage  Vapor  Trail 


Probably  without  knowing  it 
last  week,  Astronaut  Alan  B. 
Shepard  Jr.  carried  advertising 
volume  with  him. 

Numerous  corporations  that 
helped  in  project  Mercui-y  Space¬ 
craft’s  flight  launched  fast¬ 
breaking  schedules  of  ads  in 
newspapers  and  magazines  to 
call  public  attention  to  the  ad¬ 
vertisers’  specific  roles  in  the 
historic  flight. 

Shell  Oil  Co.  (via  Ogilvy,  Ben¬ 
son  &  Mather,  Inc.)  broke  full- 
page  newspaper  ads  Saturday 
morning  (May  6)  featuring  a 
half-page  picture  of  the  heli¬ 
copter  landing  the  Freedom  7 
capsule  on  the  deck  of  the  U.S.S. 
Lake  Champlain.  Copy  told  of 
the  “ingenious  use  of  a  chemi¬ 
cal  you  can  buy  at  any  drug 
store”  that  helped  bring  the 
Mercury  capsule  safely  back  to 
earth.  The  chemical  is  hydrogen 
peroxide,  of  which  Shell  Chemi¬ 
cal  is  a  major  producer.  The 
chemical  is  used  in  the  mixture 
jet  rockets  that  steer  the  cap¬ 
sule. 


Christian  Science  Monitor. 

Commander  Shepard’s  historic 
flight  wasn’t  the  only  shot  that 
had  advertising  men  in  orbits 
of  their  owm.  On  May  3  a  97-foot 
Titan  I  Intercontinental  ballistic 
missile  (ICBM)  took  off  from 
the  depths  of  a  146-foot  hole  in 
the  ground  at  Vandenberg  Air 
Force  Base  for  the  first  time. 

Almost  l>efore  its  flight  was 
completed,  Martin  Co.  had 
“fir^”  the  word  to  its  agency 
Ketchum,  MacLeod  &  Grove, 
Inc.,  to  launch  seven-column  ads 
the  next  day  in  nine  newspapers 
on  both  coasts  and  in  the  Mid- 
West. 

Other  fast-breaking  ad  sched¬ 
ules  were  also  released  by 
Northrop  Corp.  (via  Doyle  Dane 
Bembach)  for  its  Northrop  land¬ 
ing  system  “that  brought  him 
back;”  Allis-Chalmers  for  its 
Diesel-electric  power’s  “vital 
link  with  our  man  in  orbit”  (vda 
Klau-Van  Pieterson-Dunlap,  Mil¬ 
waukee);  and  North  American 
Aviation  (via  BBDO). 


Goodrich  Space  Suit 


Another  fast-breaking  ad  was 
that  run  by  B.  F.  Goodrich  Co. 
which  produced  the  space  suit 
worn  by  Commander  Shepard. 
Headlined  “Astronaut  Probes 
Space  in  a  B.  F.  Goodrich  Suit,” 
the  full-page  newspaper  and 
magazine  ads  (via  Griswold- 
Eshleman  Co.)  had  been  pre¬ 
pared  and  cleared  by  authorities 
months  in  advance.  The  ads 
were  held  at  28  dailies  and  four 
magazines  for  publication  “in 
the  very  earliest  edition”  follow¬ 
ing  the  Cape  Canaveral  blast-off. 

The  agency  sent  instructions 
to  each  of  the  publications  by 
registered  mail  emphasizing  that 
the  ads  were  to  be  held  until 
the  client  gave  the  word  to  run 
them.  Standby  telegrams  were 
prepared  and  held  until  word 
was  received  that  the  flight  had 
been  successful  and  that  the 
suit  had  functioned  properly. 


Capsule  Manufacturer 


Defense  of  Libel 
Claim  Is  Ordered 


Nixon 

(Continued  from  pane  13) 


ministration  spokesmen  keep 
contradicting  each  other?” 


cite  any  real  instances  of  re¬ 
cent  press  abuse  —  or  of  any 
governmental  action  harmed  by 
open  reporting. 

“He  appeared  to  blame  the 
press  for  recent  Cuban  ev'ents. 
But  would  the  results  have  been 
very  much  different  had  the 
press  failed  to  jjerform  its  tradi¬ 
tional  role? 

“If  a  bad  reporting  job  was 
done,  was  it  entirely  the  fault 
of  the  press?  Can  it  not  be  said 
that  there  was  a  deliberate  in¬ 
tent  to  mislead?  And  how  can 
the  press  be  expected  to  get  at 
the  truth  when  anonymous  ad- 


Medical  Writing 
Prizes  in  One  Citv 
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Hartford’s  daily  newspai)er8 
shared  top  honors  in  the  Connec¬ 
ticut  State  Medical  Society  (  om- 
petition  for  excellence  in  medical 
writing. 

Whitney  W.  Jacobs,  Hartford^ 
Times,  won  first  place  in  the 
feature  category. 

Thomas  F.  Walsh,  Hartford 
Conrnnt,  won  first  place  in  the 
news  classification,  and  John  P. 
Cummiskey,  night  city  e<litor, 
Courant,  won  first  prize  for  edi¬ 
torial  writing. 

Each  writer  received  $150. 


HEN 

icwsgiaper 

ig  $100, ( 

ent 

Total  prict 
j«rs(  ns  o 
lArea  6.  W 
I  Piihlish 


UN 

WAIL/ 


In  a  to 
]U  never 
iO  years), 
.  .  .  over 
In  the 
hu  avera 
More  ta: 
lest,  exp 
ofer  12  y 
lens.  All 
bosinesa. 

nils  n( 
ment  thro 
end  sumnr 
ofSces  and 
entire  pr« 
corers  r 


classified  section 


stsraife  fo 
print. 

This  ne 
that  has 


Benefit  from  our  Vast  Newspaper  Audience 


Mmic  out 
industrial 
OSmers  t< 
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Newspaper  Brokers 


Consullants 


McDonnell  Aircraft,  St.  Louis, 
designer  and  manufacturer  of 
the  capsule,  used  half-page  ads 
in  six  newspapers  and  page  ads 
in  magazines  to  note,  “A  His¬ 
toric  Landing!  America  Accepts 
the  Challenge.”  The  newspaper 
insertions  (via  John  P.  Starrs 
Co.)  appeared  in  the  New  York 
Times,  Washington  (D.  C.)  Post, 
Washington  Star,  Arkansas  Ga¬ 
zette,  the  national  edition  of  the 
Wall  Street  Jownud,  and  in  the 


Olympia,  Wash. 

The  Washington  Supreme 
Court  has  upheld  the  conviction 
of  a  Seattle  newspaperman, 
Emmett  Watson,  of  contempt  of 
court  for  refusing  to  name  the 
source  of  an  item  in  his  column. 

The  court  struck  down,  how¬ 
ever,  an  award  of  $9,025  dam¬ 
ages  to  three  Seattle  men  who 
had  sued  Mr.  Watson  for  libel 
because  of  the  item  in  the  Post- 
Intelligencer. 

The  court  said  it  was  not 
proper  for  Superior  Court  Judge 
Malcolm  Douglas  to  punish  Mr. 
Watson  by  denying  him  the 
right  to  participate  in  the  trial 
for  damages  against  him.  It 
directed  Judge  Douglas  to  “con¬ 
sider  punishment  ...  in  accord¬ 
ance  with  law.”  This  could  mean 
a  fine  or  imprisonment. 

The  lawsuit  brought  by  Mi¬ 
chael  J.  Mitchell,  Arthur  B. 
Mitchell  and  Arthur  L.  Augus¬ 
tine  was  sent  back  to  the  lower 
court  with  instructions  to  per¬ 
mit  Mr.  W'atson  to  defend  him¬ 
self  against  it. 
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IT’S  NOT  the  down  pajrment  that  buys  NEWSPAPER  EXECUTIVE  SEARCH  oaisua.  I 
the  newspaper — it's  the  personality  and  A  nominal  fee  for  results  produced  trees”  sal 
ability  of  the  buyer.  This  is  why  we  |  irkif  CONSULTANTS  -kirk  nswspape 
insist  on  personal  contact  sellinit.  Lock  Box  7206,  Jacksonville  10,  Floridi  Mue  and 

LEN  FEIGHNER  AGENCY  ■  Books  t 

P.O.  Box  192  Mt.  Pleasant,  Michigan  Newspapers  For  Sale  shove  an 

SAL|S-PURCHASES-FIN.^CING  |  CALIFORNIA  EXCLUSIVE  WEEKLT  AvtOI^e 
handled  with  discretion.  Publishers  Earned  $28,796  in  I960.  $26,000  dowt  Financi 
Service,  Box  3132,  Greensboro,  N.  C.  i  includes  building  and  receivables.  Mini,  oust  be 
MAV  D-  I  ..  1  muTO  working  capital  needed.  Jos.  A  «»herwise 

may  BROTHERS,  Binghamton,  N.  Y.  i  Snyder,  Newspaper  Broker,  2234  E  not  invih 


ability  of  the  buyer.  This  is  why  we 
insist  on  personal  contact  selling. 

LEN  FEIGHNER  AGENCY 
P.O.  Box  192  Mt.  Pleasant,  Michigan 


Service,  Box  3132.  Greensboro,  N.  C. 


MAY  BROTHERS,  Binghamton,  N.  Y.  i  Snyder,  Newspaper  Broker,  221 
Established  1914.  Newspapers  bought  ;  Romneya  Dr.,  Anaheim,  Calif, 
and  sold  without  publicity.  1 _ 


- - a  ,1.  D  I.  Q>  '  western  Kentucky  weekly  no  pro 

DIAL  .  .  .  418  South  Burdick  Street,  '  priced  under  $21,000  gross.  Uniqui  brokers, 
^^lamazoo  8.  Mich.  Fireside  2-6922  .  .  .  ]  advantages,  other  income  net  larfi  Box  14 
America  s  No.  1  Newspaper  Broker.  ,  profit.  Perfect  owner-operator  or  man*  — — 
~7;7rrrrrrzr;~77~  |  wife  setup.  Small  down,  terms.  Hotel  ,  A I  r-v// 

CONFIDENTIAL  INFORMATION  building  available.  Box  1328,  Editor  t  AN  EX( 
Newspaper  Properties  Publisher.  NOKTHE 

W.  H.  Glover  Co.  Ventura.  Calif. _ ,|^lj 

ITMMW  nstiv  Aiur.~A'o.v»MT  BEFORE  YOU  BUY  OR  SELL  THAT  Miwing 

WE  KNOW  CALIE .  AND  ARIZONA  Newspaper,  let  me  tell  you  what  K  pioximati 

newspaiiers  and  they  know  us.  If  you  ig  really  worth.  Nationally  recognized^  with  29* 

want  to  buy  a  California  or  Arizona  fair,  realistic  fees.  Propertie 

newspaper  proirerty,  let  us  show  you  MARION  R.  KREHBIEL.  Appraisee  •  Don  C  1 
how  our  i^^nal  servire  o^retes.  502  N.  2nd  Ave.  Norton.  Kanssel  Main  St. 


CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.  Ventura.  Calif. 


newspaiiers — and  they  know  us.  If  you 
want  to  buy  a  California  or  Arizona 
newspaiier  proiierty,  let  us  show  you 
how  our  iiersonal  service  operates. 
GABBERT  &  HANCOCK 
3709-B  Arlington  Avenue 
Riverside  California 


Castro  Agency  Ousted 


The  Government  of  Venezuela 
this  week  ordered  Prensa  Latina, 
the  Cuban  news  agency,  to  shut 
down  its  operations  there  be¬ 
cause  it  “had  persistently  dis¬ 
torted  political  and  economic 
reality”  in  its  dispatches. 


.{,09.B  Arlington  Avenue  EXCLUSIVE  CALIF.  WEEKLY 

I  Riverside  California  Exceptional  plant,  perfect  climate  — 

~  ~  ~  — ! T  !  rural  area,  profitable.  This  is  the  lineri 

★  ★  bUUND  INVESTMENTS  ★  ★  ;  weekly  we  have  ever  offered.  $30,044 

In  Selec^  Publication  Properties  ;  down.  J.  A.  Snyder.  2234  E.  Romneya  p“:„  ,  ' 

i  .2»  _ 

;  «R.  SOUTHEHN  DAILY  PUBLISHER.  |  SrjAof 'i.”  STOLI.“il“ASSOa:; 

If  you  would  consider  sale  under  favor-  I  ATES.  Suite  6C0-601.  6381  Hollywood!” 
able  conditions,  we  would  he  glad  to  Blvd.,  Los  Angeles  27,  California.  f 

I  meet  with  you  without  obligation.  1  —  - - aFLORID 

1  NEWSPAPER  SERVICE  CO..  INC..  |  CALIFORNIA  DAILY  NEWSPAPESi M8.000  » 

I  408  S.  Bonita  Dr..  Panama  City,  Fla.  1  High  growth  area.  $236,000  gross-3 »«><«  fiel 

,7^  7  „ — ^ — 7 -  i  should  double  next  3  yeaus.  Modem  loss  Ihar 

I  Licensed  Broker— Ore.,  Wash.,  Idaho  ;  rotary  plant.  Box  1397,  Editor  Mesunty  s« 

Sound  Newspaper  Properties  Publisher  (field  for 

j  HARRIS  ELLSWORTH  ‘  -  -  - ^Southern 

P.O.  Box  509,  Roseburg,  Oregon  LARGE  EXCLUSIVE  CALIF.  Weekly# .  -S 
!  „  Located  in  rapidly-growing  rural  areas 

newspaper  Consultants  Present  rate  of  growth  indicates  dailfi  IDAHO 

j  "  [  in  five  years  or  less.  Very  fine  plant  tl.OOO.  $ 

!  DO  YOU  HAVE  A  .  .  .  Cash  flow  $60,000,  Give  reference#  oi  Mats.  A 

1.  Newspaper  Tax  Problem?  ability  to  make  $60,000  down  payment  Krehbiel. 

j  2.  Newspaper  Estate  Problem?  Jos.  A.  Snyder,  Newspaper  Broker  — 

3.  Depreciation  Problem?  2234  E.  Romneya  Dr.,  Anaheim,  Calif 

!  4.  Management  Problem? _ Ezrellom 

,  6.  Partnership  Dispute?  «53 

Or  are  you  in  doubt  about  the  value  j  (ouinii^ 

of  your  newspaper  properties?  I  can  , 

I  probably  help  you.  My  advice  has  saved,  CHECK  THAT  LETTER  ONCE  ’ 


Sound  Newspaper  Properties 
HARRIS  ELLSWORTH 
P.O.  Box  509,  Roseburg,  Oregon 


Newspaper  Consultants 


I  DO  YOU  HAVE  A  .  .  . 

1.  Newspaper  Tax  Problem? 
j  2.  Newspaper  Estate  Problem? 

3.  Depreciation  Problem? 

I  4.  Management  Problem? 
i  6.  Partnership  Dispute? 

Or  are  you  in  doubt  about  the  value 
I  of  your  newspaper  properties?  I  can 
I  probably  help  you.  My  advice  has  saved, 
among  others. 

$26,000  for  a  North  Dakota  client 
$20,000  for  a  Missouri  client 
$40,000  for  a  Pennsylvania  client 
$30,000  for  a  South  Dakota  client 
Nationally  recognized;  fair,  realistic 
fees.  Brochure— no  obligation. 

MARION  R.  KREHBIEL,  Consultant 
I  602  N.  2nd  Ave.  Norton,  Kansas 


MORE  TO  BE  SURE  YOU  HAVE  iKaian,,^^ 


ADDRESSED  IT  TO  THE  COR¬ 


RECT  BOX  NUMBER  t  !  t 


EDITOR  &  PUBLISHER  for  May  13,  196aEDI 


ANNOUNCEMENTS 

!Sewspaperit  For  Sale 


ANNOUNCEMENTS 

Netvgpaperg  For  Sale 


MACHINERY  and  SUPPLIES  ;  MAOIINERY  and  SUPPIJES 


Mail  Room 


IsTI  UENTIAL  WEEKLY  business  j  NEWSPAPER  PUBLICATION  in  SIGNODE  WIRE  TYING  MACHINE 

lew^paper  in  metropolitan  area,  irross-  Texas  dointr  two  hundred  thousaml  i  available  for  lease  or  sale  at  substantial 

ijt  SIOO.OOO.OO  and  grrowinir.  Down  dollars  a  year  in  a  irrowins:  market,  j  savings.  J.  Spero  &  Co.,  549  W.  Ran- 

payr.  ent  equals  accounts  receivable.  |  Write  to  Box  1482,  Editor  &  Publisher,  dolph  St.,  Chicago  6,  111.  Tel:  AN  34633 


inn.  price  $76,000;  details  to  qualified 
;*r5i  ns  only.  Other  interests.  Chart 
>crs  xrea  fi.  Write  or  wire  Box  1440,  Editor 
neC-  I  Publisher. 

UNOPPOSED  DAILY 
AVAILABLE  IN  SOUTHWEST 

r  ,  In  a  town  of  14,000,  this  property 
W(Z  never  changed  ownership  (nearly 
tht  W  years),  is  the  only  daily  in  county 
.  .  .  over  30,000. 

In  the  3,000-^rculation  class,  owner 


1  ISewgpaperit  Wanted 

!  $600,000  CASH  AVAILABLE  for  pur¬ 
chase  of  newspaper  property,  ^nd 
i  complete  details  which  will  be  held 
'  in  strict  confidence.  We  are  not 
i  brokers.  Box  1288.  Editor  &  Publisher. 

,  WEST  COAST 

PUBLISHERS 


QUICK  SALE 

Model  "B"  Wallastar 
Serial  No.  22 


Press  Room 

PRESSES 

GOSS  DEK-A-TUBE 
16  Pages — 8  years  old — A.C.  Stereo. 
Available  90  days.  South  Carolina. 

DUPLEX  TUBULARS 
20  and  24  Page  Presses  2-to-l  Models — 
Twinned  A.C.  Complete  Stereo.  Will 
separate. 

6  UNIT  SCOTT  23-9/16" 


A  completely  automatic  wire  bundling  Steel  Cylinder,  Roller  Bearing;  2  double 
machine  for  your  mailroom.  This  is  a  Foiders;  A.C.  Drives;  Knoxville  Jour- 
used  machine,  capable  of  handling  up  nal.  Attractive  Terms. 


is  no  problem.  Any  publisher  owning 
outright  or  controlling  corporation. 


7S,;. - _  ,  .  .  ouingnt  or  controlling  corporation. 

etll-  Tills  newi^per  has  modem  equip-  „|ea.se  write  Box  1495,  Editor  &  Pub- 


BiBit  throughout,  an  up-to-date  winter 
ind  summer  central  air-conditioning  in 
offices  and  mechanical  and  preee  rooms; 
entire  premises  sprinklered.  Operation 
covers  over  5,600  square  feet  and  real 


lisher.  All  information  in  strictest  con¬ 
fidence. 

Business  Opportunities 


for“o^  ind‘’oo.^hkrf  AMBITIOUS  PARTNER  WANTED  with 

StRFftJTC  lor  OOO  And  OXlO'ilAil  CAIV  CIA  AAA  iLjlnoi-iit  ia!ei.j-i  1  I  _  1 _ 


piint. 

This  newspaper  is  located  in  a  town 
that  has  an  exceptionally  bright  eco- 


$10,000,  advertising  know-how.  To  buy, 
revitalize  promising  Southwest  Weekly. 
Box  1436  Editor  &  Publisher. 


.Iff  ^  I  LARGE  DAILY  HAS  OPENING  for 

i!:  I  management  team  experienced  in  mod- 
Otvners  to  dispo«  of  this  property  be-  I  i„ 


Toronto  Star  Limited 

Research-Engineering  Dept., 
275  Albany  Ave., 
Toronto,  Ont.,  Canada 
Phone;  Lennox  2-0925 

Press  Room 

GOSS 


cause  of  other  (family)  interests. 

This  is  an  excellent  opportunity  for  ’ 

-  person  wanting  to  invest  in  a  prop-  . 

erty  that  increases  in  value  each  year  ; 

_  St  well  as  getting  substantial  return 

OS  investment.  This  is  a  clean  opera-  i 
tion,  located  in  a  town  that  has  sub-  . 
stantial  increases  in  population  every  | 
KCH  csnsus.  By  no  means  is  this  a  *'dis- 
uqtd  tjess"  sale,  and  is  not  a  "steal";  this  i 
ki^  ntwspaper  has  an  exceedingly  high 
uridi  vslue  and  is  priced  accordingly.  | 

Books  and  records  to  substwtiate  the 
above  are  available  .  .  .  but  only  to 
Miected  principals.  Price:  $267,000. 
IKLT  Available  immediately  I 
down  Financial  status  and  responsibility 
Mini-  Bust  be  established  in  first  letter  .  .  .  ' 
.  A.  otherwise,  no  consideration.  Inquiry  is  j 

E  sot  invited  unless  purchaser  can  make 
a  minimum  down-payment  of  $80,000.00  | 
—  ia  cash  .  .  .  nothing  less. 

LY  No  prospectors,  curiosity  seekers  or 
iiiquo  brokers,  please.  ' 

Isxn  Box  1470  Editor  &  Publisher, 
man- - 

r1  AN  EXCEPTIONAL  PROPERTY  | 

NORTHERN  CALIF.  PAID  WKLY. 

- *  in  delightful  suburban  community 

'HAT  (hawing  consistently  high  returns  ap- 
at  It  proximating  $60,000  annually.  $265,000 
lizsd:  with  29v^!  down.  bal.  over  10  yrs. 

Properties  like  this  not  often  avble. 
aissf  Don  C.  Matchan,  The  Krause  Co.,  130 
ansa  Main  St.,  Los  Altos,  Calif. 

_  ARIZONA  WEEKLY  WITH  DAILY 
potential  and  second  smaller  weekly, 

I  both  printed  in  one  well-v^uipped  plant, 
fastest  growing  area  in  Southwest. 

'  Price  lioth  papers  is  $197,000,  only 

_  127,000  down.  Dean  tellers, 

‘  ARIZ.  NEWSPAPER  PROPERTIES 
(25  E.  Main,  Mesa,  Ariz.,  atfiliate 
of  Cummins  Trust.  WO  4-1093 


ern  promotions  in  advertising  and  cir-  1 1 

culation  and  efficient  profit-increasing  6 — Arch  Type  UniTS 
methods  all  departments.  Box  1457  Edi-  '  Two  Polders.  22^ 
tor  A  Publisher.  _ f 


FLORIDA  GULF  COAST  WEEKLY,  strators,  8*.^  x  1 
$48.{iOO  gross.  Job  dept,  neglected.  Vig-  ^  l  o ’’xt  v" 
orous  field.  Perfect  seaside  living.  Price  Newark  2.  N.  J 
kss  than  gross  or  best  offer.  Southern  t-ito  xi  x-rickXT-cj 


NEW.SP.\PER  SERVICES 

Features— Syndicates  1 

FINANCIAL  —  Money  news  out  of 
Washington;  25-year  news  service,  spe¬ 
cializing  in  Government  financial  ropy, 
has  opening  for  a  limited  number  of 
new  clients — ilally  or  weekly.  Syndi¬ 
cated  letter  also  available.  Sample  sent 
on  request. 

Box  1618,  Editor  &  Publisher 

Press  Engineers 

Newspaper  Presses  and  Conveyers 

THE  EDWARDS  TRANSFER 
CO..  INC. 

1100  Ross  Ave.  -  1316  Ashland  St. 

Dallas  2.  Texas  Riverside  1-6363 

ERECTING.  DISMANTLING. 
TRUCKING.  REPAIRING. 

AND  PROCESSING 
Serving  the  South  and  S.W,  since  1900. 


Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 
65-69  Fourth  Street 
Brooklyn  31,  New  York 
JAckson  2-6106 

MAtHI.NERY  and  SUPPLIES 

Composing  Room 

CAMERAS  OFFSET— USED  &  demon¬ 
strators,  8*.i  X  11  to  24*  negs.  Lacey- 
Luci  Prod.,  Inc.,  62-68  Arlington  St.. 


Two  Folders,  22%"  cut-off 
One  reversible  COLOR  Unit 
Two  G.E.  Motor  Drives,  AC 
Pony  Autoplate,  Furnace, 
Router.  Mat  Roller,  Shaver 


6 — Straight  Pattern  Units  j 

Steel  Cylinders.  Roller  Bearings  j 

Two  Folders,  22%"  cut-off  I 

Two  G.E.  Motor  Drives,  AC  i 

SCOTT  ^ 

5 — Arch  Type  Units  j 

One  reversible  COLOR  Unit  j 

Double  Folder  22%"cut-off  , 

Two  G.E.  Motor  Drives.  AC 

JOHN  GRIFFITHS  CO.  INC. 

[  420  Lexington  Ave.  New  York  17,  N.Y. 

’  16-PAGE  DUPLEX  TUBULAR.  2-to-l 
newspaper  press  with  tubular  stereo 
'  equipment,  including  Ludwick  metal 
pot  with  pump,  complete  extra  color 
fountain  arrangement.  Long  frame, 

I  serial  #219.  60HP  with  complete  con¬ 
trol  panel.  Being  replaced  with  larger 
press.  Available  September.  1981.  Can 


’  Drives  and  Controls;  3-arm  Reels  & 

I  Tensions  End  Feed  or  on  substructure. 
Available  at  once  due  to  Mechanical 
Plant  Merger  of  St.  Louis  Post  Dis- 
j  patch  and  Globe  Democrat. 

'  3-UNIT  HOE  22%* 

I  End  Fed ;  A.C.  Drive.  Located  Greens- 
burg.  Pa.  Available  at  once. 

j  3-UNIT  HOE  22%* 

Has  extra  Color  Cylinder;  End  Feed; 

I  A.C.  Drive;  Locate  Lebanon.  Pa. 

I  MODEL  AB  DUPLEX 

FLATBED 

Salt  Lake  City,  Utah 


STEREOTYPE 

I  Goss  Twin  Screw  Flat  Shavers  with 
Shell  Plate  Hold  Down  Device;  extra 
I  Knife;  A.C.  Motor. 

I  Wood  Jr..  Autoplates  and  Automatics 
{  with  Vacuum  Backs,  A.C.  Motors, 
j  Wood  Standard  Autoshavers 
I  Wood  Pre-Register  Machine 
'  Kemp  Goss  Metal  Furnacea  complete 
I  with  Controls ;  8  and  10  ton  capacity. 

Jampol  Plata  Conveyor — 260' 
j  Jampol  Raised  Plate  Return — 16' 

I  Wesel  Flat  Router  Like  New;  D.C. 
I  Motor. 


tsunty  seat  college  town  weekly.  Choice  ^^TION  b  NEWSPAP^  FORMS  larger  equipment.  New  priM  $60,063.60 

1  field  for  semi-weekly.  $86,000  down.  I 

-iSouthern  Publishing  Properties.  Times  I  $97;50  fob  Elkin.  !  sen.  200  Mam  St.,  Lemont,  Illinois. 

H.lHdg  St  Petersburg  Fla  I  ""‘ite  for  literature.  L  &  B  SALES  i  - - - - - 

XIM  "S-"  *^1.  reiersourg,  r  la.  |  /-.(•.wpAViv  lis  r»TTT>I  UV  'TWO-WAV  irl.ATRTim  8. 


JOHN  GRIFFITHS  CO.  INC.  COMPOSING 

420  Lexington  Ave.  New  York  17,  N.Y. 

Monotype  Material  Maker  complete 

- - - - -  with  Molds,  A.C.  Motor. 

16-PAGE  DUPLEX  TUBULAR.  2-to.l  „  .  _  „  ,  ,  -  ..u 

newspaper  press  with  tubular  stereo  i 

equipment,  including  Ludwick  metal  Molds  and  60  Matrix  Fonts. 

pot  with  pump,  complete  extra  color  PROOF  PRESSES 

fountain  arrangOTent  Long  frame,  Vandercook  Electric  Powered  Models 

serial  #219.  60HP  with  complete  con-  22,  23.  325 

trol  pane).  Beinsr  replaced  with  larger  | 

press.  Available  September.  1961.  Can  :  Model  F  4/4  Intertjrpe  Mixers  No. 

moved,  erected  and  completed.  Priced  16851;  6  Molds,  Blower,  Quadder,  Saw, 
below  market.  May  be  seen  runninsr  I  A.C.  Motor. 

?‘aI^r^Snr!S«°“csl^?^  1  MODEL  32  LINOTYPE 

Palm  Springs.  California. _  |  2/90—1/72—2/34;  No.  62810;  Six 

WEB  OFFSET  Vanguard  Newspaper  i  Molds,  Electric  Pot,  Feeder;  A.C. 
Press — 16  tab  or  8  full  page.  Used  Motor. 

very  little,  perfect  condition.  We  will  3  MODEL  31  LINOTYPES 

train  your  crew  in  the  complete  offset  Electric  Pou,  A  C.  Motors, 
process  (camera,  plates,  press  etc.) 

Must  move  fast  to  make  room  for  ^ 


Write  for  literature.  L  &  B  SALES  i  - - - — - 

COMPANY,  113  West  Market  Street,  ;  DUPLEX  TWO-WAY  FLATBED  8- 


dail]  IDAHO  EXCLUSIVE  WEEKLIES  AT 
plant  11,000.  $62,000  and  $73..')00.  all  county 
Bes  o(  Mats.  All  29%  or  less  down  in  cash, 
'ment  Krehbiel,  Box  88,  Norton,  Kansas. 

roker  — — - - —  -  - 

Calif  ENGLAND 


Elkin,  North  Carolina. 


UNIVERSAL  STRIP  CASTER 
Electric,  Excellent  condition 
Write  Box  892  Editor  St  Publi: 


FOR  SALE— 10  T  Kemp  Pot  &  Hood. 


ina.  I  page  press.  Well  maintained  under 

-  Goss  Siervice  Plan.  Rebuilt  when  moved 

TRIP  CASTER  ;  in  1936.  Extras  included  are  spare 
llent  condition  ,  rollers,  roll  shafts,  spare  parts,  extra 
Editor  St  Publisher  chases  and  chase  clamps.  Now  in  op- 

- - - eration.  Available  late  summer  when 

Kemp  Pot  &  Hood,  replaced  by  rotary  press.  Evening 


Excellent  weekly  and  job  shop  grossing  Wood  Right  hand  Junior  Autoplate.  News,  Cadillac,  Michigan.  . 

$53,000,  growing.  Unopposed,  well  j  22%  cutoff.  Wood  Heavy  Duty  Auto  -  ' 

*Quipi>rf.  Very  attractive  Imy  at  $40,000  ;  Shaver  with  Miller.  Contact  Vance  .  HOE  32-page  stereotjrpe  rotary  press,  | 


ur'n  *''d  $16,000  down  handle.  Write  fully, 

please. 

kVR  w  DIAL 

Kalamaz(K)  8,  Mich.  (Ph.  FI  2-6922). 


111200  CASH  WILL  BUY  KANSAS  REDUCE  P  L  A  S  T  I  C  ENGRAVING 


Gregory,  Okla.  Publishing  Go.,  Okla-  '  double  folder  22%*  cutoff,  deck  style 
homa  City,  Okla.  i  press,  end  roll  feed,  stereotype  metal 

'  '  ■  "  furnace,  duo  cooled  curved  casting  box. 

Engraving  Material  For  Sale  i  Hoe  plate  finisher.  John  Griffiths  Go. 

_  '  Inc.,  420  Lexington  Ave.,  New  York  17. 


exclusive  wkly.  grossing  $1060  to  $1200 
month.  Owner  knows  worth  more  Itut 
»ant^  iiccept  big  opportunity.  Bailey- 
Krehbiel,  ^x  396,  Salina,  Kansas. 


plate  cosU.  Use  Cal-Plates  at  47e  each  AC  MOTOR  PRESS  DRIVES  30,  40, 
instead  of  76c.  Send  for  your  free  60,  76  and  100  HP  available  now. 


sample.  Calumet  Crafts,  Inc.,  P.O. 
Box  26,  Naperville,  Illinois. 


Gwrge  G.  Oxford.  Box  903,  Boise, 
Idaho. 


MAILROOM 

BUNN  TYING  MACHINES 
JAMPOL  AUTOMATIC  BUNDLE 
PUSHERS 

TELESCOPIC  BUNDLE  LOADERS 
BELT  CONVEYORS 
JAMPOL  TURNS  WITH 
HINGED  GATE 

BEN  SHULMAN 
ASSOCIATES 

60  East  42nd  St.,  New  York  17 
Oxford  7-4590 


IEDITOR  8c  publisher  for  May  13,  1961 


MACHIMERY  and  SUPPLIES 

M.4CHINERY  and  SUPPLIES 

MACHINERY  and  SUPPLIES 

MACHINERY  and  SUPPLIES 

Press  Room 

Press  Room 

Wanted  to  Buy 

Wanted  to  Buy 

DUPLEX  4-page,  standard  tubular 
deck,  2  to  1  model,  long  side  frames. 

DUPLEX  8-page,  standard  tubular 

NEW  COLE  QUARTERFOLDER 
PORTABLE  OR  STATIONARY, 
Adaptable  all  rotary  presses. 

WANTED:  8-page  Duplex  or  Goss  flat¬ 
bed.  Advise  serial  No.  and  when  avail¬ 
able.  NORTHERN  MACHINE  WORKS. 
323  No.  4th  St.,  Philadelphia  6,  Pa. 

NEWSPAPER  PRESSES 
COMPLETE  PLANTS 

MAT  ROLLERS 

S’TEREO  EQUIPMENT 

deck,  2  to  1  model.  Ions  side  frames. 

DUPLEX  16-paKe,  standard  tubular,  j 
2  to  1  model,  stereo-mat  roller,  30  H.P.  | 
AC,  drive.  | 

GOSS  2-units,  arch  type,  double  folder,  i 
22%*  End  Fed,  stereo-mat  roller,  60  i 
H.P.  AC,  drive.  ! 

LOYAL  S.  DIXON  CO. 

“Newspaper  Press  Eb^tor" 

11164  Saticoy  St.  Sun  Valley,  Calif. 
POplar  6-0610  TRiangle  7-3871 


available.  Time  and  money-saver. 

OKLAHOMA  CITY  MACHINE 
WORKS,  INC. 

1637  West  Main,  Oklahoma  City, 
Oklahoma.  Call  CE  6-8841. 


FOR  SALE 

3  unit  Vanguard  Web  Offset  Press, 
complete  with  ami  *4  folder,  drive 
sufficient  for  4  units.  Will  print  24 
tab  or  12  standard  pa^es  at  12,000 
per  hour.  Available  Septemlier. 
CEDARTOWN  STANDARD 
Cedartown,  Georgia 


MAT  ROLLERS  Duplex  and  Goss 
Heavy  Duty,  AC  motors,  George  C. 
Oxford,  Box  903,  Boise,  Idaho. 


SPECIAL 

6-Column  Scott  Tabloid  Press.  A.  C. 
drive,  4  Units,  color  cylinder.  Pony 
Autoplate.  George  C.  Oxford,  Box  903, 
Boise,  Idaho. 

Wanted  to  Buy 

FOUR  DOUBLE  WIDTH  UNITS  plus 
two  double  folders  not  more  than  10 
years  old.  End  feed  preferred  need 
22%*  cutoff. 

Universal 

Printing  Equipment  Co.,  Inc. 

760  Valley  Brook  Ave. 

Lyndhurst,  N.  J. 

GENEVA  8-3744-47-49 


WANTED:  DUPLEX  TUBULAR  or  a  xrr 

Goss  straiKhtline  press,  16,  24  or  32  BEN  SHULMAN  ASSOCIATES 
;  pages  complete  with  stereo.  Needed  gQ  gast  42nd  St.,  N.Y.  17  Oxford  7 
for  exi»rt.  Box  770,  1601  Broadway, 

New  York  36.  N.  Y.  _  _ 

Linotypes — Intertypes — Ludlows 
I  PRINTCRAFT  REPRESENTATIVES  ; 
j  136  Church  Street,  New  York  7.  N.  Y.  ^  WANTED:  Four  high-si)€ed  Teletype 
:  !  setter  oiwrating  units  for  use  on  Lise 

NEWSPAPER  EQUIPMENT  j  tyi>e  Comet.  A.  H.  Pepper.  WratrhesUr 
NEWSPAPER  PRESSES  !  Connty  Publishers,  White  Plains.  N.Y. 

i  TYPESETTING  MACHINES  ! 

TELETYPESETTER  EQUIPMENT 

Ludlows — Elrods — Mat  Rollers  _  _ 

!  COMPLETE  PLANTS  WANTED:  8-PAGE  DECK  for  f 

tion  on  top  of  lO-pagc  Dek-a-tube 
INI  AND  NEWSPAPER  press.  Perhaps  you  have  too  mu 

MA  capacity  with  your  24-paKe  Dekatub 

MACHINERY  CORP.  and  could  dispose  of  one  deck.  Csb 

I  f Formerly  Inland  NetvsMPer  Supply  Co. J  <>'•  «r'te  W-  if*''*' ,7*1®  •‘'''‘“r'" 


1720  Cherry  St. 


Kansas  City  8,  Mo. 


j  WANTED:  CURVED  ROUTER  to 
I  take  21  ^  inch  cut-off.  Prefer  Sta-Hi 
taking  21 one  side,  22%  other.  San- 
1  ford  Daily  Herald,  Sanford,  N.  C. 


WANTED:  8-PAGE  DECK  for  f 
tion  on  top  of  16-page  Dek-a-tube 
press.  Perhaps  you  have  too  mu 
capacity  with  your  24-page  Dekatub 
and  could  dispose  of  one  deck.  Csb 
or  write  W.  B.  Leslie.  The  Evcnir 
Review,  Niagara  Falls.  Ontario.  Ca 
ada. 

WANTED:  Used  but  usable  coin  db 
l>ensers  for  tabloid.  Hillbilly,  Richwoo4 
West  Va. 


•  •  • 


•  HELP  WANTED  • 

A  national  guide  to  positions  in  publishing  and  related  fields. 


Administrative 


MAN-WIFE  TEAM  WANTED  im- 
mediately  to  take  over  Florida  offset 
weekly-job  shop.  Excellent  opportunity  ^ 
in  small  but  arrowing  area.  Must  be  ' 
ready  to  take  over  June  1st.  Excellent 
salaries  plus  profit-sharing.  Personal 
interview  necessary.  Box  1475  EMitor 
ft  Publisher. 

All  Departments 

WE  NEED  HELP! 

A  newly  formed  daily  in  Chart  Area  3 
seeks  virtually  an  entire  staff  for  the 
following  departments: 

NEWS 

ADVERTISING 
AND  SHOP 

Resume  should  include  full  details  of 
education,  exi^erience,  desirecl  salary, 
availability  date,  and  references.  All 
resumes  will  be  considered  promptly,  i 
and  held  confidential. 

Box  1501  Editor  &  Publisher  ; 

Artists-Cartoonists 

ARTIST — experienced,  creative,  origi¬ 
nal.  Progressive,  medium-sised  daily 
Chart  Area  2.  Box  1382,  Editor  ft  Pul^ 
Usher. 

NEWSPAPERS  LAYOUT  ARTIST  — 
Experienced  fast  ad,  page  and  .section 
layouts.  Details  to  BEACH-PRESS,  206 
Koula,  Honolulu  13,  Hawaii. 

Bureau  Manager 

BUREAU  MANAGER  Photographer 
capable  news-features  writer.  Will  con¬ 
sider  husband-wife.  Send  clippings.  Box 
1466,  Editor  &  Publisher. 

Circulation 

NEWSPAPER  REPRESENTATIVE  is 
looking  for  a  circulation  manager  to 
recommend  to  one  of  its  dailies — a 
man  of  character  and  ability  with  a 
good  record — whose  exi>erience  in  the 
daily  newspai>er  held  embraces  10  to 
100. OCO  circulation.  Box  1480,  Editor 
&  Publisher. 

Corrospandents 

WASHINGTON  CORRESPONDENT 
who  does  not  know  behind-the-scenes 
lowdown  on  all  the  news,  but  will 
cover  the  news  and  reimrt  it  straight 
for  trade  newspui>er.  Box  1604,  Editor 
ft  Publisher. 


Display  Advertising 


DISPLAY  SALESMAN,  experienced,  j 
Excellent  locale  —  good  working  condi-  | 
tions.  An  addition  to  our  staff.  Con-  ; 
tact.  R.  E.  Pifer,  Sandusky  Register,  i 
Sandusky,  Ohio.  ' 

DISPLAY  ADVERTISING  SALESMAN  i 
wanted  on  this  upper  midwest  62,000  ; 
circulation  daily.  Prefer  man  with  | 
small  daily  experience.  Handle  own  I 
territory  in  wonderful  city,  work  out  I 
of  new,  air-conditioned  plant.  Five-  i 
day  week,  fringe  benefits.  Direct  in-  : 
quiries  to  Tom  Miller.  Adv.  Dir.,  The  I 
Sioux  Falls  Argus-Leader,  Sioux  Falls,  ! 
South  Dakota.  i 

ADVERTISING  MANAGER  for  fast¬ 
growing,  6,000  circulation  Centr^ 
Texas  daily :  strong  on  layouts,  fast,  j 
civic  and  promotion-minded;  head  up  ' 
3-member  ad  staff;  excellent  opportun¬ 
ity;  Open  June  1.  Mail  full  data, 
references  to  HERALD,  Killeen,  Tex. 

ADVERTISING  MANAGER  or  sales-  : 
man,  progressive  5-day  daily,  6500  cir-  ' 
culation  in  a  growing  community.  Ex¬ 
cellent  salary,  pension  plan  and  other 
office  benefits.  Good  hunting  and  fish¬ 
ing.  We  want  an  advertising  manager 
or  a  man  who  can  work  into  numa- 
,  gers  position.  Give  references  in  first 
;  letter.  Columbia  Basin  Herald,  Moses 
Lake,  Wash. 

ADViniTISlNG  SALESMAN— Perman- 
,  nent.  Write  education,  background,  ex- 
,  perience,  salary  requirements,  furnish 
references.  Daily  Press.  Charles  City, 
Iowa. 

:  GOOD  OPPORTUNITY  for  Display 
I  Salesman  in  Chart  Area  6.  Excellent 
working  conditions  with  aggressive  10,- 
'  000  circulation  daily.  State  qualifica¬ 
tions  and  salary  wanted.  Box  1464 
Eiditor  ft  Publisher. 

!  *125— WEEK  PLUS  BONUS 

1  IN  CALIFORNIA 

:  Prize-winning,  large  suburban  semi- 
.  weekly  near  San  FVancisco  needs  sec- 
I  ond  man  to  Adv.  Mgr.  Would  prefer 
I  married  man  around  30  with  family 
who  is  now  employed  in  display  and 
who  has  had  3-6  years  experience,  in¬ 
cluding  food.  Our  gross  h^  tripled  in 
6  years.  Will  be  daily  in  near  future- 
large  daily  in  20  years.  A  fine  spot 
:  for  a  young  man  interested  in  joining 
a  fast-growing  newspaiier  in  a  mar¬ 
velous  suburban  community  in  “one  of 
'  the  world’s  7  beet  climates".  Four  per¬ 
son  ad-dept.  Modem  plant.  Box  1444 
I  Editor  ft  Publisher. 


Display  Advertising 


TWO  THOROUGHLY  EXPERIENCED 
display  salesmen  for  young  rapidly  ex-  i 
panding  five-day  evening  daily,  ideally  I 
located  near  Sacramento.  California.  | 
Apply  fully,  first  letter,  stating  salary 
and  conrunission  desires.  Box  1474  Edi¬ 
tor  ft  Publisher. 

AD  SALESMAN  with  news  training 
who  wants  to  manage  North  Texas 
*80,0011  gross  weekly.  Ownership  i>o8- 
sible.  No  investment.  Need  man  now. 
Write  giving  salary,  exi>erience.  etc. 
Box  1485,  ^itor  ft  Publisher. 

ADVERTISING  , 

MANAGER  ' 

for  9.0t0  afternoon  daily.  Must  be  ; 
capable,  exfierienced  in  selling,  layout.  ' 
iidministration.  Excellent  salary  plan,  | 
working  conditions.  Contact  H.  M. 
Rankin.  Daily  Tifton  (Ga.)  Gazette. 

DISPLAY  SALESMAN,  ext>erienced.  , 
Chart  Area  2.  Strong  on  Bureau  ma-  > 
terials — layout,  copy.  Good  op|)ortunity. 
Send  complete  resume.  Box  1498,  Edi¬ 
tor  ft  Publisher. 


BEGINNING  REPORTERS— Male  and 
Female.  Jobs  available  from  Coast  to 
Coast.  Send  resumes,  location  prefer¬ 
ence,  availability  date.  Contact:  Bill 
McKee.  BIRCH  PERSONNEL.  67  E. 
Madison  St..  Chicago  2,  Illinois.  ' 
CE  6-6670. 

REPORTER  FOR  WOMEN’S  DEPT.  , 
Prefer  college  graduate  with  some  ex¬ 
perience.  Good  working  conditions.  Box 
1376,  Editor  &  Publisher. 

COMPETENT  YOUNG  REPORTER 
needed  for  general  news  writing  for 
over  26,000  Chart  Area  6  daily.  Liberal 
extra  benefits  over  generous  salary, 
merit  raises.  Modern  plant  in  progres¬ 
sive  city.  Write  details,  experience, 
education,  references  to  Box  1420, 
Editor  ft  Publisher. 

EDITOR  -  REPORTER  small  daily. 
Photography,  car  needed.  Prefer  col¬ 
lege  man  with  civic  interest.  Located 
Ohio.  Box  1409,  Editor  ft  Publisher. 

EDITORIAL  WRITER,  third  man  on 
page.  Must  be  strong  conservative. 
Prefer  young  man  to  balance  staff. 
Chart  Area  10.  Opportunities  don’t 
come  much  bigger.  Write  Box  1442, 
Elditor  ft  Publisher. 


EDITORIAL  WRITER  (non-residen 
expressive,  forceful,  scholarly,  hr 
clever.  Send  samples.  Confident! 
Good  pay.  Ek>x  1454,  Editor  &  Pu 
Usher. 

FOR  THE  MAN  WE  WANT  there 
a  top  news  position  in  a  Chart  Si 
city.  We  need  a  man  with  journal! 
degree,  eight  to  ten  years  experi 
as  a  reporter,  rewrite  man,  copyres 
news  room  management  and  editori 
writing,  preferably  on  a  16,000-30, 
newspaper.  Full  references,  p 
status  and  salary  expectations  requi 
before  personal  interview.  Write: 
1406.  Editor  ft  Publisher. 

MAN  OR  WOMAN  (Washington) 
write  business-government  weekly  f 
cast  for  dailies  and  newspaper-prin 
trade  journal.  Box  1465,  Editor 
Publisher. 

MIDWEST  P.M..  47,000  circulat 

daily,  university  city,  seeks  train 
conscientious  desk  man.  Slot  openir 
later  for  right  man.  Salary  starts  *1 
range.  Only  “ready-to-settle,  rarin’-*' 
work"  need  apply.  Replies  confident! 
Box  1430,  Editor  ft  Publisher, 

REPORTER-EDITOR  for  esUbI 
growing  weekly  group.  Chart  Area 
^x  1460,  Editor  ft  Publisher. 

REPORTER  -  PHOTOGRAPHER  w 
some  news  experience  for  Connect! 
newspaper  in  New  York  area.  Libe 
working  conditions  on  newspaper 
unusual  community  that  seeks  to  exc 
Please  give  all  details  and  salary 
sired.  Write  Box  1446,  Editor  ft  Pu 
Usher, 

SWING  MAN  for  desk  to  work  te 
graph  and  slot.  Medium-sized  A.! 
newspaper  in  Chart  Area  2.  Ful 
experienced  preferred.  Good  salary 
top  employee  benefits.  Write  stati 
education,  work  experience  and  ref 
ences.  Box  1477,  ^itor  ft  Publish 

WOMEN’S  EDITOR  for  60.000  A. 
daily  in  Chart  Area  6.  Good  sals 
pension  and  other  liberal  benefi 
Write  fully  to  elicit  personal  inU 
,  view.  Box  1462,  Editor  ft  Publisher. 

NEED  HELPT 

I  Let  an  E  ft  P  aassified  Ad  find  It 
Newspaper  personnel  look  at  EdItM 
ft  PaMishcr.  Is  yonr  vacancy  listed 
there? 


EDITOR  SC  PUBLISHER  for  May  13,  1 


DIT 


m\ 


HELP  WANTED 


c  have  an  immediate  opening  for  a 
an  who  can  write — a  pro  who  enjoyi 
iicwspaper  game  —  and  knowi 
nts  and  municipal  government.  We 
er  a  good  nalary,  pleasant  working 
id i  ions  in  a  well-lighted,  air-con- 
iora^l  office.  Ideal  for  a  single  or 
•ung  man  that  desires  to  relocate 
srmniiently  in  a  growing  city  of 
tOOO  next  to  Camp  Lejeune — world’s 
tst  Marine  Base.  Only  experienced 
tpMper  men  considered.  References 
II  Ik'  checked.  Write  or  'phone:  J.  M. 
bi^^"n,  Jacksonville  Daily  News, 
eksonville,  N.  C. 


WIRE  MAN 

preferably  married,  with 
ooe  wire  experience  for  Wire  Editor 
ob.  Pension  Plan,  hospitalization,  in-  i 
urtnxs.  vacation.  Write  fully  includ-  ! 
nf  references  and  expected  salary  to: 

S.  Staple,  General  Manager,  Iron  i 
oantain  News,  Iron  Mountain,  Mich.  ' 


tlD- A  ROUNDER,  emphasis  on  spade-  ' 
lork  reiKirting,  Booming  California  , 
Izily.  Only  self-starter  wanted  for  i 
rroiiKi  door  of  vigorous  news  stalT.  I 
^perjviue  nice,  hut  not  essential, 
pli).  Editor  &  Publisher.  I 

kBE  YOU  A  CITY  EDITOR  on  a  I 
S4ii,u(H)  <laily  and  want  a  step-up  { 
0  a  mure  challenging,  better-iiaying 
ob?  Why  not  inquire  about  this  ^st-  i 
rn  daily  city  editorship?  All  replies  I 
ontiiieiitial.  Box  1622,  Editor  &  Pub-  ! 
liber,  I 

iREA  NEWS  MAGAZINE  —  looking  1 
or  young  associate  editor.  Ideal  job  I 
n  metruiKilitan  city  on  hard-hitting.  | 
rowing  publication  established  181)4.  ' 
lost  !«  able  to  report,  write  features,  I 
ditonals.  Opportunity  for  personal 
oarnali>m.  responsible  iKMition  in  | 
oainunity,  iiossible  part  ownership.  ; 
lurt  .Area  11.  Give  full  details,  educa- 
iog,  experience,  salary.  Will  be  held  ’ 
n  strict  confidence,  ^x  1600.  Editor 
I  Publisher.  I 

:AL1F0RNIA  group  needs  Editor 
s4  a  City  Editor  for  evening  daily, 
iowl  salary  each.  Give  full  background. 

’.  O.  Box  71,  Merced,  Calif, 


)0PY  EDITOR,  experienced,  fast. 
Kuraie,  with  flair  for  lively  heads 
sd  page  makeup.  Send  complete  resu¬ 
lt  to  Robert  G.  Fichenberg.  Managing 
Editor,  The  Knickerbocker  News,  Al- 
sny  1.  N.  Y. 

~  COPYREADE^ 

Enlarging  copy  desk  to  three  men  to 
nttt  suburban  growth  challenge.  Ex- 
ellent  future,  fringe  benefits.  Impor- 
tnt  member  of  aggressive  editorial 
xpsiiMion  program.  National  award- 
cinning  chain  of  five  suburban  week- 
itt  on  Chicago’s  North  Shore.  26,000 
ire.  David  Roe,  Hollister  Publications. 
Pilmelte,  111. 


HELP  WANTED 


EDITOR — for  Sunday  newspaper.  We 
are  an  established  Sunday  newspaper —  j 
we  are  growing  and  are  looking  for 
an  editor  with  a  Sunday  newspaper 
editing  liackground.  Our  plans  and 
the  area  we  serve  indicate  a  60.000 
circulation  iiotential.  Location,  eastern 
area.  This  is  a  challenging  opimrtunity, 
we  are  prepared  to  pay  well  for  the  j 
right  man.  Please  send  complete  de-  i 
tails  in  your  reply,  which  will  lie  held  ' 
in  strict  confidence.  Box  1614,  Ekiitor 
&  Publisher. 

EDITORIAL  LIBRARY  ASSISTANT: 
Man  or  woman,  preferably  with  degree 
in  Journalism,  Library  Science,  or 
Business  Administration,  for  a  nation¬ 
ally  recognized  news  library  on  a  metro 
daily.  Should  be  familiar  with  research 
methods  and  materials,  with  super-  i 
visory  iiotentials.  Send  details  of  edu-  | 
ration,  experience,  etc.  to  Box  1613,  I 
i  Editor  &  Publisher. 

'  GENERAL  ASSIGNMENT  REPORTER 
I  wanted  by  small  P.M.  daily.  Send  full 
I  data  to  John  Wilson,  POST-PRESS, 
626  State,  El  Centro,  Calif. 

IS  THIS  THE  OPPORTUNITY 
j  YOU  HAVE  BEEN  LOOKING  E’OR? 

I  We  want  a  present  city  editor  who  is 
I  ready  to  move  up  to  a  managing  edi¬ 
tor’s  position.  This  is  an  aggressive 
'  man  prepared  to  roll  up  his  sleeves 
and  i-ompletely  re-organize  a  news 
dept.  He  must  I*  economy  minded. 

I  His  age  36  to  45.  He  is  well  enough 
;  acquainted  in  the  newspaper  field  to 
'  find  competent  help.  He  wants  to  live 
\  in  a  progressive  city  in  Chart  Area  4. 

I  This  man  will  write  complete  details 
to  Box  1608,  Editor  &  Publisher.  All 
I  reitliee  kept  in  confidence. 

i  MIDWEST  25,000  DAILY  seeks  trained. 

I  conscientious  reporter  with  thorough 
I  news  background  for  opening  with 
future.  Some  camera  work.  Progressive, 

>  clean  city  in  resort  area.  Give  age. 
family  status,  education,  experience 
and  references  liefore  personal  inter¬ 
view,  Box  1529,  Editor  &  Publisher. 

MORNING  DAILY  with  10.000-plus 
circulation  in  Chart  Area  2  seeks  city 
editor.  Confidential.  Box  1607,  Editor 
<  &  Publisher. 

I  NEWS  WRITER  full-time  in  agricul- 
!  ture  college  at  Cornell.  J-grad.,  farm 
I  background  helpful.  Start  $6600  July  1. 

Contact  J.  S.  Knapp,  Roberts  Hall. 

!  Ithaca.  N.  Y. 

I  - 

NIGHT  REPORTER  to  cover  evening 
meetings  (planning  commission,  school 
Ixyattls,  assist  with  city  council,  etc.) 
and  iiolice.  Must  have  at  least  2  years 
solid  experience.  Two  year  i>ay  $111.60 
graduated  to  1164.50  at  6  years.  Appli¬ 
cants  must  he  iiersonable.  neat,  friend- 
'  ly,  intelligent,  sober,  industrious,  dedi- 
I  cated  to  journalism.  Apply  in  full  im- 
I  mediately  to  Managing  Editor,  Stockton 
’  Record.  Stockton,  Calif. 


HELP  WANTED 


REPORTER.  I)eginner  or  few  years — 
energetic,  dedicated,  ext>re8sive  —  for 
37,000  P.M.  daily  in  good  location.  | 
New  building.  Chart  Area  2.  Box  \ 
1624.  Editor  &  Publisher. 

REPORTER — Topflight  general  assign¬ 
ment  man — sharp  on  features-- for 
60.000  i>a|>er  Chart  Area  6.  Prefer 
Midwesterner,  J-grad.  at  least  3  years 
experience.  Box  1626.  Editor  &  Pub¬ 
lisher.  I 

SMALL  CONN.  DAILY'  on  way  up.  j 
wants  to  fill  two  spots:  | 

COUNTY'  EDITOR  who  abhors  rou¬ 
tine.  can  fill  gaps  left  by  good  crew 
of  correspondents,  write  reader-draw¬ 
ing  features,  knows  heads,  layout. 
WOMAN  S  PAGE  EDITOR  —  woman 
who  can  write  copy  that  creates  com-  j 
ment,  real  interest,  knows  heads,  lay-  i 
outs  are  important,  who  ran  lift 
stories,  obits  out  of  routine.  Write  ' 
Box  1611,  Editor  &  Publisher.  | 

SOLID  EXPERIENCE  in  writing  edi¬ 
torials  and  depth  newsfeatures  is  what 
we  want  in  a  man  for  our  )>oomiiig 
Metrofiolitan  Weekly  Group.  Salary  de-  I 
■■ends  on  the  man.  Send  samples  and 
resume  to  Paul  Williams.  Sun  News-  | 
palters,  4808  So.  25th.  Omaha  7.  Nebr.  | 

SPORTS  EDITOR  for  community 
newspaiter  in  Chart  Area  2.  Benefits. 
Box  1616,  Editor  &  Publisher. 

WIRE  EDITOR  and  reporter  iiositions 
Often.  Wire  editor  must  have  makeup 
experience-  -reporter  for  general  as- 
I  signment.  Hunting,  fishing  fine!  Box 
I  1490,  Editor  &  Publisher. 

YOUNG  ENERGETIC  REPORTER  for 
20,000  daily.  Interesting  assignments, 
some  desk  work.  Good  salary,  Itenefits, 
including  life  insurance  and  profit- 
sharing  plan.  Editor.  Meriden  Record, 
Meriden.  Conn. 

Mechanical 

FOREMAN  compoeinff  room,  all  around 
I  printer  for  evening  7,000  circulation 
daily  in  Chart  Area  6,  TTS  operation. 
Printing  department.  Union.  Write  all 
^  particulars,  references.  Box  1894,  Edi- 
I  tor  &  Publisher. 


HELP  WANTED 


I  Photography 


PHOTOCKAPHER  with  imaKination 
to  head  twcvman  department  for  (Ireat 
I  Liikes  Daily.  This  is  an  <»piK>rtunity 
I  for  a  younf?  lensman  caufcht  in  the 
'  accident'hre-handshakinfr  rut  to  show 
I  what  he  can  do  with  olTbeat,  human 
interest,  available  li^ht  photOKraphy. 
working  for  a  palter  which  runs  a  full 
pajte  of  local  pictures  each  week.  seU 
<lom  has  a  wire  photo  on  paxe  one, 
and  wants  every  shot  to  count.  Must 
I  have  technical  comi>etence,  some  ex* 
I  iterience.  Send  photos  or  tearsheets. 
I  Write  Box  1505.  Editor  &  Publisher. 


I  PuUie  Reiationt 

\  PUBLICrrY  ASSISTANT.  Fast-mov- 
I  InK.  welUpublicized  N.Y.C.  public  serv* 

I  ice  agency  seeks  news  man  (or  woman  1 
I  who  can  plan.  dint,  develop,  write  and 
I  follow  throutrh  in  prostyle.  Good  op* 
I  iH>rtunity  for  career  with  tenure,  Itene* 
,  hts.  {tension  in  vitality  accessible  icrow* 
inir  held.  Box  1525.  Editor  &  Pub* 
Usher. 


EDITOR  AND  PUBLISHER'S  CHART  AREA 


I 


Use  CHART  AREA  Number  in  Ad  Copy  for  showinK 
LOCATION  without  IDENTIFICATION 
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TELETYPESETTER 
TAPE  PUNCHERS 

F'airchild  keyboard  tape  iwrforators 
needed  for  large  midweetern  metro- 
liolitan  newspaper  comiioeing  room. 
Comi)etency  requirement  375  l.p.h.  1 
Many  company  lienefits.  Night  situa¬ 
tions  available  at  $141  for  3614-hour 
week.  Write  Box  1502,  Elditor  &  Pu^ 
lisher. 

-  I 

Prtniuction 

ASS’T.  PRODUCTION  M-ANAGER’s 
opening  on  east/central  metropolitan 
newspaper.  Should  have  experience  in 
one  prixluction  department  of  news¬ 
paper  or  large  job  shop.  University 
degree  an  advantage.  Write  fully  in¬ 
cluding  present  earnings  to  Box  1864. 
Editor  &  Publisher. 


MECHANICAL 

PRODUCTION 

Circulation  places  us  in  top  ten. 
We  are  looking  for  craft  experi¬ 
ence  with  college  degree.  Ex¬ 
cellent  career  opportunity  for 
young  men  to  become  familiar 
with  all  phases  of  newspaper 
production  management.  All  re¬ 
replies  confidential. 

Box  1465  Editor  &  Publisher 


YOUNG  MALE  EDITOR  to  work  on 
I  internal  &  e.\ternal  corporate  publica¬ 
tions  :  do  wide  variety  of  public  rela- 
I  tions  assignments.  Internationally 
I  known  midwest  firm.  Applicant  must 
:  have  grounding  in  journalism,  lively 
I  disposition,  plenty  of  imagination  and 
'  drive.  Provide  photograph,  and  brief 
I  resume  in  first  letter.  Box  1616.  Elditor 
!  &  Publisher, 

Stdeamen 

\  FAIRCHILD  COLOR  KING 
PRINTING  PRESS  SALES 

Excellent  opiwrtunity  for  experienced 
Salesmen  or  men  who  would  like  to 
sell  and  know  they  can — to  sell  the 
NEW  FAIRCHILD  COLOR  KING 
WEB  OFFSET  PRINTING  PRESS  to 
Newspaiiers  and  Otmmercial  Printers. 

I  Press  or  equipment  sales,  lithographic 
'  background,  web  or  sheet  offset  experi- 
I  ence  or  familiarity  desirable,  but  not 
I  essential.  F'ree  to  travel.  Training  pro- 
I  gram.  car.  exiwnses,  liberal  employee 
lienefits.  Write  to  E.  P.  Tracht,  Man¬ 
ager,  Marketing  and  Sales.  Fairchild 
Graphic  Equipment,  F'airchild  Drive, 
Plainview,  N.  Y.  giving  experience, 
lersonal  background,  salary  require¬ 
ments  and  references. 

Openings  available  in  E.  P.  Chart 
Areas-  2-3-4-6-6-8-9-12. 

I  Syndicate  Salesmen 


A  TOP  SYNDICATE 
is  looking  for 
a  top  salesman  .  .  . 

If  you  are  an  experienced  sales¬ 
man.  preferably  in  the  news- 
liaper  laisiness  or  its  allied  fields, 
this  may  be  your  opportunity 
to  move  ahead. 

Send  resume  in  confidence  to: 

Box  1620  Editor  &  Publisher 


ADD  NON-COMPETITIVE  SIDELINE 
to  your  portfolio;  lucrative;  need  three 
more  men.  Box  1487.  Elditor  &  Pub¬ 
lisher. 

INSTRUCTION 

Linotype  School 

OHIO  LINOTYPE  SCHOOL 
LOGAN  4.  OHIO 
Linotype,  Intertype  Instruction 
Free  Information 

Teletype  Scheiol 

TELETYPESETTER 
Practical  training  on  live  machines 
Teletype  School,  261  W.  42.  NYC.  LO 
3-3239. 


SITUATIONS  WANTED 

The  employer's  guide  .  .  .  from  trainee  to  executive  personnel. 


EDITOR  NATIONAL  WEEKLY,  daily  j 
experience,  HA,  BSJ,  wants  teachinK  I 
or  publications  position  with  college. 
Box  1449  Editor  ft  Publisher. 

POSITION  ON  COLLEGE  journalism 
faculty  wanted  by  man.  aire  40.  with 
broad  newspaper  and  broadeastinir  ex¬ 
perience.  B.J.  and  H.A.  Box  1448 
Editor  ft  Publisher. 

Administrative 

CAN  FILL  YOUR  VACANCY  as  clas¬ 
sified  or  display  manasrer  or  advertising 
director.  Excellent  record:  17  years  ex¬ 
perience.  Chart  Areas  2,  10.  12.  Write 
Box  1376,  Editor  ft  Publisher. 


PRODUCTION 

MANAGER 

25  Years  experience  on  large  dailies: 
excellent  administrator.  Finest  refer¬ 
ences.  Box  1368.  Editor  ft  Publisher, 
or  Oxford  7-4592,  New  York  City. 


Circulation 


CIRCULATION  MANAGER 

will  relocate.  Prefer  Rocky  Mountain 
area.  Know  ABC  and  Little  Merchant 
Plan — morning  or  afternoon  operation. 
Top  producer — proven  record.  Box  1337 
Eklitor  &  Publisher. 

CIRCULATION  M.XNAGBR  or  super¬ 
visor — young,  married,  12  years  experi- 
ence  in  all  phases  circulation.  Strong 
for  carrier  promotion.  Chart  area  10 
or  12.  Box  1437  Editor  ft  Publisher. 


Display  Advertising 


Editorial 


EXPERIENCED  SALESMAN— 6  years  I  BY-LINE  WANTED 

Age  :il.  single,  college.  Relocate  in  , 

Chart  Areas  1.  10.  12.  6.  Box  1489.  '  '"‘^."‘‘tion  write  Box  1427  Editor  4 
Elitor  &  Publisher.  Publisher.  _ 

TOP  SALESMAN  and/or  Manager.  |  **  EDITORS  &  REPORTERS  ** 
..'V.  y.^nrs  sucwssfiU  exi>eriente.  National  clearing  house  for  comi>etaat 
Available  immediately.  Chart  Areas  10.  personnel  coast-to-coast  at  no  charfi 
n.  or  12.  Excellent  reference.  Jack  ,  employer.  Phone.  Write  or  Win 
B.  All.ee.  .'-.27  .So.  2nd..  Montrose.  HEADLINE  PERSONNEL  (Agency) 


UP-COMING  YOUNG  aRCULATOR.  ; 
has  efficiency  and  drive  that  gets  re-  i 
suits.  Strong  in  all  phases,  outstanding 
in  suburban  and  rural  development.  12 
years  in  management,  school^  in  psy¬ 
chology  and  Human  Relations.  Con-  ' 
aider  position  as  department  head.  Box 
1446  Editor  ft  Publisher.  ' 


GENERAL  MANAGER,  ex-publisher, 
age  45.  24-yr8.  experience  all  phases 
small  to  medium  dailies.  Strong  in 
advertising,  business,  mechanical,  pub¬ 
lic  ft  employee  relations.  Now  em¬ 
ployed.  Seeking  challenge,  opportunity 
ft  permanency.  Can  backstop  publisher 
or  handle  complete  job.  Box  1393,  Edi-  , 
tor  ft  Publisher. 

CXINTROLLER-BUSINESS  MANAGER 
seeks  position  with  challenge  in  Metro-  ' 
politan  New  York.  Background  of  di¬ 
versified  publishing  experience,  includ-  ’ 
ing  accounting,  advertising,  circulation,  | 
I.  B.  M.,  personnel,  purchasing,  sub¬ 
scription  fulfillment,  etc.  BBA  -)-: 
LLB.  Box  1431.  Editor  &  Publisher. 

I  AM  LOOKING  FOR  CHALLENGE 
coupleil  with  Opisirtunity !  Now  a  pub¬ 
lisher  for  absentee  owners,  experienced 
in  all  phases  of  newspaper  administra¬ 
tion — advertising,  news  and  editorial, 
circulation,  accounting,  production.  I 
have  e.xperience,  youth,  education,  and 
DETERMINATION.  Now  in  the  *15.0(10 
bracket.  Location  no  problem.  Oppor¬ 
tunity  is!  Write  Box  1484,  Editor  ft 
Publisher. 

GENERAL  MANAGER.  Publisher 
available  due  sale,  small  daily  or 
larger.  15  years  top  e.xperience.  De¬ 
pendable.  trustworthy,  cumi>etent  all 
depts.  Background  adv..  eng.,  bus.  Ex¬ 
cellent  record  cost  control,  advertising 
and  circulation  increases,  property 
building,  community  relations.  Fine 
health  at  46.  Reasonable  salary,  per¬ 
formance  bonus.  Prefer  Chart  Areas 
4,  5,  9.  John  R.  Harrah,  P.  O.  Box 
389,  Natchez.  Miss.  Phone  2-3268. 

Artists-Cartoonists 

ARTIST.  Tops-retouch,  layout,  cartoon, 
charts.  Samples  sent.  Box  1371,  Editor 
ft  Publisher. 


STYMIED  BY  SYNDICATED 
roiTORIAL  CARTOONS? 

Don’t  be.  Inform  your  readers  with 
your  own  views  on  local  and  world 
affairs,  refreshingly  and  with  pep.  Age 
37,  experienced,  BA  political  science. 
Top  references.  Samples.  Box  1466 
Editor  &  Publisher. 

Circulation 

CIRCULATION  MANAGER  of  large 
county  semi-weekly  desires  position  as 
manager  or  ass’t.  on  daily.  Ehcperi- 
enced  all  phases.  Married,  age  31.  ^x 
1423,  Editor  ft  Publisher. 

CTRCULA'nON  MANAGER  or  assist¬ 
ant.  21  years  experience  in  newspaper 
circulation.  ALL  PHASES,  from  small 
daily  to  Metropolitan.  Have  operated 
against  the  toughest  competition,  both 
revenue  and  circulation  wise.  Family 
Man.  Age  42.  Presently  employed  as 
C.  M.  Box  1447  Eiditor  ft  Publisher. 


i  (’IRCULATION  |M>8ition  needed  now! 

I  Six  years  ex|)erience  with  large  metn>- 
IMilitan  daily.  Know  Little  Merchants 
;  Plan.  Motor  Routes  and  Bulk  Distri- 
J  biition.  Able  promoter  well  experi- 

'  encol  in  country  circulation  work.  Age 
:{2,  marrietl.  Willing  and  available  for 
imme<liate  work.  Box  I48:{,  Editor  & 
Publisher. 

Classified  Advertising 

CLASSIFIED  ADVTG.  MANAGER  de- 
;  sires  new  challenge.  23  years  classified 
selling,  promoting  experience.  Elxcel- 
lent  references,  record.  Age  43.  Box 
,  1373,  Editor  ft  Publisher. 


;  CLASSIFIED  ADVTG.  MANAGER 
!  (lady).  Solid  background.  Highly  ex- 
I  perienced.  A-1  reference*.  Go-getter. 

I  Chart  Area  12.  Box  1433  Elditor  ft 
Publisher. 

Correspondents 

I  LONDON  JOURNALIST  —  Umdon. 

I  New  York  experience- -wishes  to  string; 

for  newHpai>er8.  rna^nzines.  on  return 
!  to  London,  in  June.  Box  149^.  Editor 
I  &  Publisher. 

Display  Advertising 

ADVERTISING  MANAGER 

15  years  experience.  2(K)M  to  400M 
I  Metropolitan  dailies  as  assistant  to 
i  advertising  manager.  Can  show  results 
'  of  atnlity  and  efTectiveness,  on  any 
!  daily  25M  to  500M.  A^e  40.  married. 

I  Box  14^3  Editor  &  Publisher. 


Major 

Metropolitan 

NATIONAL 

ADVERTISING 

MANAGER 

Seeks  to  Relocate 

with  management  interested  in  build¬ 
ing  national  linage  through  construc¬ 
tive  thinking  and  aggre»ive  selling, 
one  who  recognizes  newspapers’  ad¬ 
vantages  as  a  sales  tool  rather  than  a 
crutch.  Give  me  that  kind  of  team  and 
I’ll  give  you  record  linage  volume.  13 
years  with  well-known  sales  group. 
Excellent  record,  references.  38,  mar¬ 
ried  with  a  B.S.  Interested?  Let’s  talk. 
Write  Box  1435  Editor  &  Publisher. 


AD  DIRECrrOR,  efficient,  capable,  now 
employed:  intelligent,  constructive  ex- 
I>erience.  Proven  record,  best  of  refer¬ 
ences.  Relocate  in  west.  Box  1496. 
Editor  &  Publisher. 


AD  MANAGER  for  6  to  15.000  pa|>er. 
15  years  ex|>erience  on  6  to  70.000 
papers.  Manager  and  salesman  of  clas¬ 
sified  and  display  in  midwest,  north, 
and  southwest.  Box  1492,  Editor  & 
Publisher. 


B.  Alliee.  527  So.  2nd..  Montrose. 
Colorado, 

Editorial 

ABLE  NEWSMAN  for  medium-to- 
large  daily  asking  for  more  than  per-  ’ 
functory  performance.  Now  reporter- 
rewrite  man  producing  fast,  accurate 
copy.  Desk  job  considered.  Box  1357,  ^ 
Editor  ft  Publisher. 

FAST.  ACCURATE  COPY  EDITOR: 
slot  experience:  capable  wire:  wants 
rim,  slot  medium  city.  Box  1369,  Edi¬ 
tor  ft  Publisher. 

IMAGINATIVE  YOUNG  COLLEGE 
graduate  seeks  beginning  reporter’s  po¬ 
sition  with  either  daily  or  weekly. 
English  major.  Journalism  minor.  Has 
practical  experience  in  make-up.  PR 
and  in  column  work.  Has  car.  Write: 
Richard  Gutlemer.  94  Hampshire 
Road,  Great  Neck,  New  York. 

SPACE-AGE  NEWSMAN  who  will 
improve  your  paper  and  cause  it  to 
soar.  Let  me  show  you,  please.  Eldwin 
K.  Gross,  56  Hillsboro  Rd.,  Buffalo 
25.  N.  Y.  (TF  5-7473) 

SPORTS  AND/OR  NEWS  SPOT: 
Sports  Elditor  experience,  3  dailies. 

^  Typographical  b^kground.  Young, 

'  married,  ambitious.  A-1  references. 
Can  handle  desk:  daily  column.  Prefer 
Chart  Area  2,  will  consider  other 
areas.  Box  1363.  Editor  &  Publisher. 

YOUNG  MAN  (28)  BS  Liberal  Arts, 
Masters-J.  with  some  experience,  seeks  ! 
general  assignment  and/or  sports  re¬ 
porter  job  in  Chart  Area  12.  Will 
consider  ail  offers,  but  prefer  San 
Francisco  area.  Box  1346,  Elditor  ft 
Publisher, 

ASSISTANT  CI’TY  EDITOR  for  me- 
,  dium-sized  daily.  Experienced  large 
daily,  wire  service,  prize  weekly.  Mis- 
.  souri  grad.,  35.  seeks  No.  2  news  spot  , 
i  with  room  to  grow.  Will  travel  to  inter- 
.  view.  Box  1406,  ^itor  ft  Publisher.  | 

AWARD-WINNING  EDITOR  —  Only  j 
daily  in  class  (under  7,500)  to  win 
’  two  top  State  awards.  S^ks  City  Edi-  | 
torship  up,  34.  strong  training,  in-  \ 
spiring,  young  talent.  (Two  on  paper  , 

;  won  awards).  Box  1401,  Editor  ft 
Publisher, 

-  j 

SUMMER  FILL-IN  PROFESSOR:  pre-  : 
'  fer  small  daily.  South;  top  man.  (jon-  , 
sider  others.  Box  1421,  Editor  ft  Pub¬ 
lisher.  I 

WIRE  EDITOR— 19  years  experience, 
with  17%  as  deekman.  Wire  Elditor  I 
I  last  10  years  with  same  paper.  Age 
I  43,  single.  Wire,  heads,  layout,  make- 
'  up,  pix.  Available  nowl  Box  1419, 
j  Elditor  ft  Publisher. 

I  WIRE  SERVICE  SPORTSWRITER. 

I  30 ;  five  years  coverage  on  nation’s 
biggest  sports  events.  Heavy  exi>eri- 
ences  editing,  deskwork.  Wants  own 
sports  page  on  sports-minded  50-100,000 
I  daily.  Will  consider  assistantship  larger 
paper  if  solid  chance  step  to  top. 

1  Write  Box  1414,  Editor  &  Publisher. 

I  - 

i  ABLE  NEWSMAN,  28.  has  grant  in 
I  aid  to  complete  education;  wants  night 
I  work  in  college  university  city  or  col- 
I  lege  news  bureau  post.  Family  man. 

I  7  years  on  dailies,  all  phases;  2  years 
;  PR.  Available  nowl  Box  1471  iiditor 
ft  Publisher. 

ARTIS'nC  LAYOUT  MAN  stagnating 
on  copy  desk.  Desire  job  doing  layout. 
Box  1451  Editor  ft  Publisher. 


66  W.  45  St..  New  York,  OXford  7-678 

EXPERIENCED  REPORTER  —  Thrst 
years  all-around.  Journalism  ilegres 
Top  references.  Now  employed.  Box 
1459,  Editor  ft  Publisher. 

EXPERIENCED  NEWSPAPER  MAR 
university  graduate.  Ability  and  is  | 
tegrity.  Listed  in  "Who’s  Who.”  Ag  , 
in  40’s.  Interested  in  newspaper  fieU  , 
or  public  relations,  preferably  in  D.C 
area.  Box  1472.  Elditor  ft  Publisher. 

FAMILY  MAN,  33.  seeks  top  apo 
small  daily.  All  phases  16  years.  B<m 
references.  Available  immediately.  Apt 
110,  71  Strawberry  Hill  Ave.,  StamfoK 
Conn.,  or  ’phone  Davis  5-0186. 

FEMALE  DESKMAN  on  MetroiKiliUi 
daily.  Chart  Area  2.  desires  rhanga 
Background:  news,  wire,  managinc 
editor;  society,  features,  columns,  a4 
vertising.  Strong  on  heads,  layout 
news  judgment.  College,  referencei 
Box  1479,  Editor  &  Publisher. 

J-SCHOOL  GRADUATE,  to  recent 
L.L.B.  June  10th,  desires  isisitia 
preferably  in  Chart  Area  2.  T\vo-an4 
a-half  years  part-time  and  10  month 
full-time  as  reporter-rlesk  man.  Mat 
ried,  27,  have  car.  USAR  obligatioa 
Box  1467,  Editor  ft  Publisher. 

MANAGING  EDITOR  of  large  ool 
daily  seeks  summer  reporting  job. 
ered  police,  politics,  fashion.  3  y 
experience.  Fast  learner.  Box  143 
!  Editor  &  Publisher. 

READY  TO  ADVANCE:  Sportswri 
5  yrs.  seasoning  on  Eastern  p.m.  ( 
95,000)  seeks  spot  in  major  le 
city.  Single,  26,  college  &  mil 
behind  me.  Strong  on  featuree,  he 
layout,  even  pix.  Samples,  top  ref 
ences.  Box  1318,  Blditor  ft  Publis 

READY  TO  MOVE  UpH 

I  AWARD-WINNING  REPORTER 
I  26,000  circulation  daily  looking  for 
I  vancement  on  larger  paper.  City 
I  courthouse,  police  l>eat  and  desk  i 
j  ence.  Authored  five  successful  pub 
'  service  crusades  past  year. 

‘  graduate.  24,  married,  draft  exem 
'  ^x  1443,  Editor  ft  Publisher. 

i  STORTS  EDITOR  I 

;  Experienced,  versatile.  Wants  to 
.  dead-end  desk  job  on  met  for  ret 
to  challenging  sports  job  with  26, 

I  to  100,000  daily  anywhere.  Skilled  I 
'  out.  features,  top  local  emphasis, 
doors,  art.  Available  at  oncel 
,  references.  Box  1429,  Editor  ft  Po' 
lisher.  | 

'  SPORTS  EDITOR  —  Wants  p.m.  j 
I  12  years  experience  dailies.  Strong 
\  local  coverage,  column.  Missouri  g 
Know  sports.  Box  1469,  Editor  ft  P 
lisher, 

EDITOR — 30  years  experience  all 

partments.  Strong  exiitorials,  mod 

makeup,  up-to-date  editing.  Old  f«  ^ 

ioned  enough  to  believe  employer 
j  titled  to  gcxid  day’s  work  for  g 
I  day’s  pay.  Top  post  or  assistant 
j  right  salary.  Box  1521.  Editor  ft  Ps 
I  lisher. 

I  - - 

j  SEEKING  EMPLOYMENT? 

For  any  job  in  publishing  your  best 
bet  is  a  Situations  Wanted  ad  is 
I  E.  &  P.  The  cost  is  reasonable  an* 
your  ad  will  attract  national  attea- 
tiont 


EDITOR  ac  PUBLISHER  for  May  13,  i 


■ 


SITUATIONS  WANTED 

SITUATIONS  WANTED 

SITUATIONS  WANTED  ^ 

SITUATIONS  WANTED 

Editorial 

Editorial 

Mechanical  1 

- - — - -  1 

Photography 

experienced  General  Reporter  ' 
an'  news/ feature  writing  spot  where  ; 
tr  cun  make  use  of  solid  aviation/space/  | 
riet  <■  Itackitround.  Single;  B.S.c.; 
•r.  I'hotoftrapher.  Box  1509.  Editor  &  I 
Publisher.  j 

KEW.S  EDITOR  small  daily  seeks  job 
.iri.  is>tential.  Yuunit,  family,  <leK>'ee. 

|ox  l.‘i2S,  Editor  &  Publisher. 

**  *  PR  MASTER’S  CANDIDATE:  (27>  7 

_  rri.  newspaper  experience  in  India. 

r  Presently  free-lance  for  metropolitan 
b  daily.  BA  Liberal  Arts.  Seeks  addi- 


tioBal  e.xiierience  on  American  news- 
paiM-r .  Salary  open.  Box  1494.  Editor 
Win  *  Piildisher. 


WRITER-REPORTER:  18  years'  e.x-  i 
lierience  dailies,  public  relations.  Heavy 
news,  feature  writinR.  Can  use  camera, 
edit.  photoRraphs.  Wants  challenRinR 
writinR-reportinR  job  on  proRressive 
palter  as  final  permanent  connection. 
ColleRe  Rrad.  35.  married.  Mid-west 
or  West  preferred.  Write  E.C.A.,  150 
West  Granview,  Quincy.  Illinois. 

Fr«r  Lance 

CHICAGO  PHOTOJOURNALIST 

can  cover  your  local  VIP's  who  make 
news  while  they’re  here.  Quality  pix 
and  taited  quotes  at  top  speed.  Phone 
Bill  RoRers  at  Midwest  Newspictures. 
24  hours — FRanklin  '2-8200,  Unit  149. 


REPORTER.  .82,  with  4  out  of  5  years  i 

- -  Asierican  newspaiter  exiierience  in  Eu-  I 

rhre  isye-  0  months  of  it  as  a  wire-service 
■terse  corresiMtndent  in  Berlin — seeks  chal-  i 
B«  leSRinR  reportinR  and  news-writinR  slot  ’ 
with  IT.S.  city  daily.  Box  1488.  Elditor  i 
— •  t  Publisher, 

lAK  —  - 

REPOKTER-DESKMAN.  35.  16  years’  '< 
A*  .  iKc.  Allan  WeRemer,  414  Em- 
0^  St.,  Petoskey,  MichiRan. 

\’ERSATILE  WRITER.  26.  tieskman  i 
OB  100,000  p.m..  wants  challenffinK  ' 
on  periodical,  house  orRan,  pub-  | 
'  lidiinR  house  or  colleRe  PR  staff.  Re-  I 
ntori  administrative  duties  I 

welcometl.  Four  years’  PR  and  news- 

_ psper  experience.  Will  consider  any  I 

11,  nod  writinR  opportunity  in  Chart  Area  1 
1!,  A.B.,  veteran.  Box  1619.  Editor  & 
tuRi™  Publisher, 
s,  a*  “  ' 

uyout  WIRE  DESK,  rim,  slot;  features,  edi- 
■encei  torial.  Extensive  experience.  Chart 
Areas  2.  3.  Box  1503,  Editor  &  Pub- 
—  liiher. 

■ecem - 

.situs  WRITER:  E.x-freelance  (NEA  +  Col- 
o-an*  1  er-l.  Women’s  paRes  L.I.  N.Y.  Press 
—  B’kiyn  EaRle:  nationally  published 
’’Ftunily  Circle."  features,  PR.  etc. 
ratiot  s|>ot  Chart  Area  2,  3  (12?).  Box 
1S27.  Editor  &  Publisher. 


Mechanical  I 

PRODUCTION  CONSULTANT 
MECHANICAL  SUPERINTENDENT  j 

ThorouRhly  experienced  in  all  phases  | 
mechanical  production  operations.  Ex-  . 
cellent  references.  Box  1878,  Editor  & 
Publisher. 

LINO.  .STRAIGHT  MATTER.  1%  Ral. 
hr.  .80  years  experience.  Clean  proofs. 
Deaf.  James  C.  Barber,  Room  719. 
YMCA,  Louisiana  Ave.,  Houston, 
Texas. 

PRESS  ROOM  FOREMAN 

seeks  similar  i>ost.  Twelve  years  e.xpe- 
rience  with  spot  and  process  colors  on 
Hoe  Convertible  Units,  color  press; 
Rood  knowledRe  of  new  Goss.  E-xperi- 
enced  new  press  erection.  36,  married, 

3  children.  A-1  references.  Box  1481, 
Editor  &  Publisher. 

PRODUCTION  MANAGER 

.  ,  .  with  composinR  and  press  room 
backRround.  25  years  on  small  and 
larRe  dailies;  last  15  supervision.  New 
I.rocess  experience.  Presently  employed. 
Former  employers  for  references.  Box 
I  1512.  Editor  St  Publisher. 


READY  TO  CHANGE  TO  OFFSET? 
Save  money,  time,  headaches  by  takinR 
advantage  of  our  unique  service.  Con¬ 
sulting  service  and  personal  on-the-job 
training;  I  work  with  you  during  the 
change,  advise  on  equipment — help  you 
get  a  smooth  schedule.  Know  offset 
from  newspaperman’s  viewpoint.  For 
full  details,  write  Box  1473,  Editor  & 
Publisher. 


RECENTLY 

PLANT  SUPERINTENDENT 

of  one  of  the  largest  TTS  commercial 
plants  in  the  Midwest  wishes  similar 
fiosition.  Fully  qualified  in  offset  or 
letterpress  printing.  Can  give  refer¬ 
ences  or  iwrsonal  interview. 

Box  1517  Editor  &  Publisher 


Miscellaneous 

I  AMBITIOUS  YALE  SENIOR  (Dean’s 
I  honor  list)  interested  in  summer  job 
I  in  New  York  City  in  Advertising  Agen- 
>  cy.  Newspaper,  Public  Relations  or  I 
Publisher’s  Rwreeentative  organize- 
tion.  Fourth  generation  newspaper 
;  family,  and  have  worked  summers  in 
.  all  departments  of  daily  newspaper. 

'  Speak  Spanish,  and  has  travelled 
I  around  South  America.  Married.  Write 
i  Box  1347,  Editor  Sc  Publisher,  if  this 
I  young  man  fits  into  your  future  plans. 

I  - 

I  JOURNALISM  STUDENT  desires  sum- 
I  mer  employment  in  Newspaper.  Railio. 

,  or  Public  Relations.  Mature.  Experi- 
I  ence;  Military  Service  Information. 

'  College  Newspaiwr,  News  editing,  writ¬ 
ing  and  announcing  for  AM  &  FM 
I  radio.  Pennsylvania  resident  will  locate 
'  anywhere.  Box  1493,  Editor  &  Pub- 
,  Usher. 

Photography 

REPORTER-PHOTOGRAPHER  wishes 
I  to  quit  reporting,  concentrate  on  news 
I  photography.  No  engraving  knowledge. 

.  Box  1359,  Editor  &  Publisher, 


CREATIVE  AND 
EXPERIENCED 
NEWS  PHOTOGRAPHER 

Twelve  years  experience  black-white 
and  color.  Have  1961  car  and  camera 
eQuipment.  Top  references.  Box  1528, 
Editor  &  Publisher. 

PHOTOGRAPHER:  L^os  Ani^les  area. 

'  Experienced  news,  commercial  adver- 
tisinjc*  Have  studio.  Formerly  with  top 
national  matrazine  ten  years.  Staif  or 
freelance.  Top  references.  Box  1491, 
Editor  &  Publisher. 

PHOTOGRAPHER— “You  name  it  and 
i  I*ve  done  it.”  Six  years  experience 
I  with  New  York  daily  plus  8  ye^s  free 
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Censorship  Plan 

(Continued  from  page  11) 

On  Monday,  Mr.  Salinger  met 
with  Byron  Price,  the  former 
AP  executive  who  headed  the 
office  of  censorship  in  World 
War  II,  his  assisant  at  that 
time,  Theodore  F.  Koop,  now  a 
Columbia  Broadcasting  System 
executive  here,  and  James  C. 
Hagerty,  press  secretary  to 
former  President  Eisenhower. 
The  \Msit  was  descril>ed  as  social 
but  it  is  known  now  that  Mr. 
Salinger  solicited  their  views  on 
censorship  and  asked  about 
their  experiences  with  the  press 
during  World  II  and  Korea. 

After  his  extended  session 
with  the  eight  newspaper  repre¬ 
sentatives,  the  President  had 
luncheon  Tuesday  with  editors 
and  publishers  of  Florida  news¬ 
papers:  Martin  Andersen,  Or¬ 
lando,  J.  C.  Council,  Tampa, 
James  Cox,  Miami,  Jack  U. 
Gore,  Fort  Lauderdale,  John  S. 
Knight,  Miami,  R.  C.  Millar, 
Jacksonville,  John  H.  Perry  Jr., 
West  Palm  Beach,  and  Nelson 
Poynter,  St.  Petersburg. 

This  affair  had  been  arranged 
in  March  and  was  purely  social. 
White  House  aides  said.  How¬ 
ever,  some  of  those  present  ad¬ 
mitted  that  one  topic  of  conver¬ 
sation  was  the  President’s  call 
for  self-restraint  by  the  press. 

As  demands  came  from  many 
quarters  for  more  particulars  on 
the  MTiite  House  conference, 
word  got  around  that  the  Presi¬ 
dent’s  associates  felt  the  news¬ 
paper  team  had  disappointed 
him  in  failing  to  take  responsi¬ 
bility  for  a  breach  of  security 
on  the  Cuban  affair.  The  White 
House  guard  was  not  hiding  its 
effort  to  try  to  place  some  of 
the  blame  for  the  abortive  anti- 
Castro  maneuver  on  the  press. 

Authoritative  sources  also 
have  been  making  a  point  of 
the  President’s  belief  that  a  vio¬ 
lation  of  security  in  information 
media  is  proportionate  to  the 
prestige  of  the  publication. 

Mr.  McKnight  told  reporters 
that  Cuba  had  been  brought  into 
the  discussion  only  in  a  general 
way. 

Asked  if  there  was  need  for 
any  agreement  on  exercising 
self-discipline  on  news,  Mr.  Mc¬ 
Knight  replied:  “No,  there  was 
no  agp^ment  today,  but  I  think 
there’s  already  one.  Any  respon¬ 
sible  editor  makes  that  news 
judgment  every  day.” 

Following  Mr.  McKnight’s 
news  conference,  reporters  con¬ 
tinued  to  question  Mr.  Salinger 
about  what  went  on  at  the  meet¬ 
ing. 

Mr.  Salinger  said  the  Presi¬ 
dent  thought  it  was  a  healthy 
discussion,  a  good,  free  ex¬ 


change  of  ideas,  and  it  was 
l)eneficial  that  such  discussion 
would  continue. 

“I  think,”  Mr.  Salinger  said, 
“the  common  ground  here  is  the 
joint  concern  of  the  editors  and 
publishers  who  were  there,  and 
the  President,  that  nothing  l)e 
done  to  compromise  this  coun¬ 
try’s  national  .security.  I  think 
that  the  editors  and  publishers 
feel  as  strongly  about  this  as 
did  the  President.” 

No  Criteria 

A  reporter  asked  if  there 
were  any  specific  criteria  for  an 
editor  to  know  what  to  do  when 
he  gets  a  big  story.  The  secre¬ 
tary  replied:  “Keep  on  doing 
what  he  has  lieen  doing.” 

“But,”  said  the  reporter,  “the 
President  doesn’t  like  that.” 

Salinger:  “I  didn’t  say  he  did 
not  like  that.” 

Q.  Ho  you  think  the  news- 
j)aper  jieople  are  as  concerned 
about  the  problems  as  the 
President  is? 

Salinger:  Yes,  I  do  think  that 
they  think  it  is  a  problem. 

Q.  To  the  same  degree? 

Salinger:  Yes,  I  think  so. 

No  date  has  been  set  for  an¬ 
other  meeting.  Some  of  the  par¬ 
ticipants  in  the  first  one,  who 
are  unhappy  that  the  statements 
following  it  have  fallen  short  of 
clarifying  the  problems,  have 
said  they  won’t  attend  another 
such  conference.  And  in  official 
Washington  circles  there’s  a 
feeling  that  the  White  House 
will  .say  less  on  this  subject  in 
the  future. 


Wo  Necessity* 

(Continued  from  page  12) 

What  conditions  would  make  it 
incumbent? 

McKnight:  I  think  a  declara¬ 
tion  of  national  emergency  or 
something  of  that  kind. 

Q.  Did  you  discuss  this  need 
for  continuing  study  in  the  light 
of  future  international  develop¬ 
ments  over  the  next  few  months? 

McKnight:  No.  Simply  gen¬ 
eral  agreement  that  we  would 
not  just  drop  this  thing. 

Q.  Sir,  when  you  say  you  had 
an  exchange  of  views,  can  we 
then  deduce  that  the  President 
presented  his  views  in  favor  of 
self-restriction,  and  you  pre¬ 
sented  some  vi-iws  against  it? 

McKnight:  I  think  that  would 
be  an  unfair  deduction.  No. 

Q.  The  President  in  his  speech 
suggested  restraint  on  the  part 
of  newspapers.  Could  you  tell  us 
what  he  has  in  mind  to  point  up 
the  lack  of  restraint,  just  what 
prompted  him  to  make  this 
suggestion? 

McKnight:  We  did  not  get  into 
any  specifics. 


40,000  Words 

(Continued  from  page  7) 

to  credit  his  bureau  chief  for 
giving  him  the  time,  guidance 
and  encouragement  to  really  dig 
into  the  many  facets  of  the  un¬ 
folding  story.  News  pictures, 
maps  and  charts  were  used  to 
illustrate  the  series. 

As  he  became  more  emersed 
in  his  assignment,  Mr.  Nelson 
went  to  more  and  more  Negro 
churches,  social  centers  and 
young  professional  group  meet¬ 
ings  to  learn  their  story.  He 
covered  the  .seamy  side  as  well, 
including  the  poor  in  need  of 
food,  clothing,  shelter  and  jobs, 
and  the  story  of  vice  in  some 
sectors  of  the  Negro  community. 

His  reporting  of  Negro  vice 
was  in  keeping  with  Monitor 
traditions  to  present  the  deep 
underlying  causes,  as  well  as 
the  possible  potentials  for  solv¬ 
ing  the  problem. 

Mr.  Nelson  told  how  Chicago’s 
newspapers  had  headlined  crime 
among  the  Negroes,  revealing 
rampant  vice  near  the  intersec¬ 
tion  of  Cottage  Grove  Avenue 
and  63rd  Street  in  the  heart  of 
the  city’s  predominantly  Negro 
South  Side.  He  wrote  this  sordid 
chapter  around  one  Joe  Smith, 
a  Negro  whose  fight  for  vice 
cleanup  backfired  on  him,  but 
he  was  ultimately  cleared  by  the 
police,  after  Chicago  newspa¬ 
pers  began  to  take  more  than 
routine  interest  in  Joe  Smith’s 
case. 

“The  most  serious  lingering 
doubt  in  the  minds  of  many 
who  fought  for  cleanup  in 
Woodlawn  concerns  the  kind  of 
support  a  citizen  such  as  Joe 
Smith  may  expect  from  city 
officials  and  the  police,”  Nelson 
noted.  “They  hope  the  abuses 
Joe  Smith  experienced  are  not 
signs  of  any  compromise  in  the 
city’s  performance  of  its  vital 
civic  duties  in  behalf  of  all  its 
citizens,  including  Chicago’s 
900,000  Negfroes.” 


Rob  Nelson  pushed  on  with 
his  series,  filling  two  dozen  note¬ 
books  and  using  a  tape  recorder 
on  occasion,  dealing  realistical¬ 
ly  with  job  and  opportunity  bar¬ 
riers  which  tend  to  spawn  in¬ 
stability  among  Chicago  Ne¬ 
groes,  and  reporting  on  such 
other  rugged  barriers  as  Negro 
physicians  facing  racial  dis¬ 
crimination  by  a  large  majority 
of  voluntary  hospitals  in  Chi¬ 
cago. 

In  his  final  summation,  Mr. 
Nelson  stated  in  his  25th  arti¬ 
cle:  “Ev’en  with  these  final 
notes,  many  of  the  comments 
and  facts  entered  in  two  dozen 
notebooks  during  more  than 
three  months’  research  and  writ¬ 
ing,  have  not  been  reported. 
Every  comment,  however,  and 
every  fact,  has  definitely  influ¬ 
enced  all  that  has  been  reported. 
No  subsequent  fact  or  comment 
has  shaken  the  series,  initial 
contention  that  Chicago’s  total 
well-being  and  the  well-being  of 
its  surging  Negro  population 
are  increasingly  inseparable.” 

Robert  Nelson,  a  native  of 
Buffalo,  N.  Y.,  is  a  graduate  of 
the  Medill  School  of  Journalism 
at  Northwestern  University  and 
holds  a  master’s  degree  in  po¬ 
litical  science  from  Columbia 
University.  He  first  began  work 
with  Monitor  as  an  assistant  to 
the  United  Nations  correspond¬ 
ent  while  he  was  attending  Co¬ 
lumbia. 

He  worked  in  the  Monitor’s 
overseas  news  department  prior 
to  his  assignment  to  Chicago  in 
1958.  During  a  two-year  mili¬ 
tary  leave  of  absence  he  served 
as  news  editor-broadcaster  in 
the  Tokyo  newsroom  of  the 
Armed  Forces  Far  East  Net¬ 
work. 

Rob’s  wife,  Nancy,  is  a  crea¬ 
tive  writer,  who  not  only  writes 
poetry,  but  also  feature  articles 
which  are  often  used  on  the 
Monitor’s  editorial  page.  She  be¬ 
gan  contributing  to  the  Monitor 
while  the  Nelsons  were  in  Ja¬ 
pan,  where  the  first  of  their  two 
sons  were  bom. 
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